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Chicago’s  pride  in  its  youth  came  to  a  dramatic  climax  on 
May  24  when  the  Chicago  Daily  News  brought  together  644 
outstanding  high  school  students  and  3,000  of  their  parents  and 
teachers. 

The  ceremony  honored  achievement,  leadership  and  char¬ 
acter  on  the  part  of  the  students  in  12  areas  of  activity.  The 
top  winner  in  each  area  received  a  $500  bond  and  a  silver  trophy, 
but  the  names  were  secret  until  the  young  people  were  called 
to  the  stage. 

Senator  John  F.  Kennedy  as  the  keynote  speaker  made  the 
occasion  impressive,  and  Danny  Thomas  as  master  of  ceremonies 
made  it  fun. 

Behind  the  dozen  seats  of  honor  on  stage  were  36  prominent 
adult  citizens  who  had  selected  winners  in  the  categories  of  gen¬ 
eral  scholarship,  science,  mathematics,  social  science,  music, 
literature,  art,  journalism,  speech  and  drama,  commercial  and 
practical  arts,  sportsmanship  and  citizenship. 

Few  of  this  newspaper’s  many  programs  of  public  service 
have  brought  such  heartwarming  response. 
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’’America  in  Miniature.” 
That’s  what  Marylanders 
like  to  call  their  state.  From 
eastern  shore  to  western 
mountains — from  busy 
Baltimore  to  fertile  farms  — 
Maryland  has  something  of 
everything.  Its  topograph¬ 
ical  delights  are  captured  for 
our  readers  through  the  lens 
of  A.  Aubrey  Bodine,  inter¬ 
nationally  famous  photog¬ 
rapher  of  the  Sunpapers.  Its 
topical  events  are  mirrored 
daily  by  other  Sunpapers 
photographers,  many  of 
whom  have  won  both  na¬ 
tional  and  international 
photographic  awards.  These 
men,  together  with  numer¬ 
ous  Sunpapers  Pulitzer  Prize 
winners  of  the  written  word, 
help  to  provide  the  ’’reader 
acceptance”  that  every 
newspaper  seeks — and  that 
the  Sunpapers  enjoy  in  full 
measure.  This  ’’reader  ac¬ 
ceptance”  in  its  turn  pays 
handsome  dividends  to  Sun¬ 
papers  advertisers. 
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write  •  wire  -  phone  -  or  better  still 
visit  us  for  more  detailed  market  data. 
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JUNE 


14- 16 — New  England  Newspaper  Advertising  Executive*  Associstioi, 
Chatham,  Mass. 

15- 18 — International  Circulation  Managers  Association,  Jung  Hotel,  N« 
Orleans. 

15-19 — National  Press  Photographers  Association,  The  Diplomat,  Hollywood. 
Florida. 

17- 20 — National  Editorial  Association,  Broadmoor  Hotel,  Colorado  Springs 

18 —  UPl  Northern  California  Editors,  Rockey's  Palo  Alto. 

18 —  California  AP  News  Executives  Council,  Stanford  University. 

19- 20 — New  Mexico  Press  Association,  El  Rancho  Hotel,  Gallup. 

19-20 — California  Newspaper  Publishers  Association,  Stanford  UnivtnHy. 

19- 21 — New  Jersey  Press  Association,  Spring  Lake,  N.  J. 

20- 21 — Michigan  AP  Editorial  Association,  Hidden  Valley. 

20- 21 — ^Virginia  Press  Association,  news  seminar,  Charlottesville. 

21- 23 — New  York  State  Society  of  Newspaper  Editors,  Canandaigua. 

21-24— AN  PA  Mechanical  Conference,  Morrison,  Chicago. 

21-25— Association  of  Newspaper  Classified  Advertising  Managers,  Shan- 
ton,  Dallas,  Tex. 

21- 26— American  Newspaper  Guild,  Hotel  Astor,  New  York. 

22 —  Mississippi  Valley  Classified  Advertising  Managers,  Sheraton-Dallas 
Dallas,  Tex. 

j  22-24— Newspaper  Advertising  Executives  Association,  Homestead,  Hot 

Springs,  Va. 

24- 25 — AN  PA  Photocomposition  Seminar,  Hotel  Plankinton,  Milwauka*. 

25- 28 — Pennsylvania  Newspaper  Publishers  Association,  Virginia  Bead 

26- 27 — ^Texas  Press  Association,  Brownwood,  Tex. 

26-27 — Pennsylvania  AP  Managing  Editors,  Pittsburgh,  Pa. 

26-28 — Northwest  Daily  Press  Association,  Rutgers  Birchmont  Lodge,  Befflidil 
Minnesota. 

JULY 

I  9-11 — Virginia  Press  Association,  Chamberlin  Hotel,  Old  Point  Comfort,  Vt. 

!  10-13— South  Carolina  Press  Association,  cruise  from  Miami  to  Nassau. 

I  19-24— National  Conference  of  Weekly  Newspaper  Editors,  Southern  lllinoii 

University,  Carbondale,  III. 

I  AUGUST 

I  10-15 — International  Photo  Engravers  Union  of  North  America,  Ambassador 

'  Hotel,  Los  Angeles. 

12-14 — National  Federation  of  Press  Women,  Multnomah  Hotel,  PorHind, 
Ore. 

I  12-15 — AP  Managing  Editors  Association,  Olympic  Hotel,  Seattle,  Wask, 

I  post-convention  trip  to  Alaska. 

15- 21 — International  Typographical  Union,  Philadelphia. 

j  19-22 — Theta  Sigma  Phi,  Golden  Anniversary,  Seattle,  Wash. 

25-29 — Association  for  Education  in  Journalism,  University  of  0r«goa 
I  Eugene. 

30-Sapt.  2 — Now  England  AP  News  Executives  Association,  Griswold 
Groton,  Conn. 

!  3 1 -Sept.  2— New  England  Association  of  Circulation  Managers,  Bretto 

I  Woods,  N.  H. 

i  SEPTEMBER 

'  11-13 — Iowa  Daily  Press  Association  news  and  advertising  clinic,  Hotr 

Savery,  Des  Moines. 

12 — UPl  Editors  of  Pennsylvania.  Bedford  Springs  Hotel.  Pa. 

12- 13 — Ohio  Newspaper  Classified  Clinic,  Columbus. 

13- 15 — Pennsylvania  Newspaper  Publishers'  Association  Classified  C  'C 
Lawrence  Hotel.  Erie,  Pa. 

14- 17 — International  Labor  Press  Association,  Sir  Francis  Drake  Hotel, 
Francisco. 

16- 18 — Advertising  Media  Credit  Executives  Association.  Royal  York  H:'e 
Toronto. 

j  18-19 — Wisconsin  Newspaper  Advertising  Executives  Association,  Meed' 

Hotel,  Wisconsin  Rapids. 

18-20 — Pacific  Northwest  Mechanical  Conference,  U.  S.  Grant  Hotel,  « 

I  Diego,  Calif. 

,  27-Oct.  2 — Food  Editors  Conference,  Drake  Hotel,  Chicago. 

28 — Canadian  Press  Executive  Committee,  Fort  Garry  Hotel,  Winnipeg. 

28— 30 — Southern  Newspaper  Publishers  Association.  Arlington  Hotel,  Hr 
Springs,  Ark. 

29 —  Newspaper  ROP  Color  Conference,  Biltmore  Hotel,  New  York. 

30 —  Canadian  Press  Board  of  Directors,  Fort  Garry  Hotel,  Winnipeg. 

OCTOBER 

4-6 — Southern  Region  Promotion  Workshop.  Captain  Shreve  Hotel,  S-  ?-' 

I  port.  La. 

[  6-8 — Inter  American  Press  Association,  San  Francisco. 

7-9 — National  Conference  of  Editorial  Writers.  Toledo,  Ohio. 
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The  Recollections  of  a  Great  Reporter! 


HIGH  TENSION 

by 

Hugh  Baillie 


Few  reporters  have  had  as  brilliant,  as  fast-moving,  or  as  historically  privileged 
a  career  as  Hugh  Baillie.  He  covered  major  events  in  the  lives  of  every  U.S.  Presi¬ 
dent  from  T.  R.  Roosevelt  to  Dwight  D.  Eisenhower;  he  interviewed  the  three 
Fascist  dictators.  Hitler,  Mussolini,  and  Peron;  he  knew  every  important  Allied 
military  and  political  leader,  from  Winston  Churchill  and  Chiang  Kai-shek  to 
Field  Marshal  Montgomery  and  Generals  De  Gaulle,  MacArthur,  Patton  and 
Bradley. 

Now,  in  "High  Tension,"  the  former  president  of  the  United  Press  tells  the 
things  that  couldn't  be  included  in  his  news  stories,  giving  his  personal  impres¬ 
sions  of  the  great  world-figures  in  an  engrossing  succession  of  frank,  almost  photo¬ 
graphic  word-portraits. 

#  A  series  of  ten  articles,  comprising  the  most  important  highlights  of  the 
just-published  (Harper  &  Brothers)  book  by  Hugh  Baillie,  is  available  for 
newspaper  publication  beginning  Monday,  June  29th.  We  suggest  that 
you  phone  or  wire  immediately  for  rates  and  availability  in  your  area. 


UNITED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17,  N.  Y. 
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^rvuin  J  x^olumn 


THE  MARTIN  BOYS — If  you  were  one  of  the  six  Martin  boys 
growing  up  in  Texas  you  just  naturally  got  a  job  on  a  newspaper. 

Today,  all  six  sons  of  Mrs.  Tom  G.  Martin,  who  now  lives  in  Little 
Rock,  Ark.,  are  still  in  the  business.  Four  of  them  work  for  Asso¬ 
ciated  Press.  A  fifth  used  to. 

Here’s  the  lineup: 

Eugene,  promotion  manager,  Dallas  (Tex.)  Times  Herald. 

Edward,  Little  Rock  AP. 

Wilbur,  Oklahoma  City  bureau  chief  for  AP. 

Edwin,  San  Diego  (Calif.)  Union  (formerly  Santa  Fe  AP). 

Jerry,  Salt  Lake  City  AP. 

Jack,  Little  Rock  AP. 

Joyce,  a  seventh  Martin,  worked  in  the  circulation  department  of 
the  Dallas  Morning  News  but  chucked  tradition  for  a  job  as  hostess 
for  Frontier  Airlines,  Denver. 

The  parents  started  this  tradition  by  working  at  various  times 
in  the  advertising  and  circulation  departments  of  newspapers. 

Wilbur  is  the  “old  pro”  of  the  new  generation,  starting  in  1939 
as  a  junior  high  school  reporter  for  the  old  Austin  (Tex.)  Dispatch. 

Eugene  ran  several  weekly  papers — giving  many  of  the  Martins 
training — before  going  into  newspaper  promotion.  Edward  edited  a 
weekly,  was  managing  editor  of  Pacific  Stars  and  Stripes,  put  in 
several  years  in  military  intelligence  and  then  joined  AP  at  Little 
Rock. 

Edwin,  Jerry  and  Jack,  the  youngest,  followed  their  brothers  into 
the  business. 

All  the  Martins  have  something  in  common:  they  started  on  news¬ 
papers  in  their  early  teens.  Those  who  later  tried  other  lines  switched 
back.  All  were  in  military  service. 

*  *  * 

THE  FOUR  PUSEYS  from  Salt  Lake  City  make  up  another  large 
news  family. 

Merlo  J.  Pusey  is  associate  editor  of  the  Washington  Post  and 
Times  Herald  and  winner  of  a  Pulitzer  prize  for  his  book  on  Charles 
Evans  Hughes. 

Otis  J.  Pusey  is  an  AP  newsman  at  Salt  Lake,  now  on  sick  leave, 
and  Glen  Pusey  is  an  administrative  assistant  in  the  AP  personnel 
department  in  New  York.  Rulon  Pusey  is  AP  traffic  bureau  chief  at 
Denver. 

The  Puseys  numbered  eight  boys,  but  four  chose  other  pursuits. 
Glen  Pusey  points  out,  however,  that  the  family  isn’t  finished  re¬ 
cruiting  for  journalism.  Roger  Pusey,  son  of  Otis,  is  a  graduate  of 
the  University  of  Utah  and  already  doing  vacation  relief  work  at 
Salt  Lake  City  AP. 

♦  * 

FOUR  MINISTERS’  SONS  are  editing  copy  in  the  Buffalo  (N.^-1 
Evening  News  editorial  department.  They  are:  Telegraph  Editor 
Benjamin  F.  Hall.  Night  Telegraph  Editor  Charles  F,  Fox,  Cable 
Editor  Kerby  M.  Spicer  and  Copy  Editor  Wesley  B.  Keeler. 

«  «  * 

FAMILY  REPORT — Mrs.  James  R.  Young,  travel,  textile  and 
garden  editor  for  the  Anderson  (S.C.)  Daily  Mail  and  Independent. 
is  in  Paris  for  an  international  textile  show  and  a  series  of  articles 
on  France  and  northern  Italy.  Her  son.  Pat  Young,  has  been  along 
the  French  and  British  west  coast  of  Africa  for  three  months  doing 
pictures  for  National  Geographic  and  met  her  in  Paris,  to  return 
I  to  the  United  States. 


Unsurpassed  for  bold,  bright  marking  on 
all  surfaces.  Strong  and  durable— adheres 
firmly— 14  vivid  colors. 

OMNIMARK  —Thinner  diameter  lead 
for  fine  line  marking  on  all  surfaces. 


DU-All 

MECHANICAL  PENCIL 


Convenient  propel-repel  action.  8  brilliant, 
all  purpose  leads  with  barrels  to  match. 


AT  BETTER  STATIONERS  EVERYWHERE 


PALACE  CONTACT — Morris  Rosenberg  of  AP’s  Latin  American 
desk  in  New  York  was  trying  to  telephone  a  stringer  in  Nicaragn> 
to  check  reports  on  revolutionaries  in  that  country. 

No  answer  from  the  stringer. 

“Ring  the  Palace  and  ask  for  President  Luis  Somoza.”  Rosenberg 
told  the  Managua  operator. 

“Impossible,”  the  operator  gasped.  “It  would  take  hours.” 

Rosenberg,  an  expert  in  Latin  American  affairs,  asked  her  to  try. 

In  LS  minutes  an  amiable  voice  said:  “What  can  I  do  for  you?”” 
was  the  President. 

He  gave  Rosenberg  an  exclusive  interview  and  promised  more- 
Later  in  the  week  Somoza  phoned  Rosenberg  in  New  York  a®'* 
apologized  for  not  having  been  available  for  other  calls. 
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Portland  retailers  watch  the  women  go  buy 
every  day.  They  know  where  advertising  pays  off 
in  Portland  media.  That’s  why  last  year  they 
placed  50%  more  of  their  advertising  budgets 
in  The  Oregonian  than  in  the  2nd  paper.  They  tell 
more  people  and  sell  more  people  in  the  medium 
that’s  big  as  all  Oregon... The  Oregonian. 

How  big  is  the  Oregon  Retail  Market?  ' 

Almost  $2V2  billion  annually.  That’s  more  than 
twice  as  much  as  San  Francisco  or  Pittsburgh, 
and  almost  3  times  Miami! 

The  0regpnian 

fortfond,  Oregon 

Biggest  advertising  voice  in  the  sales-rush  state 
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Largest  Circulation  Newspaper  in  the 
Northwest— 242,035  Daily;  306,014  Sunday 
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Tools  of  Foreign  Policy 

The  U.S.  Court  of  Appeals  has  stated  flatly  that  travel  restrictions 
are  a  matter  of  foreign  policy  and  the  State  Department  can  pro¬ 
hibit  travel  of  newsmen  to  Red  China  or  anyw'here  else  that  it  and 
the  President  of  the  United  States  deem  unwise. 

This  confirms  an  E.'kP  statement  two  years  ago  that  State  Depart¬ 
ment  control  over  the  travel  of  legitimate  and  accredited  foreign 
corresp>ondents  makes  them  a  tool  of  foreign  policy.  Foreign  govern¬ 
ments  may  w'ell  suspect  U.S.  newsmen  who  travel  only  by  pennission 
of  their  government. 

The  court’s  decision  means  in  effect  that  events  and  developments 
in  large  areas  of  the  world  should  not  he  reported  to  the  .American 
jieople  until  and  unless  our  government  okays  it.  It  means  that  what¬ 
ever  information  the  .American  jjeople  do  receive  about  these  areas 
must  come  from  non-.American  sources. 

The  United  States  government  has  endorsed  the  principle  of  free¬ 
dom  of  information  before  the  United  Nations  including  free  access 
to  news,  free  transmission  of  news,  etc.  It  is  stupid  for  us  to  be  put 
in  the  position  of  denying  freedom  of  access  to  news  in  this  way. 

The  Court  of  .Apj>eals  implied  that  the  argument  should  be  put  to 
the  President  and  to  Congress.  We  hope  it  is.  If  our  laws  and  regula¬ 
tions  add  up  to  such  restrictions  after  a  century  and  a  half  of  free¬ 
dom  then  they  ought  to  be  changetl. 

Strike  Winnings 

|'*he  publisher  says  the  strikers  didn’t  gain  anything  they  didn’t 
-■-  have  or  weren’t  offered  before.  A  leader  of  the  strikers  insists  that 
is  not  so  and  that  they  won  a  lot.  The  argument  will  probably  go 
on  for  a  long  time  and  it  appears  they  may  have  plenty  of  time  to 
do  the  arguing. 

After  being  out  of  work  at  the  St.  Louis  Globe-Democrat  for  99 
days,  and  after  forcing  suspension  of  that  newspaper  for  over  three 
months,  the  Guild  strikers  are  now  out  of  work  again  because  of  a 
stereotypers’  strike  forcing  suspension  of  both  papers  in  that  city. 
Later  there  will  be  counter-claims  of  who  won  what  after  it  is  all 
over.  And  some  other  union  can  start  the  cycle  all  over  again  after 
the  stereotypers  go  back  to  work. 

Isn’t  it  obvious  to  St.  Louis  newspaper  workers  at  this  point  that 
no  one  won  the  99-day  strike,  or  will  win  the  other  strikes  regardless 
of  duration?  The  cost  to  both  sides  is  fearful  damaging.  There  must 
be  a  better  and  less  harmful  way  of  settling  disputes. 

Montana  ^s  Free  Press 

Tt  was  called  the  “captive  press”  of  Montana  by  many  writers  even 
though  the  Anaconda  Company  several  years  ago  had  taken  a 
more  enlightened  attitude  towards  its  ownership  of  eight  daily  and 
four  Sunday  papers  in  five  cities.  The  appearance  of  evil  and  charges 
of  a  propaganda  press  persisted  even  though  eight  other  cities  in  the 
state  had  independently-owned  daily  papers.  This  ownership  of  a 
block  of  U.S.  newspapers  by  a  large  corporation  has  been  used  many 
times  by  foreign  propagandists  as  “proof”  that  the  U.S.  is  not  free 
but  the  “tool  of  Wall  Street.” 

The  newspapers  have  been  bought  by  a  group  of  successful  and 
reputable  middle-Western  newspaj^ermen  which  will  bring  to  them 
a  policy  of  independence  and  individuality,  as  promised.  Anaconda 
is  to  be  complimented  for  getting  out  of  the  newspaper  business  where 
it  never  belonged. 


In  my  Father'*  house  are  many  mss- 
sions :  if  it  y/ere  not  so,  I  would  have  tsU 
you.  I  go  to  prepare  a  place  for  ywst— 
St.  John,  XIV;  2. 
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Then  police  cads  poured  into  the  area. 
—Philadelphia  (Pa.)  Daily  Netvs. 

• 

Funeral  directors  rode  up  Capitol  Hill 
in  14  hearses  today,  demanding  that  the 
Legislature  “bury”  a  bill.  The  procession 
was  staged  in  protest  against  a  measure 
permitting  fun. — UPI  dispatch. 

• 

Among  witnesses  was  a  350-pound  ex¬ 
taxi  driver  who  reminded  spectators  of 
a  character  out  of  Demon  Runyon. — 
Rochester  (N.  Y.)  Democrat  &  Chronicle. 

• 

A  lover  chamber  version  of  the  “Grilli- 
buster,”  which  stalled  the  Senate  for  10 
days,  was  set  in  motion. — Indianapolis 
(Ind.)  Star. 

• 

Kingstate  visit  to  Italy.  They  will  have 
and  Queen  Frederika  of  Greecea  private 
audience  with  Pope  arrived  today  for  a 
three-day  John. — New  York  Daily  Mir¬ 
ror. 


CARTOON  IDE.\  THE  WEEK 


Editor  at  publisher  for  June 


GUILD  BENEFITS 

The  recent  criticism  of  the  Guild  by 
Chicago  Daily  News  managing  editor 
Everett  Norlander,  in  your  May  16  issue, 
demands  a  few  answers. 

Mr.  Norlander  said  there  were  two 
faults  with  the  Guild — the  freezing  of  in¬ 
competents  into  a  staff  and  the  interfer- 
;  ence  with  a  close  rapport  between  the 
I  “editorial  bosses  and  the  staff.” 

I  Incompetents  probably  show  up  on  a 
newspaper  staff  for  two  reasons.  The  first 
is  that  executives  have  hired  them.  The 
second  is  that  newspapermen,  both  on  the 
executive  and  working  stiff  sides,  in  the 
downhill  years  of  their  careers  sometimes 
lose  some  of  their  sparkle. 

In  15  years  of  its  history  at  the  Chicago 
Daily  News,  the  Guild  can  recall  no  time 
it  has  even  challenged,  let  alone  blocked, 
the  dismissal  of  an  incompetent. 

On  the  other  hand,  it  has  challenged, 
and  proudly,  the  News’  railroading  into 
retirement  at  an  arbitrary  age  limit  one 
of  the  best  editorial  artists  who  ever  re¬ 
touched  a  picture.  And  this  while  men  the 
same  age  or  older  were  and  still  are  at 
work  at  the  News  under  the  same  contract. 

-As  for  the  downhill  type  of  incompe¬ 
tents,  it  is  to  Mr.  Norlander’s  and  the 
!  News’  credit  that  the  ax  doesn’t  fall  the 
minute  a  man  slows  up  a  bit.  He  has 
shown  a  compassionate  understanding  for 
I  these  men  and  their  problems. 

I  Now  for  the  barricade  Mr.  Norlander 
says  the  Guild  puts  up  between  the  bosses 
and  the  staff. 

Here  Mr.  Norlander  has  chosen  to  make 
the  Guild  his  personal  cross,  and  after  15 
i  years  still  gives  every  indication  that  he 
believes  and  hopes  that  the  Guild  is  not 
at  the  Chicago  Daily  News  to  stay. 

The  “professional  and  dedicated”  rela¬ 
tionship  between  chiefs  and  Indians,  which 
Mr.  Norlander  wants,  can  exist  in  the  se¬ 
lection  and  covering  of  the  news  without 
ruling  out  the  management-labor  relation¬ 
ship  when  it  comes  to  working  conditions. 
The  Guild  feels  the  latter  is  essential  to 
the  dignity  of  a  newspaperman,  freeing 
him  from  the  sweatshop  conditions  that 
used  to  exist  in  the  field  and  allowing  him 
to  go  about  his  work  secure  in  the  knowl¬ 
edge  that  things  like  his  job,  his  vacation, 
his  day  off  or  overtime  are  his  by  con¬ 
tractual  right  and  not  by  magnanimous 
grant  of  a  benevolent  publisher  or  editor. 

But  if  rapport  means  working  free  over¬ 
time  and  rolling  over  and  playing  dead 
when  a  boss  starts  telling  you  that  loss  of 
your  job  is  just  what  you  need,  then  Mr. 
Norlander  is  doomed  to  dissappointment. 

Finally,  the  Guild  agrees  with  Mr.  Nor¬ 
lander  tbat  the  Guild  has  brought  into  the 
newspaper  business  benefits  that  would 
not  have  come  for  years  otherwise.  And 
j  it  agrees  that  new  employees  should  think 
,  over  carefully  the  pros  and  cons  of  Guild 
I  membership.  The  Guild  is  confident  the 
!  competent  ones  will  quickly  see  the  light 
j  and  join.  That’s  why  the  Guild  is  able  to 
I  say  “Most  of  the  best  newspapermen  are 
Guildmen.” 

Marsh  Schiewf. 

President, 

Chicago  Newspaper  Guild. 

13,  1959 


‘FORBro — PROHIBTT 

Copperud’s  column  ought  to  inspire 
BL&P  to  do  the  best  writing  job  in  the  news 
trade.  But  no. 

Look  frinstance  what  you  say  (May  2). 

“It  was  almost  three  years  ago  that  the 
State  Department  forbid  newspaper  cor¬ 
respondents  from  going  to  ,  . 

In  past  tense,  the  verh  you  meant  was 
forbade,  not  “forbid.” 

Then  comes  the  wrong  preposition.  The 
State  Department  forbade  the  newsmen  to 
— not  “from”. 

You  have  confused  two  words,  “forbid” 
and  “prohibit.” 

You  ought  to  know  better. 

Edwin  Kemp 

Wilmington,  Del. 

»  *  » 

FIVE  GUINEAS  FOR  A  BOOKLET 

Some  10  years  ago,  this  agency  pro¬ 
duced  on  the  occasion  of  an  extensive  tour 
of  its  Chairman,  Alfred  Pemberton,  to 
America,  a  booklet  in  which  it  made  the 
most  of  its  spiritual  connection  with  the 
previous  inhabitant  of  its  office  building 
at  93  Park  Lane.  London — Benjamin  Dis¬ 
raeli,  Lord  Beaconsfield. 

The  booklet  was  extremely  well  received 
at  the  time  and  favorably  commented  on 
by  the  press. 

It  was,  in  fact,  so  popular  that  every 
single  copy  was  distributed  and  none  left 
in  our  own  files,  and  we  want  one  rather 
badly. 

We  should  be  happy  to  pay  five  guineas 
to  whomever  could  let  us  have  a  copy  of 
that  brochure. 

Rene  Elvin, 

Head  of  Public  Relations, 

ALFRED  PEMBERTON  LIMITED 
93  Park  Lane.  London. 

*  *  « 

AP  BYLINES 

The  letter  of  Caleb  J.  King,  Sr.,  in  your 
issue  of  May  30,  makes  a  wholly  unim¬ 
portant  point  and,  unfortunately,  too,  the 
point  is  made  in  error. 

Mr.  King,  who  served  the  AP  efficiently 
as  a  telegraph  operator  and  traffic  chief 
under  me  for  several  years  before  he  went 
to  the  AP  news  side  and  finally  to  an  edi¬ 
torship  of  a  newspaper,  based  his  comment 
on  an  EDITOR  &  PUBLISHER  review. 
Obviously,  he  had  not  read  the  autobiog¬ 
raphy.  If  he  had,  he  would  see  that  the 
Boh  Small  incident  was  a  repetition  of  the 
Kirke  Simpson  incident  when  one  or  two 
newspapers,  without  authorization,  put  a 
byline  over  a  Kirke  Simpson  story  as  was 
the  case  with  the  Bob  Small  story  back 
in  1908.  There  was  no  authorization  for 
the  same  by  the  general  manager  of  the 
Associated  Press  who  resented  the  fact 
that  it  was  done  because  he  religiously 
believed  in  the  anonymity  of  the  author¬ 
ship  of  .\P  dispatches. 

1,  therefore,  do  not  stand  corrected  in 
my  statement  that  the  first  byline  author¬ 
ized  hy  the  management  of  the  AP  was 
the  one  referred  to  in  the  autobiography 
as  having  been  given  in  1926. 

Kent  Cooper 

New  York.  N.  Y. 
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Here  s  a  real  time  saver  for  editors,  writers  and 
research  people— the  1958  Annual  Volume  of 
The  New  York  Times  Index,  just  off  the  press. 


In  this  big  1,029-page  volume,  the  news  that  appeared 
in  The  Times  last  year  is  organized  under  thousands 


of  different  headings.  These  are  arranged 
alphabetically,  and  thoroughly  cross-referenced. 

Under  each  heading  the  events  are  listed  in 
chronological  order. 

There  are  thousands  of  news  summaries  that  give  you 
a  fast  reading  account  of  what  happened  in  every 
field  of  activity,  in  the  U.  S.  and  all  over  the  world. 

And  when  you  need  more  details  about  an  event, 

The  Index  tells  you  what  issue,  page  and  column  of 
The  Times  to  turn  to  for  a  look  at  the  complete  story. 
The  Index,  too,  helps  you  track  down  stories  carried 
in  your  own  newspaper,  for  each  news  reference 
shows  the  original  publication  date. 

Two  ways  to  get  it 

By  ordering  the  complete  New  York  Times  Index 
service,  you  can  get  the  1958  Annual  Volume  plus 
the  next  24  issues  of  the  twice-a-month  Index 
at  a  combination  price  of  only  $70.  Or  you  can  get 
the  Annual  Volume  alone  for  $45.  It’s  entirely  up  to  you. 

But  don’t  wait.  A  major  part  of  the  press  run  of 
the  1958  Annual  Volume  is  being  mailed  to  present 
Index  subscribers,  and  there  is  likely  toJje  a  fast 
sell-out  of  the  remaining  copies.  As  we  cannot 
guarantee  to  supply  you  later  in  the  summer,  we 
suggest  you  send  in  your  order  at  once. 

?scto  ^ork  Jn6ex 

229  West  43rd  Street,  New  York  36,  New  York 
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Court  Denies  Newsmen  Have 
Special  Privilege  to  Travel 

1  9  A  •  •  •  capacity  of  incidents 

Withnolding  of  Worthy  S  Passport  arising  from  the  conduct  of  m- 

~  dividuals  to  ignite  conflagration 

Upheld  As  Part  of  Foreign  Policy 


Washington 
The  United  States  Court  of 
Appeals  this  week  confirmed  the 
right  of  the  State  Department 
to  restrict  passports  against  use 
for  travel  to  Communist  China 
or  other  trouble  spots. 

The  decision  was  handed 
down  in  the  suit  of  William 
Worthy  Jr.,  Baltimore  Afro- 
American  correspondent  who 
was  denied  renewal  of  his  pass- 

It  when  he  refused  to  accept 
estriction  on  travel  to  China. 

.  Worthy  had  visited  China 
1  Hungary  in  1956.  He  con- 
ded  it  was  essential  to  his 
vspaper  calling  that  he  have 
edom  of  movement.  He  sued 
en  an  unrestricted  passport 
s  denied  him. 

Not  on  the  List 

Mr.  Worthy  is  not  one  of  the 
correspondents  specially 
ared  by  the  State  Depart- 
int  for  entry  into  Red  China 
der  a  proposed  reciprocal 
reement  which  hasn’t  ma- 
•ialized  due  to  China’s  insist- 
ce  that  an  equivalent  number 
Chinese  be  accepted  here 
thout  proof  of  their  bona  fides 
press  representatives. 

Holding  that  the  executive 
anch  has  “undisputed  power” 
abridge  individual  rights  un- 
T  certain  conditions  in  the 
nduct  of  foreign  affairs,  the 
•urt  ruled  that : 

—The  executive  has  power  to 
strict  travel  by  U.  S.  citizens 
it  “foresees  that  the  presence 
1  American  citizens  in  a  desig- 
»ted  foreign  area  may  .  .  . 
^Ive  into,  or  be  the  occasion 
‘  a  clash,  diplomatic  or  mili- 
*>7,  with  a  foreign  govem- 
nent.” 

~-“The  contention  that  there 
*  no  grave  danger  involved  in 
^  wanderings  of  uninhibited 
“'wsmen  in  China  or  in  Hun- 
S*ry  today  reflects  an  unaware- 
of  reality.” 

—“Merely  because  a  newsman 
the  right  to  travel,  does  not 

Editor  &  publisher 


mean  he  can  go  anywhere  he 
wishes.” 

Valid  Exercise  of  Power 

A  three-judge  panel  agreed 
that  the  State  Department’s 
action  declaring  certain  coun¬ 
tries  off-limits  to  American 
travelers  was  a  valid  exercise 
of  the  President’s  power  to  con¬ 
duct  foreigrn  affairs  and  had 
been  authorized  by  Congress. 

The  case  is  expected  to  be 
appealed  to  the  Supreme  Court. 

Last  year  the  Supreme  Court 
naled  that  the  Secretary  had 
no  statutory  pow^er  to  refuse 
a  person  a  passport  because  of 
his  beliefs  or  associations.  The 
Court  of  Appeals  ruled  that  Mr. 
Worthy’s  case  vras  entirely  dif¬ 
ferent,  that  his  beliefs  were  not 
involved  and  that  he  could  get 
a  passport  by  agreeing  to  abide 
by  restrictions  imposed  on  all 
travelers. 

Danger  Noted 

Chief  Judge  E.  Barrett  Pretty- 
man  wrote  the  Worthy  decision. 
He  was  joined  by  Judge  Wilbur 
K.  Miller  and  retired  Supreme 
Court  Justice  Harold  H.  Bur¬ 
ton. 

Judge  Prettyman  wrote  that 
while  travel  is  a  right,  it  can 
be  restricted  like  any  other  right, 
including  freedom  of  the  press, 
in  the  interest  of  the  rights  and 
liberty  of  others. 

The  State  Department  argued 
that  it  was  necessary  to  have 
power  to  bar  travel  to  some 
areas  because  the  presence  of 
American  citizens  might  en¬ 
danger  them  or  relations  be¬ 
tween  the  countries,  and  might 
“impede  the  execution  of  foreign 
policy.”  The  court  ruled  these 
reasons  “ample”  to  support  its 
action. 

“The  liberty  of  everyone  .  .  • 
is  involved  in  the  maintenance 
of  order,”  wrote  Judge  Pretty- 
man,  “and  is  threatened  when 
disorder  brings  either  the  neces¬ 
sity  or  the  opportunity  for  force. 
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‘Blustering  Inquisitor* 

"In  foreign  affairs,  especially 
in  the  intimate  posture  of  to¬ 
day’s  world  of  jets,  radio  and 
atomic  power,  an  individual’s 
yen  to  go  and  inquire  may  be 
circumscribed.  A  blustering  in¬ 
quisitor  avowing  his  own  free¬ 
dom  to  go  and  do  as  he  pleases 
can  throw  the  whole  interna¬ 
tional  neighborhood  into  tur¬ 
moil.” 

Judge  Prettyman  said  the  ex¬ 
ecutive  branch  undoubtedly  could 
curtail  travel  as  part  of  its 
pow’er  over  foreign  affairs.  “To 
hold  the  contrary  would  be  to 
hold  that  the  protection  of  the 
peace  against  American-caused 
incidents  in  foreign  countries  is 
outside  the  realm  of  foreign  af¬ 
fairs.” 

The  court  ruled  that  the  Pres¬ 
ident  had  ample  constitutional 
power  to  do  this,  but  it  also 
found  statutory  authority  in  the 
1952  Immigration  Act  which  re¬ 
quires  a  passport  for  travel 
abroad  “subject  to  such  limita¬ 
tions  and  exceptions  as  the  Pres¬ 
ident  may  authorize  and  pre¬ 
scribe.” 

Argument  Left  Open 

The  President  is  best  quali¬ 
fied  to  decide  when  such  re¬ 
strictions  should  be  imposed, 
said  Judge  Prettyman.  The 
courts  are  neither  qualified  nor 
authorized  to  pass  on  the  merits 
of  such  action,  he  said. 

Judge  Prettyman  said  Mr. 
Worthy  had  argued  that  travel 
bv  Americans  to  China,  espe¬ 
cially  of  American  newspaper 
men  like  himself,  would  help 
rather  than  hurt  foreign  rela¬ 
tions. 

“This  is  an  argument  he 
should  make  to  the  President  or 
the  Congress,”  he  said. 

The  Worthy  case  was  argued 
for  Mr.  Worthy  by  William  M. 
Kunstler  of  New  York,  who  was 
assigned  as  counsel  by  the 
American  Civil  Liberties  Union, 
and  for  the  Government  by  F. 
Kirk  Maddrix. 


While  his  case  has  been  in 
the  courts  Mr.  Worthy  has  spent 
much  of  his  time  on  the  lecture 
circuit.  He  has  just  been 
awarded  a  Ford  Foundation 
fellowship  to  Boston  University 
next  semester.  He  has  chosen 
Africa  as  his  field  of  study. 

At  the  time  Mr.  Worthy  de¬ 
fied  the  restrictions  on  his  pass¬ 
port,  a  reporter-photographer 
team  from  Look  magazine  also 
went  to  Peiping  and  sent  back 
material  that  was  published. 
However,  no  action  was  taken 
against  them. 

The  State  Department  with¬ 
held  Mr.  Worthy’s  passport  re¬ 
newal  after  he  declined  to  prom¬ 
ise  he  would  not  violate  its  con¬ 
ditions  again. 

A  list  of  accredited  U.  S. 
agencies,  for  whom  the  State 
Department  would  authorize 
travel  to  China,  has  been  re¬ 
newed  several  times  since  it  was 
posted  originally  two  years  ago. 
But  the  Peiping  government  has 
shown  no  interest  in  sending 
correspondents  to  the  U.  S.  for 
acceptance  by  the  State  Depart¬ 
ment  on  an  individual,  rather 
than  a  mass,  basis. 

Permission  from  Peiping 

Through  his  own  connections, 
John  Strohm  of  NEA  Service, 
Inc.  got  permission  from  the 
Peiping  government  to  travel  in 
China  last  year  and  he  wrote 
a  series  of  illustrated  articles 
for  U.  S.  newspapers. 

Activity  in  respect  to  repor- 
torial  coverage  of  China  has 
been  stepped  up  recently  by  the 
fact  that  W.  Averell  Harriman, 
a  former  Ambassador  to  Mos¬ 
cow  and  former  Governor  of 
New  York,  was  accredited  by 
North  American  Newspaper 
Alliance  for  an  assignment 
there.  He  has  been  writing  from 
Russia.  Before  he  departed  on 
this  news-gathering  tour  Mr. 
Harriman  applied  for  member¬ 
ship  in  the  Overseas  Press  Club 
of  America,  presumably  to  give 
himself  full  status  as  a  reporter. 

Several  members  of  Congress 
have  discussed  the  possibilities 
of  trying  to  get  into  China  but 
they,  too,  have  been  thwarted 
by  the  passport  restrictions,  as 
has  Justice  William  O.  Douglas 
of  the  Supreme  Court.  Several 
public  officials,  taking  a  cue 
from  Mr.  Harriman’s  example, 
are  said  to  be  pulling  strings 
to  get  accreditation  from  news 
agencies.  But  Peiping  stands 
mute  and  firm  against  visas. 
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Tibet  News 
Completely 
Suppressed 


St.  Louis  Papers  Halt 
On  Stereo  Base  Issue 


St,  Louis  The 
Publication  of  both  St.  Louis  Jectcd 
dailies  was  suspended  June  11,  said, 
as  E&P  went  to  press,  and  con- 
ciliators  met  with  representa-  *i®'ws 
tives  of  the  Pulitzer  Publishing  steree 
Company  and  the  Stereotypers’  Mr 
Union  No.  8  in  an  effort  to  get  typer 
agreement  on  a  new  contract.  ' 

The  Globe-Democrat,  back  in  1 
business  only  a  week  after  a  99-  ' 
day  shutdown,  managed  to  run 
off  its  editions  for  June  10,  but 
the  Post-Dispatch  failed  to  pub¬ 
lish  on  Wednesday,  and  neither 
of  the  papers  came  out  Thurs¬ 
day. 

Some  at  Work 

About  a  score  of  printers 
crossed  the  stereo  typers’  picket 
lines  to  work  on  a  backlog  of 
“bogus”  advertising  copy,  and 
some  members  of  the  gfuild  re¬ 
ported  to  their  jobs  on  Thurs¬ 
day. 

In  a  statement  describing  the 
contract  snarl,  Richard  G. 
Baumhoff  of  the  Pulitzer  Pub¬ 
lishing  Company  said  the  main 
difficulty  arose  when  the  stereo¬ 
typers’  union  reverted  to  a  de¬ 
mand  for  a  restrictive  clause  on 
base  material  handling. 

Mr.  Baumhoff  pointed  out  that 
agreement  had  been  reached  in 
negotiations  on  three  crucial 
issues  —  wages,  arrangements 
for  handling  work  for  the  two 
newspapers  in  one  plant,  and 
choice  of  base  material. 

$15  Wage  Raise 

Management,  he  said,  yielded 
all  the  way  to  the  union  on  its 
request  for  a  wage  increase  of 
$10  weekly,  retroactive  to  Jan¬ 
uary  1,  and  an  additional  $5  in 
the  second  year.  The  old  con¬ 
tract  with  a  day  scale  of  $119 
expired  Dec.  31.  The  $129  scale 
would  be  equal  to  Detroit’s 
which  is  the  highest  in  the  coun¬ 
try  for  stereotypers. 

More  was  given  to  the  union 
on  the  second  point  than  man¬ 
agement  deem^  advantageous 
but  concessions  were  made  to 
gain  latitude  for  efficiency  and 
progress  in  the  matter  of  han¬ 
dling  base  material. 

According  to  Mr.  Baumhoff 
the  union  negotiators  accepted 
and  recommended  a  clause  which 
would  permit  printers  to  mortise 
stereo  plates,  insert  slugs  in 
makeup  forms,  and  cut  and  trim 
stereo  base  supplied  by  the 
stereotypers.  The  publisher  had 
the  right  to  select  the  base  ma¬ 
terial. 


1  ■'  Newark,  N.  J. 

'The  difficulties  of  covering  a 
can’t  see  or  hear  - 
and  in  which  there  are  no  official 
pi'onouncements  —  were  told  to 
New  Jersey  editors  by  Watsoc 
S.  Associated  Press  chief 

of  bureau 

Mr.  conn- 

try  on  home  Just 

UTIL.  3  at  a  meeting  of  the  New  Jer- 

Andrew  H.  Talbot  Associated  Press.  He  said 

Talbot  Returns  the  recent  uprising  in  Tibet 

.  have  started  a  long  time  befon 

To  Promotion  the  world  knew  about  it  and  may 

San  Francisco  continue  a  long  time. 

Andrew  H.  Talbot  has  joined  The  shutoff  of  news  to  tho 
the  San  Francisco  Call-Bulletin  Western  world  is  complete,  h 
as  promotion  manager  in  a  move  added. 

from  New  York  City,  where  he  Most  Indian  observers,  hov- 
was  public  relations  director  of  ever,  believe  the  actual  fightmi 
the  Pabst  Brewing  Company  for  jg  over  in  Tibet  and  that  Red 
the  past  six  years.  China  is  in  complete  control  of 

Mr.  Talbot  w'as  for  five  years  the  Himalayan  nation  on  the 
promotion  manager  of  the  Chi-  border  of  India,  Mr.  Sims  de- 
cago  He  raid- American  and  for  clared. 

15  years  in  a  similar  capacity  jgth,  when  street 

with  the  .VcM’  Orleans  Times-  fighting  broke  out  in  the  Tibetai 
Picayune.  canital  of  Lhasa,  the  Indiu 


Open  Record 
Bill  Signed 


CHANGE  OF  COMMAND — Ralph  Squillace,  left,  managing  editor  of 
the  Vineland  Times-Journal  who  was  elected  president  of  the  New 
Jersey  Associated  Press,  shakes  hands  with  Arthur  McMahon,  city  editor 
of  the  Passaic-Clifton  Herald-News,  outgoing  president.  With  them  are 
Watson  Sims,  right,  chief  of  bureau  at  New  Delhi,  India,  and  James  F. 

Tomlinson,  Newark  chief. 


ns  Are  Discerned 


across  the  country.  It  takes  a  needs.  tion. 

lot  of  press  capacity  to  keep  The  Journal  and  Sentinel’s  Beaver  (Pa.)  Titnea  —  fiv( 
abreast  this  growth  and  still  $1,500,000  expansion  program  Headliner  units,  including  fold- 
meet  deadlines  for  distribution,  was  announced  last  November,  ers,  color,  reels  and  tension. 

The  press  from  R.  Hoe  and  Co.  Levittoum  (Pa.)  Times — sis 
was  a  major  item  in  the  ex-  Headliner  units,  folders,  color 
pansion  plans.  reels  and  tension. 

Albuquerque  (N.  M.)  Jmirnal 

BuHinC^  from  Weeklies  'T-rrh'H'np.  f.wn  TTpadlinPr 


2  Large  Projects 


announcement  that  work  is  teresting  view  of  progress  in 
going  ahead  on  a  lakef  ront  show-  the  newspaper  business : 
place  that  will  be  a  magnificent  In  the  daily  newspaper  field 
example  of  newspaper  architec-  alone,  Goss  Printing  Press  Com- 
ture  and  will  represent  an  in-  pany  has  more  than  $5  million 
vestment  of  close  to  $20  million,  worth  of  press  equipment  on 
Then  there  was  verification  of  order  since  Jan.  1.  In  addition, 
reports  that  the  Wall  Street  Goss  has  about  10  orders  from 
Journal  will  erect  two  new  weekly  newspapers  for  the  new 
regional  plants,  one  in  Cleveland 

and  the  other  near  Springfield,  MULTI-MILLION  SIGHT— a  col- 

Hass.,  which  will  have  color-  ®rful  one  —  will  greet  the  eyes 

printing  facilities.  (Details  on  North  Bayshore  Drive  when 

page  66).  But  even  more  typical  f’’*  N*’'*'*''* 

ftf  _ •  1.1.  •  completed,  sometime  in  1962. 

The  sit;  is  a  lOwacre  plot  on  Bis- 
^ry  IS  the  story  from  cayne  Bay  between  the  MaeArthur 
Winston-Salem,  N.  C.  where  an  and  Venetian  Causeways.  The 

®pansion  program  of  the  Jour-  building  was  designed  and  engi- 

I  aal  and  Sentinel  has  been  in-  neered  by  Naess  and  Murphy  of 
increased  before  it  has  been  Chicago, 

rcoipleted.  ,  -  -  — 

fall  an  engineering  sur-  ’ 

iicy  indicated  that  a  new  five- 
unit  press  would  meet  the  re- 
ipiirements  of  the  two  news- 
Pnpers  until  1962.  'S 

But  the  growth  of  the  news-  ,  3  [t 

pnpers  is  coming  so  ranidlv  that  Hni  '  ■  hTfr^fr 


Greenville  (S.  C.)  News  — 
press  units,  reels,  tensions,  auto¬ 
pasters. 

Hartford  (Conn.)  Courant  — 
press  units,  color  equipment. 

Boston  Herald-Traveler  — 
{Continued  on  page  66) 


Thomson  Group  Adds  Old  Virginia  Daily 


The  St.  Petersburg  (Fla.)  In¬ 
dependent  has  purchased  the 
controlling  interest  in  the  Peters¬ 
burg  (Va.)  Progress-Index  from 
the  stockholders  of  Lewis-Huber 
Newspaper  Corporation. 

The  Progress-Index  has  18,- 
154  evening  and  18,127  Sunday 
circulation.  George  Lewis  Jr.  is 
publisher  and  Edward  A.  Wyatt 
IV  is  editor. 

K.  R.  Thomson,  president  of 
Thomson  Newspapers  Limited, 
is  chairman  of  the  board  of  the 
St.  Petersburg  Independent  and 
Loyal  Phillips  is  president  of  the 
corporation  and  also  publisher 


of  the  Evening  and  Sunday  In¬ 
dependent.  Mr.  Phillips  is  also 
associated  with  Thomson  in  the 
ownership  of  five  weeklies  in 
South  Florida. 

No  changes  in  personnel  are 
contemplated  for  the  Progress- 
Index,  Mr.  Phillips  said. 

The  sellers  were  represented 
by  the  Francis  I.  duPont  &  Co. 

Dates  to  ISfi.) 


The  earliest  newspaper  repre¬ 
sented  in  the  Progress-Index 
was  the  Daily  Index,  which  be¬ 
gan  publishing  July  4,  1865.  Its 
founder  was  Anthony  M.  Keiley, 


who  had  been  released  just  the 
day  before  from  Castle  Thunder, 
where  federal  authorities  had 
placed  him  after  suppressing  his 
newspaper,  the  News,  which  he 
had  be^n  publishing  in  May. 
Because  Keiley  was  supposed  to 
keep  a  safe  distance  from  the 
printed  word,  a  friend,  W.  L. 
Williams,  assumed  nominal  re¬ 
sponsibility  for  the  Daily  Index. 

In  1873  the  Daily  Index  was 
merged  with  the  Appeal,  founded 
the  year  before.  The  Appeal  was 
succes.sor  to  the  Progress,  which 
was  the  successor  to  the  Daily 
Courier,  which  was  the  successor 


to  the  Daily  Express,  established 
in  1852. 

The  Evening  Progress  was 
founded  by  E.  M.  Clements  on 
August  6,  1888. 

The  Petersburg  Newspaper 
Corporation  was  established 
Februai'y  7,  1920  as  the  pub¬ 
lisher  of  both  the  Index-Appeal 
and  The  Evening  Progress.  They 
were  published  for  the  first  time 
in  the  present  building  on 
Franklin  Street,  March  8,  1921. 
The  two  were  combined  as  the 
Progress-Index,  publishing  every 
weekday  aftemoon  and  on  Sun¬ 
day  mornings,  on  Feb.  6, 1922. 


Thomson  Capitalizes 
On  TV  in  Scotland 


iBy  Gordon  Irving 


Glasgow,  Scotland 

While  many  newspapers  and 
magazines  in  the  United  King¬ 
dom  face  threats  of  closure  and 
dwindling  circulations,  an  in¬ 
spiring  note  of  expansion  and 
optimism  is  reported  from  Scot¬ 
land  as  Roy  H.  Thomson  forges 
ahead  with  a  group  of  prestige 
newspapers  and  a  new  television 
weekly. 

Within  the  short  space  of  18 
months,  his  brand-new  weekly, 
TV  Guide,  printed  and  published 
from  Edinburgh,  has  shot  from 
scratch  to  a  circulation  of  over 
300,000. 

This  chatty  newspaper,  com¬ 
prising  programs  beamed  on  the 
Scottish  outlet  of  the  British 
commercial  TV  network,  plus 
informative  and  gossip  articles 
on  TV  programs  and  personali¬ 
ties,  is  filtering  into  nearly  every 
home  with  a  two-channel  tele¬ 
vision  set. 

“We  are  now  aiming  at  a  cir¬ 
culation  of  half-a-million,”  said 
Roy  Thomson,  who  holds  the 
program  contract  for  commer¬ 
cial  television  in  Scotland. 


While  other  program  contrac¬ 
tors  in  Britain  have  linked  up 
with  the  national  TV  Times, 
w’hich  prints  several  editions, 
advertisers  in  the  U.K.  have 
queued  up  to  place  advertise¬ 
ments  in  this  Thomson  publica¬ 
tion  with  the  10-day  life. 

James  S.  Adam  is  editor  of 
the  TV  Guide,  and  Jacqueline 
Sherry  is  the  Hollywood  corre¬ 
spondent.  It  carries  a  disc  page, 
gossip  columns  from  Scotland 
and  London,  and  articles  on  each 


pi'ogram  page. 

Roy  Thomson’s  other  Scottish 
interests  (apart  from  his  flour¬ 
ishing  TV  station)  include  the 
prestige  morning  paper,  the 
Scotsman,  an  old-established 
daily  which  has  been  given  mod¬ 
em  treatment  and  front-page 
news.  A  recent  Saturday  edi¬ 
tion  carried  30  pages,  a  record 
for  the  paper  and  for  a  pub¬ 
lication  of  this  class  in  Britain. 


Branching  Out 


Quality  Printing 


The  success  of  TV  Guide  has 
hit  at  the  circulations  of  other 
and  less  lively  Scottish  and  Eng¬ 
lish  weeklies,  including  the 
weekly  program  paper  of  the 
British  Broadcasting  Corpora¬ 
tion. 


Roy  Thomson  now  controls  27 
newspapers  in  Canada  and  the 
U.  S.,  24  of  them  dailies.  Two 
of  these  will  become  dailies  next 
year. 

He  has  the  three  leading  Edin¬ 
burgh-based  newspapers,  all 
with  national  coverage,  the  TV 
Guide,  and  a  newly-acquired 
group  of  weeklies  in  Inverness, 
capital  of  the  Highlands  of  Scot¬ 
land. 


It  is  widely  commented  on  for 
the  quality  of  photographic  re¬ 
production,  achieved  through  the 
high-quality  technical  resources 
of  Scotsman  Publications  Ltd., 
Edinburgh,  of  which  Roy  Thom¬ 
son  is  chairman. 


Hearst  Bureau 


Adds  2  Writers 


Roy  Thomson 


Other  Scottish  newspapers 
under  the  Thomson  banner  are 
the  Weekly  Scotsman,  which  cir¬ 
culates  w’herever  there  are  read¬ 
ers  with  Scottish  links  or  asso¬ 
ciations.  Big  plans  are  in  hand 
for  this  quality  weekly,  which 
is  to  have  full  promotional  back¬ 
ing. 

While  London-controlled  news¬ 
papers  filter  an  element  of  ex¬ 
treme  sensationalism  into  Scot¬ 
land,  the  Thomson  papers  main¬ 
tain  an  air  of  authority  and 
family  interest  that  is  so  wel¬ 
come  by  intelligent  Scots.  It  is 
a  publishing  trend  that  is  mak¬ 
ing  steady  headway  amid  chang¬ 
ing  public  tastes,  and  proof  that 
the  post-war  air  of  sensational¬ 
ism  so  obvious  elsewhere  is  not 
in  Britain  to  stay. 


Crossroads  Empire 


It  is  noteworthy  to  find  a  firm 
sinking  money  into  a  newspaper 
and  publishing  concern  in  the 
far  north  of  Scotland,  where 
even  Government  bodies  are 
criticized  for  their  lack  of  enter¬ 
prise. 


Perth  Amboy,  N.  J. 

After  56  years  as  the  Perth 
Amboy  Evening  News,  the  news¬ 
paper  is  dropping  the  place  from 
its  title  and  now  is  the  Evening 
News,  with  the  slogan,  “Serving 
New  Jersey’s  Rich  Crossroads 
Empire.”  The  paper’s  territory 
has  broadened  from  the  city  of 
Perth  Amboy  to  all  of  Middlesex 
County,  it  was  explained. 


Washington 

Peter  Andrews  and  Mariannt 
Means  have  joined  the  Hearst 
Washington  Bureau  in  an  en¬ 
largement  of  the  staff,  David 
Sentner,  Bureau  Chief,  an¬ 
nounced. 

Mrs.  Means,  former  woman’s 
editor  of  the  Arlington  North¬ 
ern  Virginia  Sun,  is  a  native  of 
Sioux  City,  Iowa.  She  was  edu¬ 
cated  at  the  University  of  Ne 
braska  w'here  she  majored  in 
journalism  and  was  a  member 
of  Phi  Beta  Kappa.  Her  news¬ 
paper  experience  includes  serv¬ 
ice  on  the  Lincoln  (Neb.)  Jour¬ 
nal  and  the  Dakota  County  Star, 
South  Sioux  City,  Neb. 

Recently  she  was  elected  ex¬ 
ecutive  secretary  of  the  Wash¬ 
ington  Advertising  Club,  the 
first  woman  to  hold  office  in  the 
club’s  40  year  history.  She  is 
the  wife  of  C.  Paul  Means,  as¬ 
sociate  editor  of  Missiles  and 
Rockets  magazine. 

Mr.  Andrews,  a  native  of  New 
York  City,  is  the  son  of  the 
late  Bert  Andrews,  who  before 
his  death  was  Washington  ^ 
reau  manager  of  the  New  Yort 
Herald  Tribune.  His  newspa^r 
experience  includes  service  witl 
the  Washington  Post  and  Timet- 
Herald,  the  Somerset  Star, 
erville,  N.  J.,  and  the  Associated 
Press. 

Since  January,  Andrews  hi' 
been  a  desk  editor  with 
in  Washington. 


No  Lighthouse  Keepinf 

CLEVBLAI*® 

Those  persons  invited  to  dine 
in  the  guest  dining  room  of  ^ 
Cleveland  Press  new  buil^ 
will  have  no  doubt  who  their 
host  is.  The  dinner  ware  came! 
the  Scripps-Howard  lighthouse 
emblem. 
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boys  on  routes  through  high' 
school.” 


Carrier  Trainings  Plus 
Profits  Are  Important 
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CMs  Tell  How  Papers  Seek 
Better  Relations  with  Boys 

By  George  A.  Brandenburg 


Several  circulators  polled  in 
a  cross-section  survey  agree 
with  ICMA  President  James 
Rankin  that  newspaper  relations 
with  carrier  salesmen  warrant 
careful  attention.  (E&P,  May 
23,  page  40). 

Mr.  Rankin,  who  will  preside 
at  the  60th  annual  meeting  of 
the  International  Circulation 
Managers  Association  in  New 
Orleans,  June  15-18,  had  pointed 
out  —  after  a  year’s  travel  to 
sectional  meetingfs  —  that  the 
business  of  managing  a  news¬ 
paper  route  is  not  so  attractive 
to  boys  today  as  it  was  a  decade 
ago. 

Boys  Maturing  Earlier 

Those  replying  to  E&P’s  in¬ 
quiry  emphasized  it  is  necessary 
that  newspaper  route  work  be 
made  attractive  to  boys  who  are 
maturing  earlier  and,  as  one 
newspaperman  put  it,  "are 
learning  about  new  scientific  de¬ 
velopments  at  the  same  time 
their  teachers  do,  through  news¬ 
papers  and  other  media.” 

There  is  no  doubt,  some  say, 
^t  maintenance  of  a  home  de¬ 
livery  carrier  organization  is 
much  more  difficult  than  it  was 
a  decade  ago.  Contributory 
anses  are  many.  The  basic 
needs  of  the  boys  today  for  de¬ 
fraying  personal  expenses,  or 
for  accumulating  reserves  for 
college  education  have  been  re¬ 
duced  by  the  higher  family  in¬ 
come  and  the  availability  of 
scholarships.  In  addition,  extra- 
cwncular  activities  of  the 
sftools  limit  the  possibility  of 
“any  teys  engaging  in  income- 
Jttoducing  activities  on  a  part- 
ftne  basis. 

However,  circulation  manag- 
^  are  not  too  dismayed  about 
carrier  boy  problem.  Those 
[flying  point  out  that  a  posi- 
OTe  approach,  backed  by  proper 
Gaining  and  adequate  compen¬ 
sation,  can  help  in  attracting 
focxi  carrier  talent. 

Rankin’s  4  Points 

Each  of  those  who  replied 
•aRgested  variations  of  the  four 
originally  offered  by  Mr. 
•Alikin  as  necessary  to  help 
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preserve  the  carrier  boy  system. 
Mr.  Rankin  suggested: 

(1)  An  analysis  of  newspa- 
perboy  earnings  to  see  if  they 
need  adjustment  in  the  light  of 
today’s  inflation; 

(2)  increase  the  frequency  of 
contacts  between  district  man¬ 
agers  and  carriers  and  their 
parents ; 

(3)  provide  more  forms  of 
carrier  entertainment; 

(4)  make  it  jxjssible  for  boys 
to  conform  to  the  more  rigid 
scholastic  demands  and  still 
have  time  for  route  work. 

Boys  Leam  Quickly 

“Boys  can  leam  quickly  and 
handle  the  important  public  re¬ 
lations  phases  of  collecting  and 
selling  with  greater  skill  and 
rapidity,  provided  the  challenges 
in  the  training  and  motivation 
of  carrier  leaders  have  been 
brought  up  to  date,”  asserted 
C.  K.  Jefferson,  Des  Moines 
(Iowa)  Register  and  Tribune. 

Mr.  Jefferson  offered  a  re¬ 
finement  of  Mr.  Rankin’s  four 
points  as  follow: 

(1)  Evaluate  earnings  per 
hour  which  have  been  stepped 
up  materially  through  training 
and  leadership; 

(2)  vrhat  the  carrier  leaders 
have  been  taught  to  say  and  do 
on  more  frequent  contacts  with 
carriers  and  parents  will  be  the 
key  to  success; 

(3)  making  it  exciting  for  the 
carrier  salesman  to  be  a  suc¬ 
cessful  route  managrer  is  highly 
important ; 

(4)  good  carriers  are  good 
students.  Proper  training  in 
route  work  furnishes  mental  de¬ 
velopment  which  makes  carriers 
better  students. 

More  In-Service  Training 

Mr.  Jefferson  said  the  Regis¬ 
ter  and  Tribune  are  modernizing 
carrier  leadership  through  in- 
service  training  such  as  ICMA’s 
Operation  Build-Up  provided. 
“We  are  furnishing  them  with 
training  and  leadership  tools,” 
he  said,  “such  as  booklets  on 
How  to  Collect,  How  to  Be  g, 
Better  Salesman,  How  to  Sell 
Service,  and  Making  Motrcy  on 


a  Newspaper  Route;  also  with 
flip  charts  for  carrier  leaders 
to  use  in  carrier  training  classes. 

“As  a  result  of  these  pro¬ 
cedures,”  he  added,  “we  find 
that  boys  are  getting  more  out 
of  their  route  work  and  that  our 
routes  are  in  greater  demand 
than  ever.  Proof  is  the  fact  that 
carrier  turnover  is  at  the  lowest 
point  in  this  decade.  The  exjjeri- 
ence  of  your  carrier  salesmen 
and  the  benefits  they  take  home 
for  parents  to  see  create  the 
image  and  attract  boys  to  your 
routes.” 

Need  Parental  Encouragement 

Rex  Marx,  Los  Angeles 
(Calif.)  Times,  says  the  lack  of 
parental  encouragement  is  a 
major  factor  that  has  contrib¬ 
uted  to  the  disappearance  of  a 
plentiful  supply  of  carrier  boys. 
“Because  of  the  generally  high 
family  incomes  today,”  he  said, 
“it  is  not  as  imperative  that 
boys  have  jobs,  much  less  one 
that  requires  them  to  get  up 
early  in  the  morning,  seven  days 
a  week.”  He  continued: 

“The  size  of  our  newspaper, 
with  pages  every  day  ranging 
in  the  eighties  and  nineties  and 
over  400  pages  on  Sundays,  has 
practically  done  away  with 
small  carrier  boys,  and  they  are 
the  ones  who  produce  new  busi¬ 
ness.  The  g^reatest  number  of 
papers  a  boy  can  carry  on  a 
bicycle  is  about  60  dailies  or  20 
Sundays,  and  there  are  not 
enough  young  boys  interested 
in  small  routes.  Parental  en¬ 
couragement  is  again  very  much 
needed,  and  it  is  harder  and 
harder  to  obtain.  This  has 
caused  us  to  go  to  automobile 
delivery  by  adults  in  a  great 
majority  of  cases,  which,  of 
course,  has  drastically  curtailed 
the  production  of  new  carrier 
business. 

“Another  reason  that  has 
forced  us  to  adult  delivery  is 
that  this  type  of  carrier  is  per¬ 
mitted  to  work  before  five  in 
the  morning,  while  a  boy  is  not. 
With  our  great  migration  to 
suburban  areas,  it  has  become 
increasingly  necessary  for  sub¬ 
scribers  to  receive  early  delivery 
of  their  newspaper. 

“The  strongest  selling  point 
that  we  have  for  combating  this 
adverse  picture  is  our  carrier 
scholarship  program,  in  which 
we  award,  five  four-year  tuition, 
paid  scholarships  each  year. 
This  is,  an-  incentive  for  keeping 


Adequate  Compensation 

Louis  Trupin,  Philadelphia 
(Pa.)  Bulletin,  noted  that  many 
circulation  managers  in  their 
zeal  to  increase  income  revenue 
for  their  publishers  failed  to 
provide  a  sufficient  portion  for 
their  carrier  organizations  when 
the  retail  price  of  the  newspa¬ 
per  was  raised.  “They  failed 
to  recognize  the  long-range  ef¬ 
fect  on  their  carrier  organiza¬ 
tions,”  said  Mr.  Trupin,  who 
added: 

“One  evening  newspaper  in 
New  Jersey  which  gave  the  car¬ 
rier  a  minor  percentage  found 
it  necessary  after  one  year  to 
add  a  service  charge  of  6c  per 
week  in  order  to  bring  the  earn¬ 
ing  level  up  to  a  mark  that 
would  encourage  applications 
for  routes.  The  entire  service 
charge  was  given  to  the  news- 
paperboy. 

“It  is  essential  when  price  in¬ 
creases  are  contemplated,  that 
an  equitable  portion  be  retained 
for  the  newspaperboy  and  the 
newsboys  on  comers.  We  believe 
our  wholesale  rates  on  the  Bul¬ 
letin  measure  up  to  this  require¬ 
ment. 

“Properly  developed  carrier 
organizations  provide  for  con¬ 
tacts  with  the  parents  before 
the  newspaperboy  is  assigned  to 
the  route  and  for  periodical  con¬ 
tacts  thereafter.  Such  contacts 
are  essential  for  the  needs  of 
the  newspaper  and  for  the  busi¬ 
ness  education  of  the  newspa¬ 
perboy  which  the  newspaper  un¬ 
dertakes  when  it  places  a  boy 
on  a  route. 

School  Grades  Important 

“In  this  progrram  of  route  re¬ 
placement  on  the  Bulletin,  it  is 
mandatory  for  the  district  man¬ 
ager  to  interview  the  school 
counsellor  for  recommendation 
before  the  final  assignment  to 
the  route.  If  a  boy  fails  to  meet 
his  scholastic  requirements  due 
to  inefficiencies  in  deportment, 
indifference,  etc.,  he  is  not  given 
consideration.  We  attempt  to  re¬ 
ward  boys  with  a  route  for 
meritorious  work  in  the  class¬ 
room  and  not  to  provide  train¬ 
ing  for  boys  of  delinquency 
tendencies. 

“Recognizing  the  problems 
that  time  limitations  place  on 
the  newspaperboys,  the  Bulle¬ 
tin  does  not  attempt  to  suggest 
additional  diversionary  activi¬ 
ties.  Years  ago,  such  a  program 
was  both  necessary  and  desir¬ 
able.  Today,  it  is  detrimental 
^  attempt  to  provide  outside  en¬ 
tertainment  or  organize  l)'ands, 

(Continued  on  page  67) 
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MICROWAVE  PUBUSHING 


iiM 


Tokyo  Daily  Reaches 
For  Sales  with  ‘Fax’ 


call  “make  ready!”  That  is,  get¬ 
ting  the  plate  on  to  the  presses 
for  printing  the  newspaper. 


Greater  Speed 

The  technicians  will  not  ex¬ 
plain  just  how  they  have 
achieved  a  greater  speed  with 


Judge  Levies 
$20,000  Fine 
For  Mistrial 


Aaahi  Shimbun,  one  of  the 
world’s  largest  circulation  news¬ 
papers,  is  making  publishing 
history  with  a  facsimile  edition 
reproduced  600  miles  from  the 
main  office. 

(Three  years  ago,  the  Neiv 
York  Times  demonstrated  the 
practicability  of  facsimile  print¬ 
ing  when  it  reproduced  an  edi¬ 
tion  in  San  Francisco  for  dele¬ 
gates  to  the  Republican  National 
Convention.) 

The  Japanese  newspaper’s 
achievement  represents  the  first 
real  commercial  development  of 
facsimile  publishing.  (E&P,  May 
9,  page  51). 


Offset  Plates  Used 


Simultaneously  with  the 
normal  printing  of  the  edition 
in  Tokyo,  the  complete  pages 
are  being  transmitted  by  micro- 
wave  to  Sapi)oro  in  the  northern 
island  of  Hokkaido  where  the 
facsimile  negatives  are  printed 
down  to  offset  plates  and  rolled 
off  in  the  usual  manner,  all  in 
the  space  of  75  minutes.  Pre¬ 
viously  by  boat  and  rail  it  took 
nearly  two  days  for  the  Tokyo 
■copies  to  reach  this  northern 
populated  area  of  750,000  people. 

An  engineer  of  Muirhead  & 
Co.  Limited,  Beckenham,  Kent, 
.suppliers  of  the  special  facsim- 


They  further  claim  to  have 
developed  improved  methods  of 
offset  printing.  This  will  give  a 
finer  reproduction  than  the  usual 
newspaper  method  of  direct 
printing  on  paper  from  cast 
metal.  Ordinarily,  it  would  have 
been  too  slow.  With  the  improve¬ 
ments,  it  is  claimed  that  Asahi’s 
office  in  Sapporo  can  produce 
90,000  copies  an  houi’.  They  use 
plates  made  from  film  repro¬ 
duced  in  Sapporo  off  the  elec¬ 
tronic  signal  sent  from  Tokyo. 

Using  two  transmitters  in 
Tokyo,  Asahi  allows  27  minutes 
to  send  facsimiles  of  two  news¬ 
paper  pages  to  Hokkaido.  In 
Sapporo,  there  are  four  re¬ 
ceivers,  picking  up  the  trans¬ 
mission  from  a  series  of  micro- 
wave  relays.  These  carry  a 
strong  signal,  subject  to  little 
if  any  distortion,  but  like  tele¬ 
vision  signals  can  be  used  at 
present  only  over  direct  or  “eye¬ 
line”  routes.  Japan  has  developed 
the  microwave  system  exten¬ 
sively,  with  the  big-saucer¬ 
shaped  relay  antennae  providing 
direct  links  from  mountain-top 
to  mountain-top  in  a  country¬ 
wide  network. 

Asahi  uses  the  Tokyo-Sap- 
poro  microwave  system  at  times 
when  it  is  not  required  for  com¬ 
mercial  telegraph  or  telephone 
traffic. 

They  allow  seven  minutes  to 


the  offset  process,  but  it  in¬ 
volves  speeding  up  the  method 
of  cleaning  off  the  plate. 

They  say  that  they  have  de¬ 
veloped  a  bi-metallic  plate  with 
one  alloy  absorbing  the  oils  used 
in  printing  ink  and  one  which 
rejects  these  oils.  Thus,  they  say, 
the  cleaning  process  can  be  con¬ 
siderably  reduced  and  time  saved 
to  make  possible  the  output  of 
90,000  copies  an  hour. 

The  Asahi  organization  is  be¬ 
lieved  to  be  Japan’s  biggest 
newspaper  system,  with  a  daily 
circulation  estimated  at  between 
5,000,000  and  6,000,000.  It  is 
already  printed  in  four  centers 
— Tokyo,  Osaka,  Kokura  (Kyu¬ 
shu  Island)  and  Nagoya. 

Hokkaido  island  has  a  popula¬ 
tion  of  6,000,000.  This  is  an 
undeveloped  part  of  Japan  and 
newspaper  executives  regard  it 
as  a  promising  field. 


Atlanta 

Fulton  Superior  Court  Judge 
Durwood  T.  Pye  fined  Atlanta 
Newspapers,  Inc.,  $20,000  for 
contempt  of  court  in  the  pub¬ 
lishing  of  news  articles  during  a 
trial  which  contained  informa¬ 
tion  not  brought  out  in  the  trial. 

Attorneys  for  the  newspapers 
said  they  would  appeal  to  the 
Georgia  Court  of  Appeals.  The 
judge  agreed  to  grant  a  super 
sedeas  (stay  of  the  fine  pending 
appeal)  upon  the  posting  of  a 
$40,000  bond. 


Defendant’s  Background 


Judge  Pye’s  contempt  order 
came  at  the  end  of  a  7%-honr 
hearing  after  declaring  a  mis¬ 
trial  of  Jim  Meriwether  because 
of  the  news  articles.  The  artides 
included  details  of  Meriwether’s 
background  and  reported  he  vas 


It  is  estimated  that  Japan’s  one  of  Georgia’s  ten  most-wanted 


national  newspapers,  from  their 
Tokyo  bases,  have  been  selling 
up  to  60,000,000  copies  a  day  in 
Sapporo  and  other  centers  in 
Hokkaido. 

It  is  known  that  Asahi  insisted 
that  the  new  venture  should  pay 
its  way,  and  it  is  therefore  as¬ 
sumed  that  the  newspaper’s  ad¬ 
ministration  expects  a  consider¬ 
able  increase  in  circulation  and 


fugitives  when  he  was  arrested 
Judge  Pye  pointed  out,  pre 
ceding  the  mistrial,  to  defense 
attorney  Frank  Hester  that  the 
news  articles,  published  in  the 
Atlanta  Journal  and  the  AtUatu 
Constitution,  contained  informa¬ 
tion  referring  to  Meriwether’s 
background  which  had  not  beer, 
brought  out  in  the  trial.  Mr 
Hester  moved  for  a  mistrial  and 
Judge  Pye  granted  it.  He  then 
issued  an  order  requiring  At- 


ile  equipment,  installed  the  mL  i.  •  ^  ^  n  ^ 

They  allow'  seven  minutes  to  One  other  national  newspaper,  ,  .  t  i.  -w 

PTnrinppv<5  in  nnpi-n  pi'ocess  and  dry  the  photographic  Mainichi,  is  understood  to  have  Newspai^rs,  Inc., 

Japanese  engineers  in  its  opera-  _ cause  why  it  should  not  be  pun 


tion  and  maintenance.  As  the 
engineer  stated  in  an  inteiwiew, 
the  training  was  no  easy  task — 
the  Japanese  spoke  no  English 
and  he  certainly  spoke  no  Japan¬ 
ese. 

Asahi  Shimbun  engineers  first 
approached  Muirhead  two  years 
ago  on  this  entei-prising  idea, 
having  heard  that  Muirheads 
had  functioning  prototypes  for 
this  purpose.  A  model  of  the 
proposed  machine  was  showm  and 
with  the  assurance  given  by 
Muirhead  that  the  job  could  be 
done,  they  placed  their  £85,000 
plus  order — went  back  to  Japan 
and  built  a  $2,000,000  building, 
to  house  it,  machinery,  staff  and 
the  rest. 


film  at  the  Sapporo  end.  De¬ 
velopment  of  the  film  and  making 
the  printing  plate  takes  21 
minutes,  and  five  minutes  are 
allow'ed  for  what  the  printers 


placed  orders  for  facsimile  ma¬ 
chinery  from  the  United  States. 

Another  big  Japanese  news¬ 
paper,  Yommri,  is  expected  to 
parallel  the  Asahi  enterprise. 


Improvements  Made 


The  Japanese  technicians  re¬ 
port  they  have  worked  out  im¬ 
provements  which  make  it  pos¬ 
sible  for  the  Muirhead  machin¬ 
ery  to  handle  the  fine  lines  of 
ideog^raphs,  the  characters  used 
to  write  or  print  the  Japanese 
language. 
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ished  for  contempt  of  court 
Judge  Pye  said:  “To  circulate 
material  about  the  case  on  trial, 
which  is  calculated  to  come  to 
the  attention  of  jurors  selected 
or  prospective,  is  unlawful, 
whether  or  not  it  relates  to  ad 
missable  matter.” 

Barmore  Gambrell  argued  that 
the  newspapers  were  doing  what 
they  had  a  right  to  do.  He  said 
before  the  papers  could  be  1^ 
ly  adjudg^  in  contempt  oi 
court,  “it  must  be  showm  thej 
had  done  something  inherently 
improper  and  which  presented  s 
clear  and  present  danger  to  thf 
administration  of  justice.”  Mr 
Gambrell  said  Meriwether  wa‘ 
a  newsworthy  figure  and  hi' 
being  brought  to  trial  again,  re¬ 
vived  news  interest  in  him. 

The  Atlanta  newspapers  ha« 
already  gone  to  the  Court  of 
Appeals  questioning  the  validity 
of  Judge  Pye’s  ruling  earlier 

_ _ _ this  year  that  banned  photogra- 

FIRST  trai»ini«*d  nogafiv*  of  •  pago  of  Asak!  Shimbon  it  rocaivad  at  the  courthouse  step! 

ttia  Sapporo  plant,  600  milat  from  Tokyo.  and  adjacent  streets. 
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EDI 


was  the  person  who  called  Mr.  Sauerberg  Heads 
Howard  first,  she  will  waive  her  .  a  *  tvu 

right  to  confidence”— meaning  Chicago  AAJNK 
she  was  willing  to  be  named.  CHICAGO 

’  1:  “Was  William  W.  Sauerberg,  Ward- 
?”  and  Edwin  Griffith  Co.,  Inc.,  has  been 
elected  president  of  the  Chicago 
Chapter,  American  Association 
of  Newspaper  Representatives, 
effective  July  1.  He  succeeds  A. 
P.  Mackinnon,  New  York  Times. 
Mr.  Sauerberg  was  chairman  of 
the  AANR’s,  1958  Newspaper 
Food  Editors  Conference  in  New 


RELEASED  FROM  COIVFIDENCE 


‘Singing  Reporter’ 
Won’t  Be  Jailbird 


Then  the  judge  asked 
it  Mrs.  Eggleston 
said:  “Yes,  it  was  Mrs.  Eggles¬ 
ton.” 

At  the  conclusion  of  Edwin’s 
testimony.  Judge  Polk  said: 

“Inasmuch  as  Mr.  Burch  has 
tinn  t  Waived  whatever  immunity  Mrs. 

”  on  the  ^^ggleston  might  feel  that  she 
would  give  because  Mr.  Howard  york 

:e,  and  the  answered  the  question  there  j  McCarthy,  George  A. 

action  thus  "o  question  before  me  to  rule  McDevitt  Co.,  Inc.,  was  chosen 
hnWhen  ^>th  to  Mr.  Howard’s  vicepresident;  E.  V.  McCoy,  Neio 

ion.  When  original  refusal  to  answer  a  york  Mirror,  secretary;  and 
on  Edwin  question.”  y  Elsberry,  Scheerer  & 

answering  the  other  question.  And  so  Amusements  Editor  Cq.,  treasurer, 
about  who  tipped  him  to  the  fact  Edwin  Howard  didn’t  have  to  go  Named  as  directors  were 
Stella  had  come  and  got  the  boy,  to  jail.  Charles  L.  Healy,  O’Mara  & 

and  threatened  him  with  jail  The  judge  took  the  case  Ormsbee;  J.  Donald  Scott,  Sco- 
if  he  didn’t  tell,  the  lawyer  rose  against  Starlet  Stella  and  her  laro,  Meeker  &  Scott;  and  Mr. 
and  said:  “If  Mrs.  Eggleston  parents  under  advisement.  Mackinnon,  retiring  president. 


Reporters  Joe  Goulden,  left,  and  Oliver  Hailey  check  the  rain  gauge 
atop  the  Dallas  Morning  News  building.  The  News  has  more  than  a 
dozen  gauges  around  the  county,  mainly  in  fire  stations,  to  give  an 
accurate  picture  of  widely  varying  rainfall. 

p.m.  Tuesday.”  Again:  “The  break  rule  for  nearly  a  year, 

city’s  cold  wave  roared  on  amid  Rambling,  wordy  stories  are 

Then  he  wrote  a  little  piece  a  crescendo  of  bursting  water  taboo,  so  reporters  are  learning 
— — i  a  windy  day  that  also  pipes  and  chattering  teeth.”  Or:  to  get  maximum  mileage  out  of 

grabbed  honors  in  a  statewide  “Winter  blasted  Dallas  with  a  minimum  wordage,  Manag^ing 

2-inch  layer  of  wet,  heavy  snow.  Editor  Jack  B.  Krueger  re- 

“The  win^had  its^way  wi^  the  turning  the  city  into  a  white  marked. 

'  .  fairyland  that  proved  to  be  a  goth  Hailey  and  Goulden  at- 
VA  •  *  *„  “.1  ,  U-  'i-  motoring  nightmare.”  tended  the  University  of  Texas. 

Edwin  to  tell  who  both  good,  clean,  hair-wreckmg  and  And  he  adds  little  touches  Hailey  spent  three  years  in  the 

-  iu  ■  u  - ’  fbat  make  cheese-  Air  Force  before  joining  the 

36  miles  an  hour  raced  through  cloth  of  the  warmest  overcoats,”  News  in  October,  1967.  Goulden 

and  “fireside-hovering  citizens.”  ^  two-year  army  stint  be- 

-  -  'These  jour-  Mr.  Goulden’s  specialty  has  Doing  the  weather  story  in  coming  to  Dallas  a  year 

nalistic  principles  go  very  deep,  been  cold  waves,  and  his  words  Texas  keeps  a  reporter  on  his 

do  not  feel  this  one  can  be  are  as  penetrating  as  the  fast-  toes,  for  half  the  state  may  be  .  u  l  u 

violated.  We  do  not  feel  that  sweeping  “blue  northers.”  One  freezing  while  the  other  half  Their  goals :  Hail^  would  like 

principle  can  vary  with  cir-  lead  went:  “Shrill  north  winds  basks  in  warm  sunshine.  to  be  a  telwision  critic;  Goulden 

^®®stances.  I  feel  that  I  must  whistled  D  a  1 1  a  s’  premature  It’s  more  exacting  on  the  has  his  sights  set  on  political 

s^nd  on  this  principle.”  springtime  to  a  halt  at  7:05  News  now,  which  has  a  no-  reporting. 


or  court  charges  against  Stella  scraping  of  colliding  autos.” 
and  her  parents,  whom  he  Then  he  spoke  of  “tape-it-your- 
^arges  with  conspiring  with  ggif  cuts  and  bruises.”  and  com- 
Stella  to  take  David  away.  mented,  “bumper-to-bumper  pile- 
Edwin  got  the  tip  that  Stella  ups  were  the  favorite  forms  of 
had  taken  David  away,  and  the  wreck-creation.” 
story  was  printed  the  same  day, 

May  18.  Then  on  May  23,  Edwin  about 
wrote  that  “friends  of  the  fam¬ 
ily  told  him  the  Egglestons  aP  contest.  It  started  this  way 
were  planning  to  move  to  Cali- 

fomia  to  be  with  Stella.  ladies  in  Dallas  Monday.  Noth- 

Lawyers  for  Herman  Stephens  ing  serious,  certainly 

of  his  informants  were.  Edwin  skirt-raising  fun  as  gusts  up  to  nke, 
refused.  Circuit  Judge  Green-  o-  ’ 

field  Q.  Polk  ordered  him  to  tell,  the  city.” 

Howard  said 


Fight  on  Inflation  Union  ‘Navy’ 

Trtlt  jo»ph  R.  zef„n^l' SiJr  ExposeBegan 

\J^JL  V  xlyJLI.  M  y\w  I.  i  M  l~y  of  the  Gowanda  Observer,  June 

7  received  a  degree  of  Master  |-yj  «  ifllPI*!’ 

The  New  York  World-Tele-  be  cut  out  and  pasted  on  the  Arts  in  American  St^ies  J 

gram  and  Sun  is  following  up  back  of  a  postcard.  The  message  from  the  University  of  Buffalo.  „  v 

impressive  reader  reaction  to  its  which  readers  could  send  to  partly  earn^  by  writing  .  •  it  *  \ 

just-concluded  series  of  articles  members  of  Congress  read,  “You  ^rst  novel,  ‘A  Separate  An  anonymous  tip  t  at  a  oca 
by  William  Longgood  on  the  as  a  legislator  know  the  perils  Peace”  the  first  such  work  ac-  union  was  cor^tructing  a  p 
growing  dangers  of  inflation  of  inflation.  And,  certainly,  the  cepted  by  the  university  as  a  hou^boat  non-raion  la- 

°  .  .  ...  ;  i.1 _ 4  1 _ I _ _  nff  QTi  invpstim. 


Union  ‘Navy’ 
ExposeBegan 
With  a  Quer) 

Louisville,  Ky. 
An  anonymous  tip  that  a  local 


with  a  positive  plan  for  public  voters  are  experiencing  its  bit¬ 
action.  ter  consequences  in  every  phase 

On  June  11,  the  Scripps-How-  of  daily  living, 
ard  newspaper  published  a  dou-  “We  believe  firmly  that  now 
ble  spread  which  spelled  out  the  is  the  time  to  stop  this  creeping 
creeping  menace  to  our  economy  menace  to  our  entire  economic 


and  suggested  that  its  readers  structure 
write  to  their  representatives 
and  Senators  expressing  their 
view’s  and  concern.  “Wo  a< 


voters  are  experiencing  its  bit-  thesis.  A  bound  copy  of  the  bor”  touchy  off  ^  investip. 
ter  consequences  in  every  phase  manuscript,  written  “whenever  tion  by  the  Louisville  2  imes  that 
of  daily  living.  I  could  find  a  free  moment,”  will  rocked  the  union. 

“We  believe  firmly  that  now  he  Placed  in  the  university’s  it  produc^  front  page  copy 

is  the  time  to  stop  this  creeping  Lockwood  Library.  Another  will  for  days  and  culminated  June  5 

menace  to  our  entire  economic  go  into  Buffalos  Grosvenor  with  the  international  he^- 

structure.  Reference  LibraiT-  quarters  of  the  Butchers  Lnion 

Here’s  how  Mr.  Zelnik  de-  suspending  local  officers  and 
Vigilance  Is  Urged  scribes  the  story  of  his  presen-  launching  an  investigation  and 


quarters  of  the  Butchers’  Union 
suspending  local  officers  and 
launching  an  investigation  and 


“We  ask  you  to  back  up  this  tation  to  the  faculty  of  the  U.  B  audit 


Lead  copy  in  the  dominant  ovei’whelming  public  opinion —  Graduate  School  of  Arts  and  s  . 

announcement  said  that,  “Infla-  by  eliminating  all  government  Sciences:  ^  cc  ^-^''Wh 

tion  is  the  man  who  retires —  waste — by  voting  against  ap-  “The  story  of  a  young  man  ewman. 
only  to  have  to  go  back  to  work,  propriation  bills  serving  special  who  lost  his  mother  to  death  at  °  .  ■ 

It’s  the  widow  who  can’t  get  interests.  Vote  only  for  essen-  the  age  of  11,  his  innocence  to 

v,,,.,! _ _ _  v,;.  This  didn’t  ii 


along  on  her  husband’s  insur¬ 
ance.  It’s  the  young  couple  w’ho 


tial  expenditures 


a  black-haired  first  love  at  16,  his 


It  started  when  a  telephone 
caller  told  City  Editor  John  L 
Newman:  “What  do  you  think 
of  a  union  that  builds  a  boat 
with  non-union  labor?” 

This  didn’t  intrigue  Mr.  New- 


“Your  extreme  vigilance  and  religion  to  agnosticism  at  20,  his  ^union 


won’t  save  because  their  dollars  positive  legislative  action  is  freedom  to  the  U.  S.  Army  at  22,  .  ,  ,  market 

will  buy  little  later  on.  It’s  the  nro^pH  ”  and  at  24  decided  it  was  time  to  . 


will  buy  little  later  on.  It’s  the 
elderly  pensioner  who  has  to  go 


Further  editorial  effort  and  find  something.' 


1*  m  •*..  m  ^  UX  CVXll/VXlAl  CTllVIXt'  aiiu 

on  relief.  Its  families  on  fixpl  extensions  of  the  World-Tele-  • 

incomes  all  over  America  who  •  4.  •  a 

face  the  daily  dollar  dilemrn^f  Jo^g  Sarf  b?  U^e  Appoints  CM 

less  buying  power  for  rent,  fo^,  continuing  campaign  For  Montana  Gronp 

mortgage  payments,  colleere  tu-  I  ui-  -  -  j  r  ‘ 

ition.”  to  arouse  public  opinion  and  ef-  Missoula, 

_  .  „  .  ,  ..  fective  public  action.  pi.LovH  ir. 


He  assigned  reporter  James 
Rankin  to  check  it  out. 

Mr.  Rankin  returned  with  t 
story  both  big  in  scope  and 
boats.  It  turned  out  the  union 
already  owned  a  neat  54-foot 
houseboat,  but  was  trading  it  in 


The  current  effort  by  the 
World-Telegram  is  an  accelera-  • 

tion  of  its  and  other  Scripps- 

Howard  newspapers’  long-time  StafT  Thansps 

campaigns  to  fight  waste  in  pv-  X.nanges 

emment  spending  and  legisla-  Cleveland 


campaigns  to  fight  waste  in  gov¬ 
ernment  spending  and  legisla¬ 
tion  which  caters  to  special  in¬ 
terests. 


Promotion  Effort 


uu  aiuuae  puuiic  opiiiiuii  aiiu  ei-  MISSOULA,  Mont.  nouseDoat,  Dut  was  iraoing  11  m 

fective  public  action.  Richard  E.  Morrison  has  been  ^or  a  bigger,  more  luxurious,  80- 

named  general  manager  of  the  footer  ordered  from  a  nearby 
Lee  Newspapers  of  Montana  by  nonunion  yard. 
o  •  o  «•  4-.1  Lon  Anderson,  president  of  the  story,  played  front  page 

society  staff  Lhanges  new  company.  art  of  the  half  constructed 

^  •  ’  ni  l.-  streamlined  boat,  carried  com- 

Cleveland  Mr.  Morrison  will  retain  his  n,ents  from  local  butchers’ union 
Mrs.  Betty  Feezel  Wilk,  soci-  l^sitjon  as  business  manager  of  stewards  expressing  their 

ety  editor  of  the  Cleveland  Press,  fk®  Daily  Missoulian  and  Sen-  amazement  at  the  disclosure 
is  retiring.  She  is  to  be  succeeded  t me!  until  a  replacement  is  partially 

by  Miss  Majorie  Alge,  who  has  named.  officials’  “Navy.” 

been  club  editor.  Succeeding  Mr.  Morrison  is  a  native  of  Other  tins  followed.  Mr.  Ran- 


The  story,  played  front  page 
with  art  of  the  half  constructed 
streamlined  boat,  carried  com¬ 
ments  from  local  butchers’  union 
shop  stewards  expressing  their 


Promotion  ads  containing  read-  been  club  editor.  Succeeding 


for  their  officials’  “Navy.” 
Other  tips  followed.  Mr.  Ran- 


er  comments  and  calling  atten-  Miss  Alge  is  Miss  Betty  Klaric,  Council  Bluffs,  Iowa.  His  first  checking  them  out,  came 

tion  to  the  two-page  announce-  who  has  been  parent-teacher  edi-  newspaper  work  was  in  Omaha,  ©ut  with  a  list  of  14  late-model 
ment  were  scattered  throughout  tor.  Miss  Carolyn  Means,  a  Neb.,  and  he  later  was  with  the  autos  owned  by  the  union.  Even 
the  World-Telegram  on  June  9.  graduate  of  Ohio  University,  will  Mitchell  (S.  D.)  Republican.  He  a  secretary  was  driving  a  un- 
On  Wednesday,  June  10,  a  Page  succeed  Miss  Klaric  in  writing  became  advertising  manager  of  ion-owned  Lincoln.  Again,  the 


One  story  was  directed  to  the  PTA  news. 

same  purpose.  On  Thursday,  . . 

June  11,  another  story  was  pub-  rm 

lished  on  Page  One  calling  at-  ^ 

tention  to  the  double  spread.  Ac-  PUBLIC 


the  Missoula  papers  in  1930. 


Town  Goes  to  Dogs  with  Cat*s  Meow 


rank-and-file  expressed  aston¬ 
ishment. 

Butchers’  Union  members 
picketed  the  boatyard,  urging  a 
halt  in  construction;  a  local 


Bill  Peeples  got  the  facts  from 
irate  members. 

The  climax  came  June  5  when 
the  Chicago  headquarters  of  the 


tention  to  the  double  spread.  Ac-  PUBLIC  OPINION — When  City  Council  got  into  a  heated  argu-  halt  in  construction;  a  low 
companying  it  was  a  cartoon  ment  while  guessing  at  public  opinion  to  a  proposed  dog  leash  law,  meeting  was  a  turbulent  affair, 
captioned  “It’s  Your  Money,”  by  the  Longmont  (Colo.)  Daily  Times-Call  offered  to  print  a  ballot  closed  to  the  press.  But  reporter 
award-winnmg  cartoonist  “Har-  g^d  report  the  results.  Bill  Peeples  got  the  facts  from 

old  Talburt”.  Mayor  R.  C.  Troxell  welcomed  the  offer  and  the  Times-Call  pro-  irate  members. 

In  addition  to  a  listing  of  ceeded  to  take  an  unofficial  poll.  The  page  one  ballot  was  run  once  The  climax  came  June  5  when 
Senators  of  New  York  State,  and  resulted  in  771  ballots  favoring  the  law  and  232  opposing  it.  the  Chicago  headquarters  of  th« 
New  Jersey  and  Connecticut,  Publisher  Ed  Lehman  pointed  out  the  opinion  poll  also  resulted  International  took  command, 
maps  showing  Congressional  in  a  flood  of  more  than  100  letters  to  the  editor.  All  were  published.  • 

Districts  of  all  five  of  this  city’s  Slightly  under  22  percent  of  the  published  ballots  were  returned  &  i  \| 

boroughs  and  elections  districts  to  the  paper.  .vlaiia^er 

in  the  other  states  were  shown.  While  City  officials  agreed  the  poll  accurately  represented  public  Miami,  Flo 

with  keyed-in  numbers  to  en-  thinking,  the  subsequent  meeting  of  the  city  council  resulted  in  a  Russell  E.  Scofield,  Adver 

able  readers  to  determine  their  3-to-.3  deadlock.  tising  Director  of  the  .Wi’aw 


own  representative’s  name.  Officials  now  plan  to  present 

For  those  who  do  not  have  voters  in  the  November  election.  Harold  General  Advertising 

time  to  write  personal  letters,  a  “One  thing  that  caused  much  additional  comment  was  that  many  Manager.  Mr.  Harold  has  been 

form  suitable  for  mailing  was  of  our  voters  also  decided  to  write  on  their  ballots  that  something  a  member  of  the  Miami  News 

prepared  addressed  to  Senators  also  should  be  done  about  cats,”  Publisher  Lehman  added.  “That  general  advertising  sales  staff 

and  representatives  which  could  enlarged  the  community  problem.”  since  1957. 

16  EDITOR  6L  PUBLISHER  for  June  13,  I’” 


Ad  Manager 

Miami,  Fla. 
Russell  E.  Scofield,  Adver¬ 
tising  Director  of  the  Minna 


Officials  now  plan  to  present  the  leash  law  proposal  to  the  city’s  News,  has  appointed  Ca*'!  S. 


Advertising  News 

SECTION 

EDITED  BY  ROBERT  B.  MclNTYRE 


NEW  AANR  N.Y.  CHAPTER  PRESIDENT 


In  New  York  this  week  Fred  Advertising  Executives  Associa- 
W.  Pitzer,  vicepresident,  Jann  tion  Chicago  convention  in  1958 
&  Kelley,  Inc.,  moved  up  from  (E&P,  Jan.  25,  ’58,  page  17). 
vicepresident  to  president  of  the  This  presentation  marked  the 
New  York  Chapter,  American  first  full-scale  demonstration  of 
Association  of  Newspaper  Rep-  the  cost  efficiency  of  daily  news- 
resentatives.  papers  in  delivering  conscious 

Election  of  Mr.  Pitzer,  who  advertising  impressions, 
has  served  the  New  York  Chap-  His  more  recent  sales  efforts 
ter  as  secretary,  director  and  have  been  directed  against  tele¬ 
program  chairman,  was  unani-  vision  “because  it  represents 
mous  and  reflected  membership  prime  competition.’’  His  latest 
recognition  for  his  many  years  work,  for  example,  involved  a 
of  effective  newspaper  media  presentation  showing  the  lack 
selling  and  constructive  sales  of  sponsor  identification  by  TV 
direction.  You  might  even  say  viewers.  This  finding  now  per- 
that  Mr.  Pitzer  has  been  en-  mits  him  to  emphasize  the  im- 
gaged  in  “Total  Selling’’  long  portance  and  relative  cost  of 
before  the  term  was  picked  up  delivering  conscious  advertising 
as  the  shibboleth  for  the  news-  impressions  via  newspapers  corn- 
paper  industry’s  united  selling  pared  to  TV. 
effort  now  in  progress.  However,  Mr.  Pitzer  still  feels 

New  York  born  and  educated,  that  it  will  always  be  important 
Mr.  Pitzer  studied  journalism  to  reaffirm  the  value  of  daily 
at  Columbia  College  but  switched  newspapers  as  being  the  most 
to  the  advertising  side  of  the  important  element  of  any  print 
business  upon  entering  the  busi-  campaign  so  that  dailies  will 
ness  world.  reap  the  best  benefits  of  any 

anti-broadcast  sales  work. 

Eariy  Experiences 

w  ...  .Answers  Questions 

Mr.  Pitzer  started  carving  a 

slice  of  the  advertising  dollar  Following  his  election  as  pres- 
for  daily  newspapers  by  selling  ident  of  the  AANR’s  New  York 
competitively  ag^ainst  other  me-  Chapter,  Mr.  Pitzer  answered 
dia.  For  example,  he  developed 
a  newspaper  campaign  in  one 
market  by  selling  against  spot  questions,  and  Mr.  Pitzer’s  an- 
radio  “because  in  that  particu-  swers  follow: 
lar  city  FM  radio  listening  was  Q:  It  is  understc 
fra^entizing  regular  radio  lis¬ 
tening  to  an  unprecedented  de- 

newspaper  as  an 

In  another  market  he  sold  medium. 

!  igainst  outdoor  “because  the  work? 

1  dollar  cost  of  a  standard  poster  A:  To 


a''  W  paign.  But  all  of  the  sales  moti- 
i  vations  must  create  a  favorable 
newspaper  media-image  for  the 
advertising  customer.  An  image 
that  embodies  his  own  wants  and 
those  newspaper  ingredients  that 
specifically  satisfy  those  wants. 

Sales  motivation  must  show 
leadership  in  establishing  the 
superiority  of  print  media;  must 
reestablish  the  prime  importance 
of  newspapers  among  print  me¬ 
dia;  must  employ  demonstrable 
competitive  advantages;  and 
must  provide  reasons-why  the 
'  newspaper  should  be  used  with 

;paper  medium  continuity  in  depth.  Sales  moti- 

to  be  success-  vation  must  also  create  a  news- 

to  the  adver-  paper  product-image  that  is  ex- 

ler).  citing,  modem,  desirable,  effi- 

esearch  and  ex-  cient,  friendly,  capable  and  im- 

, _ _ determine  what  portant  so  as  to  convert  oppo- 

some  questions  put  to  him  by  the  advertiser  really  wants  from  site  images  presently  held  by 
Editor  &  Publisher.  E&P’s  the  newspaper  medium,  how  best  some  advertisers. 

to  motivate  the  sale  of  that  ,,  ,, 

j.  ,  .  j  New  Uses,  Users 

newspaper  medium,  how  to  de¬ 
liver  the  medium,  and  how  to  addition,  sales  motivation 

.  ,  .  J  service  the  advertiser.  These  are  nmst  develop  new  uses  and  new 

niques  to  the  selling  of  the  daily  equivalent  to  steps  one,  three  users  of  the  newspaper  medium; 

advertising  and  four.  However,  the  difficulty  must  build  increasing  confidence 
Just  how  does  this  of  aonlvine  the  modem  market-  Kv  KAth  f.llA 


^Total  Selling — A  Powerful  Five-Stage  Missile^ 


{Continued  ^rom  page  17)  pact  on  the  newspaper’s  women  lo  the  cost  per  1,000  factor? 


A:  For  one  thing,  I  will  tij 


the  seller  and  user.  As  the  mar-  readers  than  a  full-page,  four-  A:  Cost  efficiency  will  always  to  enlarge  our  liaison  with  other 
keting  man  would  say,  “This  is  color  ad  in  a  women’s  magazine,  be  a  consideration  in  media  advertising  associations,  such  ii 
the  new  ingredient  that  makes  This  means  not  only  noting  the  evaluation.  In  fact,  newspapers  the  Advertising  Federation  of 
the  newspaper  a  new  product  advertising  or  knowing  the  food  inaugurated  this  comparison  con-  America,  Association  of  Ni- 
for  the  advertiser  to  use  again.’’  brand,  but  actually  reading  the  cept  when  they  created  the  mil-  tional  Advertisers,  American 
The  fourth  annual  ROP  Color  copy  text  where  the  hard-sell  line  rate  many  years  ago.  Any  Association  of  Advertiginj 
Conference  in  New  York  next  and  the  reasons-why  to  buy  are  business  man,  whether  he  be  Agencies,  and  the  Media  Plan- 
September  will  do  an  effective  presented.  an  advertiser  or  a  newspaper  ners  Group, 

job  in  promoting  newspaper  The  reason  for  this  depth  of  man,  must  be  aware  of  the  cost  However,  the  main  emphaais 
color  advertising.  However,  it  readership  of  newspaper  color  per  units  that  comprise  his  busi-  will  be  on  maintaining  a  salei- 
is  now  time  to  re-orient  the  sell-  advertising  is  more  than  the  ness,  if  he  is  to  maintain  a  oriented  viewpoint.  As  individa- 
ing  of  this  type  of  newspaper  color  itself  —  it  is  the  combina-  profitable  operation.  als  and  as  an  association,  it 

copy.  Too  many  newspaper  peo-  tion  of  the  color  and  the  power  Modem  marketing  is  oriented  newspaper  representatives  mast 
pie  assumed  that  national  ROP  of  the  daily  newspaper  medium,  to  develop  profits  by  a  strict  strengthen  our  efforts  to  adl 
color  linage  was  up  in  1958.  It  is  this  type  of  salesmanship  cost  efficiency  approach  to  each  national  advertising  in  dtflj 
Actually,  it  fell  off  7%  in  spite  we  must  engage  in  now  to  sell  step  in  the  marketing  process,  newspapers  every  day  —  seUini 
of  the  fact  that  5%  more  news-  national  newspaper  color  adver-  and  this  includes  delivery  of  the  not  each  other,  but  selling  to 
papers  were  included  in  the  tising  and  be  even  better-  advertising  messages.  The  new’s-  our  prospects, 
color  linage  compilation.  equipped  to  do  when  color  TV  paper  medium  must  tell  its  own  Q:  What  is  your  opinion  if 

matures.  cost  efficiency  story  at  every  the  newspaper  industry’s  “TiUI 


color  linage  compilation. 
B&W  Still  King 


While  color  is  dramatic,  black 

and  white  linage  is  still  the  The  big  bonus  for  newspaper  .=....1.  program  that  has  unity  of  pm- 

bread  and  butter  income  of  color  advertisers  is  still  to  come,  Q:  Advertisers’  recent  criti-  pose  will  be  successful.  But  eto 

newspaper  advertising  revenue,  if  history  is  a  teacher.  When  cism  is  that  readers  spend  less  more  important  is  that  then 

Thus  far  in  the  selling  of  news-  color  advertising  first  came  to  time  with  newspapers  now,  must  be  unity  of  planning  ud 

paper  color,  there  has  been  much  magazines  it  did  get  more  at-  which  affects  the  ability  of  a  effort. 


Color  Bonus 


and  this  includes  delivery  of  the  not  each  other,  but  selling  to 
advertising  messages.  The  new’s-  our  prospects, 
paper  medium  must  tell  its  own  Q:  What  is  your  opinion  if 
cost  efficiency  story  at  every  the  newspaper  industry’s  “TiUI 
opportunity.  Selling”  program? 


Readership 

Q:  Advertisers’  recent  criti- 


A:  A  newspaper  media  snle; 
program  that  has  unity  of  pur¬ 
pose  will  be  successful.  Buteio 


which  affects  the  ability  of  a  effort. 


research  and  effort  to  prove  that  tention.  But  it  leveled-off  at  a  sales  message  to  register  on  the 


newspaper  color  is  a  better  value  slightly  higher  plateau.  The  rea-  reader.  How  can  you  combat 


than  black  and  white. 


son:  after  its  initial  novelty,  such  a  negative  image? 


Such  successful  sales  presen-  color  on  a  magazine  page  A:  These  are  the  kind  of  ad-  mg'  —  will  not  sell  linage.  Hot- 

tations  will  obviously  tend  to  w'amed  the  reader  it  was  ad-  vertiser  comments  that  keep  ever,  when  such  a  theme  is  uied 

switch  advertisers  from  news-  vertising  because  magazine  edi-  proving  the  need  for  more  and  to  blend  together  the  stroof 

paper  black  and  white  to  news-  torial  content  was  all,  or  mostly,  better  newspaper  research.  Ac-  virtues  of  the  AANR,  11k 

paper  color  —  instead  of  devel-  black  and  white.  The  big  reader-  tually,  national  newspaper  ad-  NAEA,  the  Bureau  of  Adyertii- 


In  our  present  newspipe 
economy,  a  slogan  by  its^  - 
even  as  powerful  as  ‘Total  Sdl- 
ing’  —  will  not  sell  linage.  Hot- 


paper  color  —  instead  of  devel¬ 
oping  new  new’spaper  advertis- 


NAEA,  the  Bureau  of  Advertii- 


ship  bonus  of  magazine  color  vertising  probably  receives  ir>g,  ANPA,  the  Assoclatioa of 


ing  money.  The  sales  emphasis  advertising  materialized  after  higher  readership  today.  For  ex- 

must  be  switched  to  research  magazines  began  running  more  ample,  the  average  400-line  na- 

and  sales  activity  that  estab-  editorial  color.  tional  food  ad  that  ran  during 


lishes  newspaper  color  adver¬ 
tising  as  making  a  heavier  im- 


higher  readership  today.  For  ex-  Newspaper  Classified  Advefta- 
ample,  the  average  400-line  na-  ing  Managers,  and  the  Natiowl 
tional  food  ad  that  ran  during  Newspaper  Promotion  Assodi- 


Similarly,  I  believe  that  news-  1948-49-50,  in  a  48-page  news¬ 
paper  color  advertising  values  paper,  received  a  women’s  not- 


tion,  it  will  succeed. 

‘Total  Selling’  then  becomes 


pact  on  newspaper  readers  than  will  zoom  to  new  unprecedented  ing  of  18%,  and  %%  read  most  a  powerful  five-stage  missile - 
magazine  color  advertising  does  peaks  when  more  newspapers  of  the  text  in  the  copy.  Compar-  consisting  of  the  selling  man- 
on  magazine  readers  or  that  any  run  more  editorial  color  content,  ing  this  with  recent  three-year  power  of  the  AANR,  the  cw- 
other  media’s  color  advertising  One  newspaper  I  know  of,  in  re-  research,  the  same  size  national  tive  and  promotional  resonite 


makes  on  that  medium’s  viewers  searching  its  readership  before  food  ad  now  receives  one-third  of  the  Bureau,  the  regional  i»i 


or  readers. 


Competiti^ie  Color  Values 


Q:  How  can  this  be  accom¬ 
plished? 

A:  Well,  right  now,  a  1,000- 
line  black  and  one  color  national 
food  ad  in  a  daily  newspaper 


and  after  running  editorial  color,  higher  ‘noting’  and  38%  more  localized  selling  impact  of  the 
has  learned  that  this  increases  ‘read  most’  in  spite  of  the  fact  NAEA,  and  the  promotional  n- 
total  readers,  readers  per  copy  that  the  present  issues  studied  sources  of  ANCAM  and  NNPA- 
and  reading  time  per  reader  —  average  60  pages.  Such  a  five-nartite  will  be  w- 


particularly  among  teen-agers. 


Cost  Pei  1,000 


AANR  Program 


Q:  What  direction  will  the 


sources  of  ANCAM  and  NNPA- 
Such  a  five-partite  will  be  at- 
cessful  when  each  group  «*• 
tributes  to  the  planning  of  sales 
material  as  well  as  to  the  laboi 


Q:  Do  you  see  any  trend  to-  AANR  program  take  this  year  force  of  the  ‘Total  Selling’  pP 


will  make  one-third  more  im-  ward  less  attention  being  given  in  New  York? 


Supermarkets’  Use  of  Color  Seen  Rising 


Buffalo,  N.  Y. 

Color  newspaper  advertising 
has  been  steadily  developing  as 
one  of  the  most  potent  promo¬ 
tional  media  for  the  supennarket 
business  in  this  area. 

Chain  and  independent  supers 
here  are  using  colored  news¬ 
paper  advertising  more  exten¬ 
sively  today  than  ever  before. 
While  considerably  more  expen¬ 
sive  than  black  and  white  adver¬ 
tising,  it  is  producing  results 
that  warrant  the  increased  cost, 
say  advertising  managers  of 
chains  and  independent  groups. 


Independent  supers  have  been 
able  to  make  use  of  color  news¬ 
paper  ads  through  their  group 
cooperative  advertising  pro¬ 
grams.  While  color  advertising 
was  said  to  be  almost  too  big 
an  expense  for  the  average  in¬ 
dependent  to  shoulder  alone,  a 
group  of  independents  can  swing 
it  by  sharing  the  cost. 

Instead  of  using  color  adver¬ 
tising  on  a  consistant  basis,  most 
supers  in  this  market  prefer  to 
employ  it  spasmodically.  Adver¬ 
tising  managers  believe  that 
color  layouts  are  more  effective 


when  they  are  used  only  oc¬ 
casionally,  rather  than  appear¬ 
ing  every  week. 

Advertising  managers  gener¬ 
ally  agree  that  the  bulk  of  super¬ 
market  advertising  will  continue 
to  appear  in  black  and  white 
form.  They  plan  to  use  color  to 
supplement  black  and  white  ad¬ 
vertising,  rather  than  replace  it. 

One  of  the  favored  techniques 
in  this  market  is  to  use  a  single 
color  in  a  regular  black  and 
white  ad  to  highlight  featured 
items. 

Color  also  has  been  used  with 


EDITOR  8C  P 


good  results  in  helping  proje« 
a  particular  promotional  them 
of  a  chain  or  independent  group 
Chain  supers  also  have  us* 
color  on  occasion  to  laundi 
strong  promotion  on  non-foo 
items  which  are  being  used  a 
store  traffic  builders. 

Buffalo  supers  are  using 
the  Buffalo  Evening  News  an 
the  Buffalo  Courier- Ex  press  i' 
their  color  promotions.  Most  0 
the  color  advertising  has  ap 
peared  in  the  Wednesday  aw 
Thursday  papers,  althou^ 

occasion  supermarkets  hau 

spotted  color  ads  early  in 
week  to  launch  special  promo 
tions. 

UBLISHER  for  June  13,  I’'' 


“Quite  contrary  to  the  big  TV  and  radio  will  not  eventually 
depression  of  the  1930’s,  when  find  a  way  to  simplify  their 
they  continued  to  stage  increases  rates.  Lacking,  however,  are  any 
in  national  advertising,  this  time  widespread  or  compelling  incen- 
they  were  slow  in  joining  to-  tive  rates  for  volume  in  news- 
gether  to  sell  what  they  have —  papers  as  far  as  national  adver- 
that  unique  guarantee  of  being  tisers  are  concerned, 
able  to  reach  almost  every  house-  “There  is  no  reason  for  news- 
hold  in  every  conununity  at  the  papers  to  add  incentive  plans  to 
time  when  advertisers  want  to  establish  frequency  use,”  Mr. 
reach  them.”  Ennis  went  on.  “You  have  to 

Now  that  newspapers  are  at  build  ‘reach’  for  TV.  Conversdy, 
last  opening  their  eyes  to  the  newspapers  can  reach  a  majority 
total  sell,  Mr.  Ennis  listed  these  ^be  reading  public  in  any 
other  tranquilizers  that  he  given  24-hour  period.  You  can 
thought  were  still  keeping  them  reach  82  out  of  every  100  people 
soTind  asleen-  i^^  New  York  through  newspaper 

1.  Failur^to  get  a  radically  advertising,  for  instance,  but 

new  face-lifting  job  through  im-  count  on  65%  of  the 

proved  mechanical  reproduction  unmg  in. 

Ind  typographical  chLges.  ^heres  no  denying  that 

.  .  newspaper  advertising  is  ex- 

2.  Slowness  in  getting  some  pensive,  and  probably  rightfully 

unity  or  standardization  into  considering  the  results  that 
their  rate  structures.  ean  be  obtained  if  the  adver- 

3.  Slanted  coverage  of  broad-  tising  and  the  product  are  rig^it 
casting  and  telecasting.  News-  To  reach  about  70%  in  the  80 
papers  carry  program  schedules,  top  markets  with  a  1000-line  ad 
to  meet  the  ne^  of  their  readers,  would  run  about  $100  a  line.  A 
Witness  the  big  news  they  made  13-week  campaign  would  add  up 
of  such  stories  as  the  quiz  show  to  about  $1,300,000.” 
expose. 

Hits  ‘Special  Editions' 

Key  To  Strength?  m  •  •  4.  j  j- 

Mr.  Ennis  registered  disap- 

“Newspapers,  of  course,  have  proval  of  newspapier  special  edi- 
to  be  everything  to  everybody  in  tions,  such  as  on  home  cooking 
their  communities,”  Mr.  Ennis  or  electrical  appliances.  He 
conceded.  “That  may  be  the  key  classed  them  along  with  $100-a- 
to  both  their  weakness  and  their  plate  testimonial  dinners.  In  his 
strength.  opinion,  newspapers  would  per- 

'  “But  it  should  not  have  weak-  form  a  better  service  for  adver- 
ened  the  ingenuity  of  newspaper  tisere  by  continuing  efforts  to 
men  to  improve  their  product  keep  the  public  informed  on  the 
mechanically  and  typographic-  subjects  covered  in  special  edi- 
ally.  To  be  sure,  ROP  newspaper  tions,  rather  than  trying  to  p^ 
color  is  evidence  of  mechanical  it  into  single  space-selling 
1  advance.  At  the  same  time,  even  efforts, 
that  development,  important  as  Joining  other  agencies,  Mr. 
it  is,  and  way  ahead  of  TV  color,  Ennis  took  rather  a  dim  view  of 


MEDIAFFAIRS 


Newspapers  Seen  As 
‘Sleeping  Beauty’ 


available  in  New  York  on^  the  “Media  directors  need  promo- 
Post  and  the  Journal- American,  tjon  material  that  builds  a  com- 
Where  are  the  great  New  York  p]ete  image  of  the  markets  news- 
Times,  the  Herald  Tribune,  the  papers  reach,”  he  said.  “What 
News  and  the  Mirror?  most  often  get  are  milline, 

“Then  it  took  an  advertising  circulation  and  other  quantita- 
agency — Young  &  Rubicam — to  tive  information,  readily  avail- 
develop  the  so-called  Hi-Fi  color  able  from  other  sources.” 
for  newspapers,  which  originated  Mr.  Ennis  was  completely 
on  the  St.  Petersburg  (Fla.)  friendly  in  this  Prince  Chann- 

jjjg  role.  He  declared  himself  an 
“It  would  seem  to  me  possible  ardent  newspaper  fan,  noting 
for  newspapers  to  make  some  that  he  reads  six  newspapers  a 
dramatic  and  new  changes  in  day. 

typography  and  lay-out.  Editors  Mr.  Ennis  suggested  one  proj- 
do  it  on  the  magazines,  as  for  ect  for  newspaper  attention— a 
instance  the  recent  changes  on  “Shopping  Guide.” 

McCalVs,"  he  said.  printed  i,,  color 

Rate  Structures  ^  pocket-sized  similar  to 

the  TV  Guides  many  newspapers 
Turning  to  the  matter  of  rate  issue  with  Sunday  editions,  and 
structures,  Mr.  Ennis  continued:  published  on  Thursdays,”  he 
!  “I  think  all  agencies  and  ad-  said.  “Picture  women  ca^ng 
I  vertisers  agree  that  newspapers  copies  in  their  pocketbooks  on 
'  have  a  more  understandable  rate  shopping  trips.  It  would  be  most 
:  structure  than  the  broadcast  efficient  for  price  and  other  pro- 
'  media.  While  this  is  true  today  motion  deals  for  national  adver- 
'  there  is  no  reason  to  believe  that  tisers.” 
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MORE  PERSONAL  CARS  PER  CAPITA 
MEANS  BIGGER  AUTOMOTIVE  SALES! 


Tulsa  ranks  number  one  in  the  nation  in  ownership  of  per¬ 
sonal  automobiles  per  capita.  Here's  a  good  index  to 
general  prosperity,  and  a  bonanza  for  odvertisers.  Auto¬ 
motive  sales  in  Tulsa  County  totaled  *$106,000,000  in 
1957  alone!  This  yeor,  sales  will  be  even  greater — ond 
Tulsa  World,  Tulsa  Tribune  advertisers  will  take  the  lion's 
shore. 

-^Sales  Management  195S  Survey  af  Buying  Power 

Far  More  Business,  Use  the  Oil  Cepitol  Newspapers 


EVENING  •  SUNDAY 


MORNING 


Bepresented  NaUanally  by  The  Branham  Ce.  Offices  in  Principal  U.S.A.  Cities 
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THE  BIG  3  MARKET  SOLD  BY  THE  COPLEY  BIG  3  NEWSPAPERS; 

ELGIN  COURIER-NEWS 

AURORA  BEACON-NEWS 
JOLIET  HERALD-NEWS 

BUY  ALL  3  OF  THE  BIG  3  AND  SAVE  9‘/2  CENTS  A  LINE 


THE  COPLEY  BIG  3  NEWS- 
PAPERS  in  Northern  Illinois  — 
at  Elgin,  Aurora,  and  Joliet  — 
cover  and  ^  the  state’s  number- 
one  market,  outside  Chicago. 


SEPARATE  LINE  RATES: 

Elgin  Courier-News . 

Aurora  Beacon-News  . 
Joliet  Herald-News . 

Total. 

Thrifty  ALL-3  Rate  . 

BUY  ALL  3  AND  SAVE. 


“The  Ring 


Truth” 


CORLEY  i^EWSRAR 


.18c 

.20c 

.21c 

59c 
49 '/2c 

9'/2C  a  Line! 


RS 


15  "Hometown"  Newspapers  covering  Northern  Illinois  —  Greater  Los  Angeles 
—  Springfield,  Illinois  — and  San  Diego,  California  .  .  .  Served  by  the  COPLEY 
Washington  Bureau  and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 
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‘Advertising  Dynamics’  Launched  by  Metro 


A  new  concept  in  newspaper  Metro’s  new  “Advertising 
advertising  services,  incorporat-  Dynamics”  is  essentially  an  idea 
ing  the  first  “Self  Visualizing”  service  in  which  major  business 
ROP  color  ser\’ice  ever  to  be  building  ideas  are  presented  in 
made  available  to  the  industry,  terms  of  newly  styled  artwork 
was  announced  this  week  by  backed  by  pages  of  suggested 
Metro  Associated  Services,  Inc.,  layouts.  The  layouts,  on  the  one 
New  York,  with  presentation  of  hand,  are  immediately  saleable, 
the  first  monthly  issue  of  “Ad-  and  on  the  other  hand,  furnish 
vertising  Dynamics.”  a  demonstration  of  the  wide  ap- 

The  new  service,  more  than  plication  of  the  ideas  and  art- 
three  years  in  the  planning,  adds  work  to  just  about  every  classi- 
a  new  member  to  the  widely-  fication  on  the  list, 
used  family  of  newspaper  space-  The  new  “Self  Visualizing” 
selling  tools  produced  by  Metro,  color  service  incorporated  into 
Its  special  mission,  says  Metro  Metro’s  Advertising  Dynamics 
Executive  Vicepresident  Eman-  — a  device  said  to  do  away  with 
ual  Shapiro,  is  to  provide  dyn-  the  need  for  advance  proofs  in 
amic  new  approaches  to  the  sale  order  to  show  prospects  how 
of  more  newspaper  space  in  their  advertising  will  look  in 

larger  units  and  for  more  fre-  ROP  color — is  applied  to  four 

quent  insertion.  of  the  major  features  in  the 

Among  the  new  aspects  of  the  first  issue.  How  to  apply  the 
service  is  a  series  of  “built  in  self  visualizing  color  to  other 
presentations”  for  use  by  sales-  features  also  is  made  clear. 
men  in  developing  both  “city  The  “built  in  presentations” 
wide”  and  storewide  special  pro-  — for  both  color  and  black  and 
motions.  Another  furnishes  pow-  white — start  with  a  flapped  page 
erful  motivation  for  local  adver-  on  which  the  theme  is  enunci- 
tisers  to  use  larger  imits  of  ated.  This  is  followed  immedi-  in 

space  over  longer  periods  of  ately  by  proofs  of  the  dynamic  tability  to  all  the  classifications  newspaper 

time,  by  endowing  the  dynamic  art  treatments  and  a  series  of  on  the  list,  is  further  demon-  Total  Sellii 


Everywhere, 

men  who  decide  what,  where 

and  how  to  advertise 

read  The  Wall  Street  Journal 


THE  WAU  STREET  JOniNAL 


published  at: 

NEW  YORK 
WASHINGTON,  D.  C. 
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DALLAS 
SAN  FRANCISCO 


Hometown  paper 
for  the  whole  state 

of  Iowa...  / 


because  a  provocative  pen  makes 
pertinent  points?  Well,  that’s  part  of 
the  answer.  The  Des  Moines  Register  and 
Tribune  has  long  been  famous  for  pointing 
piercing  pens  of  political  cartoonists  at  the 
affairs  of  the  day.  The  tradition  of  J.  N.  “Ding” 
Darling,  winner  of  two  Pulitzer  Prizes, 
is  being  carried  on  by  Frank  Miller,  today’s 
prize-winning  cartoonist.  His  cracking,  ironic 
wit  in  daily  caricatures  and  editorial  cartoons 
helps  win  for  The  Register  and  Tribune 
perhaps  the  most  unusual  circulation  in 
the  nation.  Its  papers  are  read  by  70% 
of  the  whole  state  of  Iowa. 


Des  Moines 
Register  AND  Tribune 


Gardner  Cowles,  President 


Of  the  top  ten  markets  in 
the  United  States, 
nine  are  cities,  but  one  is  a  state! 


And  that  state  is  Iowa,  which  is  number  7  for  one 
reason  —  the  unique  circulation  of  the  Des  Moines 
Register  and  Tribune.  Review  this  important  statistic 
with  Scolaro,  Meeker  &  Scott  or  Doyle  &  Hawley. 


frank  miller,  stoff  cartoonist  of  The  Register  and  Tribune,  winner  of  the  National 
Headliners  Award  in  1957  and  the  Freedoms  Foundation  Medals  in  1955  and  1958. 
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Color  Study 
Checks  Sales 
In  Stores 


Long  Beach,  Calif. 

What  is  believed  to  be  the 
first  run-of-paper  color  study  of 
its  kind  has  just  been  issued  by 
the  Long  Beach  (Calif.)  Inde¬ 
pendent  and  Press-Telegram. 
The  study  claims  to  be  different 
in  that  it  is  not  a  surv’ey  of  the 
newspapers’  reader-reaction  to 
color,  but  an  actual  sales  test 
measured  by  “cash  register  re¬ 
sults’’  on  the  items  advertised. 

The  test  consisted  of  six  ad¬ 
vertisements  on  the  basis  of 
“split-runs”,  half  of  the  total 
Independent  and  Press-Tele¬ 
gram  circulation  in  black-and- 
white  and  half  in  one  color  and 
black,  each  for  a  different  store. 
Every  other  advertisement  com¬ 
ing  off  the  presses  was  in  color; 
the  alternating  advertisements 
were  printed  in  black  only.  By 
this  method,  even  and  fair  dis¬ 
tribution  of  the  advertisements 
by  areas  and  by  home  delivery 
and  street  sales  was  assured. 
Thus,  half  the  total  press  run 
was  made  in  color  and  half  in 
black  and  white,  each  for  differ¬ 
ent  advertisers. 

1,000-Liner9 

All  advertisements  were  ap¬ 
proximately  5  columns  by  15 
inches  (1,000  lines).  Art,  copy 
and  layout  treatment  for  each 
individual  ad  was  the  same.  The 
advertisements  were  first  pre¬ 
pared  for  printing  in  black,  and 
parts  of  the  advertisements 
were  separated  for  the  color 
runs.  This  was  done  in  order  to 
keep  each  individual  advertise¬ 
ment  exactly  alike  except  for 
color. 

The  price  of  each  item  in  the 
series  was  the  same  in  the  color 
advertisement  as  in  the  black- 


and-white  ad.  The  article  was 
exactly  the  same  in  each  adver¬ 
tisement  and  the  page  number 
and  position  on  the  page  was 
the  same.  The  store  which  ran 
the  color  ad  one  week,  ran  a 
black-and-white  ad  for  the  next 
insertion  on  a  different  item. 
Sales  for  each  ad  were  tabulated 
for  a  two-day  period.  Two  jew¬ 
elry  stores,  two  variety  stores, 
and  two  furniture  stores  were 
chosen  for  the  test. 

For  each  comparative  color 
test,  two  stores  which  were  as 
nearly  identical  as  could  be 
found  were  selected  for  location, 
size  of  store,  annual  volume  of 
business,  type  of  merchandise 
sold,  newspaper  advertising 
space  used,  methods  of  doing 
business,  public  acceptance.  An 
item  that  was  acceptable  to  the 
two  store  managers  was  chosen 
for  the  test.  The  stores  agreed 
to  stock  the  items  and  to  sell 
them  at  the  same  price.  The  two 
stores  selling  each  item  agreed 
to  keep  it  out  of  their  windows, 
but  to  give  it  “in-store”  dis¬ 
play. 


The  Other  Media 


In  the  six  split-run  advertis¬ 
ing  tests,  the  results  were:  1- 
Color  outpulled  black-and-white 
by  46.7%.  2.  Color  outpulled 
black-and-white  by  83.3%.  3. 
Color  outpulled  black-and-white 
by  45.6%  4.  Color  outpulled 
black-and-white  by  74.4%.  6. 
Color  outpulled  black-and-white 
by  60.0%.  6.  Black-and-white 
outpulled  color  by  6.7%.  The 
average  by  which  color  adver¬ 
tisements  outpulled  black-and- 
white  (including  the  sixth  test 
where  results  were  the  opposite 
of  the  others)  was  50.6%. 

The  conclusion  seems  to  be 
that  color  ads  are  over  50% 
more  effective  than  the  same  ad¬ 
vertisements  in  black-and-white. 
With  a  single  color  added,  an 
advertisement  will  ring  the  cash 
register  three  times  while  the 
same  advertisement  in  black- 
and-w'hite  is  ringing  it  twice. 


...THERE'S  NO  BETTER  1. 
ADVERTISING  MEDIUM  J. 
THAN  THE  MIAMI  HERALD 
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ADS  ON  N.  Y.  BUS  EX¬ 
TERIORS  OK  —  New  York 
Traffic  Commissioner  T.  T. 
Wiley  has  amended  city’s  traffic 
regulations  to  permit  vehicles, 
including  buses  and  trucks,  to 
carry  display  ads  on  their  ex¬ 
teriors.  Order  affects  principally 
buses  of  private  companies  and 
Transit  Authority.  City  officials 
estimate  advertising  will  be 
worth  $1,500,000  a  year  each  to 
companies  and  the  authority. 

*  *  * 

UPSURGE  DUE  IN  NEW 
TV  SET  PURCHASES— Pulse, 
Inc.’s  report  on  TV  set  owner¬ 
ship  shows  15.5%  of  homes  in- 
tei'viewed  are  interested  in  buy¬ 
ing  a  second  set.  Says  Pulse: 
“Multiply  New  York’s  4,150,- 
000,400  TV  homes  by  the  15.5% 
and,  for  this  one  market  alone, 
this  represents  a  tremendous 
sales  opportunity.” 

*  *  « 

HOME  WORKSHOP  PRO¬ 
MOTION  —  About  1,000  full¬ 
line  hardware  stores  through¬ 
out  U.  S.  will  participate  in 
Mechanix  Illustrated  magazine’s 
Home  Workshop  Promotion,  said 
to  be  a  new  idea  in  hardware 
merchandising.  MI  will  supply 
each  store  with  custom-designed 
workbench  at  no  charge.  For 
period  of  four  weeks,  starting 
in  mid-October,  dealers  will  dis¬ 
play  bench  as  basis  for  display 
of  20  tie-in  products.  MI  will 
also  offer  kit  of  in-store  display 
material,  including  newspaper 
mats.  As  follow-up,  MI  will  offer 
promotion  ideas. 

*  *  * 

DEPARTMENT  STORES 
ENLIST  —  Record  -  breaking 
total  of  146  leading  department 
stores  from  coast-to-coast  will 
enlist  in  Seventeen  magazine’s 
17th  semi-annual  teen  home¬ 
sewing  promotion  in  July.  This 
participation,  coupled  with  pre¬ 
viously  announced  “grass-roots” 
coverage  of  600  smaller  stores 
through  16  wholesale  fabric  dis¬ 
tributors,  marks  most  extensive 
support  of  a  Seventeen-by-the- 
Yard  program. 

*  *  * 

DIRECT  MAIL  CODE 
SIGNED  BY  281  FIRMS  — 
Seals  of  Compliance  have  been 
issued  to  281  member  firms  of 
the  Direct  Mail  Advertising  As¬ 
sociation,  Inc.,  for  voluntarily 
subscribing  to  Direct  Mail  Code 
of  Ethics.  Code  sets  minimum 
obligations  for  mailers,  list  own¬ 
ers  and  brokers  in  effort  to 
standardize  and  improve  prac¬ 
tices  covering  rental  and  ex¬ 
change  of  mailing  lists. 

P&G  NEW  NO.  1  ADVER¬ 
TISER  —  Proctor  &  Gamble  Co. 


has  replaced  General  Motors 
Corp.  as  the  No.  1  advertiser  in 
America,  Television  Bureau  of 
Advertising  reported  this  week. 

In  1958,  P&G  spent  $98,154,- 
000  in  seven  major  media  - 
$50,638,650  in  network  TV. 
Total  TV  expenditures  by  P4G 
were  $84,471,710.  Spot  TV  got 
$33,833,060.  Newspapers 
ceived  $6,972,897.  TvB  also  im¬ 
ported  that  spot  TV  expendi¬ 
tures  by  national  and  regional 
advertisers  for  first  quarter  of 
’59,  reflecting  reports  from  341 
stations,  totalled  $156,419,000. 

*  *  * 

‘HORSE  OF  DIFFERENT 
COLOR’  —  Schwerin  Research  • 
Corp.  study  on  reactions  to  color  ; 
TV  pointed  up  “significant  ; 
trend”  in  viewer  attitudes.  The  i 
high  levels  of  anticipation  which  n 
marked  first  stages  of  color  TV  M 
have  subsided,  and  without  prod  I 
could  settle  into  serious  slump.  P 

*  *  ♦  L 

HOME  MODERNIZATION 

KITS  —  House  Beautiful  maga¬ 
zine  has  sent  27,000  “Home 
Modernization  Kits”  to  selected 
leaders  among  nation’s  builders, 
architects,  lumber  dealers,  real¬ 
tors,  and  bankers.  Among  items 
in  kit  are  four  different  ads 
with  themes  for  builders  to  use 
promoting  their  services  in 
newspapers. 

*  *  • 

MAGAZINE  ROUNDUP  - 
Three  Fawcett  Publications  - 
Women’s  Group,  Cavalier  and 
True  Confessions  —  report  ad¬ 
vertising  gains.  Fawcett  Wom¬ 
en’s  Group  listed  8%  increa.«e 
for  May  ’59  over  May,  ’58.  Cava¬ 
lier  showed  increase  of  23.2rt 
ad  pages  during  February-Au¬ 
gust  period  of  this  year  com¬ 
pared  to  ’58.  Gain  represents 
24%  linage  increase.  True  Con¬ 
fessions  showed  increase  of  26^f  | 
for  first  five  months  of  this  year  | 
as  compared  with  January-May  I 
of  ’58.  .  .  .  Good  Housekeeping  ] 
closed  July  issue  with  revenue 
up  over  any  previous  July.  This 
brings  total  revenue  for  first 
seven  months  to  $12,450,000,  a 
gain  of  3.1%  over  ’58.  .  .  • 
Hearst’s  Bride  &  Home  claims  . 
lead  over  all  other  bridal  pub-  , 
lications  in  ad  linage  for  first  j 
six  months  of  ’59  with  a  29-  ■ 
page  gain.  .  .  .  April  was  66th  I 
consecutive  issue  of  Redbook  to  I 
set  a  new  total  circulation  record  I 
for  the  month.  Issue  topped  2,-  > 
777,000,  a  gain  of  5.2%  over 
April  last  year.  .  .  .  Life’s  ad- 
take  in  June  will  be  biggest  for 
that  month  in  the  magazines 
history.  Gross  revenue  will  toP 
$13,500,000  mark.  Ad  pages 
booked  for  June  are  up  239i- 
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Whal  makes  a  newspaper  great 


Cohn  a  coveted  Sigma  Delta  Chi 
award  for  distinguished  service  in 
journalism,  the  third  such  honor 
that  has  come  to  him. 

Penetrating  reporting,  accurate 
and  complete  news  coverage,  and 
clear,  concise  editing  are  day-after¬ 
day,  cover-to-cover  objectives  of  the 
Minneapolis  Star  and  Tribune  - 
objectives  which  have  earned  for 
these  two  good  newspapers  the  regu¬ 
lar  readership  and  responsive  regard 
of  an  entire  region:  the  314  state 
Upper  Midwest  area. 


tinned  by  the  National  Headliners 
Club  in  presenting  the  Minneapolis 
Star  and  Tribune  with  a  special  cita¬ 
tion  for  consistently  comprehensive 
coverage  of  local,  national  and  for¬ 
eign  affairs  during  1958. 

Another  factor:  the  Minneapolis 
Star  Program  of  Information  on 
World  Affairs  (now  in  its  13th 
year)  through  which  80,000  Upper 
Midwest  high  school  students  gain 
a  clearer  understanding  of  world 
news  events. 

Robert  Hewett,  the  Star  and 
Tribune’s  Middle  East  staff  corre¬ 
spondent,  based  in  Beirut,  is  a  form¬ 
er  National  Headliners  Club  award 
winner  for  his  reports  in  the  Star  on 
life  in  communist  countries. 

Also  recently  cited  by  the  Head¬ 
liners  Club:  Minneapolis  Tribune 
science  writer  Victor  Cohn  for  his 
brilliant  series  on  Russian  science, 
“The  Year  of  the  Sputnik,”  written 
after  extensive  travel  in  Russia.  This 
same  series  has  also  just  won  for 


'  ' .  Deftly  fitting 

together  the  puz- 
r  zling  pieces  of 

the  day’s  news 
has  been  reward- 

j|  Minneg^lis  Star 
and  Tribune 
staffers  and 

To  the  Star  and  Tribune’s  Western 
European  correspondent  Graham 
Hovey  went  the  1958  Overseas  Press 
Club  of  America  Award  for  The  Best 
American  Press  Interpretation  of 
Foreign  Affairs.  “Hovey,”  said  the 
citation,  “sought  to  make  sense  of 
the  mora^  of  caucuses,  maneuvers 
and  technicalities  that  were  becloud¬ 
ing  the  daily  dispatches  from  the 
United  Nations.  The  incisive  articles 
that  resulted  could  only  enrich  the 
reader’s  understanding.” 

Hovey’s  United  Nations  coverage 
was  also  among  the  factors  men- 
TOR  3c  publisher  for  June  13. 


Minneapolis 
Star  XribuilC 

EVENING  MORNING  &  SUNDAY 


635,000  SUNDAY- 500, OOODAILY 

JOHN  COWUS,  Praudml 

Copr.,  1959,  The  Minneapolis  Star  and  Tribune  Co. 
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Newspaper  Ads  Help  Banks  ‘Go  Retail’ 


and  revenue.  First  Pennsylvania  has  ap-  ly  copy  is  running  once  a  week, 

11  c  r  i»  plied  to  register  the  name  Ready-  alternating  between  the  Bulletin 
Phenomenally  Successful  Money,  but  is  granting  other  and  the  Inquirer.  Regular  bank 
Impetus  to  the  trend,  which  is  non-competitive  banks  pei-mis-  advertising  is  continuing  with- 
revolutionizing  bank  advertising,  sion  to  use  it  on  request.  Some  out  interruption, 
has  been  given  by  what  John  correspondent  banks  are  lifting  From  Jan.  12  to  the  close  of 
Reilley,  senior  vicepresident  of  placing  locally  the  Ayer  business  May  18,  First  Pennsyl- 

newspaper  ads  almost  verbatim  vania  had  approved  16,270 

•  and  without  objection.  Ready-Money  accounts  totalling 

First  Pennsylvania,  a  billion  $11,192,100  for  an  average  line 
dollar  bank,  19th  in  size  in  the  of  $680.  The  rejection  ratio  was 
country  and  the  nation’s  oldest  28%.  Of  the  16,270,  9,000,  or 
bank,  did  not  originate  this  new  55%,  had  never  before  done 
retail  banking  service.  Roger  business  with  the  bank,  accord- 
Damon  of  the  First  National  ing  to  Mr.  Reilley. 

Bank  of  Boston,  Mass.,  fathered  ^  ^^^kly  chart-graphs 

the  idea  as  “Check-Credit”  and  newspaper  ad  coupons  and 
launched  it  four  years  ago.  The  response  are  kept.  The 

Boston  bank  cooperated  com-  y^^  34  branches  and  many 

pletely  with  the  First  Pennsyl-  ^be 

vania  and  the  Ayer  stoff  in  ad-  ^.bg  papers.  When  news- 

paper  advertising  was  stopped, 
.  Philadelphia.  week  as  a 

J  Pennsylvania  Banking  The  agency  planned  an  en-  test,  the  number  of  people  ap- 
and  Trast  Company,  Philadel-  tirely  different  strategy  for  Phil-  plying  to  open  accounts  dropped 
phia,  described  as  the  “phen-  adelphia  than  was  followed  in  off  considerably.  When  the  ads 
omenally  successful  and  profit-  Boston.  The  name  “Ready-  ran  the  bank  received  as  high 
able  newspaper  advertising  pro-  Money”  was  selected  from  over  as  2.000  anolications  in  a  week. 


Mor*  than  nrtghiMMai  havi* « 

Mowy 

ttt  }ft>^  jm.  ba  wrkina  elwcki 


nrat  announe*! 

a  new  personal  credit  service 
that  gives  you  money  to  spend 
simply  by  writing  a  check- 

the  ItMKiy  MAotiay  account 


In  1958,  11.4%  of  our 

"national"  advertising  was  in 
color. 

We've  been  printing  full 
color  since  1952 — you'll  like  the 
way  we  do  it. 

CITY  ZONE:  52,016 

9abitcall  Sun^fmorrat 

Paducah,  Ky. 

Nat'l.  Representativ* — 

Burke,  Kuipers  &  Mahoney 


the  people  most  apt  to 
buy  more  things  tomorrow 
will  be  reading  the  News 
TONIGHT 


Bepresented  by  Kelly-Smith  Co. 


Young  Chicago 
loves  to  buy... 


...the  Chicago 

Sun-Times 

The  young  families  are  the  big  buying  families, 
in  Chicago  as  anywhere  else.  But  nowhere  else  can  you 
reach  them  more  effectively.  In  Chicago, 

more  young  families  read  the  Sun-Times  than  any  other  newspaper. 
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Banks 

(Continued  from  page  26) 

tising  campaigns  ai’e  planned 
for  the  savings  department  so 
thrifty  people  will  put  away 
money  that  others  can  borrow. 

Mr.  Reilley  would  not  reveal 
the  cost  of  the  advertising  so 
far.  He  said  the  advice  of  the 
agency  was  that  no  budget 
should  be  set.  He  commended 
this  strategy  and  praised  the 
pulling  power  of  dominant  news¬ 
paper  space.  In  planning  for  the 
introduction  of  this  brand  new 
service,  the  bank’s  president, 
William  F.  Kelly,  had  empha¬ 
sized  that  the  most  difficult  part 
of  the  advertising  w'ould  be  get¬ 
ting  the  new  and  rather  compli¬ 
cated  idea  across  to  newspaper 
readers. 

When  the  first  full-page  ad 
(see  cut)  was  brought  to  Mr. 
Kelly  before  publication,  he  read 
it  and  ejaculated: 

“This  is  it!” 

It  was,  too. 

Hogiie  Promoted 

Joseph  V.  Hogfue  of  the  New 
York  Sales  Office  of  Thk  Week 
magazine  has  been  promoted  to 
manager  of  the  publication’s  San 
Francisco  Office.  He  has  been 
with  This  Week  for  10  years. 


Newspaper  Ads  Help 
Sell  32  New  Cars 

Rockford,  Ill. 

Three  Rockford  Chrysler  prod¬ 
uct  dealers  used  newspaper  ads 
in  a  combined  one-day  demon¬ 
stration  of  mass  selling  that 
proved  twice  as  good  as  the 
dealers  originally  hoped  it  might 
be. 

As  a  result  of  “Operation 
Rockford,”  the  three  dealers  sold 
a  total  of  32  cars  on  a  Friday 
night  and  all  day  Saturday.  The 
promotion  included  a  full-page 
ad  in  the  Rockford  Register- 
Republic  on  Friday  afternoon 
and  the  Rockford  Morning  Star 
on  Saturday.  These  ads  were 
preceded  by  two-column  by  56- 
line  teaser  ads. 

In  addition,  during  the  week 
leading  up  to  the  one-day  “blitz,” 
the  dealers  used  space  in  the 
classified  columns  of  the  two 
Rockford  newspapers. 


PR  Chiefs  Shift 

Allen  H.  Center,  director  of 
public  relations.  Motorola  Inc., 
joins  Leo  Burnett  Co.,  Inc.,  on 
July  6  as  vicepresident  in  charge 
of  public  relations.  He  will  be 
succeeded  by  Jack  D.  Ewan, 
midwest  regional  PR  manager 
of  General  Electric  Co.,  who 
joins  Motorola  June  15. 


A  Professional 

Approach . . . 

PLANNED  TO  MEET  GROWTH  REQUIREMENTS 

•  ANALYSIS  OF  PRESENT  OPERATIONS 
.  REPORTS  AND  RECOMMENDATIONS 

•  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

•  CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 

Engineering  for  the  Graphic  Arts 

BOSTON.  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAROLINA 


Space  Buyer,  ,.F.  Y,L 

QUALITATIVE  DALLAS  SURVEY  —  Dallas  Times-Herald  hs 
completed  a  qualitative  survey  of  newspapers  in  its  county.  Don 
W.  Schneider,  national  advertising  manager,  is  now  showing  find¬ 
ings  to  agency  and  advertiser  executives.  A  total  of  1216  heads  of 
households  were  personally  interviewed  in  their  homes  by  Belden 
Associates.  Dallas.  Among  interesting  findings:  Answering  quo- 
tion:  “Do  you  usually  have  more  time  to  read  a  paper  in  the  morn¬ 
ing.  or  more  time  to  read  a  paper  in  the  evening:  Evening  (entire 
county)  58fc,  or  62%  men.  55%  women;  Morning,  28%  (entire 
county)  25%  men,  31%  women;  Both  Same:  11%  (entire  county) 
10%  men.  11%  women;  No  Answer,  3%  (entire  county)  3%,  men; 
3%  women. 

*  *  * 

HALF  OF  A  FIFTH  —  Scotch  whisky  “tenths”  have  been  added 
to  the  brand  sizes  checked  in  the  New  York  Market  Liquor  Audit 
conducted  by  the  World-Telegram  and  Sun.  Sales  of  the  tenth 
of  a  gallon  are  checked  for  33  brands  in  the  monthly  field  audit 
of  New  York  package  stores.  Types  of  liquor  and  number  ol 
brands  and  sizes  now  covered  in  the  report  are:  blends — 32: 
straights — 23;  bonds — 14;  Canadian — 5;  Scotch — 42;  gin— 22; 
vodka — 9. 

*  ■*•  * 

THURSDAY  FE.ATURE  —  With  the  resumption  of  publication 
of  the  morning  St.  Louis  (Mo.)  Globe-Democrat,  the  standard-sire 
food  sections  appear  on  Thursday. 

CO.\L  AND  OIL  —  The  coal  industry  was  the  subject  of  a  speciil 
roto  section  in  the  Netv  York  Times  of  Sunday,  June  7.  The  HenM 
Tribune  is  putting  together  a  salute  to  Petroleum’s  First  100  Yean 
on  Sunday,  Sept.  13.  Monotone  page  can  be  had  for  $2500.  four- 
color  page  for  $3125  in  the  magazine-size  colorgravure  section. 

*  *  * 

SPEED  FOR  THE  SPEEDY  —  When  Roger  Ward,  winner  of  the 
May  30  Indianapolis  Motor  Speedway  Race,  pulled  into  Victory 
Lane  he  found  copies  of  the  Indianapolis  News  proclaiming  his  win. 
The  News  each  year  operates  a  helicopter  shuttle  between  the  track 
and  the  newspaper  office.  Six  minutes  after  Ward  crossed  the  finish 
line,  the  Victory  extra — the  fourth  Speedway  edition  of  the  day— 
was  being  sold  to  the  200.000  spectators. 

*  *  * 

MEMORY  TEST  —  How  well  do  you  remember  the  heads  on 
postage  stamps?  Puck,  the  Comic  W  eekly,  took  a  survey.  Of  a  total 
sample  of  469  persons  called,  167  were  able  to  correctly  name  the 
Lincoln  head  as  the  portrait  on  the  4-cent  stamp.  Only  35  remem¬ 
bered  the  Statue  of  Liberty  on  the  3-cent  stamp!  The  point,  says 
Puck,  is  the  low  percentages  of  correct  identifications  are  due  to  the 
minuscule  sizes  of  the  postage  stamps.  If  the  engravings  were  made 
the  size  of  a  Puck  page  it  would  enormously  increase  retentire 
recognition  as  well  as  visual  impact. 

*  *  * 

DOING  GOOD  —  Old-time  showmanship,  with  50  brand-new 

automobiles,  pretty  girls  and  celebrities  riding  on  floats,  drill  teams, 
bands,  color  guards,  etc.,  made  the  .Second  Annual  Old  Newsboys 
Day  a  whiz-bang  affair  in  Philadelphia  on  June  17.  The  event,  spon¬ 
sored  by  the  Inquirer  and  the  Variety  Club,  raised  money  for  the 
benefit  of  handicapped  children.  Copies  of  the  Inquirer  were 

“hawked”  by  prominent  business  men  for  $1  and  upward. 

*  *  * 

MARKET  IN  NEW  MEXICO  —  Lincoln  O’Brien’s  Farmington 
Daily  Times  is  distributing  a  file  folder  bulging  with  latest  informa¬ 
tion  about  the  progress  and  excitement  in  the  “fastest  growing 
market  in  the  throbbing  Southwest”  —  San  Juan  County,  N.  M- 
Since  petroleum  fever  struck  the  basin,  population  has  zoomed  from 
3.573  in  19.50  to  nearly  ,38.000  now  and  the  forecast  is  60.000  by 
1965.  The  Times’  circulation  has  kept  pace  —  up  375  percent  m 
four  years  to  over  9,0(X)  now. 

*  *  « 

WHAT  TOURISTS  SPEND  —  Los  Angeles  Examiner  comes  up 
with  a  figure  of  $535,716,610  spent  by  tourists  in  Southern  Ciali- 
fornia  last  year.  For  fall-winter  season  the  tourists’  expenditures 
were  up  23  percent  over  the  amount  spent  in  the  corresponding 
son  a  year  earlier.  About  one-fourth  goes  for  food,  13  percent  tor 
sports  apparel. 
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Smooth  going  for  any  course 

At  play,  down  the  fairway  .  .  .  wide,  soft  of  Terra-Tires,  even  light  aircraft  can  land 
Terra-Tires  by  Goodyear  cushion  the  golfer’s  in  a  pasture  and  massive  construction  equip- 
ride . . .  leave  no  tracks  to  mar  the  velvet  green  ment  can  be  moved  through  roadless  swamps, 
of  championship  courses.  Terra-Tires  are  but  one  example  of  many 

At  work,  in  the  rough  . . .  the  high  flotation,  special-purpose  items  developed  by  the 
low  ground  pressure  Terra-Tires,  made  in  a  Goodyear  Aviation  Products  Division.  This 
wide  range  of  sizes  and  tread  design,  enable  Division  is  just  a  part  of  a  world-wide  network 
all  types  of  heavy  special-duty  vehicles  to  of  Goodyear  facilities  making  and  selling 
travel  over  any  rough  terrain.  With  the  aid  hundreds  of  different  products. 

GOOD/fEAR 

THE  GREATEST  NAME  IN  RUBBER 

aircraft  •  AVIATION  PRODUCTS  •  CHEMICALS  •  FILMS  •  FLOORING  •  FOAM  PRODUCTS 
INDUSTRIAL  RUBBER  GOODS  •  METAL  PRODUCTS  •  SHOE  PRODUCTS  •  TIRES 
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RETAILER  URGES:— 

‘Work  Like  Hell  And  Advertise!’ 


San  Mateo,  Calif. 

The  enlistment  of  newspaper 
help  in  battling  the  summer 
slump  was  among  the  10  points 
for  advertising  improvement 
presented  fellow-retailers  here 
by  Gerald  W.  Frank,  vicepresi¬ 
dent,  Meier  &  Frank  Co.  and 
manager  of  the  Oregon  organ¬ 
ization’s  Salem  store. 

The  inclusion  of  newspaper 
column  and  feature  material  in 
store  ads  also  was  urged  by  the 
young  retailing  executive  in  ad¬ 
dressing  the  second  San  Mateo 
Times  advertising  workshop. 

Mr.  Frank  tossed  a  question 
mark  at  massive  Sunday  edi¬ 
tion  advertising  and  a  particular 
plea  for  straightforward  copy 
amidst  his  10-strike  program  for 
advertising  improvement. 

The  chief  need  is  to  do  some¬ 
thing  “about  what  we  know,’’  he 
suggested  in  submitting  a  simple 
verse  summarizing  “what  could 
be  the  best  guide  for  those  of 
us  in  this  type  of  business.” 

“Early  to  bed; 

Early  to  rise; 

Work  like  hell; 

And  Advertise.” 

In  urging  reevaluation  of  the 
summer  sales  potential  and  pro¬ 
motion  “in  the  proper  way,”  Mr. 
Frank  pointed  out  that  the  sea¬ 
son’s  new  activities  require  spe¬ 
cialized  clothes  and  equipment. 

New  World  Seen 

“This  means  that  summer  ‘dog 
days’  are  now  out  of  date  in 
retailing.  There’s  a  whole  new 
world  of  natural  selling  oppor¬ 
tunities  in  the  summer. 

“June  and  July  start  a  new 
merchandising  season  —  when 
we  can  bring  in  and  sell  new 
goods  at  reg^ular  prices,  with  full 
mark-on;  when  we  can  give  our 
stores  a  ‘business-as-usual’  look 
instead  of  dimming  the  lights 
and  heaping  the  counters  with 
odds  and  ends,  mismates  and 
leftovers. 


“Newspaper  circulation  stays 
up  in  the  summer.  There  is  no 
appreciable  change  in  the  num¬ 
ber  of  papers  distributed,  and 
this  means  that  our  advertising 
will  get  full  readership  and  may 
even  be  more  effective,  because 
people  are  more  relaxed  and 
have  more  time  to  read. 

“So  let’s  take  the  initiative 
ourselves  and  enlist  the  support 
of  our  newspapers  in  a  really 
big  ‘beat-the-summer-slump’ 
campaign,  and  advertise  the 
things  that  people  want,  when 
they  want  them,  and  at  the  price 
they  want  to  pay.” 

Sunday  Spell  View 

In  his  report  to  200  Times’ 
advertisers  lunching  in  the  Valla 
Hotel  here,  Mr.  Frank  said  the 
Sunday  newspaper  still  casts  a 
strange,  hypnotic  spell  on  mer¬ 
chants  despite  the  fact  that  more 
families  today  are  we^ending 
in  the  out-of-doors. 

Nationally  the  Sunday  papers 
capture  up  to  40  per  cent  of  the 
stores’  advertising  space.  In 
New  York  City,  this  is  at  a  new 
high  with  a  range  of  43  to  69  per 
cent  of  total  linage  of  leading 
department  stores  found  in  Sun¬ 
day  editions,  he  reported. 

Store  management  should  re¬ 
sist  this  pressure  instead  of  per¬ 
mitting  everybody  in  the  store 
to  push  the  ad  schedule  into  any 
one  day  of  the  week,  Mr.  Frank 
said.  There  should  be  a  more  con¬ 
sistent  relationship  to  the  poten¬ 
tial  “without  ignoring  the  viril¬ 
ity  and  widespread  appeal  of 
our  great  Sunday  newspapers,” 
he  declared. 

In  discussing  full  ad  reader- 
ship,  Mr.  Frank  asked  if  it 
wouldn’t  make  sense  for  adver¬ 
tisers  to  buy  the  services  of  the 
columnist  or  writer  of  the  top 
reader-producing  column  for  in¬ 
clusion  of  material  as  part  of 
their  own  ad. 


UniKd  Press 
lntepnati(^nal 

AROUND  THE  WORLD 

AROUND  THE  QOOC 


Readership  Plan 

“Can  you  imagine  what  would 
happen  to  the  readership  of  a 
Macy  ad  if  they  had  a  column 
like  Herb  Caen  included  each 
day?  I  know  of  people  as  far 
away  as  Salem,  Ore.,  who  sub¬ 
scribe  to  the  San  Francisco 
papers  just  to  read  Herb  Caen,” 
he  declared. 

“I  can’t  help  but  think  that 
there  are  plenty  of  newspaper 
features  that  we  could  buy  our¬ 
selves  —  and,  incidentally,  save 
the  newspapers  some  money,  per¬ 
haps  (thereby  reducing  our  ad¬ 
vertising  rates) — and  increase 
the  acceptance  and  readership 


of  our  own  advertising  mes¬ 
sages,”  he  said. 

Mr.  Frank  listed  this  sugges¬ 
tion  as  one  that  might  seem  im¬ 
practical  or  impossible  or  un¬ 
realistic.  He  urged  special 
thought  on  the  subject  and  ex¬ 
pressed  belief  it  has  “great  ikj- 
tential.” 

Most  important  of  all,  Mr. 
Frank  declared,  is  to  make  cer¬ 
tain  that  the  personality  of  the 
store  reflects  in  the  personality 
of  its  advertising. 

Advertising  of  an  exciting, 
fast-moving  and  highly  promo¬ 
tional  store  should  be  exciting, 
fast  moving  and  highly  promo¬ 
tional,  Mr.  Frank  said. 

How  to  Sell  Fudge 

The  results  of  such  a  combina¬ 
tion  were  shown  when  Meier  & 
Frank  used  an  unusual  ad  and 
an  unusual  location — a  candy 
maker  at  work  in  a  prominent 
store  location — to  a  usual  fudge 
item  which  is  sold  daily  at  69 
cents  a  pound. 

“The  customers  mobbed  us. 
They  stood  in  line  to  buy  the 
same  fudge,  at  the  same  price, 
that  they  could  buy  any  day  of 
the  year.  Instead  of  selling  50 
pounds  in  one  day,  we  sold  over 
2,000  pounds  in  one  day. 

“Why?  Because  we  had  dram¬ 
atized  a  common  piece  of  mer¬ 
chandise  through  unusual  ad¬ 
vertising  and  through  unusual 
presentation,”  he  explained. 

In  his  other  points  Mr.  Frank 
suggested  budget  variations  for 
traffic  builders,  assurance  of  the 
development  of  the  extra  profit- 
producing  departments  and  to 
meet  the  needs  of  high-cost  pro¬ 
ducers. 

The  layaway  business  should 
not  be  forgotten  in  the  adver¬ 
tising  budgeting  and  the  expand¬ 
ing  department  should  be  safe¬ 
guarded,  he  added.  Department¬ 
al  checks  will  show  under¬ 
developed  areas  which  need  more 
advertising. 

Coop  Policy  Told 

In  the  field  of  cooperative  ad¬ 
vertising,  Mr.  Frank  observed 
that  items  should  be  purchased 
on  their  selling  merits  only  and 
not  on  account  of  alluring  ad¬ 
vertising  allowances. 

“Sound  stores  never  buy  ad¬ 
vertising.  They  buy  goods — the 
right  goods — ^that  can  be  soundly 
sold  at  a  profit,”  he  said.  “And 
such  stores  are  always  ready  to 
pay  their  full  share  for  the  right 
advertising  of  these  goods.” 

“Top  flight  store  and  manu¬ 
facturer  leaders  see  to  it  that 


all  their  advertising  dollars  w 
soundly  invested.” 

Mr.  Frank  deplored  the  prac¬ 
tice  of  trying  to  base  advertising 
space  upon  the  direct  results  ol 
a  particular  newspaper  ad. 

“It’s  not  realistic  to  think  that 
the  sales  volume  engendered  bj 
a  particular  ad  the  next  day  is 
the  only  means  that  we  have  to 
measure  that  particular  ad's 
effectiveness. 

“Let’s  forget  about  the  direct 
results  and  think  a  little  bit 
about  whether  that  ad  did  its 
primary  job  of  selling  the  store, 
rather  than  the  product.” 

Sales  Sessions  Urged 

Daily  meetings  with  the  sales 
force  for  just  two  minutes,  to 
let  sales  people  know  what  is 
being  advertised,  was  Mr. 
Frank’s  basic  suggestion  to  cor¬ 
rect  a  feeling  that  “most  of  ns 
are  doing  a  poor  job.” 

In  still  another  field,  he  sug¬ 
gested  that  full  accounts  of 
goods  offered  be  made  in  news¬ 
paper  space  to  reap  the  potentii 
of  mail  orders.  Customers  are 
getting  lazier  and  want  to  shop 
easily  and  conveniently,  he  ob¬ 
served. 

Clyde  Bedell,  advertising  lec¬ 
turer  and  writer,  voiced  immedi¬ 
ate  rebuttal  to  some  of  Mr. 
Frank’s  points  in  the  aftemooi 
workshop  session. 

“I’d  never  think  of  going  into 
the  entertainment  business,”  Mr. 
Bedell  said  of  the  suggestion  of 
using  columns  and  features  ii 
store  advertising  space. 

“Why  make  newspapers  s 
medium  like  TV  and  seek  to 
seduce  people  to  make  them  read 
your  advertising?”  he  asked. 

Points  to  Postal 

“I’d  sell  my  services  and  my 
products  and  let  the  newspaper 
assemble  my  audience,”  Mr.  Be¬ 
dell  said.  In  reply  to  Mr.  Frank’s 
reference  to  saving  newspapen- 
money  and  thus  possibly  re¬ 
ducing  rates  by  sponsoring  wl' 
umnists,  Mr.  Bedell  pointed  tc 
the  case  of  the  postal  card. 

The  government  will  delive- 
2500  three-cent  cards  for 
Printing  and  addressing  w'*- 
run  the  cost  up  to  $90  or 
he  said. 

But  every  dollar  spent  in  Sar 
Mateo  Times  will  go  into  print 
ing,  sizing,  pointing  and  diy 
tributing  the  advertiser’s  me? 
sage,  Mr.  Bedell  said. 

“There’s  no  bargain  on  earti 
a  merchant  can  buy  like  n^  ; 
paper  white  space,”  he  declare 

More  interesting  adverti-sirb 
copy  will  make  sales  people  wan* 
to  read,  absorb  and  use  the  a  ^ 
he  admitted  in  response  to 
Frank’s  suggestion  of 
meetings  to  report  the  dayr’s  ad 
vertised  offerings. 
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Market  Experts  ready  to  go  to  work  for  you! 


Here  are  seventeen  specialists  in  one 
of  the  country’s  fastest  grow  ing 
markets.  'I'hey  are  key  men  in  each 
of  their  respective  areas  .  .  . 
and  they’re  anxious  to  go  to  work  for 
you.  These  seventeen  are  the 
publishers  of  daily  new'spapers  in 
strategic  areas  in  New  Mexico. 

As  publishers,  they  have  their  finger 
on  the  pulse  of  their  area’s  economy. 

No  one  know'S  better  than  they 
the  sales  potential  of  your  product  .  .  . 
and  how  to  go  after  those  sales. 


Marion 


Portait* 


NEW  .MEXICO,  with  its  big 
increase  in  industrial  employment 
(55%  compared  to  the  nation’s  12% 
in  the  last  ten  years),  and  its 
regular  Federal  Government  expendi¬ 
tures  can  be  a  lucrative  market 
for  your  product.  Get  your  share. 


To  SELL  New  Mexico,  you’ve  got  to  TELL  New  Mexico 
in  THESE  17  daily  newspapers 


Alamogordo  Daily  News 
Artesia  Daily  Press 
Carlsbad  Current-Argiis 
Clovis  News-Journal 
Farmington  Daily  Times 
Gallup  Daily  Independent 
Grants  Daily  Beacon 
Hobbs  Daily  News-Sun 
Las  Cruces  Sun-News 


Las  Vegas  Daily  Optic 
Lovington  Daily  Leader 
Portales  News-Tribune 
Raton  Daily  Range 
Roswell  Daily  Record 
Santa  Fe  New  Mexican 
Silver  City  Daily  Press 
Tucumcari  Daily  News 


rite  any  of  these  publishers — they  will  gladly  help  you  plan  a  New  Mexico  vacation  or  locate  a  new  plant  facility  or  business  location. 
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News-Hole  Formulas 
Help  Control  Costs 


Foi-mulas  for  news-advertising 
ratios  directly  related  to  profit 
and  loss  are  being  worked  suc¬ 
cessfully  on  both  large  and  small 
newspapers. 

Two  control  programs,  in  par¬ 
ticular,  have  received  the  close 
attention  of  the  Institute  of 
Newspaper  Controllers  and  Fi¬ 
nance  Officers.  One  is  effective 
for  the  Sidney  (Ohio)  Daily 
News  which  maintains  a  fixed 
news  budget  of  1,500  inches  of 
reading  matter.  Another  plan, 
more  flexible,  keeps  the  editors 
and  business  office  conscious  of 
profit-and-loss  margins  on  the 
Richmond  (Va.)  Times  Dispatch 
and  News  Leader. 

Daily  Report  on  Linage 

The  latter  plan  was  described 
by  William  F.  Robertson,  con¬ 
troller  of  the  Richmond  News¬ 
papers,  as  follows: 

“A  fairly  concise  statistical 
report  is  prepared  daily  in  our 
Business  Office.  The  report  ob¬ 
tained  by  measuring  the  paper 
furnishes  advertising  linage  fig¬ 
ures  for  retail,  general  and  clas¬ 
sified  ads  separately  for  the 
morning  and  afternoon  papers 
for  the  current  day,  compared 
with  the  same  day  of  the  pre- 
ceeding  year.  Month-to-date 
totals  are  also  shown.  It  records 
the  total  columns  of  news  and 
advertising,  along  with  the  total 
pages  of  the  issue,  with  news 
and  advertising  percentages. 
Thus,  knowing  the  size  of  the 
issue,  and  having  the  statistical 
measurements  showing  the  ratio 
of  news  and  advertising,  it  isn’t 
too  difficult  to  determine  how  we 
stand  on  any  particular  issue. 
Certain  direct  costs  remain 
rather  constant,  and  from  the 


mine  with  reasonable  accuracy 
the  newsprint  and  pi'oduction 
costs. 

“The  managing  editors  deter¬ 
mine  the  size  of  each  issue, 
based  on  an  average  of  240 
papers.  We  have  a  chart  that 
shows  the  minimum  and  maxi¬ 
mum  news  content  needed  when 
the  advertising  forecast  shows 
a  certain  number  of  columns  of 
ads  for  the  issue.  For  example, 
if  the  forecast  shows  the  columns 
of  ads  to  be  between  161  and 
172,  a  34-page  paper  is  called 
for,  and  the  news  department 
knows  it  should  have  between 
100  and  111  columns  of  news. 

Time  to  Make  Up 

“The  managing  editor  is  not 
bound  by  the  guide  on  a  daily 
basis.  If  the  importance  and 
volume  of  news  demands  it,  the 
managing  editor  may  increase 
the  size  of  the  paper  with  a  clear 
conscience.  He  knows  that 
savings  can  and  will  be  made  in 
other  issues.  The  standard  set  is 
for  a  year. 

“Our  dispatch  room  has  a 
chart  of  the  program.  From  the 
number  of  columns  of  ads  in 
the  house,  the  managing  editor 
is  informed  of  the  number  of 
columns  of  news  needed  to  com¬ 
plete  a  paper  with  the  number 
of  pages  called  for  by  the  stand¬ 
ard.  He  then  tries  to  keep  within 
that  figure.  Actually,  the  man¬ 
aging  editor  strives  for  a  mini¬ 
mum  news  hole  of  85  to  90 
columns,  even  if  the  chart  might 
call  for  less.  If  a  larger  issue 
is  required  because  of  the  ad¬ 
vertising  layout,  the  advertising 
director  will  so  decide  and  it  is 
noted  on  the  control  chart. 

“A  daily  chart  is  kept  by  each 


he  stands  in  relation  to  the 
guide.  A  record  is  kept  of  the 
columns  over  and  below  the 
average,  both  as  a  daily  figure, 
monthly  and  year-to-date.  Our 
plan  has  produced  substantial 
savings.” 

No  Relationship  to  Ads 

The  1500-inch  budget  for  the 
Sidney  Daily  News  repre.sents 
the  number  of  inches  with  which 
the  paper  can  adequately  cover 
the  regular  news,  the  number 
for  which  there  is  capacity  to 
produce,  and  the  number  that 
can  be  afforded,  according  to 
Richard  McCasland,  controller. 

“One  reason  we  have  a  fixed 
news  budget  for  each  day,”  he 
explained,  “is  that  we  do  not 
believe  that  the  amount  of  ad¬ 
vertising  running  on  any  given 
day  has  any  relationship  to  the 
regrular  news  coverage  that  a 
paper  should  provide. 

“The  editorial  depai-tment 
likes  this  plan,  because  it  gives 
them  a  chance  to  plan  a  more 
regular  output  of  news.  With 
our  two-day  deadline  for  dis¬ 
play  advertising  and  by  dummy¬ 
ing  the  special  pages,  sports, 
women’s  pages,  etc.,  the  exact 
workload  for  various  sections 
of  the  News  Room  is  known  in 
advance.  With  these  sections  of 
the  editorial  department  keep¬ 
ing  track  of  the  number  of 
inches  of  material  sent  to  the 
Composing  Room,  it  helps  to 
reduce  the  amount  of  overset 
and  pinpoints  any  variations 
along  this  line. 

“The  general  editorial  news 
is  also  regulated  in  the  same 
manner,  but  the  exact  amount 
of  space  is  not  known  until  2:30 
the  day  before  publication,  which 
is  the  deadline  for  classified  dis¬ 
play  advertising. 

Line  Counters  on  Machines 

“The  amount  of  copy  that  is 
to  be  prepared  locally  has  a 
great  deal  to  do  with  editorial 


ROP  Color  Ads 
Debut  New  Cofifee 

Maxwell  House  Coffee  this 
week  introduced  a  new  coffee, 
“Maxwell  House  Western 
Blend,”  in  Denver,  Colo.,  and 
Seattle,  Wash. 

The  product  is  a  stronger, 
more  vigorous  blend,  developed 
especially  for  Western  tastes.  It 
is  packaged  in  a  bright  red 
vacuum-packed  can  in  contrast 
to  the  traditional  Maxwell  House 
blue,  both  in  one  and  two  pound 
cans. 

Introduction  will  be  supported 
by  a  heavy  advertising  (via 
Ogilvy,  Benson  &  Mather)  and 
pi’omotion  schedule.  Television, 
color  ROP  newspapers  and  out¬ 
door  billboards  will  carry  the 
selling  message  to  the  consumer, 
backed  with  a  heavy  introduc¬ 
tory  promotion. 


flow  of  work  on  the  news  side 
of  the  Composing  Room  also  has 
its  advantages.  Quotas  for  the 
automatic  linecasting  machines 
have  been  established  to  take 
care  of  the  normal  amount  of 
news.  We  have  line  counters  on 
these  machines  as  well  as  on 
the  local  TTS  perforators.  Our 
Production  Report  shows  when 
the  perforators  or  automatic 
linecasting  machines  are  running 
behind  schedule,  so  that  the 
foreman  can  switch  some  of  the 
work  to  the  hand-set  machines. 

“To  regulate  the  daily  fluctua¬ 
tions  of  advertising  copy  seems 
impossible.  We  just  can’t  get 
away  from  peak  days  during  the 
week.  To  try  to  level  out  these 
peak  loads,  we  do  have  a  two- 
day  deadline.  However,  with  a 
fixed  news  budget  we  can  regu¬ 
late  and  standardize  better  than 
half  the  workload  in  the  Com¬ 
posing  Room.” 


2  Pond’s  Products 


size  of  the  issue  we  can  deter-  managing  editor,  showing  how 


LOUIS  T.  KLAUDER  AND  ASSOCIATES 

CONSULTING  ENGINEERS 

specialists  in  the  design  of 
newspaper  and  similar  type  plants 


Camden  Courier  Pott 
Philadelphia  Daily  Newt 
Pattaic  Herald  Newt 
W.  B.  Saundert 


Trenton  Times 
Brittol  Daily  Courier 
New  Brunswick  Home  News 
Emsco 


PHILADELPHIA  NATIONAL  BANK  BUILDING.  PHILADELPHIA  7,  Rittenhouse  6-9882 


expense.  This  will  also  affect 
composing  room  costs  in  the 
same  manner.  A  substantial  per¬ 
centage  of  our  news  is  local. 
This  ratio  of  local  to  TTS  wire 
news  is  just  another  item  to  be 
consider^  in  working  toward 
a  planned  profit. 

“A  sizeable  amount  of  filler 
material  is  sometimes  indicated 
to  balance  out  the  paper.  Instead 
of  using  up  all  editorial  filler 
material,  we  have  our  own  news¬ 
paper  promotion  ads.  Shop  at 
Home,  Classified  Month,  circu¬ 
lation  and  advertising  plugs, 
etc.,  which  are  set  up  ahead. 
This  saves  a  lot  of  typesetting; 
it  also  helps  to  promote  our  own 
products. 

“Besides  the  advantages  in  the 
News  Room,  the  more  nonnal 


Earmarked  for  Action 

Chesebrough-Pond’s  Inc.  this 
week  announced  appointment  of 
Norman,  Craig  &  Kummel,  Inc. 
to  handle  advertising  for  Pond’s 
Angel  Touch  and  Pond’s  lip¬ 
sticks.  These  products  have 
ceived  relatively  little  advertis¬ 
ing  support  in  recent  years  but 
are  now  earmarked  for  future 
development. 

J.  Walter  Thompson  Co.  will 
continue  to  handle  advertising 
for  Pond’s  Cold  Cream,  Dry 
Skin  Cream,  Moisture  Base, 
Angel  Face  and  Matchabelli 
fragrances.  Polyderm  creams 
and  Abano  bath  products. 
Thompson  has  also  been  as- 
sigrned  five  new  products,  some 
of  which  are  currently  being 
test-marketed. 
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THERE'S  A  REASON 

For  this  list. . .  j 

I 

I 

It's  Performance  i 

I 

I 


The  newspapers  listed  here — plus  many  more  through¬ 
out  the  world— depend  on  Goss  Headliner  Presses.  The 
reason  for  their  carefully  selected  choice  is  perform¬ 
ance...  proven  performance  in  getting  the  news  out 
faster,  in  printing  a  better  paper  with  more  color,  in 
contributing  toward  newspaper  quality  which  means 
added  circulation  and  revenue. 


Birmingham  (Ala.)  News-Post  &  Herald 
Mobile  (Ala.)  Press  Register 
Montgomery  (Ala.)  Advertiser-Journal 
Tucson  (Ariz.)  Citizen-Star 
Long  Beach  (Calif.)  Independent 
&  Press-Telegram 
Los  Angeles  (Calif.)  Examiner 
Palo  Alto  (Calif.)  Times 
San  Bernardino  (Calif.)  Sun-Telegram 
San  Diego  (Calif.)  Union-Tribune 
San  Jose  (Calif.)  Mercury-News 
Stockton  (Calif.)  Record 
Denver  (Colo.)  Catholic- Register 
Denver  (Colo.)  Post 
Bridgeport  (Conn.)  Post-Telegram 
Hartford  (Conn.)  Times 
New  Haven  (Conn.)  Register 
Wilmington  (Del.)  News- Journal 
Washington  (D.C.)  Post  &  Times-Herald 
Washington  (D.C.)  Star 
Miami  (Fla.)  Herald 
Pensacola  (Fla.)  News  &  Journal 
Tampa  (Fla.)  Tribune 
West  Palm  Beach  (Fla.)  Post-Times 
Atlanta  (Ga.)  Journal  &  Constitution 
Boise  (Idaho)  Statesman 
Chicago  (III.)  Daily  News 
Chicago  OIL)  Sun-Times 
Chicago  (III.)  Tribune 
Chicago  OIL)  Wall  Street  Journal 
Peoria  OH.)  Journal-Star 
Springfield  (III.)  State  Journal  &  Register 
Ft.  Wayne  (Ind.)  News-Sentinel 
Gary  (Ind.)  Post-Tribune 
Hammond  (Ind.)  Times 
Indianapolis  (Ind.)  Star-News 
Lafayette  (Ind.)  Journal  &  Courier 
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South  Bend  (Ind.)  Tribune 
Cedar  Rapids  (la.)  Gazette 
Des  Moines  (la.)  Register-Tribune 
Sioux  City  (la.)  Journal-Tribune 
Louisville  (Ky.)  Courier-Journal 
Baton  Rouge  (La.)  State  Times 
&  Advocate 

Monroe  (La.)  News-Star-World 
Shreveport  (La.)  Journal  &  Times 
Holyoke  (Mass.)  Transcript-Telegram 
Battle  Creek  (Mich.)  Enquirer  &  News 
Detroit  (Mich.)  Free  Press 
Detroit  (Mich.)  Times 
Flint  (Mich.)  Daily  Journal 
Lansing  (Mich.)  State  Journal 
Saginaw  (Mich.)  News 
Minneapolis  (Minn.)  Star  &  Tribune 
St.  Paul  (Minn.)  Pioneer  Press- Dispatch 
Kansas  City  (Mo.)  Star  &  Times 
St.  Louis  (Mo.)  Globe  Democrat 
Omaha  (Nebr.)  World-Herald 
Camden  (N.J.)  Courier-Post 
Elizabeth  (N.J.)  Journal 
Passaic  (N.J.)  Herald-News 
Albuquerque  (N.M.)  Tribune  &  Journal 
Garden  City  (N.Y.)  Newsday 
Jamaica  (N.Y.)  Long  Island  Press 
New  York  (N.Y.)  News 
Niagara  Falls  (N.Y.)  Gazette 
Syracuse  (N.Y.)  Herald-Journal 
Durham  (N.C.)  Herald-Sun 
Fayetteville  (N.C.)  Observer 
Greensboro  (N.C.)  News-Record 
Canton  (Ohio)  Repository 
Cincinnati  (Ohio)  Enquirer 
Columbus  (Ohio)  Dispatch 
Hamilton  (Ohio)  Journal  News 
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Lima  (Ohio)  News 
Mansfield  (Ohio)  News- Journal 
Toledo  (Ohio)  Blade  &  Times 
Youngstown  (Ohio)  Vindicator 
Oklahoma  City  (Okla.)  Times  &  Oklahoman 
Altoona  (Pa.)  Mirror 
Levittown  (Pa.)  Times 
Norristown  (Pa.)  Times  Herald 
Philadelphia  (Pa.)  News 
Pittsburgh  (Pa.)  Sun-Telegraph 
Reading  (Pa.)  Eagle  &  Times 
Washington  (Pa.)  Observer- Reporter 
Columbia  (S.C.)  Record-State 
Nashville  (Tenn.)  Banner  &  Tennessean 
Austin  (Tex.)  American  Statesman 
Corpus  Christi  (Tex.)  Caller-Times 
Fort  Worth  (Tex.)  Star-Telegram 
Houston  (Tex.)  Chronicle 
Houston  (Tex.)  Post 
Lubbock  (Tex.)  Avalanche-Journal 
San  Antonio  (Tex.)  Express-News 
Salt  Lake  City  (Utah)  Tribune  &  Deseret 
News  &  Telegram 

Norfolk  (Va.)  Virginian  Pilot  &  Ledger  Dispatch 
Roanoke  (Va.)  Times  World  News 
Seattle  (Wash.)  Times 

Spokane  (Wash.)  Chronicle  &  Spokesman  Review 

Wheeling  (W.  Va.)  News-Register 

Green  Bay  (Wise.)  Press-Gazette 

Vancouver  (B.C.)  Sun  &  Province 

Winnipeg  (Man.)  Tribune 

London  (Ont.)  Free  Press 

St.  Catharines  (Ont.)  Standard 

Montreal  (Que.)  La  Presse 

Montreal  (Que.)  Le  Petit  Journal 

Montreal  (Que.)  Star 

Saskatoon  (Sask.)  Modern  Press 
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How  Newspapers  Can  Out-Sing  Calm  Como 


re^rted  kI"havrpickTura  HOW  PAPERS  COULD  OUT-SING  COMO 

$25,000,000  two-year  Kraft  TV  Number 

contr^t,  the  Moloney,  Regan  &  ©f  Ads  Ad  Size  Description  Total  Lines  Total  Cost 
Schmitt  organization  did  some  ^  qqq  Lines  Black  &  White  48,000  $  4.0  Million 

j  12  Full  Page  Black  &  White  30,000  2.0  Million 

10  Full  Page  Color  ads  25,000  2.0  Million 

$12,5M,000  a  year  in  newspa-  45  1,000  Lines  Color  ads  45,000  4.5  Million 

pers?  ’  the  firm  s  executives  _  _  _ 

,  •  ii.  i  115  (i.e.  4  ads  a  week  for  26  weeks)  148,000  $12.5  Million 

They  took  as  a  premise  that  _  _  _ 

each  newspaper  ‘  advertisement 

must  reach  25  million  homes  —  in  16  major  cities.  However  I  came  into  this  organization 
approximately  half  the  total  they  also  do  a  lot  of  work  “in  was  to  appreciate  his  conviction 
homes  in  the  U.  S.  The  accom-  the  interests  of  all  newspapers.”  that  the  bigger  the  whole  pie, 
panying  table  shows,  with  this  <<if  you  are  doing  won’t  I’iPffPr  each  slice  would  be- 

requirement,  how  newspapers  help  sell  newspaper  space,  you’re  eome,  Mr.  Roehsler  said.  His 
could  out-sing  Perry.  wasting  your  time,”  is  a  fre-  understanding  of  the  value 

Scope  ‘Breath-Taking’  the  MR&S  or-  ^^reS'^as'^'ei^abl’ed 

pranization.  However,  every  once  amazing:  loresignt  nas  enaoiea 

“The  scope  of  such  a  cam-  in  a  w'hile  they  like  to  make  ad-  many  helpful  things  for 


Number 
of  Ads 

Ad  Size 

Description 

Total  Lines 

Total  Cost 

48 

1,000  Lines 

Black  &  White 

48,000 

$  4.0  Million 

12 

Full  Page 

Black  &  White 

30,000 

2.0  Million 

10 

Full  Page 

Color  ads 

25,000 

2.0  Million 

45 

1,000  Lines 

Color  ads 

45,000 

4.5  Million 

115  (i.e 

.  4  ads  a  week  for  26  weeks) 

148,000 

$12.5  Million 

could  out-smg  Perry.  wasting  your  time,”  is  a  fre-  understanding  of  the  value 

Scope  ‘Breath-Taking’  the  MR&S  or-  ^^reS'^as'^'ei^abl’ed 

ganization.  However,  every  once  amazing  loresignt  nas  enaoiea 

“The  scope  of  such  a  cam-  in  a  w'hile  they  like  to  make  ad-  many  helpful  things  for 

paign  is  breath-taking,”  MR&S  vertisers  sit  up  and  take  notice,  the  great  newspaper  medium. 


commented.  “Certainly  it  would 

make  a  tremendous  impact  on  Blast  Ended  Practice 

this  whole  country  from  coast  Three  years  ago  when  the 
to  coast.  It  would  enable  Kraft  Television  Bureau  of  Advertis- 
to  put  competitive  brands  deep  jj^j,  began  mis-using  Daniel 


A  recent  example  was  the 
‘Newspaper  ROP  Lightning 


Three  years  ago  when  the  Cost  Indicator,”  now  being  aug- 


Lawrence  Roehsler 


to  coast.  It  would  enable  Kraft  Television  Bureau  of  Advertis-  m^iited  and  improved. 

to  put  competitive  brands  deep  j„j,  began  mis-using  Daniel  Then  there  are  the  annual  Mr.  Roehsler  pointed  out.  So 
in  the  shade  as  household  buy-  Starch  Readership  figures  to  the  Preference  Studies  of  the  they  talk  markets  and  audiences. 

_ t  ^  ^  ^  »T» _ fT« _ T» _ _ j  nni _  %irT»  olci  1 _ . 


disadvantage 


yjL  ncwspapers,  j.j. 

“The  total  advertising  impres-  MR&S  let  loose  a  blast  in  the  Analysis  groups  conducted  in-  map  of  the  U.  S.,  spotting  33 
sions  would  be  two  billion,  875  trade  press  that  brought  an  dividually  by  more  than  30  newspapers,  that  has  a  sliding 


Top  Ten  Brands  and  Consumer  Thus,  MR&S  has  prepared  a 


newspapers.  Data  from  the.se  in-  scale  up  to  100,000  lines  or  more. 
“Should  .such  a  thing  happen  dividual  reports  have  been  com-  “Advertisers  are  not  really 

bined  by  MR&S  into  a  five  year  using  newspapers  in  a  big  way 


million,  enough  so  that  a  satel-  abrupt  end  to  the  practice.  newspapers,  iiata  trom  the.se  in-  scale  up  to  10U,UUU  lines  or  more, 

lite  headed  for  the  sun  could  “Should  .such  a  thing  happen  dividual  reports  have  been  com-  “Advertisers  are  not  reaUy 
drop  a  Kraft  advertisement  of  today  the  Bureau  of  Advertis-  ^y  ^R&S  into  a  five  year  using  newspapers  in  a  big  way 

1,000  lines  or  full  page  every  ing,  ANPA,  would  step  in  at  Coast  to  Coast  Biand  Prefer-  unless  they  make  yearly  con- 
50  yards  and  still  have  millions  once.  But  in  those  days  there  Analysis.  These  National  tracts  of  100,000  lines,  is  the 

left  over  on  reaching  its  destina-  seemed  to  be  no  one  to  do  it  but  Preference  Studies  are  explanation  of  why  newspapers 

tion.”  ourselves,”  Mr.  Roehsler  said,  available  in  the  MR&S  research  with  sliding  scales  for  lesser  lin- 

Primarily  the  research  and  MR&S  ’  frequently  works  on  department  for  about  20  differ-  age  are  not  included  on  the  map. 
nrnmnfmn  c+aff  at  call  fi,a  cnt  classifications.  “The  industrv  is  too  prone  to 


left  over  on  reaching  its  destina-  seemed  to  be  no  one  to  do  it  but 
tion.”  ourselves,”  Mr.  Roehsler  said. 

Primarily  the  research  and  MR&S  frequently  works  on  . 

promotion  staff  at  MR&S,  under  projects  designed  to  help  sell  the  classifications.  “The  industry  is  too  prone  to 

Lawrence  Roehsler,  is  devoted  whole  newspaper  medium.  addition  to  the  year-by-  sell  newspaper  advertising  in 

to  finding  ways  to  sell  space  in  “One  of  the  first  lessons  I  study  of  preferences  for  little  pieces,”  Mr.  Roehsler  com- 

newspapers  the  firm  represents  learned  from  Mr.  Moloney  when  ®^oh  brand  in  each  market,  mented. 

MR&S  has  available  advertising  An  ardent  advocate  of  “Total 


JOHN  CROSBY  SAID: 

several  complimentary  things  of  KARD-TV,  Wichita, 
Kansas,  in  his  columns  of  April  22  and  24,  1959,  for 
which  we  are  grateful  and  flattered.  In  his  column  of 
April  24th  he  said: 

“Competition  between  newspapers  and  local  TV  stations 
is  ferocious  in  all  arenas — advertising,  news,  prestige. 
In  Wichita,  “The  Eagle”  fought  hard  to  get  the  channel 
occupied  by  KARD.  It  lost  and  there  is  still  bitterness 
about  that  defeat.  The  newspaper  carries  no  listings 
for  either  radio  or  TV  in  the  morning  edition  though 
it  does  at  night.  However,  KARD  has  great  trouble 
getting  any  editorial  attention  otherwise.” 

Apparently  Mr.  Crosby  received  erroneous  information 
about  the  Wichita  Eagle  and  its  relationship  with  KARD- 
TV.  In  all  faii-ness,  we  should  state  that  the  Morning 
Eagle  does  carry  radio  and  TV  program  listings,  that 
as  far  as  we  know  there  is  no  bitterness  on  the  part  of 
the  Wichita  Eagle  resulting  from  the  litigation  for 
Channel  3,  and  we  have  not  had  any  difficulty  in  get¬ 
ting  editorial  attention  from  the  Eagle.  In  fact,  the 
Wichita  Eagle  has  been  very  fair  in  this  regard. 


WM.  J.  MOYER 

EXECUTIVE  VICE  PRES.  KARD-TV 


each  brand  in  each  market,  mented. 

MR&S  has  available  advertising  An  ardent  advocate  of  “Total 
expenditure  data  in  major  me-  Selling,”  the  MR&S  organiza- 
dia,  and  these  figures  are  also  tion  works  closely  with  the  Bu- 
available  to  those  interested.  reau  of  Advertising.  Their  Mr. 

_  ,  Roehsler  is  chairman  of  the 

I  ranslormatiun  *  a  xm  _ _ v,  oAvum 

AANR  new  research  group 

“The  Top  Ten  Brands  studies  which  works  closely  with  Dr. 
have  undergone  a  transforma-  Howard  Hadley,  vicepresident 
tion  this  year,”  Mr.  Roehsler  and  research  director.  Bureau 
said.  “For  the  first  time  in  re-  of  Advertising, 
search  history  continuing  re-  Other  members  are  Hal  Riesii 
search  will  be  conducted  on  the  Scripps  -  Howard  Newspaper; 
basis  of  probability  samples  in  Frank  LaRose,  Hearst  Advertis- 
eleven  major  markets.  That  ing  Service;  Larry  Pangaro, 
means  that  in  such  markets  as  Story,  Brooks  &  Finley;  John 
Los  Angeles,  Toledo,  Cincinnati  Mauro,  The  Branham  Company: 
and  Portland,  Oregon  an  adver-  and  Eugene  Dalgin,  Ridder- 
tiser  can  test  the  preference  for  Johns,  Inc.  This  committee  has 
his,  and  competitive,  brands  be-  just  launched  a  media  project, 
fore  a  special  campaign,  during  re.sults  of  which  will  “contribute 
the  campaign  and  afterward,  to  a  better  understanding  of  me- 
The  first  figures  on  this  new  dia.” 

basis  wilt  be  available  about  July  Mr.  Roehsler  knows  the  ad- 

1,  and  it  is  expected  that  wide  vertiser’s  viewpoint.  Before  join- 

use  will  be  made  of  them  —  ing  MR&S  in  1942,  he  servw 
particularly  as  brand  informa-  from  1937  to  1938  as  advertis- 
tion  can  be  obtained  on  a  pro-  ing  manager  of  the  Schenley  In>- 
file  basis,  giving  income,  age  port  Corp.  He  was  also  sales 
of  head  of  the  household  and  and  advertising  director  wr 


size  of  family. 


Pedro  Domecq  sherries. 


MR&S  likes  to  sell  newspa-  started  his  career  as  an  office 
pers  in  a  big  way.  That’s  what  boy  for  Oberley  &  Newell,  coin- 
got  TV  so  swiftly  off  the  ground  mercial  printers  in  New  York. 
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2,000  written  messages— on  a  wisp  of  air 


The  first  microwave  system  for  written  commu¬ 
nications  was  engineered  and  constructed  by 
Western  Union.  Carrying  2,000  messages  simul¬ 
taneously  over  one  high-frequency  carrier  wave, 
this  system  instantaneously  links  major  cities 
into  an  electronic  network  of  communications. 


This  is  one  outstanding  example  of  how  Western 
Union,  pioneering  in  electronic  communications, 
adds  new  dimensions  of  speed  to  the  written 
message.  For  American  business,  it  means  the 
sureness  of  the  written  record  carried  at  the 
speed  of  light ...  on  a  wisp  of  air. 


Telegraph  Services 
Private  Wire  Systems 
Facsimile 
Microwave 
Data  Processing 
Special  Services 
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Kiih  Says  We  Lag 
In  PR  at  Geneva 


By  Fre<lerick  Kuh 

Chicago  Sun-Time»  Diplomatic  Corrci^pondent. 


Geneva 

In  its  public  relations,  the 
United  States  appears  to  have 
been  a  poor  seventh  in  the  six 
nation  foreign  ministers  confer¬ 
ence.  Paradoxically,  this  is  true, 
although  the  American  delega¬ 
tion  press  chief,  Andrew  Herd¬ 
ing  is  a  capable,  intelligent  man 
who  has  won  many  friends 
among  newspaper,  magazine, 
radio  and  television  correspond¬ 
ents  of  all  nations.  There  have 
been  1,200  of  them  reporting 
this  East- West  gathering. 

Furthei-more,  Herding  has  en¬ 
joyed  the  support  of  an  able 
staff  led  by  Alfred  Hoemer,  a 
sophisticated,  experienced  offi¬ 
cial  on  temporary  leave  from 
his  post  as  press  counselor  at 
the  American  embassy  in  Rome, 
Italy. 

How  could  it  happen  then 
that,  in  the  opinion  of  veteran 
journalists  here,  other  delega¬ 
tions  ran  rings  around  the 
United  States  in  their  publicity? 

This  is  no  petty  question  af¬ 
fecting  merely  the  contentment 
of  the  newsmen  or  their  conveni¬ 
ence.  What  has  been  at  stake 
is  which  government  and  which 
country  would  most  sway  world 
opinion  and  persuade  peoples 
around  the  globe  that  its  policies 
on  Germany,  European  security 
and  Herlin  —  the  issues  at  this 
conference  —  deserve  public 
support.  This  is  a  significant 
sector  in  the  stmggle  for  men’s 
minds. 

The  answer  is  that  most  other 
delegations  were  less  angelic 
about  observing  rules  of  the 
game,  that  their  press  officers 
were  given  far  more  latitude 
in  advising  the  newsmen  and 
that  they  organized  the  opera- 
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tion  much  more  efficiently.  Were 
some  of  them  a  little  unscrupu¬ 
lous  at  times  in  leaking  infonna- 
tion  which  by  the  foreign  minis- 
tere  agreement  was  to  remain 
confidential?  Cei-tainly.  Hut  they 
were  also  aware  that  the  only 
way  to  bribe  honest  journalists 
is  to  feed  them  news. 

Our  Allies  Steal  .Show 

At  this  conference  it  was  not 
primai'ily  the  Russians  or  their 
East  German  Communist  pup¬ 
pets  who  stole  the  show  by 
Machiavellian  propaganda.  It 
was  our  own  beloved  Allies  — 
the  Hritish,  West  Germans,  and 
French  in  that  order  of  success. 

This  had  partly  been  foreseen 
in  what  is  understood  to  have 
been  a  top  secret  guidance  memo 
which  the  U.  S.  Central  Intelli¬ 
gence  Agency  supplied  to  Secre¬ 
tary  of  State  Christian  Herter 
before  the  conference  began.  Ac¬ 
cording  to  a  usually  reliable 
source  this  report  advised  Her¬ 
ter  in  effect  that  the  American 
delegation  had  better  be  on  its 
guard  in  Geneva  concerning  a 
formidable  factor.  That  factor’s 
name  was  given  as  Peter  Hope, 
head  of  the  Hritish  foreigrn  office 
news  department.  It  went  on  to 
say  that  Hope  has  a  number  of 
American  journalists  in  his 
pocket  or  eating  out  of  his  hand 
and  it  named  at  least  three  of 
them  whose  identity  we  shall  not 
expose  here. 

That  CIA  tip  proved  to  be  a 
hot  one.  In  the  opinion  of  this 
reporter  the  Hritish  walked 
away  with  the  conference  in  in¬ 
fluencing  the  press,  radio  and 
television.  How  did  they  do  it? 

Hritain’s  Foreign  Secretary 
Selwyn  Lloyd  held  a  hu.sh-hush 
news  conference  once  weekly  for 
Hritish  correspondents  and  he 
told  them  plenty.  Later  he  began 
being  host  at  a  number  of  pri¬ 
vate  secluded  lunches  for  jour¬ 
nalists  who  were  not  .supposed 
to  mention  that  such  an  occa¬ 
sion  ever  existed.  There,  too, 
Lloyd  shook  his  heart  out  on  the 
tablecloth  and  revealed  his  in¬ 
nermost  thoughts  on  the  status 
and  future  of  the  conference. 

Role  Played  by  Hope 

In  addition  Peter  Hope,  the 
Hritish  press  chief,  saw  the 
Hritish  journalists  on  the  aver¬ 
age  twice  daily  at  his  hotel.  He 
gave  similar  treatment  private¬ 
ly  to  a  small  group  of  American 


journalists  who  normally  work 
out  of  London.  He  saw  indi¬ 
vidual  newsmen  every  day  and 
told  them  a  good  deal.  To  others 
outside  his  charmed  journalistic 
circle,  Hope  was  often  curt  and 
rude  and  highly  uninformative 
sometimes  even  deliberately  mis¬ 
leading.  Either  you  were  one  of 
his  fairhaired  boys  or  you  wore 
a  measles  sigjn  on  your  chest. 

On  balance,  however,  he  was 
the  official  leak  par  excellence. 
By  spilling  the  beans  to  selected 
correspondents  day  after  day 
Hope’s  infoi'mation  and  what  is 
just  as  important,  the  British 
government  views  which  he  pur¬ 
veyed,  saturated  the  news  media. 

West  Germans  Efficient 

Next  in  efficiency  and  influ¬ 
ence  came  the  West  German 
delegation.  Under  its  govern¬ 
ment  press  chief  was  a  team  of 
press  officers  assigned  individu¬ 
ally  to  inform  the  American, 
British  and  French  newsmen 
covering  the  conference.  The  one 
chosen  as  the  German  delega¬ 
tion’s  link  with  American  re¬ 
porters  was  a  young  prepossess¬ 
ing  man  named  Rudi  Wechmar. 
Brought  to  Geneva  from  New 
York  where  he  is  a  press  officer 
of  the  German  Observer  at  the 
United  Nations,  Wechmar  each 
day  received  American  reporters 
over  coffee  or  other  drinks  in 
a  private  hotel  room  and  he  was 
as  informative  as  he  could  be. 
Some  American  correspondents 
considered  him  the  best  news 
source  in  Geneva.  With  tact  and 
skill  he  gave  them  infoi’mation 
and  shovelsful  of  German  gov¬ 
ernment  opinions. 

The  French  also  did  a  flne  job 
with  the  press.  Their  delegation 
received  French  journalists  once 
or  twice  daily  and  individually 
and  privately  at  almost  anytime 
of  day  or  night. 

It  is  a  rare  anomaly  that  the 
traditionally  reserved  buttoned 
up  British  were  by  far  the  most 
communicative  in  their  under¬ 
cover  press  relations  while  the 
extroverted  Americans  were 
easily  the  most  buttoned  up.  To 
ask  a  member  of  the  American 
delegation  about  what  happened 


loll  around  the  bar  at  the  pres$ 
center,  climbing  off  their  stook 
and  sauntering  to  the  public 
news  conferences  at  which 
everyone  was  told  the  same 
thing.  There  are  reporters  who 
like  to  take  official  handouts  and 
let  it  go  at  that.  For  them  be¬ 
ing  a  member  of  one  of  the 
most  fascinating,  stimulating 
vocations  on  earth  is  just  an¬ 
other  meal  ticket.  But  there  are 
others  and  here  they  are  the 
majority  who  work  diligently, 
use  their  legs  and  aren’t  afraid 
of  getting  their  hands  sweaty 
and  their  feet  wet  in  the  pursuit 
of  information  for  their  readers. 

Herter  gave  American  corre¬ 
spondents  two  private  briefings 
during  the  first  four  weeks  of 
the  foreign  ministers  gathering. 
At  both  of  these  he  told  them 
almost  nothing  which  they  didn’t 
already  know.  Herding  only  very 
rarely  saw  his  fellow  Americans 
among  reporters  as  a  group. 

One  conclusion  seems  to  be 
that  Herter  needs  to  acquire  at 
least  a  fraction  of  the  press  and 
radio  awareness  which  per¬ 
meated  John  Foster  Dulles’ 
whole  being. 


Priebe  Heads  PR 

Fort  Madison,  Iowa 
R.  0.  Priebe  has  been  ap¬ 
pointed  director  of  public  rela¬ 
tions  for  the  W.  A.  Sheaffer  Pen 
Company,  it  was  announced  here 
by  L.  H.  Black,  executive  vice- 
president.  He  replaces  Greg  Rou¬ 
leau,  who  has  been  promoted  to 
the  position  of  retail  advertising 
and  merchandising  manager.  Mr. 
Priebe  joined  the  pen  company 
in  March,  1958,  as  assistant  di¬ 
rector  of  public  relations. 


Carpet  Men  Eye  Tv 

Creation  of  a  new  industry¬ 
wide  advertising  campaign  fea¬ 
turing  use  of  national  television, 
supplemented  by  national  maga¬ 
zine  advertising,  has  been  urged 
by  the  1959  Retail  Advisory 
Council  of  American  Carpet  In¬ 
stitute.  Council  members  also 
agreed  that  the  quality  of  re- 


at  one  of  the  foreign  ministers  tail  carpet  advertising  should  be 

upgraded  (E&P,  April  25,  page 
30). 


closed  meetings  habitually  drew 
a  look  as  though  you  inquired 
about  his  bank  account  or  sex 
life. 

All  Information  Leaks  Out 


First  Page  Ad 


„  .  ,  i  fx  V  The  first  full-page  newspaper 

ad  (via  Hicks  &  Greist,  Inc.) 
ever  run  by  Taittinger  Cham¬ 
pagne  Brat  Blanc  de  Blancs 
appeared  in  the  June  7  Sunday 
ma£:azine  section  of  the  Nev 
York  Times.  The  champagnCi 
distributed  in  the  U.  S.  by  ^ 
brand  Corp.,  is  also  advertisw 
in  the  New  Yorker  and  Soew 
Spectator. 


such  private  conference  session, 
when  the  other  official  leaks  had 
done  their  stuff,  almost  every¬ 
thing  that  occurred  behind  closed 
doors  was  known  to  the  jour¬ 
nalists  who  rustled  around.  Of 
course,  there  are  all  kinds  of  re¬ 
porters. 

There  are  those  who  like  to 
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BUSINESS  OUTLOOK 


BUSINESS  WEEK 
JUNE  6,  1959 


A  BUSINESS  WEEK 


I 


SERVICI 


You’ll  be  hearing  more  complaints  about  tight  money. 

Washington  is  getting  more  vigorous  about  heading  off  an  inflationary 
boom.  The  new  discount  rate  of  3^%  is  the  highest  since  1930,  except  for 
a  three-month  period  in  1957.  With  unemployment  dropping,  the'  Federal 
Reserve  feels  freer  to  apply  the  brakes. 

As  money  demand  mounts  in  coming  months,  borrowing  costs  will 
keep  climbing. 

The  Treasury  has  been  the  first  borrower  to  suffer — since  Uncle  Sam’s 
money  needs  are  the  most  pressing  right  now.  Its  hands  are  tied  by  the 
legal  limit  of  4^%  on  what  it  can  pay  for  long-term  money. 

State  and  local  governments  are  beginning  to  have  trouble  borrowing. 

And  it’s  only  a  matter  of  time  before  the  housing  industry  feels  pinched 
for  mortgage  money. 


Business  borrowers  have  done  pretty  well  so  far,  but  you  can  see 
trouble  ahead  for  many  firms. 

Right  now,  most  corporations  have  plenty  of  cash  flowing  in — from 
fatter  profit  margins  and  bigger  depreciation  allowances.  They’re  in  a  posi¬ 
tion  to  lend  rather  than  borrow. 

It’s  new  companies  with  expansion  needs  and  smaller  cash  flow  that 
will  be  hurt  by  climbing  money  rates. 


Actually,  business  der. 
Recovery  or  no,  a  lot  of  busi 
bred  caution. 

Inventory  accumulation 
swollen  by  a  temporary  bulj' 
what  everyone  hopes  is  a  tern 
stocks  of  most  other  items  ar« 

As  business  volume  incre 
fill  orders.  And  that  will  send 

Capital  spending,  too,  will  s 
money.  Plant  and  equipment  e. 
that  will  place  increasing  strain  o 


So  far  this  year  the  consume 
borrowing  money. 

Householders  have  been  taking 
at  a  near  record  clip.  By  yearend 
their  net  debt.  That’s  a  bigger  defi 

This  customer  willingness  to  boi 
recovery.  But — along  with  Treasui 
expensive  credit  conditions  much  ear 
has  showed  up  in  previous  cycles. 


esS 


®  ^business rcoding 

nPSS  Outlook  >  tin  you  off 

“^'‘TS.es  that  moy  ‘P^  ^ 

^  riy;  have  cooking  •  help 


oivn 

establish 


42d  ^  •»  ^  produce 

..^uainess  upswing  than  it 


April  figures  on  consumer  credit  are  further  evidence  of  a  healthy 
appetite  for  durable  goods. 
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FAIRCHILD 

news 


Horace  Therien,  mechanical  su¬ 
perintendent  of  Fairchild  Publi¬ 
cations,  will  be  among  those  in 
attendance  at  the  American  News¬ 
paper  Publishers  Assn,  mechani¬ 
cal  conference  in  Chicago  at  the 
Morrison  Hotel,  June  21-24. 

Attention  of  editorial,  advertising 
and  circulation  staffs  from  the 
New  York,  Chicago  and  High 
Point  ofiBces  of  HOME  FUR¬ 
NISHINGS  DAILY  will  be  fo¬ 
cused  on  the  Chicago  Home  Fur¬ 
nishings  Markets  which  open  June 
15  for  a  two-week  period.  L.  B. 
Goodenough,  editor,  will  head  an 
editorial  group  of  10  from  New 
York;  L.  E.  Williams  as  adver¬ 
tising  director  will  head  the  adver¬ 
tising  contingent;  A.  W.  Stamey, 
High  Point  bureau  chief,  will  be 
on  hand,  and  Walter  Kelly  of  the 
New  York  circulation  staff,  will 
supervise  the  distribution  of  many 
thousands  of  copies  of  HOME 
FURNISHINGS  DAILY  in  all 
leading  hotels  and  exhibition 
buildings. 

Milton  Williams,  circulation  di¬ 
rector  of  Fairchild  Publications, 
last  month  was  elected  president 
of  the  National  Qrculation  Round 
Table  of  the  Associated  Business 
Publications. 

In  the  June  lo  issue  SUPER- 
.MARKET  NEWS  will  publish  a 
comprehensive  produce  manual, 
prepared  in  cooperation  with  the 
U.  S.  Department  of  Agriculture, 
presenting  detailed  instructions 
and  procedures  for  optimum  pro¬ 
duce  department  operation.  The 
U'SD.A  will  publish  and  sell  the 
manual  in  booklet  form  coinci¬ 
dentally  with  its  appearance  in 

SUPERMARKET  NEWS. 

Three  news  correspondents  have 
been  added  to  the  Fairchild  News 
Service  network.  William  Barber 
will  cover  Burlington  County 
in  New  Jersey,  with  headquarters 
in  Mt.  Holly;  in  Nashville,  Larry 
Brinton  will  cover  for  DAILY 
NEWS  RECORD,  ELECTRONIC 
NEWS,  SUPERMARKET  NEWS; 
Mrs.  Irene  Meden  will  report 
from  Fort  Wayne,  Ind. 

European  events  scheduled  for 
coverage  by  J.  W.  Cohn,  Fair¬ 
child’s  European  news  director,  in¬ 
clude  the  International  Electronic 
conference  and  exhibition  in  Rome 
June  15-19  for  ELECTRONIC 
NEWS  and  the  International  Food 
Distribution  Congress  and  Chain 
Stores  Meeting  in  Lausanne, 
Switzerland,  June  22-26  for  SU¬ 
PERMARKET  NEWS. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 


Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Doily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 


Donald  Grubb  Heads 
New  Journalism  Dept. 

Carbondale,  Ill. 

Donald  R.  Grubb,  assistant 
professor  of  journalism  at 
Southern  Illinois  University, 
has  resigned  to  accept  the  chair¬ 
manship  of  a  newly  established 
department  of  journalism  at 
Northern  Illinois  University, 

DeKalb,  effective  Sept.  14.  He 
will  have  the  rank  of  associate 
professor. 

A  graduate  of  SIU  in  1949, 

Mr.  Grubb  was  awarded  the 
master  of  arts  degree  at  the 
University  of  Minnesota  in  1949 
and  returned  to  SIU  as  a 
lecturer  of  journalism  the  same 
year.  He  received  the  doctor  of 
education  degree  from  the  Uni¬ 
versity  of  Utah  in  1956,  and 

sei-ved  as  a  lecturer  for  two  INVENTOR  -  Robert  Holland, 

years  while  working  on  his  doc-  Cleveland  News  copy  boy,  de- 

torate.  vised  this  carbon  paper  dispenser 

*  *  *  which  was  inspired  by  a  familiar 

Dan  Byrne,  foi-mer  Santa  Fe  bathroom  fixture  Reporters  find 

(N  M.)  Are»  Mexican  and  J'lru’jrL’td' 

United  Press  reporter,  —  now  tion-time  copy  and  long  takes  for 
public  information  consultant  overnight  copy, 

for  State  Civil  Defense  Director. 

♦  *  *  of  Laws  from  Brown  University, 

Bill  Southard,  formerly  on  which  he  was  graduated 

copy  desk  of  Amarillo  (Tex.)  years  ago. 

Globe-News  —  joined  editorial  ♦  *  ♦ 

staff  of  Artesia  (N.  M.)  Daily  Louella  0.  Parsons,  Holly- 

Press.  wood  columnist  for  King  Fea- 

♦  ♦  *  tures  Syndicate  —  honorary 

Dick  Watts,  formerly  with  Doctor  of  Lettei's  from  Quincy 

the  Sidney  (Ohio)  Daily  News,  College,  Illinois. 

Boise  (Ida.)  Daily  Statesman —  ♦  ♦  ♦ 

now  sports  editor  of  Gallup  John  CXiwles,  publisher  of  the 
(N.  M.)  Independent.  He  re-  Minneapolis  (Minn.)  Star  and 
places  Jim  Ellison,  returned  to  Tribune  —  honorary  Doctor  of 
the  Farmington  (N.  M.)  Daily  Laws  from  Rochester  Univer- 
Times.  sity. 

*  *  *  *  *  * 

James  E.  Stiles,  foi-mer  pub-  Hamilton  —  from  the 

lisher  of  the  Rockville  Centre  Portales  (N.  M.)  News-Tribune 
(N.  Y.)  Nassau  Daily  Review  ^  Plainview,  Tex.,  to  work  on 
Star— the  Distinguished  Alum-  a  new  farm  weekly.  Dave 

ni  Award  of  Wesleyan  Univer-  Thornton  —  from  the  N-T  to 

sity,  Connecticut.  attend  Northwestern  Univer- 

*  »  *  sity. 

Henry  S.  Chafee,  president  ♦  ♦  ♦ 

of  the  Providence  (R.  I.)  Jour-  Urith  Lucas  —  to  the  Albu- 
nal  Company — honorary  Doctor  querque  (N.  M.)  Tribune. 


ersonal 


The  Children  Come  First  .  .  . 

In  Millions  of  Newspaper-Reading  Homes! 
That^s  why 

CHILD  CARE 

By  Milton  Levine,  M.D.,  and  Jean  H.  Seligmann 

has  an  intensely  loyal  readership  from  coast  to  coast.  Authored  by 
the  nation’s  leading  authorities  and  writers  on  child-rearing  prob¬ 
lems,  this  famous  daily  column  draws  enthusiastic  mail  wher¬ 
ever  it  appears.  For  rates  and  samples,  write  or  wire  GENERAL 
FEATURES  COUP.,  250  Park  Ave.,  N.  Y.,  17,  N.  Y. 


NAEA  Fellowship 
__  For  Prof.  Moore 

Athens,  Ga. 

Prof.  Frazier  Moore  of  the 
University  of  Georgia’s  Henry 
W.  Grady  School  of  Journalism 
has  been  chosen  for  a  fellowship 
by  the  Newspaper  Advertising 
Executives  Association  whereby 
he  will  be  with  the  New  Britain 
/  (Conn.)  Herald  during  the  latter 

^  part  of  the  summer, 

r  During  the  first  part  of  the 

summer,  Mr.  Moore  will  be  with 
the  Philadelphia  headquarters  of 
the  Sun  Oil  Company  in  connec- 
tion  with  a  faculty  fellowship 
which  has  been  awarded  him  by 
Robert  Holland,  Foundation  for  Public  Rela- 

vs  copy  oy,  e-  Research  in  Education, 

on  paper  dispenser  ^ 

ilred  by  a  familiar 

re.  Reporters  find  Boat  Consultant 

Albany,  N.  V. 

and  long  takes  for  Warren  W.  Stout,  fomer  re- 
ight  copy.  porter  for  the  Albany  Knicker¬ 

bocker  News,  has  been  named  a 
rown  University,  consultant  on  motorboats  by  the 
was  graduated  New  York  State  Conservation 
Department.  He  was  engaged  for 

*  ♦  six  months,  at  a  yearly  rated 

Parsons,  Holly-  salary  of  $8,000. 

for  King  Fea-  *  *  » 

e  —  honorary  Maurice  Leckenby  ha.s 
SI’S  from  Quincy  turned  to  active  management  of 
,  the  Steamboat  Springs  (Cob.) 

^  „  Pilot  after  seiwing  as  press  aide 

, to  U.  S.  Senator  John  Carroll  in 
pubisherofthe  Washington. 

Imn.)  Star  and  *  *  * 

lorary  Doctor  of  James  W.  Ryan,  UPI,  Port- 
ichester  Univer-  Maine  —  president  of  the 

American  Newspaper  Guild’s 

*  *  Northern  New  England  Wire 

)N  —  from  the  Service  Section. 

.)  News-Tribune  ♦  ♦  « 

’ex.,  to  work  on  James  M.  Langley,  U.  S.  Am- 
weekly.  Dave  bassador  to  Pakistan  since  1957 
from  the  N-T  to  —  returning  to  his  job  as  pub- 
i^estem  Univer-  lisher  of  the  Concord  (N.  H.) 

Daily  Monitor  in  August. 

*4.  *  •  • 

1  —  to  the  Albu-  Paul  D.  Davis,  national  de- 
.)  Tribune.  fense  and  science  writer  for  the 

Providence  (R.  I.)  Joumal-Bul- 
letin  —  to  the  public  relations 
staff  of  Brown  University. 

*  *  « 

Franklin  E.  Glass,  editor 
Homes!  and  publisher  of  the  weekly  Day- 

ton  (Tenn.)  Herald  —  grad¬ 
uated  from  the  University  of 
Tennessee  Law  School.  He  re- 
I  f"  ceived  journalism  degree  in  J939 

.  L  the  University  of  Illinois. 

eligmann  Hollis  Limprecht,  reporter 

for  the  Omaha  (Neb.)  World- 
(t.  Authored  by  Herald  —  to  the  staff  of  the 

d-rearing  prob-  Norfolk  (Neb.)  Daily  News- 

tic  mail  wher-  Limprecht,  who  specialized  m 

ire  GENERAL  medical  and  science  coverage, 

Y.  was  awarded  a  citation  for 

meritorous  service  by  the  Ne- 
_  braska  Heart  Association. 
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Piedmont  Company 
Elects  2  Officers 

Winston-Salem,  N.  C. 

Directors  of  the  Piedmont 
Publishing  Co.  have  elected  Don¬ 
ald  J.  Chipman  a  vicepresident 
and  William  L.  Maynard  secre¬ 
tary  and  treasurer  of  the  com¬ 
pany. 

Mr.  Chipman  was  promoted 
from  the  position  of  treasurer 
in  which  capacity  he  has  served 
since  May,  1957.  He  will  con¬ 
tinue  as  business  manager.  He 
has  been  associated  with  the 
Journal  and  Sentinel  for  more 
than  30  years. 

Mr.  Maynard  came  with  the 
Piedmont  Publishing  Co.  as  an 
accountant  and  assistant  comp¬ 
troller  in  February,  1946. 


EDITOR — Perry  Morgan,  associ¬ 
ate  editor  of  the  Charlotte  (N.C.) 
News,  became  editor  of  the  edi¬ 
torial  page  of  the  Norfolk  (Va.) 
Ledger-Star  on  June  I,  succeed¬ 
ing  Joseph  A.  Leslie  Jr.,  editor, 
who  retired  after  40  years  of 
service.  Mr.  Morgan  was  a  Nie- 
man  Fellow  at  Harvard  the  past 
year. 

Ned  Shepler,  editor  and 

owner  of  the  Lawton  (Okla.)  Harry  B.  Ellis,  Near  Ea.st 
Constitution  and  Morning  Press  correspondent  of  the  Christian 
—  appointed  by  Governor  Ed-  Science  Monitor — honorary  Doc- 
mundson  as  a  member  of  the  tor  of  Humane  Letters  from 
Oklahoma  Turnpike  Authority.  Wesleyan  University. 

He  will  serve  until  July  1,  1966.  ♦  ♦  ♦ 

*  *  •  Winfield  A.  Carlough  Jr., 

Edwin  G.  Schw'enn  —  ap-  formerly  in  the  Philadelphia 

pointed  to  the  new  post  of  execu-  (Pa.)  Inquirer  promotion  de- 
tive  editor  of  the  Publishers’  partment — now  assistant  direc- 
Auxiliary,  newspaper  trade  pub-  tor  of  development  at  Trinity 
lication.  He  has  been  associate  College,  Hartford,  Conn, 
editor  since  Sept.  6,  1958.  Leon-  ♦  ♦  ♦ 

ARD  Furman,  state  editor,  be-  Bill  Latham,  managing  edi- 
comes  as.sociate  editor.  tor  of  the  El  Paso  (Tex.)  Times 

*  *  *  — president  of  the  Press  Club 

Lyle  Johnson,  business  man-  of  El  Paso. 

ager  of  the  Omaha  (Neb.) 

World-Herald  —  elected  presi¬ 
dent  of  the  Omaha  Better  Busi¬ 
ness  Bureau. 


CRUISING— Mr.  and  Mr$.  Will- 
tnoH  H.  Lewis  of  Rockville,  Md., 
were  pictured  on  board  the  Grace 
Line's  Santa  Paula  on  a  12-day 
cruise  in  the  West  Indies  recently. 
Mr.  Lewis  is  production  manager 
of  the  Washington  (D.C.)  Star. 


Promotion  Manager 
For  Paris  Edition 

Doris  Sanders,  a  member  of 
the  Herald  Tribune  promotion 
staff  for  three  years,  has  been 
named  promotion  manager  of 
the  European  Edition  of  the  New 
York  Herald  Tribune,  it  was  an¬ 
nounced  by  Willet  Weeks  Jr., 
director  of  the  European  Edi¬ 
tion.  Miss  Sanders  will  take  over 
her  new  post  in  the  Paris  offices 
on  June  15. 

She  has  served  as  promotion 
manager  for  Liberty  Magazine, 
promotion  manager  for  Vision, 
Spanish-Language  Latin  Ameri¬ 
can  news  magazine,  and  as  a 
member  of  the  McCann-Erickson 
advertising  agency  creative  staff. 


William  F.  Johnston,  man¬ 
aging  editor  of  the  Lewiston 
(Idaho)  Morning  Tribune  — 
chairman  of  the  Associated 
Press  in  Utah  and  Idaho. 


Ralph  Squillaot,  managing  Arthur  Goeldner — from  real 
editor  of  the  Vineland  (N.  J.)  estate  editor  of  the  Mihvaukee 
Times  Journal  —  elected  presi-  (Wis.)  Sentinel  to  business  news 
dent  of  the  New  Jersey  AP.  He  editor.  Edwin  Francis,  editor- 
succeeds  Arthur  McMahon,  ial  director  of  the  Saturday 
city  editor  of  the  Passaic-Clif-  Modem  Living  Section — to  real 
ton  Herald-News.  estate  editor.  Both  are  under 

*  ♦  *  the  direction  of  Edward  R 

Dan  Ruthenberg,  manager  of  Johnson,  business  editor, 
personnel  and  labor  relations, 

Cleveland  (Ohio)  Press  —  to 
the  new  post  of  assistant  to  the 
business  manager. 


Donald  J.  O’Grady — fi-om  re- 
poi^r  and  river-boating  column¬ 
ist  on  the  St.  Paul  (Minn.)  Pion¬ 
eer  Press  to  city  editor  of  the 
St.  Paul  Dispatch,  following  the 
(Continued  on  page  40) 


SOLVIVAR  TABLES 

By  John  Alden  Knight 
SeUMti^icatUf 


Joseph  Manak,  formerly  a 
reporter  of  the  Cleveland  (Ohio) 
News  —  formed  his  own  pr  firm 
in  Cleveland. 


Jean  Fort,  reporter  for  the 
Longview  CTex.)  News  and 
Journal  —  on  news-gatheiring 
trip  in  Europe. 

*  *  • 

Frank  J.  Bodkin,  city  circu¬ 
lation  manager,  and  Edward 
Nagel,  circulation  dispatcher,  of 
the  Buffalo  (N.  Y.)  Evening 
News  —  retired. 
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NOTEWORTHY 
NEWSBEAT#4 

Who  first  ex¬ 
posed  the 
"phony"  aspects 
of  TV  Quiz 
Shows? 

n  Maurice  Zolotow 
in  his  article 
for  Spadea 

n  Syndicate  pub¬ 
lished  on 
Page  1  by  the 
Kansas  City  Star, 
September  25,  1955. 

The  "Star"  headlined 
the  piece 

"The  $64,000  Question 
Is  A  ’C inch ’ ." 

Copies  of  this 
Zolotow  article  are 
available  on  request. 

This  article  is  our 
fourth  case  history 
to  prove  that 
Spadea ’s  new  type  of 
column  produces  un¬ 
usual,  newsworthy 
material  unavailable 
elsewhere . 

Furthermore,  the 
material  is  often  new, 
prophetic,  as  well  as 
interesting  and 
stimulating..  We  are 
in  our  sixth  year 
with  this  proven 
column,  now  in 
40  newspapers. 

Here  is  an  economical 
way  to  add  sparkle 
to  your  editorial 
content.  Ask  our 
veteran  clients  like 
the  Newark  News ,  the 
Indianapolis  Star 
and  the  Tulsa  World. 


SPADEA  SYNDICATE,  INC 
Stirling  Spadea, 

Sales  Manager 
120  West  31st  Street 
New  York  City 
LOngacre  5-0478 
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retirement  of  I.  E.  (Dick) 
Richard,  46-year  veteran,  Mr. 
O’Grady  started  work  as  a  copy 
boy  in  1938  while  attending  the 
University  of  Minnesota. 

♦  *  * 

•John  F.  Dille  Jn..  ))uhlisher 
of  the  Elkhart  (Ind.)  Truth  — 
elected  president  of  the  Univer¬ 
sity  of  Chicago  Alumni  Associa- 


Harold  C.  B(X)Ker,  editor  and 
publisher  of  the  Sumter  (S.  C.) 
Item  —  to  the  Camden  (S.  C.) 
News  as  editorial  and  feature 
writer. 

*  ^  * 

Norm  Carlson,  sports  writer, 
Atlanta  (Ga.)  Journal  —  to 
sports  publicist  at  Auburn. 

♦  *  ♦ 

Marsha  Pyle  —  to  the  Paris 
(Tex.)  News. 

^  9|c  4: 

Charles  Adler,  formerly 
with  the  Corpus  Christi  (Tex.) 
Caller-Times  —  to  the  copy  desk 
of  the  Dallas  (Tex.)  Morning 
News  after  two  years  in  the 
armed  services. 

«  «  * 

Mary  Ann  Clinton  —  to  re¬ 
porter,  UPI  at  San  Francisco. 


Ken  Zumwalt,  San  Diego 
(Calif.)  Union  copy  desk  —  now 
feature  editor.  He  is  replaced 
by  Gene  Hollingsworth,  copy- 
reader. 

*  *  « 

Richard  McGurk  —  to  Wa- 
terbury  (Conn.)  Republican  as 
reporter.  William  J.  Pape  II  — 
now  reporter  for  the  American. 

*  ♦  * 

Victor  K.  Givan,  news  editor 
of  the  Honolulu  (Hawaii)  Ad¬ 
vertiser  —  to  pr  assistant  to 
Honolulu  Mayor  Neal  Blaisdell. 
Jerry  Lopez  —  promoted  from 
the  rim  to  news  editor. 

*  4: 

Sanfx)Rd  Jarrell,  foi  mer  copy 
editor.  Long  Beach  (Calif.)  In¬ 
dependent,  Press-T  elegra  m — re¬ 
turned  after  free-lancing.  Mary 
Neiswender  —  returned  to  the 
P-T  after  two-year  retirement. 
Pat  Bi’Rgess,  formerly  of  the 
San  Diego  (Calif.)  Union  —  to 
Independent  copy  desk. 

*  *  * 

Jack  Teehan  —  from  the 
Honolulu  (Hawaii)  Star-Bulle¬ 
tin  political  staff  to  the  Honolulu 
(Hawaii)  Advertiser  political 
staff. 

William  F^riel,  formerly  state 
editor  of  the  Reno  (Nev.)  Eve¬ 
ning  dazette  and  Nevada  State 
Journal  —  to  editor  of  a  new 


newspaper 

plants 


layoKt  A-  design  - 


Honolulu  weekly,  the  Hawaiian 
Reporter. 

if  ^  * 

Scotty  Stone,  formerly  Hono¬ 
lulu  (Hawaii)  Advertiser  mili¬ 
tary  reporter  —  now  assistant 
city  editor.  Robert  Johnson, 
formerly  political  reporter  — 
new'  military  reporter. 

*  *  * 

Irita  Van  Doren,  literary 
editor.  New  York  Herald  Trib¬ 
une  —  honorary  Doctor  of  Let¬ 
ters  degree  from  Wheaton  Col¬ 
lege,  Norton,  Mass. 

*  *  * 

Charles  L.  Royal  —  from 
Schenectady  (N.  Y.)  Union- 
Star  to  the  Albany  (N.  Y.) 
Times-Union  copy  desk. 

*  *  * 

Francis  X.  McCarthy — from 
sports  department  of  Providence 
(R.  1.)  Journal-Bulletin  to  di¬ 
rector  of  sports  information  at 
Brown  University. 

*  *  * 

VoYLE  M.  Kendall,  former 
circulation  manager  of  the  EUc- 
ins  (W.  Va.)  Intermountain  for 
11  years  before  joining  the 
Farmington  (N.  M.)  Daily 

Times  la.st  January  —  now  CM 
of  the  Times. 

*  *  ♦ 

Robert  Agee,  reporter  of  the 
Rock  Springs  (Wyo.)  Rocket  — 
to  the  Ogden  (Utah)  Standard- 
Examiner  as  reporter. 

♦  ♦  • 

Dick  Kelly,  managing  editor 
of  the  Coos  Bay  (Ore.)  World 
—  to  the  Sacramento  (Calif.) 
Bee. 

*  4:  4e 

Bruce  Stoner,  managing  edi¬ 
tor  of  the  Mitchell  (S.  D.)  Daily 
Republic  —  elected  chairman  of 
the  South  Dakota  Associated 
Press  Managing  Editors  As.so- 
ciation. 

*  *  * 

William  F.  Johnston,  man¬ 
aging  editor  of  the  Lewiston 
(Idaho)  Morning  Tribune  — 
elected  chairman  of  the  Utah- 
Idaho  Associated  Press  news¬ 
paper  members  of  the  Inter¬ 
mountain  Region. 

*  *  * 

Vermont  Royster,  editor  of 
the  Wall  Street  Journal  —  hon¬ 
orary  Doctor  of  Laws  degree 
by  his  alma  mater,  University 
of  North  Carolina. 

*  4:  * 

Al  Bart,  with  the  Miami 
(Fla.)  Herald  since  1955  —  to 
newly  created  post  of  night  city 
editor. 

*  *  * 

Jim  Irwin — now  with  Albu- 
I  querque,  N.  M.,  Associated  Press 
i  bureau.  Bill  Feather  —  trans¬ 
ferred  from  Santa  Fe,  N.  M.,  AP 
bureau  to  Albuquerque  bureau 
and  succeeded  as  Santa  Fe  night 
;  editor  by  iKE  Flores. 


NO  LITTER — A  pedestrian  dis¬ 
cards  trash  into  one  of  the  300 
wire  baskets  which  the  Philadtl- 
phia  Inquirer  has  donated  to  tka 
city  to  reduce  litter. 


ger  of  the  EUc-  Jerry  Ribnick,  sports  writer- 
^ermountain  for  columnist  for  12  years  for  the 
■e  joining  the  Houston  (Tex.)  Chronicle  —  to 
i.  M.)  Daily  pr  director  of  “Recreation  Bowl¬ 
ary  —  now  CM  log  Lanes.” 

«  *  « 

e  Dick  Derrick,  a  member  of 

reporter  of  the  the  editorial  staff  of  the  Grand 

Vyo )  Rocket _  Rapids  (Mich.)  Herald  before 

rtah)  Standard-  'ts  suspension  has  joined  the 
Dorter  staff  of  the  Clinton  County  K(- 

^  "  publican  News  at  St.  Johns, 

Mich. 

nanaging  editor  ♦  ♦  * 

/  (Ore.)  World  Jacob  E.  Shoaf,  formerly 
imen  o  (Ca  i  .)  publisher  of  the  Wood  Country 

^  Democrat,  Quitman,  Tex.  —  to 

editor  of  the  Grand  Saline 
.,  managing  edi-  ..j,  v  ^ 

dl  (S.  D.)  Daily  ^ 

ted  chairman  of  Charles  Adler  —  to  the  copy 
;ota  Associated  Do((a.s  (Tex.)  Mom- 

■  Editors  As-so- 

4t  «  4i 

4( 

James  D.  Cherry  —  pro- 
OHNSTON,  man-  fi-om  a.ssistant  manager 

:  the  Lewiston  advertising  de- 

e  V,  partment  to  assistant  advertis- 

a  of  the  Utah-  director  of  the  Memphis 

rr'  (Tenn.)  Publishing  Co.-Press- 
o  t  e  nter-  Commercial  Ap- 

peal.  He  moved  to  the  Memphis 

*  staff  in  March  1958  from  the 
rsTER,  editor  of  Newport  News  (Va.)  Press  and 
Journal  —  hon-  Times  Herald. 

f  Laws  degree  *  #  * 

iter,  University  Franklin,  fomerly 

sports  editor  of  Artesia  (N.M.) 

*  Daily  Press — now  sports  editor 

ith  the  Miami  of  Clovis  (N.M.)  News-Jourwd- 
lince  1955  —  to  ♦  ♦  ♦ 

ost  of  night  city  Herschel  H.  Patterson,  for¬ 
merly  assistant  financial  editor 
’  •  of  the  Chicago  Tribune  to  the 

low  with  Albu-  public  relations  staff  of  J.  Wal- 
Associated  Press  ter  Thompson  Company.  He  was 
BATHER  —  trans-  with  the  Tribune  for  17  years, 
ta  Fe,  N.  M.,  AP  •  *  * 

iquerque  bureau  Fred  M.  Shaver — named  ad- 
s  Santa  Fe  night  vertising  manager  of  Las  Cruces 
LORES.  (N.  M.)  Sun-News. 
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Princeton,  N.  J:  Today  the  area  around  this  historic  educational  center  is  one  of  the  country's  foremost  communities  of  scientific  research. 


RCA  Electronics  helps  build  a  new  capital  of  science 

at  Princeton,  N.  J. 


Explorers  once  looked  for  new  opportunities  beyond 
the  mountains  and  the  oceans.  Today,  our  frontiers 
are  somewhere  out  in  space  or  deep  inside  the 
atom.  The  modern  explorer  is  the  research  scientist. 
He  seeks  new  ideas,  new  knowledge. 

Research  has  been  an  important  activity  at  RCA 
ever  since  it  was  founded  in  1919.  And  eighteen 
years  ago  many  scattered  operations  were  united 
in  the  RCA  David  Sarnoff  Research  Center,  which 
set  the  pattern  for  a  new  capital  of  industrial  re¬ 
search  at  Princeton,  N.  J.  Here,  RCA  provided 
gifted  men  with  fine  facilities— and  created  a  cli¬ 


mate  in  which  research  thrives.  Since  then,  many 
other  institutions  dedicated  to  research  in  a  variety 
of  fields  have  been  erected  in  the  area. 

From  RCA’s  vision  has  grown  a  reservoir  of 
scientists  and  research  men  whose  achievements 
put  electronics  into  service  on  an  ever-broadening 
front,  and  with  such  success  that  RCA  means  elec¬ 
tronics— whether  related  to  international  communi¬ 
cations,  to  the  clearest  performance  of  television  in 
color  or  black-and-white,  radio  and  stereophonic 
music  or  to  national  defense  and  the  electronic 
conquests  in  space. 


RADIO  CORPORATION  OF  AMERICA 


PROMOTION 


Newspaper 
2  Ways  of  Doing  It 


Theta  Sigma  Phi 
Marks  50  Years 


Craft  Offers 

Workshop 

Patterns 


By  T.  S.  Irvin 

Basic  in  every  newspaper’s 
promotion  at  some  point  or  other 
is  the  telling  of  that  newspaper’s 
story,  of  how  it  is  put  together 
and  delivered  into  the  hands  of 
readers,  of  how  it  serves  readers 
with  news  and  entertainment, 
how  it  seiwes  advertisers,  how  it 
seiwes  the  community. 

The  story  is  sometimes  told  in 
a  film,  sometimes  in  a  filmstrip, 
most  often  in  a  booklet  which  is 
distributed  in  schools  and  given 
to  plant  visitors. 

Since  most  newspapers  are 
pretty  much  the  same,  these 
booklets  and  films  and  filmstrips 
tend  to  be  pretty  much  the  same. 
We  recall  that  some  years  ago 
the  Minneapolis  (Minn.)  Star 
and  Tribune  broke  the  familiar 
pattern  by  telling  their  story  in 
a  color  comic  tabloid. 

Carefully  Illustrated 

Now  the  Detroit  (Mich.)  Free 
Press  breaks  out  of  the  pattern, 
too.  It  publishes  a  20-page, 
8*^xll-inch  booklet,  “The  Story 
of  Your  Newspaper,”  that  is  put 
together  like  a  newspaper  fea¬ 
ture  section.  Instead  of  a  run¬ 
ning  story,  it  is  a  series  of 
smaller,  separate  stories,  each 
telling  one  phase  of  the  news¬ 
paper  operation,  each  profusely 
illustrated  with  good  photo¬ 
graphs. 

Frank  Angelo,  Free  Press 
managing  editor,  is  quite  pleased 
with  the  effort.  He  used  to  be  a 
feature  editor  himself.  This 
booklet,  he  tells  us,  was  written 
by  Bob  Boyd,  a  staffer,  and  put 
together  by  Dale  Davis,  feature 
editor.  It  makes  an  excellent 
feature.  It  has  more  excitement 


PROPER  TIMING  IS 
BEFORE  THE  EVENT! 

Before  you’re  accused  of 


in  it  than  most  efforts  of  this 
kind. 

In  addition  to  distributing  this 
to  high  school  people,  the  Free 
Press  is  distributing  this  to  all 
its  employees.  “It  was  our  think¬ 
ing,”  Mr.  Angelo  says,  “that 
even  Free  Press  employees  get 
some  benefit  out  of  this  story.” 
*  *  ♦ 

26- Week  Series 

Another  way  to  tell  the  news¬ 
paper  story,  of  course,  is  in  the 
newspaper’s  own  columns.  This 
is  seldom  done,  although  occa¬ 
sionally  a  newspaper  will  devote 
a  page  to  an  abbreviated  story 
of  how  it  is  put  together. 

At  the  Los  Angeles  (Calif.) 
Mirror-News,  however,  the  story 
of  “Your  Newspaper”  is  cur¬ 
rently  being  told  in  a  series  of 
illustrated  pieces  scheduled  to 
I’un  one  a  week  for  26  weeks. 

The  idea  originated  with  J. 
Edward  Murray,  managing  edi¬ 
tor.  The  pieces  are  being  written 
by  John  Cornell,  staffer.  They 
each  get  a  personal  going-over 
by  Hugh  A.  “Bud”  Lewis,  pub¬ 
lisher. 

The  series  ranges  beyond  tell- 


Joumalism’s  oldest  profession¬ 
al  fratemity.  Theta  Sigma  Phi, 
celebrates  its  50th  year  with  the 
Golden  Anniversary  convention 
in  Seattle,  Wash.,  Aug.  19-22. 

Sessions  will  be  held  at  the  Patterns,  a  newspaper  workshop 
University  of  Washington,  where  pattern  feature  designed  to  at 
this  national  professional  fra-  tract  reader  response  via  the 
ternity  for  women  in  journalism  coupon  method,  is  emphasizing 
was  founded  on  April  8,  1909.  “outdoor  living”  in  projects 
Sierma  Delta  Chi,  the  men’s  jour-  slanted  to  the  homeowner, 
nalism  fratemity,  was  founded 
at  De  Pauw  University  on  April 
17.  1909. 

Delegates  will  focus  on  the 
importance  of  education  in  jour¬ 
nalism  and  the  training  of  stu¬ 
dents  to  meet  professional  re¬ 
quirements  in  new  fields  of 
writing.  _  _  _ 

“Primarily,  we  are  looking  to  gively  by  newspapers,  was  orig- 
the  future  of  journalism  rather  j^ated  by  the  late  A.  Neely  HaU, 
than  to  the  past  half-century,” 
said  Frances  Dewberry  Crain, 
retiring  national  president  and 
newspapei-woman  from  North 
Hollyw'ood,  Calif. 

Mrs.  James  Diebelka,  Whit¬ 
tier,  Calif.,  said  Theta  Sigma 
Phi  expects  to  get  underway 
with  a  national  plan  for  en¬ 
couragement  of  journalism  ca¬ 
reers  aimed  at  the  secondary 
schools. 


Elmhurst,  Ill. 
Beginning  its  20th  year.  Craft 


A  new  catalog,  presenting 
more  than  900  patterns,  is  on 
the  press.  Prominent  among 
them  are  patterns  for  lawn  and 
patio  furniture,  tool  houses,  out¬ 
door  toys,  barbecues  and  patios. 

Smith  Succeds  Hall 
Craft  Patterns,  used  exclu- 


and  sent  it  to  every  school  prin- 


who  made  a  career  of  craft  work 
and  authored  15  books  on  the 
subject.  Since  the  death  of  Mr. 
Hall  earlier  this  year,  his  chief 
designer  and  fonner  partner, 
Robert  J.  Smith,  has  taken  over 
management  of  the  service.  The 
editorial  staff  is  headed  by  Rufii 
Hall  Smith. 

Projects  are  designed  and 
built,  patterns  engineered, 
drafted,  printed  and  mailed  to 
newspaper  readers  from  Craft 
Patterns  Studio  near  Elmhurst, 
Ill. 

Patterns  are  priced  at  35  cents 


ing  only  how  the  newspaper  is  Angeles  County,  each,  with  the  exception  of 


put  together.  It  discusses  some 


1200  of  them. 


multiple-sheet,  colored  Christmas 


annoyed  by  I’adio  and  television 
commercials. 

What  a  great  thing  it  would 
be  if  every  newspaper,  some  time 
during  each  year,  devoted  some 
space  to  telling  its  story  some¬ 
what  in  this  way. 

♦  *  * 

Good  School  Piece 


Take  Two 

Two  full-page  in-paper  promo¬ 
tions  in  recent  is.sues  of  the 
Roanoke  (Va.)  Times  impress. 
One  is  a  conden"ed  market  data 


LIBEL 


by  tn  fact-  or 

idoatliyr  or  of  vtolafin^  Privacy  or 
Copyrishf,  Ptfoey  of  moHor  or  formal 

FORT  IT  Y 

o^oiott  omborrassing  loss 
with  our  special  excess 

INSURANCE 

'covermg  these  hotordt  — 

^  effective,  tnexpensiwa 


EMPLOYERS  REINSURANCE 
CORPORATION 

?;  A  Tentti.  Kansas  Crty,  Mo 
‘ie.-.  York  Chicago.  San  Francisco. 
107  .-.Ml.j-n  175  W  100  Bush 

S;  lackson  St 


of  the  problems  newspapers  face  We  venture  that  this  is  just  patterns,  which  are  higher 
-advertiser  pressure,  for  in-  the  beginning  of  a  winning  pro-  priced.  Mats,  proofs,  and  glossy 
stance— and  how  they  deal  with  "motion.  The  educational  value  of  photos  are  furnished  free  to  sub- 
it.  It  discusses  advertising,  too,  ®  feature  of  this  kind  is  high,  scribing  newspapers.  No  con- 
and  shows  how  readers  want  andwepredict  thatteachersw.il  tract  is  required,  since  continued 
newspaper  advertising,  but  are  ^on  be  clamoring  for  these  book-  usage  is  based  upon  continued 
-  ?  -  .  lets  for  their  students,  especially  satisfaction  of  the  editors. 

those  in  civics  classes.  Twenty-five  per  cent  commis- 

*  sion  is  paid  on  all  pattern  and 

catalog  orders  sent  direct  to 
Elmhurst;  30  per  cent  commis¬ 
sion  is  paid  on  orders  typed  on 
address  sheets  and  forwarded  to 
Elmhurst. 

The  Chicago  Tribune  ran  the 
.  ^  first  Craft  Pattern  copy  in  July, 

Whaf,  i„  a  name:  For  one  hi ta  arTo .  T?'  then  40  a..— 

thing,  as  the  tos  Angele,  is-’  it  asks  readers  and  then  a*'’' 

7rai%  \  Loc  aie  •'  a,  a,  homo  and  magazmc  scctions,  pfo- 

(Cahf.)  Mirror-aVews  has  dis-  gives  them  the  answer  in  a  series  yiding  advertisers  of  hardware, 
rovered,  a  good  editorial  feature,  of  quick  and  quickly  absorbed  jumber  as  well  as  home  and 
:  For  another,  good  promotion.  facts.  lumoer,  as  e  i  ^ 

John  Cornell,  a  staffer,  was  The  other  is  a  promotion  for 
assigned  to  research  the  origins  the  Roanoke  World-News,  the 
.  of  street  and  place  names  in  Los  Times’  evening  companion.  It 
i  Angeles,  and  then  to  write  a  shows  a  specific  example  of  how 
t  brief  feature  about  each.  These  the  World-News  beat  other  news- 
,  were  written  with  a  glint  of  papers  that  come  into  the  market 

humor,  and  appropriately  illus-  on  an  Important  story,  and  beat  _ r,--  _ 

trated  by  Leo  Thiele,  staff  artist,  the  Times,  too.  Which  adds  up  Month”  is  again  being  promow 
This  turn^  out  to  be  a  win-  to  “All  the  more  reason  for  you  by  Wheat  Flour  Institute,  which 
ning  editorial  future  in  the  to  take  two,  as  your  neighbors  is  offering  newspapers  a  1959 
paper.  So  the  Mirror-News  re-  do!”  An  order  coupon  makes  it  Ad  Clip  Kit  and  an  editorial 
printed  the  pieces  in  a  booklet  easy.  clip  kit  for  food  editors. 
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garden  merchandise, 
editorial  tie-ins. 


excellent 


Sandwich  Month 

Chicago 

“August — National  Sandwich 


42 


A  BOOK  FOR  ALL  NEWSPAPERMEN! 

The  hard-hitting,  brilliant  reporter 
who  became  President  of  the 
United  Press  releases  certain 
news  and  views  that  will 
fascinate  every  member  of 
the  working  press 


it’s  no  news  to  newspapermen  that  Hugh  Baillie 
was  a  great  reporter  and  news  agency  executive.  As 
the  N.  Y.  Times  says,  “News  was  his  business,  the 
world  his  beat.”  But  in  this  book  he  tells  you 
things  about  the  business  of  newsgathering,  the 
world,  and  himself,  that  you  can  never  have  read 
before. 

Son  of  one  great  political  reporter  and  grand¬ 
son  of  another,  Hugh  Baillie  started  covering  the 
news  as  a  boy  tagging  along  behind  his  elders,  and 
he  never  stopped.  As  a  reporter  in  Los  Angeles  be¬ 
fore  World  War  I,  he  covered  the  story  that  broke 
when  Clarence  Darrow  was  charged  with  bribing  a 
juror.  As  head  of  the  UP  Washington  bureau,  aged 
29,  he  watched  Wilson  fight  for  the  League  of 
Nations.  As  President  of  the  UP  in  the  totalitarian 
decade,  he  interviewed  Hitler  and  Mussolini,  went 
to  Stalin’s  Russia,  handled  the  coverage  of  Edward 


VIII’s  abdication,  was  in  London  when  war  came 
in  September,  1939. 

Hugh  Baillie  saw  the  European  battlefronts, 
then  at  war’s  end  went  east  and  got  the  first  exclu¬ 
sive  interview  MacArthur  ever  gave.  Back  in  Europe 
he  watched  the  Nuremberg  trials,  talked  to  such 
figures  as  de  Gaulle,  Adenauer,  Mannerheim.  Then 
he  witnessed  the  Korean  fiasco.  And  that’s  hardly 
the  half  of  it! 

Xhis  book  of  reminiscence  and  anecdote  by 
one  of  the  best  newspapermen  of  this  or  any  other 
time  should  and  will  pass  the  double  test  of  public 
enjoyment  and  professional  applause.  Hugh  Baillie 
is  one  of  the  newspaper  greats,  and  his  book  shows 
how  and  why  and  when  he  got  that  way.” 

—Gene  Fowler 


. -  —  ! 

11/ 

HIGH  TENSION 


With  photographs  •  At  all  bookstores  •  $4.50 

HARPER  &  BROTHERS,  New  York  16 
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CIRCUL4TIO\ 


“The  winner  the  judges  chose 
got  the  trip  award.  The  10  other 
finalists  got  cash  awards.  All 
carriers  who  produced  orders 
got  merchandise  awards  of  their 
choice  from  a  catalog  where  the 
prizes  were  priced  in  orders. 
Everybody  got  something.” 

To  Arthur  H.  “Red”  Motley, 
president  of  Parade,  Mr.  Birks 
wrote : 

‘In  all  promotions  circulators 


Banks  Assist 
Carriers  with 
Check  Plan 

Peoria,  IU. 

In  an  effort  to  better  train 
carriers  to  become  young  busi¬ 
ness  men,  the  Peoria  Journal 


of  a  perfect  prescription: 
recruiting  by  good  public  rela¬ 
tions;  keeping  boys  on  routes. 


Birks’  newspaper  participated — 
to  Spain  and  Portugal  for 
Easter  1958;  New  Year’s  in  Ha¬ 
waii,  and  Easter  in  Italy  this 
year.  Mr.  Birks  gave  details 
of  his  own  experience  and  re- 


‘Carrier  Motivation’ 

W ith  Atom  Bomb  Bang 

Use  “motivation”  on  a  room  ness  were  considered,  such  as 
full  of  carrier  boys  and  “you  route  excellence,  school  work, 

have  more  potential  than  an  and  citizenship  traits.  Thirty-  -  - , 

atom  bomb,”  in  the  words  of  five  helped  trip  winners  with  create  an  atmosphere  in  gfdy  has  launched  a  new  bank- 

Jess  B.  Birks,  circulation  man-  cash  “spending  money.”  which  a  lot  of  new  business  is  system  for  carriers,  known 

uf'er  of  the  Cedar  Rapids  (Iowa)  All  38  newspapers  gave  space  -‘’Gcui’ed,  carriers  are  happy  and  ^-hg  Junior  Independent  Mer- 
Gazette.  promoting  the  contests  in  their  and  where  the  public  is  ghant  account. 

Mr.  Birks  cited  the  Young  own  publications  and  15  ob-  favorably  impressed.  Young  Co-  Non-compulsory,  the  system 
Columbus  promotion  organized  tained  additional  publicity  over  Iambus  does  all  this  and  more.  jg  designed  “to  help  boys  be- 
by  Parade  syndicated  Sunday  radio  and  TV.  •  come  better  citizens  by  teaching 

supplement,  as  this  kind  of  moti-  There  w'as  unanimous  affirma-  Hawkilis  Named  Life  them  about  banks’ checking  sys- 
vation  covering  all  three  parts  tive  response  to  these  questions  r'lVf  terns,”  according  to  Journal 

_  “Were  parents  pleased?”  Member  ill  CM  Group  Circulation  Manager  K. 

“Did  the  general  public  and  Wenatchee,  Wash.  W.  Carrithers.  “It’s  really  an 

school  authorities  show  inter-  A.  G.  (Henry)  Hawkins,  who  educational  program,”  he  ex- 
happy  and  alert;  and,  most  im-  est?”,  and  “Do  you  think  the  recently  retired  after  50  years  plained. 

portant  of  all,  keeping  them  sell-  Young  Columbus  trips  made  the  of  service  in  the  circulation  de-  Once  a  w’eek,  participating 

ing.”  public  feel  the  newspaper  was  partment  of  the  Victoria  (B.  C.)  newsboys  will  take  their  collec- 

There  have  been  three  such  ‘doing  something  nice’  for  the  Daily  Colonist,  was  presented  tions  to  the  bank,  make  a  de¬ 
promotions  so  far,  in  which  Mr.  carrier?”  with  an  honorary  life  member-  posit,  write  a  check  and  give  it 

Only  three  had  minor  criti-  ship  card  by  the  Pacific  North-  to  their  district  manager  in 
cisms.  west  International  Circulation  payment  of  their  newspaper 

Managers  Association  at  the  bills. 

Greatest  Value  36th  annual  meeting  here.  Some  15  banks  are  donating 

Mr.  Hawkins  started  his  news-  their  services  to  the  plan.  They 
“The  greatest  value  lies  in  paper  career  with  the  Colonist  charge  no  check  fees  to  mem- 

sults  of  a  questionnaire  sent  to  the  public  sentiment  and  good  when  he  was  15  years  old  as  a  bers. 

38  participating  newspapers.  will  created,”  one  circulator  subscription  collector  in  1909.  He  Checks  are  printed  “Pay  to 

Twenty-three  newspapers  said  commented.  was  appointed  CM  in  1918  and  the  Order  of  the  Peoria  Jour- 

the  interest  of  the  carriers  was  Eight  selected  winners  on  the  held  that  position  until  1951  nal  Star.”  This  makes  it  impos- 
“high;”  13,  medium;  2,  low.  basis  of  high  production;  seven  when  he  took  over  the  manag-  sible  for  any  money  deposited 
Thirty-two  said  a  large  percent-  on  the  ability  to  secure  and  hold  ment  of  the  downtown  office  of  in  the  account  to  be  drawn  for 
age  of  carriers  participated,  high  production.  Fourteen  had  a  the  Victoria  Press  Ltd. 

Twenty-seven  said  the  number  “lucky  draw”  plan  exclusively,  • 

taking  part  was  greater  than  while  16  combined  production 

in  other  contests;  five  said  the  with  a  lucky  draw.  American  Legion 

number  was  low,  while  six  said  Mr.  Birks  followed  the  latter  Page  Offer 

“about  average.”  plan.  Straight  production  would 

eliminate  carriers  on  routes  hav-  Cleveland 

New  Business,  Plus  jnp,  ^  high  percentage  of  cover-  Tuming  down  a  proposal  by 

Thirty-three  said  new  busi-  nge,  he  felt.  He  has  800  carriers,  fh®  CUveland  News,  ^e  execu  Friday  edition.  Pre- 

ness  obtained  “stood  up  well;”  “We  decided  to  have  a  lucky  *ve  ®  viously,  the  Courier  had  pub- 

three  “fair;”  two  “poor.”  drawing  at  the  end  of  the  con-  ®  ®  mencan  ®  lished  on  Sunday,  Wednesday 

In  the  case  of  20  newspapers  ^  select  the  finalists,”  he  inue  e  pu  ica  Friday  each  week.  The  man- 

other  factors  besides  new  busi-  These  finalists  would  then  o  i  s  own  paper,  e  egion  promised  readers  new 

be  screened  on  route  excellence,  „  ,  ,  features  in  the  once-a-week  edi- 

school  superiority  and  citizen-  Cleveland  News  had  including-  a  mvstery  novel 

'  ■  ship  traits.  Reports  on  each  boy  offered  to  publish  Legion  events  ^ 

would  be  submitted  to  a  commit-  and  announcements  if  it  were  '  ^ 

tee  of  three  judges  who  would  designate  the  official  organ  of 

make  the  final  decision.  tfi®  Legion.  This  would  have  Solved^  at  last 

eliminated  the  Legion’s  own  Y 

The  Lucky  Draw  paper.  ,  „  i,V 

Also  as  part  of  its  action,  the  ^^®  time  in  41 

We  divided  our  circulation  executive  group  instructed  its  the  weekly  Jumbo  Jackpot  Pu^z 
area  into  11  sections.  As  the  publication  committee  to  look  bhe  Knickerbocker  News  wM 
subscription  orders  came  in  we  into  the  possibility  of  publishing  solved,  paying  Russell  F.  Ja«M 
dropped  them  into  barrels,  one  ^  Legion  news  column  in  all  Hudson,  N.  Y.,  $2,562.^  i 
for  each  section.  At  the  close  we  ’  ’  ' 

drew  one  card  from  each  barrel. 

These  were  the  finalists. 

“The  more  orders  a  carrier 
had  in  the  barrel  the  greater  his 
chances  of  being  drawn,  but 


anything  but  payment  of  a 
newspaper  bill. 

3  Issues  Into  One 

Murfreesboro,  Tenn. 
The  Rutherford  Courier,  has 
combined  its  three  weekly  issues 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opporfunities 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  keep  In  touch  with  marktling, 
adverliting,  publiihing  and  graphic 
arti  in  Australia  read 


mSPAPERNEWS 


Published  fortnightly 

Annual  Subscription  to  U.  S. 

IS 


three  Cleveland  dailies. 


Baseball  Trips 


highest  award  made  since  the 
contest  was  started  more  than 
three  years  ago. 


Chicago 
using 


Fifth  Daily  Bows 

Mexico  City 
A  fifth  daily  newspaper  began 


Oklahoma  Oil  Co. 

since  it  took  only  two  orders  to  full-page  newspaper  ads,  includ- 
be  eligible,  it  was  possible  for  jng  color  and  black  and 

anyone  to  be  a  finalist.  white,  in  Midwest  markets,  an-  publication  in  Hermosillo,  Son- 

“W’e  had  36%  of  our  carriers  nouncing  a  baseball  contest  in  ora.  May  27.  El  Monitor  is  pnh- 

_  $81  eligible  for  the  drawing  with  which  two  six-day  road  trips  lished  and  edited  by  Alfonso 

HomiltM  St..  SydMy.  fiintrollc  average  order  production  of  with  Chicago  Cubs  and  Chicago  Almada,  a  veteran  Sonora  news- 

foul'.  White  Sox  are  the  top  prizes,  papei-man. 
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Arizona  chooses  rugged  Asphalt  pavement 
for  its  first  Interstate  Highway 


Arizona  is  a  big  state,  with  a  low  population  density. 
Which  means  it  needs  plenty  of  roads,  but  there 
aren’t  millions  of  Arizonans  to  pay  for  them.  Every 
dollar  counts.  How  is  Arizona  building  its  Interstate 
Highways? 

With  Asphalt  pavement!  The  first  project  completed 
on  Interstate  Route  40  between  Winslow  and  Holbrook 
is  Asphalt-paved.  It’s  a  four  laner  of  rugged,  durable, 
modern  Asphalt  pavement,  replacing  two  lanes  of 
older  road. 

This  stretch  is  in  desert  country.  Hot  by  day,  cold  by 
night.  And  heavy  traffic  both  day  and  night.  Only 
modern,  heavy-duty  Asphalt  pavement  has  the  rug¬ 
gedness  and  durability  to  withstand  this  combination 
of  climate  and  traffic. 

How  about  savings?  This  kind  of  construction  saved 
$64,000  per  four-lane  mile.*  And  maintenance  costs 
no  more . . .  often  less! 

Other  states  are  learning,  too  —  no  other  pavement 
gives  you  so  much  rugged  service  for  Interstate 
super-highways  at  so  low  a  cost  as  modern  Asphalt 
pavement.  Does  your  state  practice  this  economy? 
editor  ac  PUBLISHER  for  June  13,  1939 


Newest,  Most  Modern  Pavement  Engineering  Skill  and 
Knowledge  Can  Provide  —  Modern  Asphalt  Pavement 


MASSIVE  STRENGTH! 
Finest,  most  modern 
pavement  that  engineer¬ 
ing  skill  and  construc¬ 
tion  know-how  can  build. 
It’s  rugged;  it's  durable; 
it’s  easiest  on  the 
pocketbook. 

TRACTION-TEXTURED  - 
FOR  GREATER  SAFETY! 
Today’s  modern  Asphalt 
pavement  grips  your 
tires  without  noise,  gives 
you  greater  skid  resist¬ 
ance.  No  sawed-in  noise 
makers  to  jangle  your 
nerves  — no  dangerous 
lane  joints  to  swerve 
your  car. 


♦Based  on  engineering  estimate. 


Ribbons  of  velvet  smoothness . . . 
AS  PH  ALT- paved  Interstate  Highways 

THE  ASPHALT  INSTITUTE 

Asphalt  Institute  Building,  College  Park,  Maryland 


Oxen  to  Atom  3  Loeb  Papers 

Eras  Covered  In  One  Plant 
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I  By  Roy  H.  Copperud  I 


Visalia,  Calif. 

Coverage  of  oxcart  to  nuclear 
eras  is  included  in  the  centen¬ 
nial  edition  of  the  Visalia  Times- 
Delta  which  will  be  distributed 
June  25,  it  is  announced  by 
Robert  M.  Speidel,  editor  and 
publisher. 

The  150-page  issue  is  described 
as  the  largest  single  edition  ever 
published  in  Tulare  County,  long 
ranked  as  the  second  richest 
agricultural  county. 

The  Times-Delta  has  been  a 
member  of  Speidel  Newspapers, 
Inc.,  since  June  1,  1948.  Its  edi¬ 
tor  and  publisher  is  the  older 
son  of  Merritt  C.  Speidel,  fonner 
SNI  president. 

Researched  reports  for  the  edi¬ 
tion  were  collected  under  the 
direction  of  Joseph  Doctor, 
author  and  historian.  John  D. 
Seaman,  T-D  promotion  direc¬ 
tor,  was  placed  in  charge  of 
both  advertising  and  promotion. 

The  newspaper  began  as  the 
Tulare  County  Record  and  Fres¬ 
no  Expositor.  It  became  the 
Times  Delta  in  1928  when  the 
Daily  Delta  and  the  Daily  Times 
were  merged  by  their  publishers, 
Charles  A.  Whitmore  and  Morley 
Maddox. 


Burlington,  Vt. 

The  Burlington  Publishing 
Co.  and  the  St.  Albans  Publish¬ 
ing  Co.  have  been  joined  in  a 
new  corporation  which  will  print 
three  newspapers  in  a  newly- 
acquired  plant  in  St.  Albans. 
The  cities  are  approximately  23 
miles  apart. 

The  newspapers  are  the  Bur¬ 
lington  Daily  News  and  the  Ver¬ 
mont  Sunday  News,  both  now 
published  in  Burlington,  and  the 
daily  St.  Albans  Messenger, 
which  provides  a  local  section 
for  the  Sunday  paper. 

The  Daily  and  Sunday  News 
will  continue  to  have  editorial, 
business,  circulation  and  adver¬ 
tising  offices  in  Burlington.  The 
composing  room,  engraving  and 
pressroom  will  be  in  St.  Albans 
where  the  Messenger’s  staff  also 
will  continue  to  be  located. 

The  new  company  is  the  Ver¬ 
mont  Publishing  Co.,  Inc.  Pub¬ 
lisher  of  the  three  newspapers 
is  William  Loeb,  also  publisher 
of  the  Manchester  (N.  H.)  Un¬ 
ion  Leader,  New  Hampshire 
Sunday  News  and  Haverhill 
(Mass.)  Journal.  Printing  and 
press  work  for  the  Joumal  are 
done  in  the  Manchester  plant. 


E&P  is  not  a  cure-all — but  the  pressure  of  business 
can  be  relieved  with  a  subscription  prescription. 
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Don ’t  Quote  Me,  But. . . 

Lord  Acton  is  usually  quoted  as  having  said,  “All 
i  power  corrupts  .  ,  .”  but  the  uncorrupted  version  is  t 

1  “Power  tends  to  corrupt,  and  absolute  power  corrupts  i 

I  absolutely.”  Consistency  is  often  flatly  termed  the  hob- 
I  goblin  of  little  minds,  but  this  too  was  qualified,  in 
m  Emerson’s  original:  “A  foolish  consistency.” 

1  Emily  Kimbrough,  in  entitling  a  book  How  Dear  to  , 

B  My  Heart,  did  nothing  to  curb  the  prevalent  misquotation 
B  of  “How  dear  to  this  heart  are  the  scenes  of  my  child- 
I  hood”  (Samuel  Woodworth).  Thomas  Hardy  and  Ernest 
I  Hemingway  used  more  care  in  borrowing  Far  From  the 
=  Madding  Crowd  and  For  Whom  the  Bell  Tolls,  respec-  ;; 
I  tively.  Yet  Thomas  Gray  is  frequently  supposed  to  have 
m  written  it  “Far  from  the  maddening  crowd,”  and  John 
I  Donne’s  line  is  often  pluralized  to  “For  whom  the  J 
I  beUs  toll:* 

B  Rudolf  Flesch  points  out,  in  his  Art  of  Plain  Talk,  c 

I  that  Churchill’s  famous  wartime  offer  to  the  British 
m  nation,  which  is  generally  remembered  as  consisting  of 
I  “blood,  sweat,  and  tears,”  was  in  fact  “blood,  toil,  tears 
I  and  sweat.”  Flesch  comments  that  Churchill’s  intention 
g  was  to  encourage  people  in  the  war  effort,  but  that  the 
B  popular  distortion  of  what  he  said  not  only  damages  the 
■  original  rhythm,  but  ends  on  a  defeatist  note,  tears. 
g  Topsy  is  often  invoked  in  comparison  to  someone  or 
m  something  that  “jest  growed.”  Topsy’s  remark  on  this 
B  subject,  however,  was  void  of  jest:  “I  ’spect  I  grow’d.” 
g  Don  Quixote’s  avocation  of  mixing  it  with  windmills 
1  is  the  basis  for  a  popular  metaphor  signifying  quixotic 
1  (if  the  adjective  is  permissible)  effort.  This  is  generally 
g  rendered  “tilting  with  windmills.”  Should  be  “tilting  of." 

S  The  tilting  here  is  the  military  exercise  of  charging  with 
1  a  lance;  it  has  nothing  to  do  with  pinball.  Cervantes  was 
1  willing  to  “Let  the  worst  come  to  the  worst,”  and  did 
g  not  put  it  “If  worse  comes  to  worst.”  It  was  a  savage 
g  breast,  not  beast,  that  Congreve  said  music  hath  charms 
g  to  soothe. 

B  The  “cloud  no  bigger  than  a  man’s  hand”  that  has 
1  become  the  standard  metaphor  for  a  small  but  menacing 
g  omen  was  pristinely  “There  ariseth  a  little  cloud  out 
g  of  the  sea,  like  a  man’s  hand.”  This  is  from  the  Bible, 

I  as  are  some  other  warped  quotations.  The  “prophet  with- 
1  out  honor  in  his  own  country”  is,  more  precisely,  "not 
g  without  honor  except  in  his  own  country.”  Money  is  un- 
g  duly  berated  as  the  root  of  all  evil,  but  it  is  the  love 
g  of  money  that  the  Bible  scores  off.  This  at  least  offers 
1  the  rich  more  comfort  than  the  pronouncement  that  it 
g  is  easier  for  a  camel  to  go  through  the  eye  of  a  needle, 
g  than  for  a  rich  man  to  enter  into  the  kingdom  of  God. 

S  “The  voice  crying  in  the  wilderness”  is  correctly  “the  I 
5  voice  of  one."  And  it  is  not  o  fall.  Anally,  that  pride 
g  goeth  before,  as  in  the  popular  misconception;  rather, 

J  “Pride  goeth  before  destruction,  and  an  haughty  spirit 
s  before  a  fall.” 

I  Shakespeare,  inevitably,  has  also  been  the  victim  of 
g  inexact  quotation,  sometimes  involving  the  choice  of 
3  prepositions.  It’s  “such  stuff  as  dreams  are  made  on" 
g  (not  of) ;  and  “Hoist  with  (not  by)  his  own  petard." 
g  Shakespeare  painted,  rather  than  gilded,  the  lily:  “To 
I  gild  refined  gold,  to  paint  the  lily.” 

B  “Alas,  poor  Yorick,”  we  hear  it  declaimed,  “I  knew 
g  him  well.”  But  the  lines  run  “I  knew  him,  Horatio;  a 
I  fellow  of  infinite  jest,  of  most  excellent  fancy.”  It  was 
3  not  “a  poor  thing,  but  my  own,”  but  rather  “An  iU- 
g  favored  thing,  sir,  but  mine  own.”  If  somewhere  Shake- 
g  speare’s  spirit  is  watching  what  is  happening,  it  may 
g  be  muttering,  in  chorus  with  some  others,  “An  ill-quoted 
I  thing,  sir,  but  mine  own.” 

iiiiiiiHiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiM  12lHiiiiiNiiiiniiMnminH^^ 

EDITOR  &  PUBLISHER  foe  June  13, 


EDI 


46 


*  The  continued  development  of  a  large  organization 
depends  not  only  on  the  steady  expansion  of 
world  markets — but  also  on 
diversification  of  products.^’ 

Sir  Eric  Vansittart  Bowater  speaking  at  the  Annual 
General  meeting  of  the  Bowater  Paper  Corporation. 


Sir  Eric  Vansittart  Bowater  welcomed  more 
than  3,000  shareholders,  including  a  number 
from  the  United  States,  Canada,  Ireland, 
Sweden  and  Holland,  at  the  A  nnual  General 
Meeting  of  The  Bowater  Paper  Corporation 
Ltd.  on  June  3,  1959,  at  Ellesmere  Port, 
Cheshire,  England. 

"When  I  spoke  to  you  a  year  ago  the  out¬ 
look  was  obscure,  the  depression  in  the 
United  States  had  reached  its  lowest  ebb, 
and  the  recession  in  the  United  Kingdom 
was  adversely  affecting  the  whole  economy 
of  this  country.  Since  that  time  a  change 
for  the  better  has  taken  place  in  the  eco¬ 
nomic  climate  of  the  world  and,  generally 
speaking,  this  has  been  reflected  in  higher 
levels  of  operation  in  practically  every  in¬ 
dustry.  We  have  now  reached  the  point 
where  the  consumption  of  practically  every 
form  of  paper  products  is  on  the  up-grade 
and  it  is  reasonable  to  anticipate  that  from 
now  on  there  will  be  a  steady  improvement. 

“It  is  encouraging  to  note  that  since  the 
beginning  of  the  present  year  there  has  been 
some  increase  in  the  consumption  of  most 
paper  and  board  products,  including  news¬ 
print.  Statistics  show  that  newsprint  con¬ 
sumption  in  the  United  States  increased  by 
some  5  per  cent  during  the  four  months 
ended  April  30  last,  while  in  the  United 
Kingdom  it  is  running  at  a  rate  higher  than 
for  the  previous  year  and  there  would  not 
appear  to  be  any  reason  why  this  happier 
state  of  affairs  should  not  continue  for  the 
remainder  of  this  year. 

"Total  paper  and  pulp  production  of  the 
Bowater  Organization  in  1958  amounted  to 
1,865,000  tons.  We  are  today  the  largest 
manufacturers  of  paper  and  paper  products 
in  Europe,  and  the  third  largest  manufac¬ 
turers  of  newsprint  on  the  North  American 
continent. 

“1  would  like  to  refer  more  specifically  to 
the  several  businesses  in  which  we  are  en¬ 
gaged,  contmenting  in  the  first  place  upon 
our  major  interest  in  the  field  of  diversifica¬ 
tion,  for  the  continued  development  of  a 
large  organization  depends  not  only  on  the 
steady  expansion  of  world  markets — but  also 
on  the  diversification  of  products.” 

Common  Market  Opportunities 

The  Bowater-Eburite  group,  representing 
the  packaging  interests  of  the  Bowater  Or- 
ganiption,  had  a  satisfactory  year,  despite  in- 
^nsive  competition,  the  Chairman  reported, 
^nsolidated  trading  surplus  amounted  to 
fl.630,000,  an  increase  of  more  than 
£200,000.  The  number  of  self-service  stores 
m  the  United  Kingdom  has  continued  to  in¬ 
crease,  he  noted,  offering  greater  scope  for 
packaged  sales,  and,  thus,  for  packaging 
materials. 

We  have  taken  the  decision  to  move 
afield,”  the  Chairman  continued. 

The  opportunities  presented  by  the  con¬ 
ception  of  a  European  Free  Trade  Area 
have  been  the  subject  of  a  detailed  examina¬ 
tion.  There  are  considerable  opportunities 


in  Europe  for  some  of  the  businesses  in 
which  we  are  engaged,  and  therefore  we 
have  decided  to  establish  foot-holds  in  the 
Common  Market  where  we  have  acquired 
or  are  in  the  process  of  acquiring  businesses, 
initially  in  Belgium  and  Italy,  which  we  be¬ 
lieve  to  be  readily  capable  of  development.” 

One  of  these  new  ventures  is  a  company 
formed  by  Bowater  and  Scott  Paper  Com¬ 
pany  in  cooperation  with  a  Belgium  com¬ 
pany.  Called  Bowater-Scott  Continental  S.A., 
it  has  a  tissue  converting  mill  in  Belgium. 

“Bowaters  United  Kingdom  Pulp  and  Paper 
Mills — the  largest  of  our  U.K.  subsidiaries 
— operated  its  four  mills  at  a  slightly  lower 
level  than  in  the  previous  year,  due  essen¬ 
tially  to  the  lower  demand  for  newsprint,” 
Sir  Eric  stated.  "However,  production  of  a 
wide  range  of  magazine  and  other  printing 
and  packaging  papers  was  at  a  higher  level 
than  previously. 

“Currently  all  our  U.K.  mills  are  operat¬ 
ing  substantially  to  capacity  and  it  is  per¬ 
haps  now  reasonable  to  hope  that  they  may 
be  able  to  continue  to  do  so  throughout  the 
remainder  of  the  year.” 

North  American  Operations 

Turning  to  the  North  American  scene, 
where  the  affairs  of  the  Organization  are 
administered  by  The  Bowater  Corporation 
of  North  America  and  where  more  than  70 
per  cent  of  its  manufacturing  assets  are 
located,  the  Chairman  said:  “Due  to  the 
decline  in  newsprint  demand  which  mani¬ 
fested  itself  in  the  closing  months  of  1957 
and  continued  in  1958,  appropriate  adjust¬ 
ments  had  to  be  made  in  the  operating 
schedules  of  the  North  American  subsidi¬ 
aries:  moreover,  the  upward  trend  of  wages, 
costs  of  materials,  supplies  and  distribution 
continued,  although  the  effects  of  these  and 
the  slightly  lower  level  of  production  were 
to  some  extent  offset  by  further  improve¬ 
ments  in  efficiencies  and  economies  of  oper¬ 
ation.  Consolidated  profits  on  trading  for 
the  year,  at  $30,400,000,  were  only  5  per 
cent  less  than  for  the  previous  year. 

“Very  recently  there  has  been  a  further 
definite  improvement  in  consumption  of 
newsprint  in  the  U.S.,  which  represents  a 
healthy  and  encouraging  situation  and  may 
well  prove  to  be  the  turning  of  the  tide  for 
the  newsprint  industry  on  the  North  Amer¬ 
ican  continent.” 

Discussing  the  North  American  develop¬ 
ment  program.  Sir  Eric  noted  that  “the 
total  of  our  fixed  assets  in  North  America 
today  approaches  $300  million.  Capital  ex¬ 
penditures  incurred  by  these  operating  sub¬ 
sidiaries  in  1958  amounted  to  $44  million. 
This  expenditure  in  the  main  was  related  to 
the  completion  of  the  fourth  paper  machine 
and  the  power  plant  extensions  at  the  Ten¬ 
nessee  mills  of  Bowater  Southern  Paper 
Corporation,  and  to  the  construction  of  the 
sulphate  pulp  mill  by  Bowaters  Carolina 
Corporation  of  Catawba,  South  Carolina, 
which  is  expected  to  come  into  production 
this  summer. 


“With  the  addition  of  its  fourth  machine 
last  December,  Bowaters  Southern  Paper 
Corporation,  Calhoun,  Tenn.  is  now  the 
largest  newsprint  mill  in  the  United  States. 
This  pre-eminent  position  was  attained  in 
only  four  and  a  half  years,  the  original  mill 
having  come  into  operation  in  the  summer 
of  1954.” 

The  Corner  Brook  mills  of  Bowater’s 
Newfoundland  Pulp  and  Paper  Mills  con¬ 
tinued  to  be  plagued  by  the  aftermath  of 
the  fire  that  occurred  in  the  previous  year. 
Sir  Eric  reported.  The  rehabilitation  of  four 
machines  is  now  completed  and  their  oper¬ 
ating  efficiency  is  at  a  level  higher  than  ever 
previously  achieved. 

Commenting  on  the  directors'  dividend 
recommendation  on  the  ordinary  shares  for 
the  year  1958,  the  Chairman  stated:  “We 
came  to  the  conclusion,  after  prolonged  and 
careful  consideration,  that  the  moment  had 
not  yet  arrived  when  we  should  recommend 
any  increase  in  the  dividend  rate.  In  reaching 
this  conclusion  at  that  time  we  had  regard 
for  the  then  somewhat  uncertain  trading 
conditions  that  persisted  in  relation  to  some 
of  the  industries  in  which  we  are  engaged. 

“I  am  confident  that  in  all  the  circum¬ 
stances  you  will  endorse  the  wisdom  of  our 
decision  and  will  rest  content  for  the  moment 
with  the  rate  of  dividend  the  same  as  that 
for  the  previous  year,  in  the  hope  of  better 
things  to  come. 

Favorable  Operations  Seen 

“Today  the  situation  seems  clearer  and  1 
am  more  strongly  than  ever  of  the  opinion 
that  the  problems  imposed  by  these  un¬ 
certainties  are  being  and  will  be  overcome, 
although  it  is  still  too  early  to  predict  the 
outcome  for  the  current  year,  but  from 
figures  so  far  available  it  would  not  be  un¬ 
reasonable  to  assume  that  if  the  present 
level  of  costs  and  operations  can  be  held, 
the  results  for  the  current  year  might  well 
approximate  those  for  1959. 

"The  total  ordinary  dividend  paid  or  rec¬ 
ommended  for  the  year  is  2s.  6d.  per  £1 
stock  unit  before  deduction  of  United  King¬ 
dom  income  tax,  while  earnings  attributable 
to  the  ordinary  stockholder,  again  before 
deduction  of  tax,  were  equivalent  to  8s.  2d. 
per  £1  stock  unit. 

“It  would  seem  to  me  that  with  the  turn 
of  the  tide  which  has  now  undoubtedly 
taken  place,  we  can  look  forward  to  the 
years  that  lie  ahead  with  the  same  implicit 
confidence  which  has  governed  all  our  deci¬ 
sions  and  been  the  basis  of  our  thinking 
since  the  period  following  upon  the  termina¬ 
tion  of  the  war.” 

Stockholders  will  automatically  receive 
copies  of  the  complete  speech  by  Sir  Eric 
Bowater,  Chairman  of  the  Corporation. 
Copies  will  also  be  available  to  others  who 
are  interested  on  application  to:  The  Secre¬ 
tary-Treasurer,  The  Bowater  Corporation  of 
North  America  Limited,  1980  Sherbrooke 
Street  West,  Montreal  25,  Canada. 
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New  legibility  face . . . 


FOR  STRENGTH 
AND  CHARACTER 


Windsor 


This  is  Windsor ...  a  striking 
addition  to  Intertype’s  great 
ruling  family  of  newspaper  text 
faces.  Big  and  opulent  in  design 
it  adds  strength  and  character 
to  the  publication. 

Windsor  provides  maximum 
readability.  Strong  serifs  mar¬ 
shal  letters  into  words  for  easy 
reading.  Letters  are  free  of  ink 
traps.  Reproduction  is  clean, 
even  under  the  severe  pressure 
of  dry  mat  molding.  Windsor 
brings  a  vigorous  tone  to  the 
modern  news  page.  It  has  a 
pleasing  contrast  between  thick 
and  thin  elements.  It  invites 
readership  through  balanced 
use  of  color  and  white  space. 

Windsor  Bold  is  designed  to 
provide  ample  contrast  while 
preserving  the  characteristics 
of  its  lightface  counterpart — a 
feature  not  ordinarily  found  in 
t3i)e  faces  cut  for  news  setting. 

Intertype  Windsor  with  Bold 
is  now  available  in  8  Vi  and  9 
point  sizes.  Select  Windsor  to 
reflect  the  strength  and  char¬ 
acter  of  your  publication. 


INTERTYPE  COMPANY 


A  OiVition  of  Harris-tnfortypo  Corporation 
360  Furman  Street,  Brooklyn  1,  New  York 
New  York,  Chicago,  Cleveland,  Son  Francisco,  Los  Angeles,  New  Orleans,  Boston 
In  Canada;  Toronto  Type  Foundry  Compony  limited, 

Toronto,  Montreal,  Winnipeg,  Vancouver,  Hollfox 


Intertype  is  a  registered  trademark 
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PIsnt  *  Equipment 

ONCE-A-MONTH  E&P  REPORT 
ON  TRENDS  AND  DEVELOPMENTS 


ANPA  Devises 
Formulas  for 
Holiday  Colors 

Concocting  standard  inks  for 
“holiday  colors”  is  the  newest 
project  of  the  ANPA  Mechani¬ 
cal  Department. 

What  are  the  right  blends  for 
Fourth  of  July  red  and  blue?  .  .  . 
the  correct  yellow  for  the 
Thanksgiving  pumpkin?  .  .  .  the 
most  likely  red  and  green  for 
Yuletide  holly? 

The  ink  testing  service  will 
come  up  with  the  recommended 
hues  soon,  according  to  Richard 
E.  Lewis,  department  manager. 
He  reminded  that  the  depart¬ 
ment  stands  ready  at  all  times 
to  provide  formulas  for  match¬ 
ing  colors  on  newspaper  ads  and 
editorial  material. 

*  *  * 

Stresses  Uniformity 

Mechanical  progress  in  news¬ 
paper  ROP  color  depends  largely 
on  greater  uniformity  in  color 
by  adhering  to  ANPA-AAAA 
standards,  in  the  opinion  of  Roy 
Carroll,  president  of  Sinclair  & 
Carroll  Co.,  manufacturer  of 
processed  color  inks. 

“There  are  still  some  ‘indi¬ 
vidualists’  in  the  newspaper 
business  who  don’t  adhere  to 
the  suggested  ANPA-AAAA 
standards  in  processed  color 
inks,”  said  Mr.  Carroll.  “I  feel 
it  is  important  that  all  news¬ 
papers  printing  ROP  color  follow 
these  standards.” 

Began  Research  in  1937 

Speaking  from  long  experi¬ 
ence  in  the  field  of  printing  inks 
for  both  newspapers  and  maga- 
lines,  as  well  as  color  commer¬ 
cial  printing,  Mr.  Carroll  em¬ 
phasized  that  quality  processed 
inks  are  es-sential  to  good  ROP 
c^r  reproduction.  His  finn  has 
teen  active  in  the  newspaper 
field  since  1937,  when  Sinclair  & 
Carroll  offered  its  color  inks  to 
the  Milwaukee  (Wis.)  Journal. 
Today,  S&C  furnishes  color  inks 
fo  many  important  newspapers, 
coast  to  coast. 

Back  in  the  ’30’s,  Mr.  Carroll 
nnd  his  associates  worked  closely 
^th  the  late  John  Keating,  then 
prMuction  manager  of  the  Jour¬ 
nal,  and  his  assistant,  Joe  Mc- 

ullen,  who  later  succeeded  Mr. 
acting  at  the  Journal. 

Both  Mr.  Keating  and  Joe 
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RULE  DROPPER — Some  people  are  name-droppen  but  this  new  Fair- 
child  Teletypesetter  device  is  a  rule  dropper.  It  automatically  places 
separation  rules  between  classified  ads,  set  either  by  manually-operated 
or  tape-operated  linecastinq  machine. 


McMullen  encouraged  us  to  the 
point  that,  after  10  years,  we 
were  successful  in  producing 
ROP  color  standards  that  today, 
with  minor  improvements,  are 
being  used  nation  wide,”  said 
Mr.  Carroll.  “These  standards 
are  incorporated  in  the  ANPA- 
AAAA  standardization  of  ROP 
color  inks.  Newspapers  can  ob¬ 
tain  these  inks  from  ink  manu¬ 
facturers  by  insisting  upon  the 
ANPA-AAAA  standards.” 

Agencies  Are  Delighted 

Advertising  agencies,  he 
added,  are  delighted  with  the 
present  standards  which  assure 
uniform  reproduction  of  national 
ROP  color  ads  as  far  as  color 
tones  are  concerned.  News¬ 
papers,  in  turn,  find  the  process 
color  inks  give  increased  mileage 
and  better  reproduction,  he 
pointed  out. 

“Quality  processed  inks  are 
equally  essential  for  good  uni¬ 
form  reproduction  of  ROP  color 
as  are  improved  color  plates, 
mats  and  other  printing  tech¬ 
niques,”  said  Mr.  Carroll. 

Looking  back  over  the  years, 
Mr.  Carroll  told  E&P  that  prog¬ 
ress  has  been  tremendous  in  the 
.spread  of  ROP  color  across  the 
country  by  increased  numbers 
of  newspapers,  whose  "color 
teams”  are  constantly  .striving 
to  improve  the  quality  of  repro¬ 
duction. 

“Looking  ahead,”  he  said,  “in¬ 
creased  research  into  new'sprint, 
inks  and  printing  techniques  will 
result  in  greater  use  of  ROP 
color  in  newspapers.” 

The  late  John  J.  Carroll  and 


the  late  Ed  Sinclair  teamed  up 
in  1923  to  establish  the  firm  of 
Sinclair  &  Carroll.  Both  were 
experienced  craftsmen  and 
understood  the  importance  of 
quality  inks  in  the  field  of  print¬ 
ing.  Mr.  Sinclair  died  in  1928 
and  the  elder  Carroll  died  in 
1948,  when  his  son  Roy  took 
over  as  president  of  the  com¬ 
pany. 

Associated  with  Roy  Carroll 
are  five  brothers:  W.  F.  Carroll, 
vicepresident  in  charge  of  the 
New  York  office;  J.  F.  Carroll, 
vicepresident  in  charge  of  the 
Chicago  plant;  along  with  Tom 
and  Ed  Carroll  in  Chicago,  and 
Charles  Carroll  in  New  York. 

• 

Mat  Eliminates 
All  Hand-Packing 

Wood  Flong  Corporation,  of 
Hoosick  Falls,  N.  Y.  has  an¬ 
nounced  the  successful  comple¬ 
tion  of  research  and  testing,  re¬ 
sulting  in  a  one-piece,  no-pack 
mat  that  will  completely  elimin¬ 
ate  hand  packing. 

New  “Super  Flongs”  are  able 
to  give  .005  to  .010  more  space 
depth  than  previou.sly  obtainable 
in  the  Wood  no-pack  mat.  This 
means  space  depth  of  .035  and 
more  are  obtainable. 


Crabtree  Order 

Montreal 
Montreal  Gazette  has  ordered 
eight  Crabtree  super-color  press 
units,  with  three  inbuilt  color 
cylinders,  reelstands,  for  instal¬ 
lation  in  September  1960. 


Rule  Dropper 
Will  Expedite 
Classified  Ads 


Fairchild  Graphic  Equipment 
has  developed  a  device  which 
automatically  inserts  either  steel 
or  lead  rules  between  classified 
ads  as  type  is  being  set. 

Known  as  the  “Horizontal 
Rule  Dropper,”  the  unit  is  at¬ 
tached  to  a  linecasting  machine 
directly  above  and  slightly  to 
the  right  of  the  outside  galley. 

The  device  can  be  operated 
either  manually  or  by  Teletype¬ 
setter  tape.  When  operated  by 
Teletypesetter,  the  steel  or  lead 
i-ules  are  dropped  automatically 
at  the  proper  time  from  a  signal 
in  the  perforated  tape. 

When  the  linecasting  machine 
is  operated  manually,  the  rules 
are  dropped  by  the  flick  of  a 
switch,  located  adjacent  to  the 
linecasting  machine  keyboard. 

The  Rule  Dropper  can  be  used 
with  either  steel  or  lead  rules 
having  a  thickness  of  2  or  4 
points  and  a  length  of  9  to  12 
picas. 

• 

New  Press  Drive 
Converts  Static  Power 

A  new  adjustable  speed  D-c 
group  press  drive  for  newspa¬ 
per,  rotogravure  and  magazine 
web-fed  presses  has  been  de¬ 
veloped  by  Cutler-Hammer  Inc., 
Milwaukee. 

Called  the  D-c  Webmaster, 
the  drive  extends  the  already 
proven  principle  of  static  power 
conversion  to  the  newspaper  and 
printing  industry. 

Webmaster  makes  use  of  com¬ 
pact  static  power  conversion 
units  to  replace  heavy  and  cum¬ 
bersome  motor-generator  con¬ 
version  equipment.  Not  only  does 
this  result  in  simplified  circuitry 
and  a  savings  in  space,  but  by 
eliminating  virtually  all  mov¬ 
ing  and  wearing  parts,  mainte¬ 
nance  is  reduced  to  a  minimum. 

Heart  of  the  Webmaster  is  a 
magnetic  amplifier  utilizing  re¬ 
actors  and  silicon  rectifiers.  This 
combination  provides  extremely 
flexible  stepless  speed  control. 
Press  speed  is  virtually  inde¬ 
pendent  of  the  load  because  the 
speed  of  the  motor  is  related 
directly  to  the  Webmaster’s  volt¬ 
age  output.  This  output  voltage 
is  regulated  to  a  constant  level. 
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An  attempt  to  cut  down  ex¬ 
pensive  non-productive  opera¬ 
tions  in  the  composing  room  will 
be  made  by  the  Hackensack 
(N.  J.)  Bergen  Evening  Record 
when  it  puts  into  effect  next 
month  a  unit  charging  system 
for  advertisers’  corrections. 

Kenneth  C.  Doty,  comptroller 
of  the  newspaper,  gives  this  ex¬ 
planation  of  the  plan: 

Composing  room  salaries  rep¬ 
resent  93  percent  of  our  total 
cost  in  the  operation  of  the  proof, 
hand  composition  and  machine 
composition  departments.  We 
think  that  by  making  as  many 
hours  as  productive  as  possible, 
we  will  be  able  to  keep  our  costs 
in  line. 

The  greatest  loss  of  production 
in  our  composing  room  is  due 
to  Author’s  Alterations,  Office 
Corrections  and  Miscellaneous. 
The  time  represented  by  these 
three  items  in  1958  equalled 
18.7  percent  of  total  time  worked 
on  advertising  copy. 

We  believe  we  must  decrease 
AA  time  before  we  can  effec¬ 
tively  reduce  office  corrections. 
To  this  end,  and  believing  that 
advertisers  are  not  fully  aware 
of  the  cost  of  corrections,  we  will 
start  a  new  method  of  charging 
for  AA’s  on  July  1.  Our  present 
charge  of  $5  an  hour  after  a 
20-minute  grace  period  was  in¬ 
tended  not  to  penalize  the  adver¬ 
tiser  but  to  recover  our  dupli¬ 
cated  costs  and  be  fair  to  the 
vast  majority  of  advertisers  who 
did  not  require  corrections. 
Under  the  new  plan,  our  charge 
w'ill  be  75  cents  per  unit  after 
five  units  allowed  free  and  a 
flat  $2  handling  charge.  A  unit 
is  defined  as  one  line  of  type  of 
a  single  face,  size  and  measure. 


NEW  TIME  SAVER  in  the  mechanical  department  of  the  Oklahoma 
City  (Okla.)  Oklahoman  and  Times  is  the  electronic  Selecto  Spacer, 
operated  here  by  James  Stuckey,  machinist.  The  device  "reads"  a  line 
ahead  of  the  TTS  control  to  add  extra  space  material  to  short  lines. 
Nine  tape-operated  linecasting  machines  in  the  plant  are  equipped  with 
Selecto  Spacers,  at  a  cost  of  about  $7,000. 


MtOOUCTtON  raODUCTS  FOt 
THE  ORAPHIC  ARTS 
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CARLSON  Hl-lO  NEWSPAPER  CHASE 
CARLSON  SHELL  PLATE  FINISHER 
ROP  COLOR  separations 


for  Outstanding  Performance 
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PRINTING 


. Utilize  the  economical, 

convenient  Cold  Type  Process 

BUILT  IN  2  SIZES 
AVAILABLE  IN 
1,  2,  3  or  4  UNITS 
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Etching  Machine 
Speeds  Quality 
Copper  Plates 

Chicago 

A  powderless  etching  machine, 
installed  in  the  Chicago  Tribune 
color  engraving  department,  is 
producing  copper  plates  of  su¬ 
perior  quality  and  with  better 
middle  tone  and  plate  depth. 

The  Master  machine  was  de¬ 
veloped  by  Photo  Engravers  Re¬ 
search,  Inc.,  in  conjunction  the 
Master  Sales  and  Service  Corp. 
The  powderless  etching  machine 
eliminates  the  need  to  dust  the 
copper  plate  with  dragon’s  blood, 
because  the  etching  solution  con¬ 
tains  chemicals  which  form  an 
acid  resistant  automatically, 
Harold  Grumhaus,  Tribune  pro¬ 
duction  manager,  explained. 

The  machine  holds  22  quarts 
of  solution,  containing  iron 
chloride,  addograph,  ammonium 
sulphate  and  isopropanolamine, 
which  will  etch  2,400  square 
inches  of  copper,  or  about  six 
large  plates.  A  heating  element 
on  the  machine  keeps  the  solu¬ 
tion  at  a  constant  temperature 
of  75  degrees. 

Copper  halftone  plates,  which 


UH  mn  sp$ee 
with  the 

POWER  of 
COLOR! 


▼  ROP 
NEWSPAPER 
ROLLERS 

Notional  advertisers  demand  qual¬ 
ity  when  they  boy  newspaper  color 
space!  Assure  yourself  of  this  valu¬ 
able  market.  Ideal  has  stabilized 
the  performance  of  DX  ROP  News¬ 
paper  Rollers,  proved  them  in  the 
tremendous  runs  of  leading  metro¬ 
politan  dailies.  Get  your  share  of 
this  growing  market! 

Regrinding 
facilities 
available 
near  you! 


Plate  Cost  Is  High 
In  Direct  Printing 


A  comparison  of  costs  of 
stereotype  plates  and  engrateii 
plates  for  direct  printing,  pre¬ 
pared  by  the  ANPA  Reseani 
Institute,  gives  a  distinct  ad¬ 
vantage  to  the  former. 

Direct  plate  cost  is  summar¬ 
ized  at  $9.77  for  labor  and  ma¬ 
terials  on  a  single  plate  produc¬ 
tion  basis,  as  against  $1.19  fora 
stereo  plate. 

The  study  was  initiated  by  the 
Institute  engineers  to  indicate 
where  improvement  was  needed 
in  the  direct  plate  process.  A 
foreword  says  the  report  is  not 
meant  to  discourage  entry  into 
AN  ACHIEVEMENT — Lou  Greenwood,  left,  production  manager  of  direct  plate  printing,  but  simply 
Young  &  Rubicam,  and  Herb  Cox,  mechanical  superintendent  of  the  to  help  identify  the  deadline  and 
New  York  Post,  compliment  each  other  on  the  Jell-O  preprinted  four-  expense  factors  that  may  or  may 
color  ad  that  ran  May  7.  The  High  Fidelity  ad,  believed  to  be  a  ’•first"  overcome  by  its  advant- 

m  a  tabloid  format  newspaper,  was  arranged  to  read  honzontaily 

across  a  double-spread.  ,  j 

Detailed  breakdowns  are  given 

-  for  finding  respective  costs  in  I 

ns—a. _ I  time,  materials,  etc. 


foi-merly  took  one  hour  to  etch,  pjntard,  MerbHZ 
can  now  be  etched  m  the  ma-  „  ju  *i,ii,a 
chine  in  seven  minutes.  Engrav-  H63d  HerflCK  IIIK  COi 

r„r'"Z;  a*  the  For  Ink  Supply 

pared  with  the  former  three  ^“Herrtk  I’rik  cLVp  JJ.  Omah.,  N* 

*  *  «  (news,  lithographic  and  print-  A  couple  of  ti uck  drivers  saw 

ri iM  .u-  inks)  of  East  Rutherford,  Omaha  World-Htrm 

,1  CO  at  me  officers  were  elected,  recently.  So  did  passersby. 

Chemco  Photoproducts  Com-  John  J.  Fields  III  was  elected  Reason :  a  55-gallon  drum  of 
pany,  Inc.,  Glen  Cove,  N.  Y.,  chairman  of  the  Board,  and  Ted  ruptured  as  a  ®nipmrat 

also  has  designed  a  machine,  the  Pintard  was  elected  president  of  ink  was  being  delivered  to  tne 
Kopr-Matic,  for  the  powderless  and  Charles  H.  Merbitz,  execu-  paper. 

copper  etching  process  developed  tive  vicepresident  and  general  drum  split  open  in  w 

by  Photoengravers  Research,  manager.  semi-trailer  as  it  stood  in  me 

Inc.  Mr.  Pintard,  with  the  Herrick  paper’s  parking  lot.  The  ^ 

The  Kopr-Matic  incorporates  organization  since  1939,  except  dripped  through  the  truck  floor 
a  four-paddle  system  which  for  three  years  when  he  was  in  to  the  concrete  parking  lot. 
makes  possible  unusally  even  business  for  himself,  is  an  ex-  Workers  cleaned  it  up  as  w 
etching  over  the  maximum  20"  marine,  a  native  of  Pennsyl-  as  they  could,  using  shovels  M 
X  24"  plate  size.  The  plate  is  vania  and  now  a  resident  of  other  gear.  In  the  process  t  ey 
also  rotated,  with  periodic  re-  Ramsey,  N.  J.  daubed  themselves.  .  .  -  h, 

versal  to  further  promote  even  Mr.  Merbitz,  employed  in  the  get  the  remaining  ink  in 

etching.  graphic  arts  field  for  over  20  the  building,  a  carpet  pa^ 

The  Kopr-Matic  utilizes  a  full  years,  has  been  Herrick’s  South-  tiad  to  be  laid  the  buildings 
size,  12-gallon  bath  tank  which  em  representative  for  the  past  length  on  which  to  roll  the  i 
will  enable  engravers  to  deep  four  years.  He  resides  in  Metu-  daubed  dnims.  By  a  sort  of  o 


Red  Carpet  Laid 


Chemro  Machine 
Chemco  Photoproducts  Com- 


Omaha,  Neb. 
A  couple  of  truck  drivers  siw 


etch  a  sufficient  number  of  flats  chen,  N.  J. 
without  costly  bath  changes. 


Goss  Press  Installed 
In  Mexico  City  Plant 

Chicago 

The  newest  press  in  Mexico 


Linofilm  System 
At  N.Y.  News 


set  printing  process,  the  paper 
blanket  became  a  red  carpet  be¬ 
fore  the  chore  was  completed. 

The  name  of  the  unfortunate 
truck  firm;  Red  Ball  Transfer 


Ludlow  Promotes 

The  newest  press  in  Mexico  After  more  than  two  years  Eorrari  Ia 
City,  a  five-unit  Goss  Headliner,  of  field-testing,  the  Linofilm  Sys-  niaiiagB 

was  put  into  operation  recently  tern  of  photocomposition  is  be-  Frank  J.  Ferrari  has  been  ap- 
I  at  the  plant  of  the  Excelsior,  ing  established  at  the  New  York  pointed  New  York  District  Man- 
This  installation  consisted  of  News  with  the  first  installation  ager  for  the  Ludlow  Typograpb 
five  Goss  Headliner  units  with  of  production  models  in  any  Company.  He  succeeds  James  A 
Tension  Lockup,  four  2-page  newspaper  plant.  We.sthaver  who  is  now  associ- 

j  portable  fountains,  a  General  One  photographic  unit  and  ated  with  the  Pittsburgh  Whitt 
Electric  Drive  unit  and  auxiliary  two  keyteards,  as  well  as  a  com-  Metal  Company, 
plate  making  equipment  in-  poser  and  auxiliary  equipment,  Mr.  Ferrari  started  workmg 
eluding  the  Goss  Plate  Perfec-  have  been  ordered.  All  editorial  for  the  Ludlow  Company  in  IM" 
tor  and  a  Tension  Miller.  content  of  the  Coloroto  Maga-  as  a  service  representative  ® 

The  Excelsior  is  publi.shed  by  zine  is  now  photocomposed.  The  the  New  York  area.  Prior  to 
the  Limited  Cooperative  Society  staff  consists  of  six  operators  joining  the  Ludlow  Compel 
which  is  headed  by  Rodrigo  de  and  three  machinists,  in  addi-  Frank  had  been  the  mechanic^ 

,  Llano,  director  and  Gilberto  tion  to  three  foremen,  one  for  superintendent  of  the  Atlanta 
1  Figueroa,  general  manager.  each  shift.  City  (N.  J.)  Daily  World. 

EDITOR  &.  PUBLISHER  for  June  13,  19» 
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Foster’s  Store 
Admits  2  Partners 

Philadelphia 
Two  new  vicepresident  posts 
have  been  created  for  Hans 
Weiss  and  Stephen  Mucha  at 
Foster’s  Complete  Department 
Store  for  the  Graphic  Arts  In¬ 
dustry. 

All  three  Foster 


President  James  S.  Copley  of  *’**'^^ 

American  Newspaper  Publishers  ‘  •  JP  | 

Association  Research  Institute,  J 

Inc.  has  announced  that  Charles  . 

H.  Tingley,  the  new  managing  ■ 
director  of  Research  Institute, 
will  take  office  on  June  15.  Cyrus 
L  MacKinnon  will  for 

a  period  of  aiding  Mr. 

Tingley.  Mr.  MacKinnon  will 
take  another  position  the  Chi- 

cago  area,  where  he  now  resides,  u  t*  i 

when  he  leaves  Research  Insti-  Charles  H.  Tingley 

Company  at  Providence,  Rhode 
The  headquarters  office  of  Re-  island,  and  New  Bedford,  Con- 
search  Institute  will  occupy  a  necticut,  installing  industrial 
part  of  the  19th  floor  at  750  engineering  programs  under  the 
Third  Avenue  where  the  head-  direction  of  consultant  manage- 
quarters  of  ANPA  now  uses  the  ment  engineers. 

In  World  War  II  he  served 
From  Con^iultant  Firm  from  1942  to  1945 

(J.  G.)  in  the  Navy,  being  a 
carrier  based  torpedo  bomber 
pilot  in  both  the  Atlantic  and 
Pacific  theaters. 

Mr.  Tingley  was  graduated 
from  the  University  of  Rhode 
Island  with  a  B.  S.  degree  in 
business  administration  in  1942. 

He  is  married,  with  three  chil¬ 
dren  and  resides  at  Westfield, 

New  Jersey. 

ANPA’s  Mechanical  Depart¬ 
ments  and  a  variety  of  internal  ^  transferred  to  the  will  retain  the  presidency, 

and  administrative  matters,  and  Research  Institute  at  a  date  • 

management'^*e^^utives°^or'^^  Committee  and  the  Mechani  -  Spacious  New  Home 


companies 

have  just  completed  their  own 
expansion  programs  and  com¬ 
plete  separation  of  quarters. 

Mr.  Weiss  will  be  vicepresi- 
dent-General  Manager,  and  Mr. 

Mucha,  Vicepresident,  Sales 
Manager. 

Hans  E.  Weiss  received  his 
basic  training  in  printing  at  the 
Ullstein  Publishing  Company’s 
plant  in  Berlin-Tempelhof.  He 
has  held  positions  in  the  pro¬ 
duction  departments  of  Westcott 
and  Thomson  Inc.,  typographers 
and  platemakers  and  with  Pearl 
Pressman  Liberty  Printing  and 
Lithographing  Co.,  both  of 
Philadelphia.  He  has  been  in 
T  ipiit  charge  of  production  and  plant 
as  i^ieut.  operations  at  Smith  Edwards 

Co.  for  the  past  two  years.  i  n  «  i* 

Steve  Mucha’s  graphic  arts  111  3  COUIltiCS 
experience  for  the  past  10  years  ,,  ..  j  /v  „  \ 

has  been  with  An^erican  Type  weekly  A t«;ood  (Kans.) 

Founders  in  the  capacity  of  e^  Citi^-Patrxot  do^  get  around 
gineer  on  cameras  and  photo-  7"  both  during  and  after  print- 
typesetting  equipment,  salLman  score :  three  iss^s 

and  then  ATF  branch  manager-  m  three  different  towns 

ship  in  Cleveland  and  Phila-  ^  three  different  counties, 
delphia  Recently  co-publishers  Fred 

T  t'  c _ aod  Arden  Hale  ran  off  their 

paper  for  the  last  time  on  their 
old  Babcock  press. 

While  their  new  Miehle  was 
being  installed  they  took  the 
paper  to  St.  Francis  in  Chey¬ 
enne  County  to  have  it  printed. 
Allendale,  S.  C.  The  following  week  installa- 
The  Allendale  County  Citizen  tion  of  the  Miehle  was  not  com- 
and  the  Hampton  County  Guard-  pleted  and  again  the  paper  was 
ian,  weekly  newspapers,  have  taken  to  St.  Francis.  During 
occupied  their  spacious  new  $10,-  the  press  run  a  shaft  froze  and 
000  building  on  Fairfax  road  broke  some  gears, 
here.  Tom  O’Connor,  editor  and  The  Hales  packed  up  their 
publisher  of  the  two  newspapers,  page  forms  and  took  them  to  the 
said  he  left  behind  an  old  Colby  (Kans.)  Free  Press-Trib- 
cluttered  roll-top  desk.  une  plant. 


MASKED  MAN  is  Gene  Denton, 
press  foreman  of  the  Klamath 
Falls  (Ore.)  Herald  and  News, 
who  models  an  aluminum  breather 
mask  for  protection  against  ink 
mist.  The  masks  can  be  bought 
for  50c  and  purifying  pads  cost 
about  a  penny  each. 


search  Institute  from  Booz, 
Allen  &  Hamilton,  management 
consultants.  With  that  concern 
he  was  responsible  for  personnel 
functions  affecting  professional 
staff  including  appraisal  and  de¬ 
velopment,  screening  of  candi¬ 
dates,  salary  administration, 
etc.,  for  the  Eastern  region.  He 


period  was  manager  of  their 
fully  integrated  plant  at  Kearny, 
flew  Jersey,  producing  asphalt 
ind  vinyl  asbestos.  He  initiated 
*  significant  cost  reduction  pro- 
^m  and  was  responsible  for 
■ne  machine  experimentation 
*’nich  resulted  in  a  highly  suc- 
^sful  new  product  design. 

^en  he  first  went  with  the 
concern  he  installed  and  super- 
Jjsed  the  personnel  function  of 
wngoleum’s  major  plant  which  Lanston  Monotype  Company 
deluded  employment,  training,  has  announced  plans  for  a  per- 
^rty,  medical,  plant  protection  manent  demonstration  and  dis- 
^d  custody  services.  play  area  at  its  Chicago  office. 

,^ni  1947  to  1953  he  was  The  company’s  complete  line 
Lorraine  Manufacturing  of  photo-mechanical  equipment 
Company,  Pawtucket,  Rhode  Is-  will  be  available  for  demonstra- 
manufacturers  of  worsted  tion.  The  Chicago  office  of  Lan- 
^rira,  being  assistant  general  ston  is  in  the  Transportation 
®Perintendent  and  director  and  Building,  608  South  Dearborn 
one  time  director  of  industrial  Street. 

®^eering.  He  was  time  study  Nelson  Griswold  has  joined 
^methods  engineer  when  with  the  sales  department  of  Lanston 
ternational  Braid  Company,  and  has  been  assigned  to  the 


Sava  up  to  4  rolli  of  nowspriut  r  -'£w 

Othmr  Copco  Products 

*  PORTABLE  INK 
FOUNTAIN 

*  CORE 

*  PLATE 

*  "FACE-O-TYPE" 

MACHINE  ro- 

producos  oogrovod  typo,  slug. 
bordor,  torooo  pottora. 

For  complete  details  on  any  CAPCO  Products  write 


•  UNioa  4-7*77 


Port  Lavaca,  Ta 

An  offset  weekly  newspaper, 
the  Calhoun  County  Tines  has 
taken  a  hint  from  the  Hailjfi 
and  pioneered  multi-color  adver¬ 
tising  for  its  customers. 

A  two-color  double  truck  meat 
promotion  for  Zach’s  Food  Mart 
of  Port  I.avaca  was  termed  “ai 
outstanding  example  of  retail 
promotion”  by  the  national  oIBct 
of  Armour  and  Company. 

Ai-mour  ordered  400  reprints 
of  the  color  ad  shipped  to  its 
Chicago  office  for  national  dis¬ 
tribution,  in  connection  with  the 
fii-m’s  new  “Armour’s  Star  Beef 
Label”  program. 

The  Calhoun  County  Times 
prints  a  standard  eight  colunui 
weekly  ranging  from  12  to  20 
pages,  using  a  36x48  Harris  off¬ 
set  press,  which  prints  the  Times 
four  pages  up  on  a  32x44  sheet 
of  newsprint. 

“On  the  Zach  ad  we  split  the 
fountain  with  black  on  one  side 
and  blue  on  the  other  side,  usin? 
blue  as  Zach’s  base  color  instead 
of  black.  We  made  another  pass 
through  the  press  using  red  mk 
over  Zach’s  blue,  and  threw  m 
some  spot  red  color  on  the  other 
pages  of  the  run,”  explained 
Tom  Toney,  business  manager 
of  the  Times  and  co-owner  with 
his  brother,  David  Toney. 


OVERWRAP — In  operation  at  the 
Toronto  Globe  and  Mail  is  the 
overwrap  or  (trade  name)  Top- 
Wrap  machine  which  two  em¬ 
ployees  invented  by  working  orig¬ 
inally  with  a  child's  Meccano  set. 
The  inventors  are  James  Harrison, 
production  manager,  and  William 
Turjanica,  engineer  and  building 
superintendent.  They  have  also 
designed  an  underwrapper.  Pat¬ 
ents  are  pending. 


Harrison 


Group  of  Weeklies 
Gets  Color  Press 

Haleyville,  Ala. 
The  Haleyville  Advertiser  ha.« 
installed  a  new  16-page  Duplo 


CHASES 

THE  BEST  AND  MOST  ECONOMICAL 
MONEY  CAN  BUYI 
Amsce’t  electrically  welded  steel  chases, 
with  the  smeethly  iroend  joints  are  world 
renowned. 

Amsco  Aluminum  Chases  are  specifically 
made  for  operations  wherein  lithtness  Is 
a  desired  factor.  Steel  insert  supports  re¬ 
duces  wear  to  a  minimum  at  tho  contMt 
points  of  the  foot  sfich  and  side  wedpe 
screws. 

Sfuared  and  true  Amsco  Chases  are  pat¬ 
terned  from  a  template  or  a  blue  print. 
Amsco  supplies  a  “complete  chase  line”, 
for  newspapers,  commercial  printers,  ster- 
ootypers  and  electrotypers.  Standards  or 
spocials  are  available. 
eiTUK  miUMI  FIM  KAUIS  N  niTE  RKCT 

INEIICM  STEEL  CHASE  CONPANT 

M  Fsny«wn  mow  um  bum  an  l  a.  s 


‘Headway’  Made 
With  Cold  Type 
On  Letterpress 


Testing  Program 
Guides  Changes 
In  Personnel 


West  Point,  Ga. 

The  Valley  Times-News,  pub¬ 
lished  in  West  Point,  Ga.,  and 
circulated  in  East  Alabama,  has 
begun  production  by  a  cold  type 
and  powderless  etching  process. 

Davis  Haines,  editor  and  pub¬ 
lisher,  said  the  process  includes 
the  setting  of  material  by  means 
of  tape-operated  photocompos- 
ing  machines.  The  32-page  Hoe 
press  prints  from  page-size 
etched  plates. 

Describing  the  changeover 
from  hot  to  cold  type  in  nine 
working  days,  Mr.  Haines  told 


Several  executive  assignments 


advancement.  He  is  38. 

STEREOTYPE  DEPART¬ 
MENT:  A  new  night  foreman, 
29  years  old,  a  sub  in  the  de¬ 
partment  since  he  was  working 
days  in  a  small  commercial  shop 
in  the  city.  Had  no  previous 
supervisory  experience  with  the 
newspapers. 

GRAVURE  PRESSROOM:  A 


in  the  production  department  superintendent,  with  t^e 


are  the  direct  result  of  a  super- 
visoiy  evaluation  program  at 
the  Louisville  (Ky.)  Courier- 
Journal  and  Times. 

The  program  consists  of  test¬ 
ing  (intelligence,  interest,  apti¬ 
tude)  ,  management  interviews 


company  25  years,  48  years  old. 
Had  been  day  foreman  prior  to 
advancement. 

A  new  day  foreman,  39,  with 
the  company  20  years.  Prior 
position  was  pressman-in- 
charge. 

A  new  administrative  assist- 


George  A.  Boucher 


Boucher  Returns 
To  Headquarters 


and  job  performance  ratm^.  33  the  company  15 

According  to  the  report  made  to  ^his  job  was  created  for 

he  Newspaper  Personnel  Re-  ^  researching  spe- 

lations  Association,  the  follow-  ^ial  pr^sroom  problems  and 


mg  changes  have  been  made:  trouble-shooting  various  sched- 


COMPOSING  ROOM :  A  new  uling  and  production  areas  per- 


George  A.  (Bert)  Boucher  has 


the  Hoosier  State  Press  Associa-  veturned  to  the  Brooklyn  head- 
tion  convention  recently  that  the  quai*ters  of  Mergenthaler  Lino- 


superintendent,  in  his  early  thir¬ 
ties,  with  the  company  for  only 
five  years  prior  to  his  advance- 


taining  to  the  pressroom.  Previ¬ 
ous  status,  journeyman. 


“cold  turkey”  switch  from  hot  Comranras  mknagVr  of  its 


to  cold  type  was  made  in  nine 
working  days.  The  Times-News 
is  a  five-day  evening  paper  of 
6,000  circulation. 

“We  are  printing  by  means 
of  cold  type  and  powderless  etch- 


Production  Planning  Depart¬ 
ment.  He  succeeds  B riant  W. 
Patterson,  who  has  been  pro¬ 
moted  to  manager.  Domestic 
Sales  Administration. 


New  Superinlendenl 

Cleve  Rumble  and  John  Rich- 


journeyman 

A  new  photo  composition  fore-  ^rds,  employee  relations  direc- 
man  in  his  early  thirties,  a  jour-  toj.  and  assistant,  respectively, 
neyman  for  only  one  year.  handle  the  personnel  function  at 

Advertising  production  liaison  the  Louisville  papers. 

Foi-merly  manager  of  Lino-  man  to  work  closely  with  ad-  When  George  T.  Mitchell  re- 
ing  .  .  .  not  offset,  as  many  be-  type’s  Cleveland  Agency,  Mr.  vertisers  and  the  composing  tired  March  28  as  superintend- 
lieve,”  Mr.  Haines  said.  Boucher  will  be  succeeded  in  that  room,  in  his  early  thirties.  This  ent  of  the  Courier-Journal  and 

“It  is  no  longer  an  experi-  position  by  Joseph  W.  Agee  who  was  a  job  created  to  help  edu-  Times  press  room  after  49  years 
ment  ...  it  is  an  actuality,  has  been  a  Production  Engineer  cate  advertisers  in  new  tech-  with  the  newspapers,  he  was 
While  we  anticipated  a  month  in  easteim  Michigan.  niques  made  possible  by  photo  succeeded  by  Thomas  W.  Cooper, 

of  tortuous  adjustment,  in  two  Mr.  Boucher  had  been  a  staff  composition  and  improved  copy  38,  who  was  promoted  from 
weeks  w’e  are  on  a  relatively  assistant  in  Mergenthaler’s  Do-  handling. 

even  keel.  We  have  taken  girls  mestic  Sales  Division  and  served  NEWSPAPER  PRESS- 
who  had  never  been  inside  a  in  its  Production  Planning  De-  ROOM:  A  new  assistant  super- 
newspaper  plant  and  trained  pai-tment  before  taking  the  intendent  (a  new  position)  to 
them  to  the  point  that  today  Cleveland  assignment  in  1958.  build  under  the  present  super- 
they  can  make-up  ads  and  pages  Earlier  he  had  worked  as  a  intendent  who  is  scheduled  to 
with  only  limited  supervision.  Production  Engineer  in  the  retire  soon.  This  man  was  a 
We  have  taken  existing  person-  Pittsbui-gh  area.  pressman-in-charge  prior  to  his 

nel  and  trained  them  on  camera 


pressman-in-charge.  Mr.  Cooper 
startetl  work  in  the  mail  room 
in  1937  and  moved  to  the  pre.ss 
room  in  1940. 


work  and  etching.  To  be  sure 
it  is  not  perfect,  and  we  have 
a  long  way  to  go,  but  it  can  be 
done. 

“Overtime  was  cut  one-third 
the  second  week  over  the  first, 
and  cut  an  additional  one-third 
the  third  week  over  the  second. 
Our  press  times  have  been  cut 
from  6:00  p.m.  to  4:00  p.m.  the 
first  week  (normal  is  2:00  p.m.) 
to  2:30  and  3:00  the  second 
week. 

“We  still  have  problems,  but 
these  are  being  worked  on,  and 
we  make  headway  each  day. 

“The  purpose  of  this  state¬ 
ment  is  to  let  the  industry  know 
what  we  have  done.  Cold  type 
is  much  talked  of.  Offset  is  one 
thing,  and  letterpress  quite  an¬ 
other,  because  a  plant  can  have 
a  lot  of  money  tied  up  in  a  press 
and  be  shy  about  going  into  off¬ 
set,  whereas  this  process  em¬ 
ploys  existing  press  equipment. 
With  a  capital  investment  one- 
third  what  it  would  take  to  go 
offset.” 


ANPA  Lab  Experts 
At  Ink  Conference 


Bethlehem,  Pa. 

Recent  developments  in  the 
printing  ink  industries  of  14  na¬ 
tions  were  discussed  by  research 
deleg^ates  to  the  Fifth  Interna¬ 
tional  Conference  of  Printing 
Research  Institutes  at  Lehigh 
University  here  the  past  w’eek. 

Influence  of  paper,  ink  and 
press  variables  on  color  were 
discussed  by  representatives  of 
printing  institutes  of  Denmark, 
France,  Germany,  Japan  and 
the  United  States.  Research 
studies  on  transfer  and  color 
which  have  been  conducted  at 
Lehigh  University  were  pre¬ 
sented  by  William  D.  Schaeffer 
of  the  Lehigh  research  staff. 

Mechanical  aspects  of  color 
reproduction  were  the  second 
subject  explored.  J.  Todd  Mc- 


Lane  of  the  ANPA  Research 
REMODELING  of  six-ttory  Globe-Democrat  building  in  St.  Louis  is  Laboratory  discussed  equivalent 
under  way  as  the  Pulitxer  Publishing  Compan^y  (Post-Dispatch)  pre-  neutral  density  considerations 
pares  to  occupy  ,t.  The  building,  erected  in  I ’3 1,  has  308,000  square  ^  ^  p  Yelmgren  of  the  Eas- 
feet  of  floor  space  and  direct  access  to  railroads.  The  entire  plant  will  ^  ^ 

be  airconditionod.  In  lower  right  of  photo  the  old  Star-Times  plant  is  ton  staff  spoke  of  techniques 
visible.  Tha  Globe-Democrat  and  the  Post-Dispatch  will  be  produced  for  measuring  high-speed  ink 
in  the  former  Globe  building.  film  transfer. 

editor  ac  PUBLISHER  for  June  13,  1959 


55 


ifSfiisiiiiiiiiiiiiiiisU' 


Wall  Street  Journal 
Plans  2  New  Plants 


i  for  easy  reading  of  printed  matter,  ^  branch  of  the  Eastern  Edi- 
tc.  Fingertip  touch  on  the  axle  which  serv^e  readers  through- 

,t  of  the  gu.d^e.ther  up  or  down-  England  states, 

s  ance  require  _  western  New  York  and  portions 

,  ,  ,  .  ,  ,  ,  of  eastern  Canada.  At  the  start 

delay  mechanism  also  has  been  operations  it  will  provide 
installed.  Journals  to  more  than  60,000 

The  use  of  2300-foot  rolls  of  subscribers. 

12dnch  tape  has  provided  full-  Bernard  Kilgore,  president, 
shift  operation  on  both  AP  and  Wall  Street  Journal  has 

UPI  reperforation.  An  inter-  sought  to  improve  delivery  serv- 
com  between  editorial  and  moni-  jjy  decentralizing  its  plants, 
tor  was  described  as  ‘  really  in-  Currently  the  circulation  of 
valuable.”  Tj,g  Wall  Street  Journal  exceeds 

The  creation  of  an  assistant  620,000  daily.  This  r — ^ " 
foremanship  to  assume  charge  with  278,000  on  January  1,1954 

of  the  tape  monitor  also  was  and  517,000  on  January  1,  last 

urged  by  Mr.  Newton.  year. 

•  The  two  new  plants  will  be 

In  Noilf  Plant  basically  alike  in  design,  con- 


Shop  Program 
Reduces  Waste 


Seattle,  Wash. 

A  program  of  attack  on  pro¬ 
duction  costs  was  presented  here 
recently  by  E.  C.  Newton,  pro¬ 
duction  manager  of  the  Fan- 
couver  Columbian. 

“Greatest  of  all  is  inter-de¬ 
partmental  cooperation,”  Mr. 
Newton  emphasized.  He  is  a 
35-year  veteran  in  production. 

“The  easiest  way  to  knock  an 
hour  a  page  from  production 
time  is  to  correct  deadlines  and 
general  copy  and  layout  han¬ 
dling,”  he  declared. 

Instead,  growing  friction  be¬ 
tween  departments  usually  re- 
•sults  from  a  foreman’s  com¬ 
plaints.  But  the  foreman  knows 
all  major  accounts,  is  well  aware 
of  where  late  copy  trouble  lies, 
and  where  bad  and  expensive 
layouts  come  from,  he  obseiwed. 

“Why  not  have  the  foreman 
set  all  this  down  for  you  on 
paper?  Then  figure  for  him¬ 
self,  and  for  you,  what  he  could 
save  if  certain  improvements 
were  made.” 

Toward  eliminating  waste 
steps  in  the  composing  room, 
Mr.  Newton  suggested  that  the 
Ludlow  should  be  closer  to  the 
ad  frame  than  the  slug  strip¬ 
per.  Ad  dump  placements  also 
are  important. 

Mr.  Newton  listed  14  time¬ 
saving  gadgets.  The  proper  type 
of  double-coated  tape  for  use 
on  flat  casts  and  clipboard 
dummy  holders  are  definitely 
advantageous,  he  reported. 

A  mechanical  and  electronic 
device  to  prevent  tight  line  stops 
on  TTS  operations  has  been  de¬ 
veloped  by  the  Columbian.  A 


Automatic  Equipment 

Both  new  plants  will  be 
equipped  with  machinery  of  the 
newest  design  and  will  be  auto- 
mated  to  a  larger  extent  than 
any  existing  newspaper  plant. 
Major  equipment  will  include 
Hoe  “Colo  r-m  a  t  i  c  ”  actuple 
presses  and  automatic  mailin? 
_  machines  designed  and  built  in 

stniction  and  equipment.  Each  the  Journal’s  engineering  plant. 

Idaho  Falls,  Idaho  "'ill  contain  some  50,000  square  Type  will  be  set  on  linecastinp 
Equipment  and  staff  of  the  feet  of  floor  area,  will  be  built  machines  equipped  for  auto- 
Idaho  Falls  Post-Register  have  of  brick  and  fluted  aluminum,  matic  electronic  operation, 
moved  into  new  headquarters  ^nd  will  be  air-conditioned  Knokn  as  the  Electro-T3q)eset- 
for  the  newspaper,  from  the  througthout.  ter,  this  system  was  invented 

location  at  Capitol  Avenue  where  n  t  I  .•  built  by  Wall  Street 

it  had  been  for  40  years,  to  '***^‘*  Journal  engineers.  Radio  Cor- 

Noi'th  Yellowstone  avenue.  The  The  Cleveland  publishing  poration  of  America  has  been 
new  printing  plant  contains  a  center  will  be  located  on  a  licensed  by  the  newspaper  to 
24-page  press  with  color  equip-  120,000  square  foot  plot  in  the  manufacture  the  apparatus, 
ment.  dowmtown  section  at  the  north-  Thg  news  content  for  editions 

^  ^  printed  at  Cleveland  and  Spring- 

initial  staff  of 


a  New  Roto  Press 

i2-unit  Goss  rotogravure  press 

phis  Plant  of  the  Alco-Gravure 
Division  of  Publication  Corpora- 
in  Antwerpen  pub-  tion.  This  press  is  used  primar- 
'.A.  House  contain  jjy  to  print  This  Week  magazine 
i  from  The  United  -  .  xi.  npws 

ccording  to  Wilfrid  various  southern  ne 

erlands  newspaoer.  napers. 
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WIN  AN  AWARD 


FOR  YOUR 
NEWSPAPER' 
COLOR ! 


It’s  Color  Contest  time  again !  For  the  third  successive  year 
Editor  &  Publisher  is  pleased  to  announce  its  annual  com¬ 
petition  for  outstanding  reproduction  of  ROP  newspaper 
color  advertising.  Awards  will  be  presented  for  the  best 
full  color  and  spot  color  ads  in  three  circulation  groups,  for 
the  best  reproduction  of  national  advertising  placed  in  news¬ 
papers  during  1958-59.  An  additional  award  will  be  pre¬ 
sented  this  year  for  the  best  creative  use  of  color  in 
newspapers  by  a  retail  advertiser. 

The  competition  covers  ads  placed  between  June  1,  1958 
and  May  31,  1959.  Deadline  for  entries  is  July  15,  1959. 
Comply  rules,  including  classifications  and  entry  fee  in¬ 
formation,  appear  in  the  column  at  the  right. 

The  competition  is  co-sponsored  by  the  American  Associa¬ 
tion  of  Newspaper  Representatives,  the  Art  Directors  Club 
of  New  York,  the  Advertising  Agency  Production  Club 
of  New  York,  the  American  Association  of  Advertising 
Agencies,  Brand  Names  Foundation,  Inc.,  and  Editor  & 
Publisher. 

Entries  are  to  be  sent  to  the  ROP  Color  Awards  Commit¬ 
tee,  Room  1708,  1475  Broadway,  New  York  36,  N.  Y. 

Awards  will  be  presented  at  the  4th  Annual  Newspaper 
ROP  Color  Conference  at  the  Biltmore  Hotel,  New  York, 
September  29. 

Deadline  for  entries:  July  15,  1959 


write 

for 

contest 

entry 

blanks 


ROP  Color  Contest  Committee 
Room  1708,  1475  Broadway, 

New  York  36,  N.  Y. 

Please  send  me  complete  rules  and  entry  blanks  for 
the  1958-59  Color  Competition. 

Name  . 

Newspaper  . 

Address  . 


use  this  coupon  ,  .  . 


City 


State 


BASIS  OF  AWARDS 

Kach  award  will  be  made  upon  the  print  rd 
reproduction  of  a  color  adrertisement  as  it 
appeared  In  a  reipilar  edition  of  the  newspaper 
gubmittlnt  the  entry.  Printed  reproduction  will 
be  judged  on  the  basis  of  the  submitted  news¬ 
print  tear  sheet  by  a  jury  to  be  selected  and 
announced  at  a  later  date. 

.\n  additional  award  will  be  made  for  creative 
use  of  color  by  a  retaU  advertiser. 

AWARD  RULES 

( 1 )  Entries  for  reproduction  awards  are  lim¬ 
ited  to  national  or  general  rate  R.O.P.  news¬ 
paper  color  advertisements  placed  by  an  adver¬ 
tising  agency  and  appearing  in  dally  news¬ 
papers  between  June  1,  1958  and  May  31, 
1959  inclusive. 


(2)  Retail  “creativity"  award  entries  are  a 
separate  classification  and  are  judged  sepa¬ 
rately.  These  advertisements  may  be  in  one. 
two.  or  three  colors  and  black,  and  need  not 
be  placed  by  an  advertising  agency. 

(3)  Each  tear  sheet  must  be  Identifled  and 
lalieled  as  to  color,  and  circulation  classifica¬ 
tion.  newspaper,  date,  advertiser,  and  adver¬ 
tising  agency. 


(4)  The  entry  fee  of  $5.00  must  accompany 
the  entry.  The  $5.00  fee  permits  entry  of  a 
maximum  of  twehe  advertisements  in  either  3 
colors  and  black:  or  1  color  and  black  (l.e. 
3-color  and  black  and  1  color  and  black  are 
two  separate  classes  and  a  $5.00  fee  must  be 
paid  for  each  if  entries  are  made  in  each). 
Checks  should  be  payable  and  sent  to  R.O.P. 
Color  Awards.  Room  1708,  1475  Broadway, 
New  York  36,  N.  Y.  All  entries  and  checks 
must  arrive  by  July  15,  1959. 

(5)  The  advertisements  submitted  with  each 
entry  must  be  representative  tear  sheets  from 
edition  runs.  Each  tear  sheet  must  be  mounted 
with  Scotch  tape  on  18*  x  24*  white  mounting 
board.  The  label  portion  of  the  Entry  Blank, 
properly  and  completely  filled  out,  must  be 
securely  pasted  to  the  lower  left  band  comer 
of  the  mounting  board.  Entry  blanks,  or  addi¬ 
tional  entry  blanks,  may  be  obtained  directly 


(6)  The  Awards  Committee  Is  composed  of 
members  of:  American  AssoeUtlon  of  News¬ 
paper  Representatives,  Advertising  Agency  Pro¬ 
duction  Club  of  N.  Y.,  the  Art  Directors  Club 
of  N.  Y.,  the  American  Association  of  Adver¬ 
tising  Agencies,  Brand  Names  Foundation,  Inc., 
and  Editor  &  Publisher  Magazine.  This  com 
mlttee  will  select  the  jury  and  assist  them,  as 
necessary.  All  entries  qualifying  for  fln^ 
jud^ng  will  be  on  display  at  the  Fourth  R-D-P- 
Newspaper  Color  Conference.  Awards  will  be 
presented  at  the  Fourth  R.O.P.  Newspaper 
Color  Conference  to  be  held  September  29, 
1939  at  the  Biltmore  Hotel  in  New  York. 


( 7 )  All  entries  become  the  property  of  the 
Awards  Committee  and  will  not  be  returned. 


CLASSIFICATION  OF  ENTRIES 


An  award  will  be  made  for  the  outstanding 
printed  reproduction  of  an  R.O.P.  newspaper 
color  advertisement  in  the  following  classifica¬ 


tions: 

General  Advertising  in  Three  Colors  and 
J  Black: 

I  Newspapers  with  circulation  under  100.- 
I  000 

I  Newspapers  with  circulation  of  100.000 

I  to  230.000 

I  Newspapers  with  circulation  over  250.000 
J  General  Advertising  in  One  Color  and  Black: 
,  Newspapers  with  circulation  under  100,- 

I  noo 

I  Newspapers  with  circulation  of  100,000 

I  to  230,000 

g  Newspapers  with  circulation  over  250,000 
■  Retail  “Creativity”  Award  for  Color 

!  .Any  number  of  colors,  and  published  in 

\  any  newspaper,  regardless  of  clrcula- 

,  tlon. 


J  AWARDS 

g  by  Editor  &  Publisher  for  each  of  the  six 
I  winning  advertisements  in  each  subject  and 
I  circulation  group  will  be  presented  at  the 
J  R.O.P.  Newspaper  Color  Conference. 
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SYNDICATES 


•  The  Baillie  Story 


•  Trouble 

By  James  L.  Collings 

The  highlights  of  Hugh  Bail- 
lie’s  book,  “High  Tension” 
(Harper  Bros.),  will  be  offered 
as  a  lO-part  series,  starting 
June  29,  by  United  Feature 
Syndicate. 

The  former  president  of  the 
United  Press,  who  began  his 
cai’eer  as  “a  gun-toting  kid  re- 
l)orter”  in  the  Los  Angeles  of 
1910,  has  traveled  as  far  and 
as  fast  as  any  newsman  in  the 
business.  Certainly  nobody  met 
or  interviewed  more  VIPs,  es¬ 
pecially  in  political  and  military 
fields. 

“The  syndicated  series,”  ac¬ 
cording  to  UFS,  “will  contain 
the  bulk  of  his  frankly-written, 
personal  impressions  of  such 
famous  world  figures  as  Hitler, 
Mussolini,  Churchill,  Eisen¬ 
hower,  Chiang  Kai-shek,  Wood- 
row  Wilson,  T.  R.  and  F.  D. 
Roosevelt  and  Douglas  MacAr- 
thur.” 

*  Hi  * 

TROUBLES,  TROUBLES 

Everyone  him  got  troubles, 
as  the  saying  is,  and  the  Chicago 
Sun-Times  Syndicate,  in  recog¬ 
nition  of  the  situation,  on  June 
29  will  release  a  column  per¬ 
taining  thereunto. 

The  daily  feature,  by  Richard 
C.  Shaw,  “is  designed  to  help 
people  get  out  of  trouble,”  ac¬ 
cording  to  the  syndicate,  which 


Column 


explains  that  each  column  will 
begin  with  the  lead-in  question: 
What  would  you  do?”  and  be 
followed  by  a  subhead  suggest¬ 
ing  the  specific  nature  of  the 
problem  being  handled. 

“The  series,”  says  the  syndi¬ 
cate,  “will  be  based  on  actual 
experiences  of  real  people,  but 
real  names  will  not  be  used.  The 
nature  of  the  problems  will  be 
wide  and  varied,  including  those 
of  family,  marriage,  business, 
finances,  school  and  college,  re¬ 
ligion,  personal  adjustment,  phy¬ 
sical  and  mental  health.” 

Mr.  Shaw,  former  advertising 
agency  account  executive  and 
advertising  manager  with  Gen¬ 
eral  Electric,  is  now  with  United 
Appeal  of  Greater  Cleveland. 

*  * 

ABNEY’S  THEORY 

In  the  opinion  of  John  Abney, 
who  writes  the  delightfully 
light,  irreverent  weekly  column, 
“Through  Lightest  Mexico,”  for 
Copley  News  Seiwice,  editors  are 
too  prone  to  regard  the  public 
as  over-sensitive,  delicate  beings 
who  talk,  act  and  think  like 
something  out  of  early  puritan 
novels. 

“It  isn’t  the  public  who  needs 
to  be  re-educated  to  humor,”  he 
says,  “it’s  the  editors.” 

Perhaps  John’s  unpuritanical 
approach  to  life  has  given  him 


A- --in  Athleticis&  Algebra? 

Milford  High’s  star  quarterback,  Bobby  Watkins, 
is  no  star  in  intermediate  algebra . . .  finds  quadratic 
equations  tougher  than  football  signals ...  and 
even  talks  of  quitting  school.  But  the  Coach  gets 
some  coaching  in  math  himself— to  help  the  boy! 

Millions  of  anxious  readers  read  on  to  learn  if  Bobby  will  make 
the  exam— and  the  team... 

Gil  Thorp 

1)>  jack  Berrill  is  the  cartoon  story  strip  that  sees  high  school 
students  as  they  see  themselves!  Not  j.d.’s,  but  normal  everyday 
kids,  they’ve  got  problems  in  sports  and  school,  part-time  jobs 
and  parents— and  get  wholesome  help,  but  not  preachment 
from  Gil  Thorp... a  feature  which  make  fans  of  teen-agers  and 
their  folks  alike!  It  draws  tomorrow’s  readers  today!  For  proofs 
and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager... 

Chicaga  Trihune^IVetv  YarkNews 

WmmM*  N«u>  York 
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this  belief.  He’s  been  wrestler, 
U.P.  and  A.P.  staff  member,  ice¬ 
man,  movie  extra.  Time  stringer, 
deck  hand,  private  eye  and  milk¬ 
man. 

*  ii> 

ACCEPTANCE  COUNTS 

If  the  test  of  a  writer  is  ac¬ 
ceptance,  then  Dr.  Peter  J. 
Steincrohn,  health  columnist  for 
Bell  Syndicate,  is  a  writer  —  in 
many  languages.  His  12  books 
—  how  to  add  years  to  your  life, 
how  to  keep  fit  without  exercise, 
how  to  master  your  fears,  and 
so  on  —  have  been  published  in 
Great  Britain,  South  Africa, 
Italy,  Portugal,  Germany,  Den¬ 
mark,  Norway,  Sweden  and  sev¬ 
eral  other  countries. 

What  formula  does  the  doctor 
use  in  writing  his  column? 

“I  don’t  write  by  formula,” 
he  said.  “It’s  a  matter  of  having 
a  distinctive  style  and  imagina¬ 
tion.  You  can’t  take  stereotyped 
medical  information  and  trans¬ 
fer  it  from  medical  text  books 
to  a  medical  column  in  the  news¬ 
paper. 

“You  have  to  be  factual  and 
informative,  but  you  have  to 
write  with  sympathy,  under¬ 
standing  and  humor  too.  That’s 
what  I  try  to  do.” 

*  *  * 

SADDLE  SERIES 

Science  fiction  has  risen  in 
popularity  the  last  few  years, 
but  western  novels  still  hold  top 
spot  with  readers.  King  Fea¬ 
tures  believes,  and  for  that  rea¬ 
son  the  syndicate  is  handling 
in  36  installments,  for  Aug.  3 
release.  Matt  Stuart’s  new  novel, 
“Tough  Saddle”  (Mead  &  Co.), 
a  love  story  with  all  the  vigor 
of  a  bronco  on  the  loose.  The 
first  six  chapters  are  illustrated. 
• 

Gannett  Staffer 
;To  Work  in  France 

j  Rochester,  N.  Y. 

I  Calvin  Mayne,  Rochester 
Times-Union  editorial  page 
[staffer,  leaves  June  16  for  four 
!  weeks  as  an  exchange  newsman 
on  the  French-language  newspa¬ 
per,  Ouest-France,  in  Rennes 
( Brittany) ,  France.  Ouest- 
France  will  send  a  newsman  to 
Rochester  at  a  yet  undetermined 
date. 

The  exchange  program  was 
,  arranged  last  October  by  Paul 
Miller,  president  of  Gannett  Co. 
Inc.,  and  Paul  Hutin-Desgrees, 
director-g  e  n  e  r  a  1  of  Ouest- 
France. 

• 

Sports  Ed  Retires 

Columbus,  Ohio 

Lew  Byrer  retired  June  1  as 
sports  editor  of  the  Columbxis 
Citizen  because  of  poor  health. 
He  held  the  post  for  40  years. 


LADY  OF  LEHERS  —  The  Riy. 
Julian  Woods,  president  of  Quincy 
College,  Illinois,  poses  with  Leu- 
ella  O.  Parsons,  Hearst  Hollywood 
columnist,  after  presenting  Iwr 
with  honorary  degree  of  Doctor  of 
Letters  for  "her  myriad  worb  d 
charity  and  consistent  practlu 
of  her  faith  ...  an  eiample  of 
Christian  womanhood." 

3  Are  Elected 
To  API  Board 

Three  newspaper  executives 
will  become  members  of  the  Ad¬ 
visory  Board  of  the  American 
Press  Institute  at  Columbia  Uni¬ 
versity  on  July  1. 

They  are: 

Russell  L.  McGrath,  man¬ 
aging  editor,  Seattle  (Wash.) 
Times. 

John  E.  Motz,  president,  pub¬ 
lisher  and  editor,  Kitchmr- 
Waterloo  (Ont.)  Record. 

James  H.  Ottaway,  president, 
Ottaway  Newspapers-Radio, 

Inc.,  Endicott,  N.  Y. 

Former  Seminars 

Each  is  a  former  member  of 
one  or  more  of  the  professional 
seminars  which  the  Institute  has 
been  conducting  for  13  years. 

They  succeed  Loyal  D.  Hotch¬ 
kiss,  foratier  editor,  Los  AngeUi 
Times;  Felix  R.  McKnight,  vice- 
president  and  executive  editor 
Dallas  Times  Herald;  and  Carl 
K.  Stuart,  managing  editor 
Daily  Oklahoman  and  Oklaho^ 
City  Times. 

The  Trostees  i-e-appointed  twc 
other  board  members  to  three- 
year  tei-ms.  They  are  Turner 
Catledge,  managing  editor, 
York  Times,  and  Joseph  Pulit»’ 
Jr.,  president  and  publisher,  Sr 
Louis  Post-Dispatch. 

The  board  re-elected  Pu“ 
Miller,  president,  Gannett  Ne^s^ 
papers,  Rochester,  N.  Y.,  to  J 
one-year  term  as  chairman.  ^ 
Reese,  former  managing  editor 
of  the  St.  Louis  Post-Dtspot^ 
was  re-elected  co-chairman. 
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PRESS  AWARDS 


Economic  Writing 
Fellowships  Posted 


Specialized  training  in  econ¬ 
omic  writing  and  reporting  will 
start  next  fall  at  Columbia  Uni¬ 
versity’s  Graduate  School  of 
Journalism.  The  program  will 
be  financed  by  grants  of  The 
Gapp  &  Poliak  Foundation,  Inc., 
of  New  York. 

The  School  will  offer  up  to 
three  Clapp  &  Poliak  Foundation 
fellowships  of  $1,500  each  and 
up  to  three  scholarships  of 
$1,000  each  to  entering  students 
with  training  in  economics  and 
aptitude  for  journalism.  The  re¬ 
cipients  will  be  admitted  as  reg¬ 
ular  students  in  the  School’s  one- 
year  graduate  program  and  will 
receive  the  School’s  basic  jour¬ 
nalistic  training.  In  addition, 
they  will  devote  time  to  special 
seminars,  lectures,  and  studies 
guided  jointly  by  the  Journalism 
School  and  the  Graduate  School 
of  Business. 

The  program  will  also  include 
a  conference  and  research  proj¬ 
ect  designed  to  investigate  the 
state  of  economic  reporting,  to 
bring  together  leaders  in  the 
field  for  exchanges  of  views  and 
recommendations,  and  to  experi¬ 
ment  with  presentation  of  econ¬ 
omic  news. 

The  Clapp  &  Poliak  Founda¬ 
tion’s  support  of  the  program 
was  made  possible  by  Saul 
Poliak,  a  1926  graduate  of  the 
School  of  Journalism,  who  is 
president  and  chairman  of  the 
board  of  the  foundation.  The  pro- 
gi'am  is  tentatively  planned  to 
continue  for  ten  years.  Clapp  & 
Poliak  is  in  the  business  of  man¬ 
aging  indu.strial  expositions. 

In  announcing  the  program, 
Edward  W.  Barrett,  Dean  of  the 
Graduate  School  of  Journalism, 
said:  “The  story  of  man’s  econ¬ 
omic  life  urgently  needs  broader, 
clearer  telling.  We  hope  through 
The  Clapp  &  Poliak  Foundation 
Prog^ram  to  help  bring  about 
better  reporting  of  business,  fi¬ 
nance,  industry,  and  govern¬ 
ment’’ 

The  School  hopes  later,  he 
said,  to  inaugurate  an  advanced 
program  in  economic  writing, 
comparable  to  its  present  Ad¬ 
vanced  Science  Writing  Pro¬ 
gram. 

The  Clapp  &  Poliak  Founda¬ 
tion  scholars  and  fellows  will 
also  receive  the  School’s  instruc¬ 
tion  in  basic  reporting  and 
^ting  techniques,  newspaper 
law,  and  coverage  of  general 
in  New  York  City.  On 
satisfactory  completion  of  their 
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year’s  work,  they  will  receive 
the  degree  of  Master  of  Science 
in  Journalism. 

*  «  * 

FORD  FELLOWSHIPS 

A  list  of  181  fellowship  awards 
by  the  Ford  Foundation  includes 
the  name  of  William  Worthy  Jr. 
who  will  attend  Boston  Univer¬ 
sity  for  nine  months  to  make  a 
study  of  Africa  and  its  problems. 
Mr.  Worthy,  a  reporter  for  the 
Afro-American  group  and  other 
newspapers,  lost  his  passport 
when  he  went  to  Red  China  in 
1956  despite  an  official  ban  on 
travel  there.  His  appeal  for  res¬ 
toration  of  the  passport  is  in 
the  courts. 

The  Ford  fellowships  allow 
from  $3,000  to  $10,000  for  aca¬ 
demic  work,  the  amount  being 
predicated  upon  the  individual 
need  and  whether  the  study  is 
here  or  abroad.  Applications  for 
1960-61  fellowships  are  being 
received  at  the  Foundation  of¬ 
fices,  477  Madison  Avenue,  New 
York. 

4>  *  * 

WORKSHOP  SCHOLARSHIP 

The  Chemstrand  CoiToration 
of  Decatur,  Ala.,  is  giving  a 
$100  scholarship  to  the  Southern 
Writers  Workshop  at  the  Uni¬ 
versity  of  Georgia.  It  is  avail¬ 
able  to  a  young  man  or  woman 
in  the  first  three  years  of  news¬ 
paper  work  on  an  Alabama  daily 
or  weekly. 

«  «  * 

ARTS  COUNQL  GRANTS 

Two  of  Montreal  La  Prease’a 
staff  were  among  those  awarded 
grants  from  Canada’s  Arts 
Council.  The  grants  are  worth 
about  $3,000  each. 

Jean  Hamelin,  38,  art  critic  at 
La  Presse,  received  a  grant  for 
research  on  French-Canadian 
theatre  in  Canada  and  France, 
while  Yves  Michaud,  29,  local 
correspondent,  will  study  in 
France,  Belgium  and  Great  Brit¬ 
ain  on  “regional  journalism.” 

*  *  * 

BINDER  SCHOLAR 

The  first  Carroll  Binder 
Memorial  Scholarship,  estab¬ 
lished  in  honor  of  the  former 
editorial  page  editor  of  the 
Minneapolis  Tribune,  was 
awarded  at  the  School  of  Jour¬ 
nalism,  University  of  Minnesota, 
to  Yeruva  V.  L.  Rao,  a  graduate 
student  who  was  sub-editor  of 
the  Statesman  in  New  Delhi  be¬ 
fore  coming  here  for  advanced 
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work  in  jouimalism.  The  scholar¬ 
ship  was  established  last  year 
for  outstanding  students  who 
plan  careers  in  international 
news  reporting  and  analysis. 

Mr.  Rao  is  studing  for  a 
doctorate  degree  in  journalism. 
He  has  held  a  teaching  assistant- 
ship  at  the  School  of  Journalism 
since  his  arrival  in  this  country 
in  1957. 


‘LITTLE  MAN’  PRIZES 

Paul  Lewis  of  the  Oakland 
(Calif.)  Tribune  won  $1500  for 
a  story  about  an  anonymous 
little  man  who  proved  news- 
papei-men  are  sentimental  too. 

The  prize  story  won  first  place 
in  a  contest  designed  to  uncover 
the  most  important  -30-  in  a 
newspaperman’s  life.  The  con¬ 
test  was  sponsored  by  Jack 
Webb’s  producing  company, 
Mark  VII  Ltd.,  in  conjunction 
with  a  forthcoming  motion  pic¬ 
ture  titled  -30-.  More  than  3,000 
entries  were  received  from  news¬ 
men  in  the  United  States  and 
Canada. 

Second  place,  worth  $750.  in 
cash,  was  awarded  Tom  Horan 
of  the  Santa  Monica  (Calif.) 
Evening  Outlook  for  his  story 
about  a  jailed  war  hero  who 
looked  greater  in  defeat  than  in 
glory. 

A  Canadian  entry,  submitted 
by  Ann  Maude  Henry  of  the 
Winnipeg  (Man.)  Tribune,  won 
third  prize  of  $300.  Her  story 
involved  a  stalled  bus  in  a 
blinding  prairie  blizzard. 

Besides  the  top  three,  five 
prizes  worth  $50.  each  were 
awarded  to  Dan  Valentine,  Salt 
Lake  (Utah)  Tribune;  Ernie 
Hood,  Idaho  Statesman;  Jerry 
Hulse,  Los  Angeles  Times; 
Heni'y  Gris,  United  Press  Inter¬ 
national;  James  O’Neill  Jr., 
Washington  (D.  C.)  Daily  News. 


DOUBLE  SURPRISE 

A  young  Rhode  Island  man 
who  has  just  completed  his  jun¬ 
ior  year  as  a  journalism  major 
in  Boston  University’s  School  of 
Public  Relations  and  Communi¬ 
cations  received  a  double  sur¬ 
prise.  He  won  a  news  reporting 
competition  for  the  Reginald 
Coggeshall  Award  and  in  addi¬ 
tion  was  voted  to  receive  a  $500 
scholarship  provided  by  the  Na¬ 
tional  Association  of  Engine  and 
Boat  Manufacturers. 

Leonard  Berry  Stevens,  20, 
was  busy  on  a  summer  job  in  a 
cemetery  and  unable  to  attend 
a  luncheon  where  the  awards 
were  announced.  Two  years  ago 
he,  worked  part  time  as  a  night 
copy  boy  for  the  Providence 
(R.  I.)  Journal.  During  his  first 
two  years  at  Boston  University, 
Mr.  Stevens  was  in  the  College 


of  General  Education  where  he 
was  on  the  Dean’s  List  for  both 
years. 

*  *  * 

AWARD  OF  DISTINCTION 

Mrs.  Frances  D.  Heron,  book 
reviewer  for  the  Chicago  Trib¬ 
une  received  an  award  of  dis¬ 
tinction  from  William  Woods 
College,  Fulton,  Missouri.  Mrs. 
Heron,  mother  of  four  who  is  a 
specialist  in  /religious  journal¬ 
ism,  is  the  wife  of  Tribune  Sun¬ 
day  room  staffer,  Laurence 
Heron. 

*  «  4> 

UPHILL  FIGHT  O'TED 

Robert  Siegel,  housing  re¬ 
porter  of  the  Cleveland  (Ohio) 
Press,  has  received  an  award  for 
a  series  of  stories  in  his  paper 
about  an  uphill  fight  of  an  area 
of  Cleveland  to  improve  its 
neighborhoods  and  the  inaction 
in  the  matter  by  Cleveland  City 
Hall. 


BEST  SOUTHERN  COLUMN 

As  the  best  column  appearing 
in  any  newspaper  in  the  South 
during  1958,  Dixie  Business 
Magazine  has  selected  “From 
Across  the  Editor’s  Desk”  by 
S.  L.  Latimer  Jr.,  editor  and 
publisher  of  the  State  in  Colum¬ 
bia,  S.  C.  The  column  singled 
out  was  the  one  of  May  25,  1958, 
in  which  Mr.  Latimer  reminisced 
about  the  late  Ambrose  E.  Gon¬ 
zales  and  related  several  inci¬ 
dents  in  which  “Mr.  Ambrose” 
and  others  were  the  principals. 


2  RECEIVE  LOEB  PRIZES 

Nate  White  of  the  Christian 
Science  Monitor  and  Eme.st 
Havemann  of  Life  magazine  re¬ 
ceived  the  1959  Loeb  Awards 
for  business  and  financial  jour¬ 
nalism.  A  check  for  $1,000  and 
a  bronze  plaque  were  presenteil 
to  each  winner  by  Laurence  J. 
Ackerman,  chairman  of  the  Loeb 
Awards  Advisory  Board,  on  l)e- 
half  of  the  University  of  Con¬ 
necticut,  administrators  of  the 
awards. 

Bronze  plaques  were  also  pre¬ 
sented  to  four  writers  for  Spe¬ 
cial  Achievement.  They  are: 

Donald  1.  Rogers,  New  York 
Herald  Tribune;  Jay  Edgerton, 
Minneapolis  Star;  Murray  J. 
Rossant,  Business  Week,  and 
Alexander  O.  Stanley  of  Dun’s 
Review  and  Modem  Industry. 

Mr.  White,  business  and  finan¬ 
cial  editor  of  the  Monitor,  wrote 
a  series  of  articles  entitled, 
“Problems  of  Recession  and  Re¬ 
covery.” 

Mr.  Havemann’s  winning  ar¬ 
ticle  was  entitled,  “What’s  Hap¬ 
pened  to  the  Business  Boom?” 


WASHINGTON  FOCUS 


By  James  J.  Butler 

REID,  BY  ACCLAM.4TION 

Newsmen  who  aspire  to  diplo¬ 
matic  careers  will  find  quotable 
quotes  in  the  debate  which  pre¬ 
ceded  Senate  endorsement,  by 
acclamation,  of  Ogden  R.  Reid 
to  be  Ambassador  Extraordi¬ 
nary  and  Minister  Plenipoten¬ 
tiary  to  Israel. 

It  seemed  to  Senator  Kenneth 
Keating  of  New  York,  that 
newspaper  experience  is  most 
excellent  training  for  diplomacy. 
And,  by  way  of  emphasizing 
this  conviction,  he  added:  “In 
fact,  I  can  think  of  some  diplo¬ 
mats  I  have  met  who  would 
have  benefited  considerably 
from  early  training  in  the  news¬ 
paper  business  if  only  for  the 
purpose  of  enriching  their  skep¬ 
ticism.” 

Senator  Richard  Neuberger 
of  Oregon,  reminded  his  col¬ 
leagues:  “In  this  country  we 
have  a  tradition  that  journalists 
and  writers  who  have  served  as 
our  ambassadors  have  seiwed 
illustriously.  For  example,  I 
have  in  mind  Josephus  Daniels 
and  Claude  G.  Bowers.  Both  of 
them  were  journalists  and  writ¬ 
ers,  and  both  of  them  were  great 
ambassadors.” 

Collateral  Note 

The  finances  of  the  New  York 
Herald-Tribune  which  Mr.  Reid 
headed  as  president  (discussed 
at  foreign  relations  committee 
hearings)  were  further  illumi¬ 
nated  when  a  letter  from  Presi¬ 
dent  Leland  J.  Kalmbach  of 
Massachusetts  Mutual  Insur¬ 
ance  Co.  was  read.  The  company 
had  placed  a  $2,250,000  mort¬ 
gage  on  the  newspaper  before 
Mr.  Reid  became  its  president. 
Mr.  Kalmbach  wrote: 

“When  Mr.  John  Hay  Whit¬ 
ney  granted  a  loan  to  the  Her¬ 
ald  Tribune  and  finally  bought 
stock  control,  the  Massachusetts 
Mutual  directors  were  pleased 
in  view  of  the  increase  in  the 
value  of  our  collateral.  On  the 
other  hand,  at  no  time  prior  to 
the  change  in  stock  control  of 
the  Herald  Tribune  was  I  con¬ 
cerned  about  the  adequacy  of 
the  collateral  back  of  our  mort¬ 
gage.” 

♦  «  « 

Sanction  for  Secrecy 

The  extent  of  the  setback  to 
free  flow  of  information  brought 
about  by  the  decision  of  Judge 
Holtzoff  denying  access  to  Con¬ 
gressional  payroll  records  is  be¬ 
ing  appraised  on  Capitol  Hill. 
Sponsors  of  legislation  to  break 
down  news  secrecy  in  agencies 
and  departments- are  thoroughly 


unhappy.  The  jurist  went  be¬ 
yond  the  issues  of  the  instant 
case  to  write  obiter  dictum  that 
will  arise  as  a  defense  to  charges 
of  mis-use  and  excessive  use  of 
“classified”  stamps. 

Giving  judicial  sanction  to 
several  of  the  basic  practices 
under  attack  by  the  Moss  Com¬ 
mittee  and  the  Hennings  Com¬ 
mittee,  Judge  Holtzoff  wrote: 
“It  would  hardly  be  urged  that 
the  press  is  entitled  to  access  to 
written  material  that  the  law 
does  not  regard  as  being  auto¬ 
matically  open  to  public  exam¬ 
ination,  such  as,  for  example, 
staff  reports  submitted  to  Con¬ 
gressional  Committees,  until  the 
latter  choose  to  release  them; 
letters  to  the  President  from  his 
advisers,  unless  he  sees  fit  to 
make  them  public;  memoranda 
written  by  personnel  of  execu¬ 
tive  departments  to  their  su¬ 
periors.  .  .  .  Numerous  other  in¬ 
stances  of  a  similar  nature 
might  be  cited  at  leng^th.” 

Legislative  Power 

The  section  of  the  opinion 
which  is  taken  to  mean  that  no 
agency  is  required  to  release  in¬ 
formation  until  legislation  spe¬ 
cifically  directing  that  it  be 
made  available,  is  of  even  more 
concern  in  Congress.  It  recites: 
“Whether  any  Government  rec¬ 
ords  are  open  for  inspection  by 
the  public  or  some  segment  of 
the  public  is,  in  the  first  in¬ 
stance,  to  be  determined  by  the 
Congress.  This  subject  is  within 
the  legislative  power.” 

The  effect  of  the  Holtzoff  rul¬ 
ing  is  to  add  importance  to  the 
ASNE  petition  filed  recently, 
urging  Congress  to  direct  its 
employees  to  release  payroll  and 
related  information.  But  enact¬ 
ment  of  legislation  to  that  end 
would  be  only  partial  relief;  it 
would  not  reverse  bureaucrats 
who  withhold,  and  cite  the  ab¬ 
sence  of  Congressional  declara¬ 
tions  requiring  them  to  do  other- 


Names  Make  News 

Jim  Hagerty’s  classic  distinc¬ 
tion  between  a  tip  he  slips  to  a 
newsman  and  a  “leak”  from  any 
other  Federal  source  (“I  don’t 
leak  news;  I  sometimes  give  a 
reporter  background  informa¬ 
tion”)  has  been  topped  by  Police 
Inspector  William  J.  Liverman. 
Head  of  the  Traffic  Division, 
Liverman  is  having  problems 
with  Congress  over  traffic  ticket 
fixing:  the  lawmakers  protest 
that  some  fix-ees  are  given  news¬ 
paper  publicity  but  others  aren’t. 
The  Inspector  abhors  censorship 


and  assures  he  wouldn’t  think 
of  practicing  it.  But  he  told 
newsmen  who  demanded  uncen¬ 
sored  lists:  “Once  you  get  a 
name  you  can  do  what  you  like 
with  it  because  I  have  no  con¬ 
trol  over  newspapers.  But  if  I 
don’t  give  you  the  name  I  know 
you  can’t  print  it.” 

*  *  « 

Census  Compilation 

The  government’s  census  of 
daily  and  Sunday  newspaper 
subscribers  has  been  completed 
and  the  material  will  be  sub¬ 
jected  to  sample  tabulations  to 
be  submitted  to  the  American 
Newspaper  Publishers  Associa¬ 
tion  soon.  The  industry  commit¬ 
tee  for  the  enumeration  and 
Census  Bureau  officials  will  de¬ 
cide  what  type  of  presentation 
would  make  the  material  of 
maximum  usefulness.  This  ac¬ 
complished,  the  mass  will  be  fed 
into  Univacs.  In  any  event  the 
results  will  not  be  available  in 
final  form  until  after  Jan.  1, 
1960. 

During  the  week  of  May  18, 
the  census  was  conducted  in  330 
sample  areas  of  the  country. 
In  each  of  these  zones  home¬ 
makers  were  asked  whether  any 
person  resident  in  the  house 
usually  buys  a  daily  newspaper 
(or  Sunday  paper)  either  at  a 
store,  newsstand  or  other  place, 
or  uses  home  delivery.  The  news¬ 
paper  questions  were  included 
for  the  first  time  in  the  monthly 
survey  of  employment  and  un¬ 
employment. 

V  *  * 

Ph.D.  in  Wheelchair 

Richard  S.  Fitzpatrick,  mem¬ 
ber  of  the  editorial  staff  of 
Sigma  Delta  Chi’s  Quill  maga¬ 
zine  and  for  16  years  secretary 
of  Washington  Chapter  of  SDX, 
has  been  awarded  ^e  degree  of 
Doctor  of  Philosophy  at  Ameri¬ 
can  University. 

Those  are  side  jobs  for  “Dick” 
Fitzpatrick,  whose  pay  check 
comes  from  the  U.  S.  Informa¬ 
tion  Agency  where  he  is  an  edi¬ 
tor  in  the  office  of  research  and 
analysis.  He  attended  classes 
nights  following  a  full  curricu¬ 
lum  while  attending  to  business 
duties  and  writing  hobbies.  For 
a  time  he  managed  to  work  in 
lecture  courses  in  the  graduate 
school  of  the  Department  of 
Agriculture  where  he  taught 
psychology. 

Mr.  Fitzpatrick  achieved  his 
goal  while  confined  to  a  wheel 
chair.  He  has  been  a  victim  of 
muscular  dystrophy  since  he  was 
four  years  old.  Friends  trans¬ 
port  him  from  his  hoiiie  in  Vir¬ 


ginia  to  his  office  in  Washing¬ 
ton  and  classmates  have  driven 
him  home  after  classes. 

*  «  * 

Under  Wraps 

A  bill  to  identify  Congress 
members  who  spend  “counter¬ 
part”  funds  on  visits  to  blocked- 
currency  countries,  and  to  name 
the  amounts  they  disburse,  is 
getting  the  smother  treatment, 
according  to  a  complaint  filed  by 
V.  M.  Newton  Jr.,  chairman  oi 
the  SDX  Committee  on  Freedom 
of  Information. 

Mr.  Newton  charged  that  Rep. 
Samuel  N.  Friedel  of  Maryland, 
chairman  of  the  accounts  sub¬ 
committee,  held  one  brief  secret 
session  on  H.R.  5401,  declined 
to  release  the  transcript  to  news¬ 
men,  and  “has  told  those  inter¬ 
ested  in  the  bill  that  he  wants 
to  drop  the  whole  thing  rigjit 
now.”  Mr.  Newton  asked  that 
the  hearing  be  reopened  and  con¬ 
ducted  in  public. 

The  Congressman  denied  that 
the  bill  had  been  pigeonholed 
and  said  it  would  get  further 
study.  A  decision  would  be  made 
public,  he  added. 

Counterpart  funds  are  foreign 
currencies  which  cannot  be  con¬ 
verted  into  dollars.  They  are 
retained  in  the  country  of  issue 
for  eventual  dollar  payment  to 
the  U.  S.  Treasury  in  settlemrat 
of  obligations.  Junketing  Con¬ 
gressmen  spend  the  money  free¬ 
ly  in  the  countries  in  which  the 
money  freeze  is  effective.  Two 
years  ago,  following  an  expose 
by  Reporter  Pat  Munroe,  news¬ 
papers  applied  pressure  on  com¬ 
mittees  to  report  the  expendi¬ 
tures.  But  H.R.  5401  is  neces¬ 
sary  if  the  spending  by  individ¬ 
ual  members  of  committees,  not 
the  unallocated  total,  is  to  be¬ 
come  a  public  record. 

• 

Crash  Coverage 
In  Mountains  Cited 

Twin  Falls,  Idaho 

The  Ogden  Standard-Exam¬ 
iner  won  the  1959  membership 
participation  award  at  the  an¬ 
nual  Idaho-Utah  Associated 
Press  membership  meeting  here 
recently. 

The  award  was  made  for  the 
newspaper’s  coverage  of  an  ac¬ 
cident  which  befell  an  Air  Force 
cargo  plant.  Crew  members 
achuted  when  the  craft  got  into 
trouble  over  the  Wasatch  MoOT- 
tains  of  northern  Utah.  Tw 
Standard  -  Examiner  providw 
out-of-hours  protection  for  Ar. 

Winners  in  the  annual  photo 
contest  were  Arthur  E.  Andrews, 
Lewistoum  (Idaho)  Momin9 
Tribune,  sports;  Wes  Cameron, 
Spokane  Chronicle,  spot  ne^i 
Dick  Martin,  Caldwell  (Idaho) 
Times,  features,  and  Reed 
mussen,  Idaho  Falls  Post-Eeg^ 
ter,  sequence. 
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NPPA  Convention 
Book  on  Lenses 


By  James  L.  Codings 

A  new  workshop  program, 
business  sessions  and  entertain¬ 
ment — wrap  them  all  together 
and  you  have  the  schedule  for 
the  National  Press  Photogra¬ 
phers  Association  convention  at 
the  Diplomat  Hotel,  Hollywood 
Beach,  Fla.,  June  15-19. 

The  idea  of  the  workshop,  ac¬ 
cording  to  the  association,  is  to 
stimulate  new  plans  and  ac¬ 
tions  among  the  regional  groups. 

On  the  business  side,  one  of 
the  main  points  of  consideration 
will  be  the  matter  of  member¬ 
ship  qualifications.  This  has 
been  a  thorny  problem.  For  ex¬ 
ample,  NPPA  asks,  what  do  you 
do  with  members  w’ho  have 
moved  to  executive  positions  or 
to  jobs  related  to  press  photog¬ 
raphy? 

“It  is  expected,”  NPPA  says, 
“that  convention  delegates  will 
seek  to  work  out  a  new  formula 
to  close  the  membership  door 
to  those  in  other  fields  who,  as 
amateurs  or  parttime  enthusi¬ 
asts,  occasionally  make  a  pic¬ 
ture  for  publication. 

“Some  such  persons  have  been 
accepted  by  well-meaning  but 
misguided  regional  officers  in  the 
past.” 

Other  items  to  be  discussed: 

1)  photographic  rosters  (the 
making  up  of  lists  of  the  NPPA’s 
fulltime  press  photographers); 

2)  expansion  of  the  police-press 
relations  program;  and  3)  the 
formalizing  of  the  association’s 
chapter  within  the  framework  of 
the  constitution. 

The  delegates  will  also  hear 
details  of  a  major  medical  health 
insurance  plan. 


FuU  Photo  Staff 
GREAT  LIGHT  Hired  by  Paper 

Sylvania  Electric  Products,  Charlotte,  N.  C. 

Inc.,  claims  it  made  the  largest  The  Charlotte  News,  expand- 
flash  picture  in  photography’s  jjjg  operations  under  the  new 
history  with  its  night  shot  on  ownership  of  Knight  Publishing 
May  24  of  the  Great  Pyramid  of  has  added  five  men  to  its 

Cheops  on  the  rim  of  the  Sahara  editorial  staff  and  formed  a 


LENS  STUDY 

If  you  have  an  interest  in  lens 
in  general  and  are  not  too  con¬ 
founded  by  the  mysteries  of 
optics  in  particular,  get  a  copy  of 
Photographic  Lens  Manual  and 
Uirectory  (Morgan  &  Morgan) 
hy  C.  B.  Neblette,  professor  of 
photography,  Rochester  Insti¬ 
tute  of  Technology. 

In  a  chapter  on  the  choice  and 
testing  of  lenses,  the  author 
Knocks  several  fallacies  into  the 
Waste  basket. 

One  misconception,  he  says,  is 
to  attach  too  much  importance 
w  the  design  of  the  lens.  Each 
*>^jor  design  has  its  own  char¬ 
acteristics,  but  it  by  no  means 
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follows  that  all  lenses  of  that 
design  give  equal  performance. 
Sometimes  the  performance  dif¬ 
fers  greatly,  as  a  matter  of  fact. 

Another  erroneous  belief,  Mr. 
Neblette  writes,  is  that  perform¬ 
ance  is  related  to  the  number 
of  lenses  in  the  design. 

“While  it  is  true,”  he  says, 
“that  increasing  the  number  of 
lenses  aids  the  designer  by  pro¬ 
viding  additional  surfaces  and 
the  possibility  of  using  more 
kinds  of  glass,  the  fact  remains 
that  an  increase  in  the  number 
of  lenses  does  not  always  result 
in  improved  performance. 

“There  are  more  surfaces  to 
be  ground  and  polished  and  the 
difficulty  of  accurately  centering 
all  the  lenses  of  the  system  in¬ 
creases  so  that  the  improvement 
made  by  the  designer  may  be 
nullified  by  the  increased  prob¬ 
lems  of  manufacture  and  as¬ 
sembly.” 

Claiming  that  today’s  lenses 
are  better  than  ever,  Mr.  Neb¬ 
lette  says  that  one  of  the  best 
indications  of  quality  in  any 
lens  is  the  brilliancy  of  the 
image;  that  is,  image  contrast. 

“Lenses  of  poor  quality,”  he 
reports,”  whether  in  design  or 
workmanship,  cannot  produce 
images  with  good  contrast  in 
fine  detail.  The  difference  is  of¬ 
ten  difficult  to  see,  but  it  is  the 
distinguishing  characteristic  of 
a  well-designed,  precision-made 
lens.” 

«  *  * 

ADD  BAILEY 

Henry  Bailey,  a  Peru,  Ind., 
circuit  judge,  has  joined  the 
growing  list  of  those  who  don’t 
object  to  courtroom  available- 
light  photography.  In  a  recent 
statement.  Judge  Bailey  said: 

“I  have  no  objection  to  pic¬ 
tures  in  my  courtroom  during  a 
trial  so  long  as  taking  them  does 
not  disturb  its  proceedings. 

“In  the  Raymond  Hudson 
murder  trial,  held  here  recently, 
I  found  no  distraction,  for  it  was 
done  quietly  and  inconspicuously 
and  I  doubt  that  even  the  wit¬ 
nesses  or  others  in  the  court¬ 
room  were  aware  of  the  photog¬ 
rapher’s  presence. 

“I  do  object  to  flashbulbs,  es¬ 
pecially  during  a  trial.  During 
the  court  recess,  however,  if  the 
photographers  wish  to  take 
flash  pictures  of  the  judge  on 
the  bench  or  witnesses  in  the 


Desert. 

The  battery  of  6500  flashbulbs 


photography  department. 

The  News  formerly  handled 


(Press  25s),  running  from  the  its  photograjihic  assignments 
450-foot  peak  of  the  (3reat  Pyra-  through  a  commercial  studio, 
mid  to  the  foot  of  the  Sphinx  Charlie  Kelly,  Jeep  Hunter  and 
one-quarter  of  a  mile  away,  pro-  Don  Martin,  who  were  employed 
vided  a  “sun-like  burst  of  by  the  studio,  have  been  added 
light,”  the  company  said.  Each  to  the  News  staff.  George  Honey- 
of  the  circles  of  light  on  the  cutt,  also  formerly  with  a  com- 
Pyramid  is  about  40  feet  in  di-  mercial  studio,  is  darkroom  tech- 
ameter,  nician. 

The  light  burst,  powered  by  a  T.  H.  (Tom)  Wingate  was  ap- 
series  of  synchronized  circuits  pointed  state  editor,  replacing 
requiring  14  miles  of  wire,  was  Harry  Shuford  who  became  as- 
the  equivalent  of  that  made  by  sistant  city  editor  under  Robert 
more  than  8,000,000  ordinary  60-  Saunders.  Mr.  Wingate  came  to 
watt  household  lamps.  Joe  Covel-  the  News  from  the  Shelby 
lo  of  Black  Star  agency  was  (N.  C.)  Star,  where  he  was  a 


the  official  photographer. 

Cameraman  Honoretl 
For  Saving  Pal 


reporter. 

Other  staff  additions  include: 
Jerry  Bellune,  former  Fur¬ 
man  University  student — to  the 


Chicago  coPF  desk. 

Frank  Berger,  Chicago  Amer-  Monroe  C.  Campbell,  from  the 
iron  photographer,  was  honored  Durham  (N.  C.)  Herald  to  the 
by  150  members  of  the  Chicago  copy  desk. 

Press  Photographers  Associa-  Richard  Rigby,  from  the  High 
tion  for  rescuing  Alton  Kaste,  Point  Enterprise — to  the  report- 
Chicago  Tribune  cameraman,  ing  staff. 


from  a  possibly  fatal  fall  last 
April  25. 


Jerry  Shields,  recently  award¬ 
ed  a  masters  degree  in  joumal- 


The  association  gave  Mr.  Ber-  ism  at  the  University  of  North 
ger  a  watch  and  check  for  $50  Carolina — to  the  reporting  staff, 
at  a  dinner  meeting  in  his  • 

honor.  Berpr  and  Kaste  were  ^  q.  g 
covering  the  Chicago  cleanup  ^  ^ 

parade  in  State  Street  when  the  Tour  OJ  City 
rescue  occurred.  Both  were  mak-  rat-ttp  rnrpw  MirVi 

ing  overhead  pictures.  Kaste  ^  H-year^M  L^g,’ MiST.; 

a  P^®^  outside  the  yjgj^  ^  Battle 

third  floor  and  Berger  fr<^  in-  Qj-eek  recently,  spending  the  day 
Side  ^  a  balcony  window  below,  during  the  Cereal  City  and 
Mr.  Kaste  lost  his  balance  on  picture-taking,  thanks  to  the 
the  fire  escape  platform  and  fell  Enquirer  and 

to  the  balcony  ledge,  Berger 


kept  Ka.ste  from  rolling  off  the 

It  started  with  a  letter  George 
Ferrier  wrote  the  Enquirer  and 
News,  seeking  information  about 
Accreditation  Needed  Battle  Creek  for  a  classroom 
4-v  •.  project.  He  closed  his  letter. 

For  Queen  S  Visit  stating:  “I  never  was  to  your 

Chicago  town.  We  have  no  Dad,  so  have 
All  newsmen,  photographers,  no  car — therefore  we  don’t  go 
broadcasters  and  associated  tech-  anyplace.” 

nicians  —  both  U.  S.  and  foreign  The  newspaper  supplied  the 
representatives  planning  to  for  George’s  scrapbook 

cover  Her  Majesty  Queen  Eliza-  ^^ich  rated  an  A  plus.  Then  the 
beth  s  visit  here  July  6  need  assigned  Jack  F.  Newman 


Accreditation  Needed 
For  Queen’s  Visit 


special  accreditation. 


to  give  George,  his  mother  and 


Applications  for  accreditation  young  brother  the  “VIP”  treat- 
must  be  addressed  to  Col.  Jack  ment.  Mr.  Newman  drove  to 
Reilly,  Mayor’s  Office,  City  Hall,  Lansing  and  brought  the  Ferrier 


Chicago. 

Application  must  be  in  writ 


family  to  Battle  Creek,  where  he 
visited  Kellogfg  Co.,  Post  Divi- 


ing  on  media  letterhead  over  the  sion  of  General  Foods,  and  paid 
signature  of  an  editor  or  other  his  respects  to  Mayor  Raymond 


media  executive. 


M.  Turner. 
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a^^dent  at  Ohio  State  Univer-  Ql^H^^ry 

d^J  CTL  HABav  E.  Paicit  78,  presida 
years  of  newspapenng  dm  CVJj  .  »»  -i  t.  vi-  i.-  ^  , 

stray  from  the  fold.  He  served  ^he  Mail  Pubhshing  Co.  pV 
for  12  months  in  Pittsburgh  as  Charleroi  (Pjl) 

a  public  relations  man  for  the  5,  after  a  Imgera* 

Salvation  Army  —  “the  marble  iWness.^ 

halls  of  redemption,”  as  he  put  *  *  i 

it.  Stanley  Fields,  59,  state  id- 

Of  this  experience,  he  said:  vertising  manager  for  th 

“I  stood  it  for  a  year  and  then  Greensboro  (N.  C.)  News-Rtf- 
left  the  citadels  and  doughnuts  ord;  June  6,  of  a  heart  attack, 
to  a  more  pious  stewardship  so  ♦  ♦  • 

that  I  might  resume  the  life  of  Troy  Griffin,  47,  copyieade 
what  is  politely  called  the  itin-  on  the  Lubbock  (Tex.)  ,4w- 
erant  journalist.”  lanche-Joumal  since  1957;  June 

After  Ohio  State,  CVL  started  3.  He  had  also  worked  for  the 
on  the  Cleveland  Press.  When  Beaumont  (Tex.)  Journal. 
World  War  I  came  along,  CVL  ♦  ♦  ♦ 

was  assigned  by  the  Press  to  the  GLENN  Hartman,  31,  religion 
83rd  Division,  stationed  at  Camp  editor  of  the  Youngstotvn  (Ohio) 
Sherman,  Ohio.  Vindicator;  June  3,  of  a  brain 

World  War  I  Service  tumor. 

♦  •  ♦ 

Carl  Victor  managed  to  get  Rodger  H.  Pippen,  71,  spoils 
himself  drafted  and  went  over-  editor  of  the  Baltimore  (Mi) 
seas  with  the  83rd,  where  as  a  News-Post  and  Sunday  Amn- 
sergeant  his  commanding  officer  can  for  more  than  30  years; 
ordered  him  to  write  pieces  pro-  June  8.  Mr.  Pippen  was  a  strong 
moting  the  political  star  of  Maj.  force  in  returning  big  league 
Gen.  Leonard  Wood.  baseball  and  football  to  Balti- 

He  returned  to  the  Cleveland  niore  and  modernizing  the  Balti- 
Press,  where  he  “learned  the  more  city  stadium  in  recent 
bliss  of  resenting.”  Some  years  years.  He  retired  as  sports  edi- 
ago,  CVL  said :  tor  in  1957. 

“People  don’t  resent  any  more. 

They  miss  a  lot  of  fun,  not  doing 
it.  Some  copyreader  or  some 
louse  of  an  editor  would  get 
rough  with  my  magnificent  prose 
and  I’d  feel  in  my  pocket  to  see 
how  much  dough  I  had. 

“If  I  had  enough  for  a  railroad 
ticket  I’d  resent  what  he’d  done 
and  walk  out.  If  I  was  broke, 

I’d  wait  until  pay  day  and  then 
resent.  It’s  the  test  way  I  can 
think  of  to  see  the  world.” 

Carl  “resented”  from  Cleve¬ 
land  to  Columbus,  to  the  Salva¬ 
tion  Army,  to  Chicago  United 
Press,  to  New  York  UP,  to  Paris 
UP,  to  H.  L.  Mencken’s  Balti¬ 
more  Sun,  to  Philadelphia,  New 
Haven,  Oklahoma  City,  Wichita, 

Omaha,  Gary,  Ind.,  and  Hous¬ 
ton.  Carrington  A.  Phelps,  81, 

•  formerly  worked  on  the  old  Nou 

Mrs.  Barclay  Dies  Evening  Sun  and  the  Vw 

'  York  World. 

Chicago  *  *  « 

Mrs.  George  A.  Barclay,  warren  D.  Leary  Sb.,  6T, 
former  Chicago  newspaper  r^  publisher  of  the  Rice  Lake 
porter  and  wife  of  George  A.  )  chronotype  since  1923; 

Barclay,  Chicago  public  relations  jg 

counselor,  died  June  4.  Mrs.  Bar-  ^  ‘  _ 

poke  fun  and  jocularly  said  they  clay  worked  for  the  old  Chicago 

met  on  the  big  parking  lot  be-  Journal  and  the  old  Chicago  Simeon  S  Buzzerd 
hirid  Seal's  store.  Tiincs* 

He  referred  to  himself  as  an  •  BBaiKELiTY  Springs,  W.  ^ 

“old  Southern  gentleman  and  Yaclitinff  Writ«»r  Di«»a  Simeon  Strother  Buzzerd, 

civic  leader”  and  often  twitted  ®  ®  publisher  and  editor  of  the 

the  editor  by  saying  that  the  Washington  weekly  Morgan  Messenger,  * 

space  on  the  editorial  page  where  Malcolm  D.  Lambome  Jr.,  44,  Republican  voice,  for  60  years, 
his  column  appeared  was  who  wrote  a  yachting  column  died  May  30.  Mr.  Buzzerd  began 
“leased”  to  him  for  99  years.  for  the  Washington  Evening  work  as  a  printer’s  apprenti« 
His  first  newspaper  job  was  in  Star  for  20  years,  including  17  and  with  another  printer, 
the  mailing  room  of  the  Ohio  years  of  staff  reporting,  died  Frey,  established  the  Messenger 
State  Journal,  while  he  was  still  June  7  following  a  long  illness,  in  1893. 
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Carl  Victor  Little, 
Old  By-the-Way,  Dies 


Houston 

Carl  Victor  Little — the  Hous¬ 
ton  Press'  ovTi  “By-the-Way” — 
died  in  his  sleep  June  8,  bringing 
to  an  end  an  ei'a  in  journalism, 
as  well  as  a  career  of  brilliance. 

Mr.  Little,  whose  columns  and 
book  reviews  established  goals 
at  which  other  newspapermen 
may  shoot  for  years,  was  found 
by  his  wife,  Mrs.  Alma  Little, 
lying  fully  clothed  across  the 
bed. 

The  thick  reading  glasses  he 
was  forced  to  wear  in  recent 
years  were  still  perched  on  his 
nose. 

Mr.  Little  was  bom  June  10, 
1894,  in  Columbus,  Ohio.  He 
would  have  been  65  on  June  10. 


Carl  Victor  Little 


William  Weston  (Uncu 
Billy)  Aiken,  87,  editor  emeri¬ 
tus  of  the  Crockett  (Tex.)  Cour¬ 
ier-Democrat;  May  22,  in  an 
auto  accident. 


Mrs.  Arrie  Graham,  67, 
owner  of  the  Farwell  (Tex.) 
State  Line  Tribune;  May  17- 


Slain  Child’s 
Father  Voices 
Mercy  Plea 

Philadelphia 
Just  a  little  more  than  12 
hours  after  the  body  of  his  three 
and  a  half  year  old  daughter 
was  found  stuffed  in  the  closet 
of  a  neighboring  home,  the  pleas 
of  the  anguished  father,  Anatol 
Wolf  Holt,  for  mercy  for  the 
confessed  15-year-old  slayer,  a 
copyrighted  stoi-y  appeared  in 
the  Philadelphia  Evening  Bulle¬ 
tin. 

The  story,  which  appeared  un¬ 
der  the  father’s  byline,  was  a 
letter  addi'essed  to  the  “Dear 
People  of  Philadelphia”  and  was 
signed  “A  Sick  Father.” 

With  a  two-column  picture  of 
the  bereaved  parent,  the  story 
filled  the  top  half  of  page  1. 

A  sidebar  interview  with  Mr. 
Holt,  a  brilliant,  31-year-old 
University  of  Pennsylvania 
Mathematics  Professor,  on  leave 
while  working  on  a  Univac  pro¬ 
ject,  ran  on  page  3. 

Wanted  to  Talk 

“The  stoiy  fell  into  our  laps,” 
said  acting  City  Editor  Philip 
B.  Schaeffer,  who  related  that 
Mr.  Holt  had  come  to  the  news 
room  of  the  Bulletin  from  his 
home  in  the  Mt.  Airy  section  of 
Philadelphia,  some  10  miles  dis¬ 
tant,  and  informed  the  recep¬ 
tionist,  Charles  Walton  Sr.,  that 
he  “wanted  to  talk  to  someone 
about  the  murder.” 

Mr.  Schaeffer  assigned  Bay¬ 
ard  Brunt  to  interview  the  fa¬ 
ther. 

Mr.  Holt  gave  the  reporter  a 
three  page,  double  spaced,  typed 
letter,  which  he  had  written  be¬ 
tween  7  and  7:50  A.M.,  follow¬ 
ing  a  sleepless  night. 

In  ending  his  letter  to  the 
people  of  Philadelphia,  Mr.  Holt 
said,  “Had  I  caught  the  boy 
in  the  act,  I  would  have  wished 
to  kill  him.  Now  that  thei'e  is  no 
undoing  what  is  done,  I  only 
wish  to  help  him.  Let  no  feel¬ 
ings  of  caveman  vengeance  in¬ 
fluence  us.  Let  us  rather  help 
him.” 

In  the  interview,  Mr.  Holt 
said,  “Pm  sick.  Pm  not  bitter.” 
He  said  that  he  spoke  for  his 
wife,  Tatianna,  also,  when  he 
expressed  a  desire  to  help  his 
child’s  murderer  instead  of 
wreaking  vengeance  on  him. 

Edward  J.  Cooney  Jr.,  honor 
student  whose  confession  ended 
the  hunt  for  the  missing  child 
led  to  the  finding  of  her 

is  in  police  juvenile  cus¬ 
tody. 
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Peter  Manigault 


Peter  Manigault 
Succeeds  Father 

Charleston,  S.  C. 

Peter  Manigault  has  been 
named  president  of  the  Evening 
Post  Publishing  Co.  and  of  the 
News  and  Courier  Co.  He  suc¬ 
ceeds  Edward  Manigault,  who 
was  named  board  chainnan  of 
the  companies. 

Charleston  Native 

Peter  Manigault,  32,  who  pre¬ 
viously  was  vicepresident,  is  a 
native  of  Charleston,  attended 
Crafts  School  and  the  Gaud 
School  here,  and  was  graduated 
from  the  Episcopal  High  School, 
in  Alexandria,  Va.,  and  Prince¬ 
ton  University. 

A  lieutenant  in  the  Naval  Re¬ 
serve,  he  was  on  active  duty 
as  a  seaman  in  1945-46,  and  as 
a  lieutenant  (jg)  during  the 
Korean  War.  Thereafter  he 
served  for  a  time  as  a  reporter 
for  the  Columbia  Record. 

Fourth  in  Family 

He  is  the  fourth  member  of 
his  family  to  head  the  Evening 
Post.  His  grandfather,  the  late 
Arthur  M.  Manigault,  a  Santee 
River  rice  planter,  became  presi¬ 
dent  of  the  Post  seve'-al  years 
after  its  founding  in  1894.  His 
uncle,  the  late  Robert  S.  Mani¬ 
gault,  was  president  of  the  com¬ 
pany  when  it  purchased  the 
News  and  Courier  in  1926,  and 
headed  both  companies  until 
1945.  Edward  Manigault,  his 
father,  was  named  president  in 
1945. 

Other  officers  of  the  com¬ 
panies  are:  F.  B.  Gilbreth  and 
H.  T.  McGee,  vicepresidents; 
T.  R.  Waring  Jr.,  secretary; 
and  H.  T.  McGee  Jr.,  treasurer. 

for  June  13,  1959 


‘J’  Career 
Panel  Stand 
Voted  Down 

San  Francisco 
Panel  members  who  opposed 
journalism  careers  for  their 
sons  and  daughters  by  a  3  to  1 
margin  were  unanimously  repu¬ 
diated  by  a  Sigma  Delta  Chi 
audience  here. 

The  rebuttal  came  on  a  vote 
demanded  from  the  floor  which 
showed  no  working  newspaper 
person  present  was  opposed  to 
a  news  career  for  his  children. 

The  revolt  of  the  audience 
came  after  reports  which  showed 
Ed  J.  Dooley,  assistant  manag¬ 
ing  editor,  San  Francisco  Ex¬ 
aminer,  the  only  panelist  will¬ 
ing  to  have  his  children  enter 
news  work. 

“The  newspaper  industry  is 
dying  and  deserves  to  die  be¬ 
cause  it  is  no  longer  meeting  its 
obligations,”  George  Duscheck, 
science  writer,  San  Francisco 
News,  declared.  He  charged 
newspapers  are  “no  longer  in 
adjustment  with  the  society  in 
which  we  live.” 

Exceptions  Noted 

Abe  Mellinkoff,  city  editor, 
San  Francisco  Chronicle,  took 
exception  to  Mr.  Duschek’s 
statement  to  the  extent  of  noting 
that  some  newspapers  are 
changing  and  being  rewarded  by 
public  acceptance  when  they  do 
change. 

“The  good  things  you  can  do 
make  the  business  interesting,” 
Mr.  Mellinkoff  admitted.  But  he 
submitted  that  “if  my  daughters 
enter  the  newspaper  business,  I 
hope  they  do  so  by  marrying 
publishers.” 

“Because  of  inadequate  pay 
and  security,”  no  son  or  daugh¬ 
ter  of  anybody  should  be  advised 
to  go  into  newspaper  work,”  de¬ 
clared  Dr.  Raymond  D.  Law¬ 
rence,  editor  of  the  editorial 
page,  Oakland  Tribune. 

Audience  Protests 

The  storm  of  protests  from 
the  audience  was  marked  by  a 
pointed  “Are  you  joking?”  in¬ 
quiry  from  Robert  Cavagnaro, 
Associated  Press,  which  was 
ignored  by  the  moderator,  Al¬ 
bert  M.  “Bud”  Colegrove, 
Scripps-Howard  Newspaper  Al¬ 
liance. 

Larry  Davies,  New  York 
Times,  said  he  would  be  happy 
if  his  three  sons  all  entered 
newspapering.  Alexander  Bodi, 
Palo  Alto  Times,  said  newspa¬ 
per  salaries  are  advancing  and 


predicted  great  opportunities  for 
reporters. 

“Great  progress  is  ahead  for 
this  profession,”  commented  Ray 
Spangler,  publisher.  Redwood 
City  (Calif.)  Tribune.  He  ex¬ 
pressed  sadness  over  the  eve¬ 
ning’s  comments  and  pointed  to 
today’s  great  editors. 

Hope  that  the  debate  still 
rages  100  years  hence  was  ex¬ 
pressed  by  Mr.  Colegrove  as  he 
turned  the  meeting  back  to 
Richard  Lamb,  McGraw-Hill, 
president  of  the  SDX  Northern 
California  professional  chapter. 

• 

Ben  Bradford’s 
Heart  Gives  Out 

Dallas,  Tex. 
Ben  E.  Bradford,  Jr.,  a  gal¬ 
lant  and  gentlemanly  man  who 
wrote  of  gangsters  and  clerics, 
paupers  and  kings  for  the  Dallas 
News  for  a  decade,  died  June  2. 
He  had  lived  with  death  literally 
no  more  than  a  heartbeat  away 
for  39  years. 

When  he  entered  the  hospital 
three  weeks  ago,  it  was  with  the 
knowledge  that  he  had  got  all 
that  he  was  going  to  get  out  of 
a  heart  that  had  been  faulty 
since  the  day  he  was  bom.  De¬ 
spite  it,  by  sheer  will  and 
energy,  he  had  built  himself  a 
busy,  active,  happy  life. 

Ben  Emmett  Bradford,  Jr., 
was  bom  July  9,  1919,  in  Fort 
Worth. 

He  went  to  public  schools  in 
Fort  Worth  and  North  Texas 
State  College  in  Denton.  He  at¬ 
tended  Missouri  University 
School  of  Journalism  briefly. 

In  1940,  aged  21,  he  went  to 
work  in  the  Lamb  County 
Leader  at  Littlefield.  He  was 
editor,  ad  salesman,  public  re¬ 
lations  man  and  building  cus¬ 
todian.  A  year  or  so  later,  he 
moved  to  the  Dallas  Times  Her¬ 
ald  where  he  wrote  obits,  covered 
the  police  beat,  worked  on  the 
rewrite  desk  and  finally  became 
assistant  city  editor. 

He  joined  The  News  first  on 
March  20,  1944.  He  left  the 
paper  in  May,  1951,  to  become 
information  man  for  the  Office 
of  Price  Stabilization,  quit  that 
to  join  Watson  Associates  and 
then  took  a  flyer  at  building 
houses.  By  August,  1953,  how’- 
ever,  he  was  back  with  the  News 
to  stay. 

“There’s  nothing  else  like  it,” 
At  the  News,  he  covered  most 
runs.  He  wrote  politics.  He 
worked  the  courthouse  and  the 
federal  offices.  He  sat  in  on  the 
city  hall.  His  love,  however,  wras 
the  police  beat,  and  he  worked 
it  as  the  oldtimers  did,  prowling 
the  city.  At  times,  he  carried  a 
.45  and  might  have  needed  it. 

63 


a  student  at  Ohio  State  Univer¬ 
sity. 

Only  once  in  his  almost  60 
years  of  newspapering  did  CVL 
stray  from  the  fold.  He  served 
for  12  months  in  Pittsburgh  as 
a  public  relations  man  for  the 
Salvation  Army  —  “the  marble 
halls  of  redemption,”  as  he  put 
it. 

Of  this  experience,  he  said: 

“I  stood  it  for  a  year  and  then 
left  the  citadels  and  doughnuts 
to  a  more  pious  stewardship  so 
that  I  might  resume  the  life  of  Troy  Griffin,  47,  copyieader 
what  is  politely  called  the  itin-  on  the  Lubbock  (Tex.)  Ara- 
erant  journalist.”  lanche-Joumal  since  1957 ;  June 

After  Ohio  State,  CVL  started  3.  He  had  also  worked  for  the 
on  the  Cleveland  Press.  When  Beaumont  (Tex.)  Journal. 
World  War  I  came  along,  CVL  ♦  ♦  ♦ 

was  assigned  by  the  Press  to  the  GLENN  Hartman,  31,  religion 
83rd  Division,  stationed  at  Camp  editor  of  the  Youngstoum  (Ohio) 
Sherman,  Ohio.  Vindicator;  June  3,  of  a  brain 

tumor. 


Carl  Victor  Little, 
Old  By-the-Way,  Dies 


Houston 

Carl  Victor  Little — the  Hous¬ 
ton  Press’  own  “By-the-Way” — 
died  in  his  sleep  June  8,  bringing 
to  an  end  an  era  in  journalism, 
as  well  as  a  career  of  brilliance. 

Mr.  Little,  whose  columns  and 
book  reviews  established  goals 
at  which  other  newspapermen 
may  shoot  for  years,  was  found 
by  his  wife,  Mrs.  Alma  Little, 
lying  fully  clothed  across  the 
bed. 

The  thick  reading  glasses  he 
was  forced  to  wear  in  recent 
years  were  still  perched  on  his 
nose. 

Mr.  Little  was  bom  June  10, 
1894,  in  Columbus,  Ohio.  He 
would  have  been  65  on  June  10. 


Stanley  Fields,  59,  state  ad¬ 
vertising  manager  for  the 
Greensboro  (N.  C.)  Sews-Rec- 
ord;  June  6,  of  a  heart  attack. 


World  W’ar  1  Service 

Carl  Victor  managed  to  get 
himself  drafted  and  went  over¬ 
seas  with  the  83rd,  where  as  a  News-Post  and  Sunday  Ameri- 
sergeant  his  commanding  officer 
ordered  him  to  write  pieces  pro¬ 
moting  the  political  star  of  Maj. 

Gen.  Leonard  Wood. 

He  returned  to  the  Cleveland 
Press,  where  he  “learned  the 
bliss  of  resenting.”  Some  years 
ago,  CVL  said: 

“People  don’t  resent  any  more. 

They  miss  a  lot  of  fun,  not  doing 
it.  Some  copyreader  or  some 
louse  of  an  editor  would  get 
rough  with  my  magnificent  prose 
and  I’d  feel  in  my  pocket  to  see 
how  much  dough  I  had. 

"If  I  had  enough  for  a  railroad 
ticket  I’d  resent  what  he’d  done 
and  walk  out.  If  I  was  broke, 

I’d  wait  until  pay  day  and  then 
resent.  It’s  the  best  way  I  can 
think  of  to  see  the  world.” 

Carl  “resented”  from  Cleve¬ 
land  to  Columbus,  to  the  Salva¬ 
tion  Army,  to  Chicago  United 
Press,  to  New  York  UP,  to  Paris 
UP,  to  H.  L.  Mencken’s  Balti¬ 
more  Sun,  to  Philadelphia,  New’ 

Haven,  Oklahoma  City,  Wichita, 

Omaha,  Gary,  Ind.,  and  Hous¬ 
ton.  Carrington  A.  Phelps,  81, 

•  formerly  worked  on  the  old  Ntv 

Mrs  Barclay  Dies  York  Evening  Sun  and  the  Ntv 

^  York  World. 


Brilliant  Wit 

Ml’.  Little’s  “By-the-Way” 
column,  w’hich  for  many  years 
appeared  daily  in  the  Press, 
filled  a  niche  in  Houston’s  life 
which  w’ill  be  difficult — if  not 
impossible  to  replace. 

His  brilliant  wit,  scathing 
sarcasm  and  almost  complete  ir¬ 
reverence  for  the  stuffed  shirts 
and  would-be  gn*eat  enlightened 
and  entei’tained  readers  of  the 
Press. 

Beyond  that,  Mr.  Little  was 
know’n  across  the  nation  as  one 
of  the  outstanding  literary  crit¬ 
ics  in  the  newspaper  business. 
Here  again,  CVL  pulled  no 
punches,  ignoring  the  mediocre 
in  literature  to  concentrate 
either  on  the  very  good,  or  the 
very  bad. 


Carl  Victor  Little 


William  Weston  (Uncix 
Billy)  Aiken,  87,  editor  emeri¬ 
tus  of  the  Crockett  (Tex.)  Cour¬ 
ier-Democrat;  May  22,  in  an 
auto  accident. 


Mrs.  Arrie  Graham,  67, 
owmer  of  the  Farwell  (Tex.) 
State  Line  Tribune;  May  17. 


Slain  Child’s 
Father  Voices 
Mercy  Plea 

Philadelphia 

Just  a  little  more  than  12 
hours  after  the  body  of  his  three 
and  a  half  year  old  daughter 
was  found  stuffed  in  the  closet 
of  a  neighboring  home,  the  pleas 
of  the  anguished  father,  Anatol 
Wolf  Holt,  for  mercy  for  the 
confessed  15-yeai--old  slayer,  a 
copyrighted  story  appeared  in 
the  Philadelphia  Evening  Bulle¬ 
tin. 

The  story,  which  appeared  un¬ 
der  the  father’s  byline,  was  a 
letter  addressed  to  the  “Dear 
People  of  Philadelphia”  and  was 
signed  “A  Sick  Father.” 

With  a  two-column  picture  of 
the  bereaved  parent,  the  story 
filled  the  top  half  of  page  1. 
A  sidebar  interview  with  Mr. 
Holt,  a  brilliant,  31-year-old 
University  of  Pennsylvania 
Mathematics  Professor,  on  leave 
while  working  on  a  Univac  pro¬ 
ject,  ran  on  page  3. 


Wanted  to  Talk 

"The  stoi-y  fell  into  our  laps,” 
said  acting  City  Editor  Philip 
B.  Schaeffer,  who  related  that 
Mr.  Holt  had  come  to  the  news 
room  of  the  Bulletin  from  his 
home  in  the  Mt.  Airy  section  of 
Philadelphia,  some  10  miles  dis¬ 
tant,  and  informed  the  recep¬ 
tionist,  Charles  Walton  Sr.,  that 
he  “wanted  to  talk  to  someone 
about  the  murder.” 

Mr.  Schaeffer  assigned  Bay¬ 
ard  Brunt  to  interview  the  fa¬ 
ther. 

Mr.  Holt  gave  the  reporter  a 
three  page,  double  spac^,  typed 
letter,  which  he  had  written  be¬ 
tween  7  and  7:50  A.M.,  follow¬ 
ing  a  sleepless  night. 

In  ending  his  letter  to  the 
people  of  Philadelphia,  Mr.  Holt 
said,  “Had  I  caught  the  boy 
in  the  act,  I  would  have  wished 
to  kill  him.  Now  that  there  is  no 
undoing  what  is  done,  I  only 
*fish  to  help  him.  Let  no  feel¬ 
ings  of  caveman  vengeance  in¬ 
fluence  us.  Let  us  rather  help 
him.” 

In  the  interview,  Mr.  Holt 
^id,  “Pm  sick.  Pm  not  bitter.” 
He  said  that  he  spoke  for  his 
's^ife,  Tatianna,  also,  when  he 
expressed  a  desire  to  help  his 
child’s  murderer  instead  of 
creaking  vengeance  on  him. 

Edward  J.  Cooney  Jr.,  honor 
s^dent  whose  confession  ended 
“te  hunt  for  the  missing  child 
^  led  to  the  finding  of  her 
^y>  is  in  police  juvenile  cus¬ 
tody. 


‘J’  Career 
Panel  Stand 
Voted  Down 


San  Francisco 


predicted  great  opportunities  for 
reporters. 

“Great  progress  is  ahead  for 
this  profession,”  commented  Ray 
Spangler,  publisher,  Redwood 
City  (Calif.)  Tribune.  He  ex¬ 
pressed  sadness  over  the  eve¬ 
ning’s  comments  and  pointed  to 
today’s  great  editors. 

Hope  that  the  debate  still 


Panel  members  who  opposed  rages  100  years  hence  was  ex¬ 
journalism  careers  for  their  pressed  by  Mr.  Colegrove  as  he 
sons  and  daughters  by  a  3  to  1  turned  the  nleeting  back  to 
margin  were  unanimously  repu-  Richard  Lamb,  McGraw-Hill, 
diated  by  a  Sigma  Delta  Chi  president  of  the  SDX  Northern 
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Peter  Manigault 


Peter  Manigault 
Succeeds  Father 


audience  here.  California  pi-ofessional  chapter. 

The  rebuttal  came  on  a  vote  • 

demanded  from  the  floor  which  _  ,,  ,, 

showed  no  working  newspaper  l5en  rtradtorcl  S 
person  present  was  opposed  to 

a  n^ews  career  for  his  children.  Heart  GiveS  Out 
The  revolt  of  the  audience 

came  after  reports  which  showed  Dallas  Tex 

Ed  J.  Dooley,  assistant  manag-  „  „  t,  « 

ing  editor.  San  Francisco  Ex-  ,  f  it. 

*.  ,  1-  *  11  lant  and  gentlemanly  man  who 

aminer,  the  only  panelist  will-  .  -  ® 

.  ’.  ,  .  r.,j  .  wrote  of  gangsters  and  clerics, 

ing  to  have  his  children  enter  ji-  . 

wnrV  paupers  and  kings  for  the  DalUui 

news  worn.  _  ^ j _ 1*  j: i  t.. o 


“The  newspaper  industry  is 


News  for  a  decade,  died  June  2. 
He  had  lived  with  death  literally 


Succeeds  Father  deserves  to  die  te-  ^  heartbeat  away 

cause  it  IS  no  longer  meeting  its  »  oq 

o  n  obligations,”  George  Duscheck,  ,  ,  ,  .  , 

CHARLE.STON,  S.  C.  e*  Francisco  entered  the  hospital 

Peter  Manigault  has  been  declar^  He  charged  three  weeks  ago,  it  was  with  the 

named  president  of  the  Evening  oro  “nn  knowledge  that  he  had  got  all 

Post  Publishing  Co.  and  of  the  adjustment  with  the  society  in  ^ 

News  and  Courier  Co.  He  sue-  A  ,  ^  a  heart  that  had  been  faulty 

•  ^  _ .  . _ which  we  live.”  ^  _  . _ 


a  heart  that  had  been  faulty 
since  the  day  he  was  bom.  De¬ 
spite  it,  by  sheer  will  and 
energy,  he  had  built  himself  a 


News  and  Courier  Co.  He  sue-  jjyg »  'a  heart  that  had  been  faulty 

ceeds  Edward  Manigault,  who  ’  since  the  day  he  was  bom.  De- 

was  named  board  chairman  of  spite  it,  by  sheer  will  and 

the  companies.  Exceptions  Noted  energy,  he  had  built  himself  a 

Abe  MellinkofT,  city  editor,  ^«sy,  active,  happy  life. 
Charleston  Native  San  Francisco  Chronicle,  took  Emmett  Bradfort,  Jr^ 

Peter  Manigault,  32,  who  pre-  exception  to  Mr.  Duschek’s  ^ 

viously  was  vicepresident,  is  a  stotement  to  the  extent  of  noting  ■  schools  in 

native  of  Charleston  attended  that  some  newspapers  are  _  puoiic  ^noois 

Ci-afts  School  and  the  Gaud  changing  and  being  rewarded  by  stoteSkge1II'^DSrt?nH^at- 
School  here,  and  was  graduated  public  acceptance  when  they  do  ^ fs  s  o  u  r  i  University 

from  the  Episcopal  High  School,  ,  School  of  Journalism  briefly, 

m  Alexandria,  Va.,  and  Prince-  ^Jg  ^hf^silirsf  interesting  ”  aged  21,  he  went  to 

'’a  liiitelTant’in  the  Naval  Re-  Mr.  Mellinkoff  admitted.  But  he  LUtlefield^  H^’wls 

serve,  he  was  on  active  duty 

as  a  seaman  in  1945-46,  and  as  euier  tne  newspaper  ousmess,  1  , 
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in  Alexandria,  Va.,  and  Prince¬ 
ton  University. 

A  lieutenant  in  the  Naval  Re¬ 
serve,  he  was  on  active  duty 
as  a  seaman  in  1945-46,  and  as 


Abe  MellinkofT,  city  editor,  ^«sy,  active,  happy  life. 
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Korean  War.  Thereafter  he  publishers, 
sei-ved  for  a  time  as  a  reporter  “Becausi 
for  the  Columbia  Record.  securi 


ter  of  anybody  should  be  advised  police  beat,  worked  on  the 


Fourth  in  Family  ^  newspaper  work,”  de¬ 

clared  Dr.  Raymond  D.  Law- 
He  is  the  fourth  member  of  rence,  editor  of  the  editorial 


his  family  to  head  the  Evening  page,  Oakland  Tribune. 
Post.  His  grandfather,  the  late 

Arthur  M.  Manigault,  a  Santee  Audience  Protests 

River  rice  planter,  became  presi¬ 
dent  of  the  Post  .oeve'-al  years  The  storm  of  protes 


go  into  newspaper  work,”  de-  rewrite  desk  and  finally  became 
ired  Dr.  Raymond  D.  Law-  assista.nt  city  ^itor. 
nee,  editor  of  the  editorial  joined  The  News  first  on 
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information  man  for  the  Office 
Audience  Protests  Stabilization,  quit  that 
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after  its  founding  in  1894.  His  the  audience  was  marked  by  a  then  took  a  flyer  at  building 
uncle,  the  late  Robert  S.  Mani-  pointed  “Are  you  joking?”  in-  houses.  By  August,  1953,  how- 
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pany  when  it  purchased  the  Associated  Press,  which  was  to  stay. 
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CLASSIFIED  CLINIC 


Want  Ad  Specialist 
Began  As  Solicitor 


By  Daniel  L.  Lionel 

C4M.  New  York  Herald  Tribune 


On  a  spring  afternoon  in  1925 
the  telephone  operator-recep¬ 
tionist  of  the  now  deceased 
Brooklyn  (N.  Y.)  Citizen  looked 
up  from  the  novel  she  was  read¬ 
ing.  Standing  before  her  was  a 
slender  young  lad.  She  looked  at 
him  quizzically.  Characteristic¬ 
ally  he  didn’t  wait  for  her  ques¬ 
tion.  “I’m  looking  for  a  position 
as  a  reporter,”  he  said. 

“Sorry  we  have  none,”  she 
quipped.  Noting  the  bright  de¬ 
termined  face,  she  softened  a 
bit.  “You  might,”  she  suggested, 
“try  the  classified  ad  depart¬ 
ment.”  He  did,  got  the  job  as 
telephone  solicitor  and  thereby 
hangs  the  tale  of  how  Arnold 
Deutsch,  now  president  of 
Deutsch  &  Shea,  found  his  way 
into  the  business  in  which  he 
knows  plays  a  highly  significant 
role. 

Sitting  at  his  desk  in  his 
smartly  appointed  offices  in  the 
Herald  Tribune  Building  in  New 
York  the  other  day,  Mr.  Deutsch 
recounted  the  story  of  his  climb 
to  his  present  circumstances  as 
head  of  what  is  regai'ded  as  the 
leading  advertising  agency  spe¬ 
cializing  in  manpower  problems 
in  the  country.  His  agency  just 
celebrated  its  20th  anniversary. 

Started  With  Weekly 

Six  months  with  the  Brooklyn 
Citizen  convinced  him  that  clas¬ 
sified  was  a  fascinating  as  well 
as  a  profitable  field.  Although 
he  was  still  attending  college  at 
night  he  decided  to  find  a  larger 
scope  for  his  energies  than  his 
telephone  job  offered.  He  con¬ 
vinced  the  publisher  of  a  weekly 
newspaper  on  Long  Island  that 
the  paper  could  and  should  carry 
classified  and  furthermore,  that 
he,  Arnold  Deutsch,  was  the  lad 
who  could  get  it. 

He  got  the  nod  and  shortly, 
after  starting  at  scratch,  ran 
the  want  ad  feature  up  to  two 
pages  per  week.  Then  he  cast  his 
eyes  upon  the  larger  opportuni¬ 
ties  on  the  big  Manhattan  dailies. 
He  sold  Harold  Goldman,  then 
CAM  of  the  New  York  Sun,  on 
hiring  him.  By  1932,  the  lad  who 
had  started  on  the  phones  in 
Brooklyn  just  seven  years  ear¬ 
lier,  was  appointed  manager  of 
miscellaneous  Classified  Display 
advertising  on  the  New  York 
Evening  Journal.  Somewhere  be¬ 
tween  his  leaps  in  classified  he 


found  time  to  do  reporting  stints 
both  for  the  New  York  Sun  and 
the  late  Brooklyn  Eagle. 

By  the  time  Mr.  Deutsch  and 
Jerome  P.  Shea  organized 
Deutsch  &  Shea  in  1939,  both 
had  had  several  years  of  agency 
experience,  working  with  the 
Brown  Agency,  pioneer  classified 
advertising  agency  in  New  York. 
Mr.  Shea  died  in  1947.  Mr. 
Deutsch  soon  appointed  Van  M. 
Evans,  who  had  started  with 
the  agency  soon  after  its  incep¬ 
tion,  as  executive  vicepresident. 

Research  Applied 

Upon  his  return  from  his 
naval  stint  in  World  War  II,  Mr. 
Deutsch,  whose  agency  had  been 
handling  a  wide  variety  of  ac¬ 
counts,  decided  to  specialize  in 
recruiting  advertising.  A  mem¬ 
ber  of  the  American  Association 
of  Advertising  Agencies,  Deut¬ 
sch  and  Shea  set  out  to  apply 
big  agency  research  and  mer¬ 
chandising  techniques  to  the 
problems  of  classified  adver¬ 
tisers. 

The  present  organization  of 
more  than  70  people  with  a  staff 
of  researchers,  copy  writers, 
artists,  account  executives,  and 
even  psychologists  and  with 
many  of  the  largest  industrial 
organizations  in  the  country 
among  its  accounts,  attests  to 
the  success  of  this  formula. 

Placing  copy  in  newspapers 
from  coast  to  coast,  and  occa¬ 
sionally  abroad,  Mr.  Deutsch  is 
in  a  good  position  to  appraise 
the  effectiveness  of  the  medium 
as  well  as  the  salesmen  who 
represent  it.  While  the  largest 
part  of  the  agency’s  billing  goes 
into  newspapers,  the  highly 
specialized  requirements  of  in¬ 
dustry  today,  particularly  in  the 
field  of  engineering  and  science, 
have  given  a  strong  place  to  the 
technical  journals  for  this  tyi)e 
of  personnel. 

Mr.  Deutsch  has  a  strong  pre¬ 
ference  for  the  classified  pages 
for  recruiting  advertising  except 
in  special  cases  where  a  company 
makes  a  field  trip  or  a  medium 
has  established  a  unique  display 
classified  marketplace  for  per¬ 
sonnel  recruiting. 

Know  Your  Medium 

“In  my  opinion,”  he  said,  “the 
classified  pages  constitute  the 
I  quick,  easy  market  place  where 


National 
Newspapers 
By  2,000? 


“What,”  he  asked,  “will  that 
mean  to  schools,  churches,  news- 


Ralph  McGill,  editor  of  the 
Atlanta  (Ga.)  Constitution  and 
1959  Pulitzer  prizewinner,  peer¬ 
ed  into  the  future  without  bene¬ 
fit  of  crystal  ball  May  29  wha 
he  delivered  the  Pulitzer  memor¬ 
ial  address  at  Columbia  Univer¬ 
sity. 

Arnold  Deutsch  ^jjg  year  2,000,  he  pointed 

out,  we’ll  have  a  population  of 
readers  turn  to  satisfy  their  about  353,000,000. 
wants-they  turn  to  the  classi-  ^ 

fied  pages  by  desi^.  In  display,  churches,  news- 

they  see  your  ad  by  chance  government,  local 

His  advice  to  clarified  sales-  ^affg^eral?  We  are  just  started 
men,  who  come  to  the  Deutsch 

e  ol  r  n  .  ,  on  a  vast  system  of  federal  nigh- 

&  Shea  offices  from  all  parts  of  every 

the  country,  is  to  “know  more  America.  Feeder  air- 

about  your  own  m^ium  toan  its 
rates  and  circulation.  We  can 

get  that  out  of  Standard  Rate  .  ,, 

and  Data.  How  many  engineers  *  develop  two  or  three 

in  your  market?  How  many  read  national  newspapers  which  have 
your  paper?  Where  and  how  do  publishing  plants  in  each  great 
they  live?  How  best,  typograph-  region  and  transmit,  by  new 
ically,  can  we  exploit  the  market  electronic  devices,  the  pagM  of 
through  your  newspaper?”  the  paper?  Papers  could  be 

Mr.  Deutsch  suggests  that  the  "loved  out  from  each  great  cen- 
classified  salesman  study  his  ter  on  tnicks  and  feeder  air- 
prospect’s  business  and  learn  as  lines.” 

much  about  it  as  he  knows  about  in  the  years  ahead  when  cities 
his  own.  “He  should  then  deter-  stretch  for  100  miles  or  more, 
mine  how  his  individual  news-  according  to  the  experts,  what 
paper  can  fit  into  the  advertiser’s  will  happen  to  the  present  image 


“Will  we  develop  two  or  three 


advertising  strategy.” 

Court  Orders  Daily 
To  Accept  Help  Ads 


of  the  local  paper,  and  who  is 
making  distribution  plans  for 
that  era?  Mr.  McGill  wanted  to 
know. 

“It  will  be  interesting,”  he 


Tallahassee,  Fla.  said,  “to  watch  some  trends  al- 
Approved  Personnel,  Inc.,  of  ready  in  evidence  and  to  s« 
Miami,  and  its  Tampa  affiliates,  what  changes  newspapers  will 
Life  Employment  and  Bay  Em-  make.  The  news  must  always 
ployment  agencies,  have  filed  constitute  the  body  of  a  news- 
suit  in  Circuit  Court  here  to  paper. 

require  the  Tampa  Morning  rj,y  programs  featuring 

Trrbrme  to  accept  and  publish  interpretation  may  stimulate  the 
classified  advertising  of  the  reading  of  well-written  news  and 

-L  1.  11  j  ii-  editorials  and  columns  in  news- 

The  Tribune  challenged  the  but  there  will 

jurisdiction  of  the  court  to  try  ^e  many  editorial  pages 

the  case,  but  was  over-ruled.  The  ^^at  won’t  appeal  to  readers 
court  issued  an  order  requiring  ^^ey  hear  topflight  pros 

the  newspaper  to  accept  the  em-  editorializing  on  TV. 

by  the  eoett.  ^ 

contiguous  states,  “just  to  s« 
CD  Citation  and  know  what’s  going  on  and 

The  New  York  State  Civil  what  people  are  talking  about 

Defense  Commission  has  cited  This  may  be  old  hat,  he 
the  New  York  Journal- American  mitted,  “but  still,  I  want  ^  ^ 
and  one  of  its  staff  writers,  Dan  again  —  when  the  sale  (o 
Brigham,  for  outstanding  pub-  paper)  comes,  or  when  a  pa^ 
lie  service  in  helping  to  promote  dies  and  is  interred,  take  a 
a  wider  public  understanding  of  and  see  how  much  of  the  djuw 
Civil  Defense  aims  and  increased  comes  from  inside  rather 
public  participation  in  its  pro-  outside.  You’ll  find  more 
grams.  from  within.” 
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AFA  Will  Establish 
Washington  ‘Embassy’ 


Minneiapous 
The  Advertising  Federation 
of  America  will  move  its  head¬ 
quarters  from  New  York  to 
Washington,  where  it  will  de¬ 
velop  into  “an  embassy  for  all 
advertising.” 

Establishment  of  the  full-time 
staff  and  office  in  the  nation’s 
capital  by  September,  to  be 
followed  by  the  shift  of  AFA’s 
general  headquarters  within  the 
following  year,  was  announced 
this  week  at  the  federation’s 
56th  annual  meeting. 

AFA,  which  has  been  based  in 
New  York  for  its  55  years,  will 
maintain  “an  important  branch 
office  there.” 

The  action  was  co-sponsored 
by  representatives  of  17  national 
associations  in  advertising,  plus 
heads  of  major  media,  industrial 
and  consumer  goods  manufac¬ 
turers,  advertising  agencies,  and 
the  nine  district  governors  of 
AFA  who  represent  131  adver¬ 
tising  clubs. 

‘Great  News’ 

The  move  was  hailed  as  “great 
news”  by  Rep.  Bob  Wilson  (R. 
Calif.),  who  has  long  championed 
the  idea  of  a  Washington  head¬ 
quarters  for  advertising,  and 
fits  in  with  growing  concern  by 
the  advertising  business  over  at¬ 
tempts  to  place  restrictions  on 
its  operations  at  all  levels  of 
government  and  by  a  variety  of 
direct  and  indirect  strategems. 

Announcement  of  the  AFA 
move  was  made  by  Robert  M. 
Feemster,  federation  chaiiTnan 
and  chairman  of  the  executive 
committee  of  the  Wall  Street 
Journal. 

Federation  Chairman 

James  S.  Fish,  vicepresident 
and  director  of  General  Mills, 
Inc.,  was  elected  chairman  of 
the  federation. 

Harriet  Raymond,  advertising 
manager  of  the  plastics  division 
of  Celanese  Corporation  of 
America,  was  named  Advertising 
Woman  of  the  Year. 

Two  elections  to  the  Adver¬ 
tising  Hall  of  Fame  were  an¬ 
nounced.  They  were  Merlin  H. 
(Deac)  Aylesjworth,  first  presi- 
dent  of  National  Broadcasting 
w.,  who  died  Oct.  1,  1952,  and 
Kerwin  H.  Fulton,  first  presi¬ 
dent  of  General  Outdoor  Adver- 
Co.,  and  later  president 
C'^tdoor  Advertising,  Inc. 
Distinguished  service  awards 
I  »ere  made  to  Thomas  D’Arcy 
rophy,  former  chairman  of 
ttenyon  &  Eckhardt,  Inc.  and 
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Samuel  C.  Gale,  former  vice- 
president  in  charge  of  adver¬ 
tising,  home  service  and  market¬ 
ing  research  of  General  Mills, 
Inc. 

Academy  Organized 

The  American  Academy  of 
Advertising  was  formally  or¬ 
ganized.  Its  purpose  is  to  stimu¬ 
late  exchange  of  advertising  in¬ 
formation  between  educators  and 
practitioners.  H.  W.  Hepner, 
Syracuse  University  School  of 
Business,  was  elected  the  first 
national  dean.  National  associate 
dean  is  Billy  I.  Ross,  University 
of  Houston  Journalism  School. 
Other  national  officers:  Frank 
McCabe,  Brown  University, 
registrar;  and  George  T.  Clarke, 
New  York  University,  burser. 

‘Invention  of  Devil’ 

Fairfax  M.  Oone,  of  Foote, 
Cone  &  Belding,  presented  a 
“Situation  Report  on  Adver¬ 
tising  —  1959,”  in  which  he 
charged  that  magazines  are  ex¬ 
perimenting  with  “an  invention 
of  the  devil” — the  gatefold  and 
insert. 

“The  gatefold  causes  me  to 
fiddle  with  the  page  to  find  out 
why  I  can’t  turn  it  properly, 
then  blasts  me  with  something 
about  which  I  have  no  interest 
whatever,”  he  said.  “The  insert 
is  a  gimmick  that  clutters  up  the 
magazine  and  makes  the  pages 
hard  to  turn.” 

He  said  Sunday  supplements 
haven’t  stooped  bo  this  “kind  of 
thing  and  I  wish  the  magazines 
would  let  it  alone.”  Mr.  Cone 
said  that  “in  somewhat  the  same 
way  I  am  perfectly  willing  to 
admit  the  great  technical  ad¬ 
vance  that  allows  newspapers  to 
print  pages  on  wax  paper, 
parchment,  aluminum,  or  what¬ 
not,  but  I  hate  to  have  these 
interrupt  my  journey  through 
the  pages.” 

Improvement  of  Ads 

The  nation’s  advertising  men 
were  handed  two  assignments 
during  the  meeting :  improve  the 
standards  of  advertising  and  get 
involved  in  politics. 

They  came  from  John  C.  Cor¬ 
nelius,  president  of  the  Ameri¬ 
can  Heritage  Foundation  and 
former  executive  vicepresident  of 
BBDO. 

After  writing  100  of  the  na¬ 
tion’s  thought  leaders  for  their 
candid  conrunents  on  public  serv¬ 
ice  advertising,  Mr.  Cornelius 
advised  that  “we  image  experts 
had  better  pay  more  attention  to 
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the  image  of  the  advertising 
business.” 

Advertising  Lambasted 

Of  the  29  men  who  answered, 
he  said,  only  eight  were  aware 
of  public  service  work  by  the 
advertising  industry.  The  rest 
lambasted  American  advertising 
for:  1)  falling  far  short  of  its 
public  service  responsibilities ; 
and  2)  producing  commercial 
advertising  that  is  either  silly, 
dishonest  or  in  bad  taste. 

Mr.  Cornelius  urged  adver¬ 
tising  people  to  “dare  to  get  into 
politics  ...  to  join  the  political 
party  of  our  choice.  Attend  all 
meetings.  Take  an  active  part  in 
party  affairs  and  exert  a  real 
influence  in  running  the  party.” 

John  J.  Ryan,  AFA  legal  coun¬ 
sel,  urged  advertising  people  to 
phone,  write  and  see  in  person 
their  respective  delegates  in 
goveiTiment  to  let  them  know 
how  they  feel  on  legislation  af¬ 
fecting  the  advertising  business. 

Mr.  Ryan,  commenting  on  the 
move  to  Washington,  said  the 
federation  plans  to  “set  up  a 
watch  tower  and  a  battlement 
on  the  shores  of  the  Potomac, 
from  which  will  be  directed  the 
intelligence  forces  and  the 
ground  troops  of  the  army  of 
advertising.” 

• 

Federal  Office  Puts 
Price  on  Information 

Colorado  Springs,  Colo. 

The  Colorado  Springs  Gazette 
Telegraph  has  charged  that  a 
federal  agricultural  office  has 
thrown  up  a  barrier  against  the 
press,  and  is  selling  public  in¬ 
formation. 

The  newspaper  said  its  re¬ 
quests  for  infonnation  from  the 
El  Pa.so  County  office  of  the 
-Agricultural  Stabilization  and 
Conservation  agency  were  re¬ 
fused.  John  Person,  manager 
of  the  office,  said  he  could  not 
give  any  infonnation  from  ASC 
files  without  a  written  request 
and  payment  in  advance  for  the 
data. 

He  said  the  policy  was  formu¬ 
lated  by  the  El  Paso  County 
ASC  office  and  a  representative 
of  the  state  ASC  office  in  Den¬ 
ver.  He  said  the  payment  is  for 
wages  for  the  person  who  com¬ 
piles  the  information. 

Newspaper  reporters  may  not 
check  ASC  files  themselves. 


June  Graduate 

Scranton,  Pa. 

One  of  the  graduates  of  the 
University  of  Scranton  this  year 
was  Jack  Commy,  a  reporter  on 
the  Scranton  Tribune  and  Sun¬ 
day  Scrantonian.  Mr.  Commy 
maintained  a  steady  class  rou¬ 
tine  at  the  university  along  with 
working  on  a  full  schedule. 


AANR  Asks 
Funds  for 
Color  Parley 

Suppliers  of  color  printing 
equipment  this  week  were  asked 
to  contribute  bo  a  fund  to  help 
defray  expenses  of  the  fourth 
Annual  ROP  Newspaper  Color 
Conference  Sept.  29  in  New 
York.  They  were  asked  to  “con¬ 
sider”  a  contribution  of  $5,000 
toward  a  minimum  of  $50,000 
needed  for  the  conference. 

Letter  to  Suppliers 

In  a  letter  to  75  suppliers, 
Howard  C.  Story  Jr.,  chairman 
of  the  conference  which  is  ar¬ 
ranged  by  the  American  Associa¬ 
tion  of  New.spaper  Representa¬ 
tives,  said  in  part: 

“Naturally,  this  requires 
money  and  lots  of  it  (more  than 
the  representatives  can  afford). 

I  have  discussed  this  problem 
with  various  publishers  and  they 
feel  that  you,  as  a  major  supplier 
of  materials  for  newspaper 
printing  and  production,  have  as 
big  a  stake  in  this  as  any  of  us. 

$50,000  Needed 

“To  do  the  job  correctly,  we 
need  at  least  $50,000.  This  money 
would  be  used  not  only  for  the 
actual  meeting,  but  also  for  pub¬ 
licity,  promotion  and  advertising 
in  leading  trade  publications  and 
especially  the  New  York  City 
newspapers.  We  need  your  con¬ 
tribution  now  and  hope  it  is  a 
sizable  one.” 

J.  M.  Hickerson  Inc.  was  ap¬ 
pointed  to  handle  advertising 
and  public  relations  for  the  con¬ 
ference. 

Mr.  Story,  who  is  secretary- 
treasurer  of  Story,  Brooks  & 
Finley,  also  said  in  his  letter: 
“.  .  .  we  would  appreciate  your 
consideration  of  a  contribution 
of  $5,000.  You  may  be  sure  that 
appropriate  recognition  of  your 
contribution  will  be  given  in 
publicity,  promotion  and  to  the 
publishers.” 

Lelter  To  Publishers 

In  a  letter  to  newspaper  ex¬ 
ecutives,  Mr.  Story  said: 

“It  is  vitally  necessary  that 
the  suppliers  receive  a  letter 
from  you  asking  for  their  co¬ 
operation  with  us.  I  would  ap¬ 
preciate  it  very  much  if  you 
would  select  a  dozen  or  so  that 
you  personally  could  write  and 
perhaps  you  would  have  others 
in  your  organization  write  an¬ 
other  dozen  or  so  with  whom 
they  are  in  close  contact.” 
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Newspaper 

Promotion 

‘Inadequate’ 

Newspaper  advertising  promo¬ 
tion  this  week  was  described  as 
“inadequate”  and  “unimagina¬ 
tive”  by  Robert  U.  Bix)wn,  pi’esi- 
dent  and  editor  of  Editor  & 
PUBUSHER. 

Speaking  before  the  monthly 
meeting  of  the  New  York  Chap¬ 
ter,  American  Association  of 
Newspaper  Representatives,  Mr. 
Brown  charged  that  many  news¬ 
paper  publishers  who  live  by  ad¬ 
vertising  “do  not  actually  be¬ 
lieve  in  it.” 

“When  linage  starts  to  slip,” 
he  said,  “the  first  thing  they  do 
is  cut  their  pi-omotion  budget. 
At  the  same  time  they  are  telling 
the  local  department  store  man¬ 
ager  that  he  ought  to  continue 
a  high  level  of  promotion  in 
order  to  stimulate  business.”  Mr. 
Brown  pointed  out  that  these 
publishers  cut  500  advertising 
pages  out  of  their  promotion 
budgets  in  key  trade  publica¬ 
tions  during  1958. 

Mr.  Brown  emphasized  that 
he  was  not  getting  out  the  cry¬ 
ing  towel  for  E&P,  which  he 
said  has  increased  its  share  of 
total  newspaper  promotion  pages 
from  24%  to  over  30%  from 
1945  to  1958. 

‘Don’t  Give  A  Damn' 

He  cited  figures  indicating 
that  “many  newspapers  dbn’t 
have  any  promotion  departments  / 
or  promotion  managers,  and 
what’s  more  their  publishers 
don’t  give  a  damn  about  pro¬ 
motion.” 

He  said  that  many  publishers 
“undoubtedly  consider  their 
small  contribution  to  the  Bu¬ 
reau  iotf  Advertising  as  sufficient 
on  their  part  in  creating  an  im¬ 
pact  for  the  total  advertising 


medium.  They  ai-e  content  to  let 
the  Bureau,  the  AANR,  the 
NAEA,  the  NNPA  do  the  job 
for  them.” 

Mr.  Brown  said  that  if  other 
media  have  been  outselling  news¬ 
papers  lately  it  has  not  been 
because  of  any  superiority  in 
their  product,  “but  largely  by 
the  weight  of  their  argumenta¬ 
tive  pi’omoti’on  in  print.” 

‘A  Ix>l  to  Learn’ 

“As  few  publishers  support 
extensive  promotion  programs 
but  they  cannot  carry  the  ball 
alone,”  he  said.  “As  for  imagin¬ 
ation  in  print — newspapers  still 
have  a  lot  to  learn.  You  still 
see  vast  quantities  of  newspaper 
promotion  which  brags  ’only 
about  circulation  or  linage  gains. 
They  don’t  attempt  to  tell  the 
space  buyer  or  the  advertiser 
anything  about  the  newspaper 
or  the  market.” 

Mr.  Brown  cited  the  current 
promotions  behind  Look  maga¬ 
zine’s  “Magazone”  plan  and 
Saturday  Evening  Post’s 
“  Select- A-Market”  plan,  both  of 
which  attempt  to  localize  market 
coverage. 

“Both  magazines  are  trying 
to  adopt  an  advantage  that 
newspapers  still  have  and  that 
magazines  can  never  equal  if 
newspapers  will  point  out  how 
ridiculous  it  is  for  a  regional  or 
local  advertiser  to  attempt  to 
cover  a  market  through  a  maga¬ 
zine  instead  of  a  local  news¬ 
paper.” 

Mr.  Brown  said  that  the  news¬ 
paper’s  strength  lies  in  its  local 
coverage  and  for  them  to  be 
“euchred  into  comparing  their 
state-wide  circulation  with  an¬ 
other  medium  is  to  be  taken  in 
completely.” 

• 

Open  Meeting  Bill 
Loses  in  Nevada 

Carson  City,  Nev. 

An  open  meeting  bill  sponsored 
by  the  Nevada  State  Press  As¬ 
sociation  passed  the  Nevada  As¬ 
sembly  only  to  die  in  a  Senate 
committee,  Neal  Van  Sooy,  chair¬ 
man,  NSPA’s  legislative  com¬ 
mittee,  has  advised. 

A  reporter’s  confidence  bill 
also  died  in  a  legislative  com¬ 
mittee.  This  also  had  NSPA  en¬ 
dorsement.  A  measure  which 
would  have  pennitted  cities  to 
print  only  the  title  of  ordinances 
if  costs  were  “excessive”  was 
rejected  by  the  State  Senate. 

Carson  City’s  ordinances  are 
published  at  an  average  cost  of 
$10  monthly  but  the  small  city 
pays  a  $700  monthly  fee  to  the 
Nevada  Municipal  Association, 
which  is  urging  the  permissing 
publication  of  city  regulations, 
Mr.  Van  Sooy  said  in  his  re¬ 
port  to  NSPA. 


Missile  Mail  ' 
Tip  Given  to 
Command 

Benjamin  McKelway,  editor 
of  the  Washington  (D.  C.)  Star, 
set  an  example  of  membei’ship 
cooperation  in  furnishing  news 
to  the  Associated  Press  this 
week.  He  happens  to  be  presi¬ 
dent  of  AP. 

When  Postmaster  General 
Summerfield  phoned  Mr.  McKel¬ 
way  from  Florida  on  Monday 
and  gave  him  a  tip  that  a  guided 
missile  shot  from  a  submarine 
would  cany  U.  S.  mail,  the  AP 
chief  immediately  relayed  the 
information  to  Sam  Blackman 
on  the  New  York  headquarters 
news  de.sk. 

Mr.  McKelway  explained  his 
part  in  breaking  the  historic 
news,  as  follows: 

“The  Po.stmaster  General  was 
•setting  up  a  press  conference 
rather  hurriedly  at  Jacksonville 
near  Mayport,  where  the  missile 
was  bi-ought  in  and  he  wanted 
the  story  to  be  distributed.  So, 
knowing  that  I  am  the  president 
of  AP,  he  telephoned  me  and 
suggested  that  the  association 
get  on  it.  I  telephoned  New  York 
and  they  took  it  from  there.  I 
understand  UPI  also  was  noti¬ 
fied  by  telephone  at  the  same 
time.” 

L.  Rohe  Walter,  special  as¬ 
sistant  to  the  Postmaster  Gen¬ 
eral,  placed  the  facts  in  this 
sequence : 

“The  Postmaster  at  Jackson¬ 
ville  assigned  some  of  his  staff 
to  place  telephone  calls  to  the 
local  wire  services,  newspapers 
and  radio  stations,  advising 
them  that  a  press  conference 
would  be  held  at  11  o’clock.  It 
was  then  about  9:30  (EST)  in 
the  moming.  Mr.  Summerfield 
and  I  went  from  Mayport  to 
Jacksonville  where  he  telephoned 
Ben  McKelway  and  I  telephoned 
Jack  Howard  in  New  York  City 
—  simultaneously.  We  told  them 
the  identical  story:  that  we  con¬ 
sidered  this  a  very  important 
news  development  and  suggested 
that  their  respective  associations 
get  on  it.  AP  and  UPI  men 
were  at  the  press  conference 
that  followed.” 

AP  claimed  its  .story  out  of 
Washington  got  the  jump  on 
UPI’s  story  by  about  half  an 
hour. 

• 

Statehood  Edition 

Honolulu 

The  Honolulu  Advertiser  will 
issue  its  Statehood  Edition  of 
about  328  pages  June  23 — the 
largest  single  newspaper  edition 
ever  printed  here. 
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Boom  Signs 

(Continued  from  page  11) 


reels,  tensions  and  pasters. 

Standard  Publishing  Co, 
Montreal — press  units. 

Rodgers,  McDonald,  Los  An¬ 
geles — press  units. 

Louisville  (Ky.)  Courier-Jour- 
nal  and  Times — press  units. 

Jersey  City  (N.  J.)  Journal 
auxiliary  equipment. 

Two  large  export  orders  were 
from  Axel  Springer  &  Sohn  at 
Hamburg,  Germany,  and  Sven- 
ska  Dagbladet  at  Stockholm, 
Sweden. 

In  Scott  Division 

The  Scott  Division  reported; 

Trenton  (N.  J.)  Times — press 
units. 

St.  Petersburg  (Fla.)  Tinut 
—  press  units  and  auxiliarj’ 
equipment. 

Midland  (Tex.)  Reporter  — 
press  units  and  color  equipment. 

Buffalo  (N.  Y.)  Courier-Ex¬ 
press — color  equipment. 

Zanesville  (Ohio)  Times  Reg¬ 
ister  and  Signalr— press  units, 
folder,  color  equipment. 

Worcester  (Mass.)  Telegram 
and  Gazette — color  equipment 

Easton  (Pa.)  Express — press 
units,  folder,  color  equipment. 

Merlo  Publishing  Co.,  Trenton, 
N.  J. — press  units  and  color 
equipment. 

New  Brunswick  (N.  J.)  Hone 
News — color  equipment. 

Fairchild  Publications,  Nev 
York — color  equipment. 

Le  Nouvelliste,  Quebec — press 
units,  color  equipment. 

Grand  Forks  (N.  D.)  Herald 
— reels,  tensions. 

Newark  (N.  J.)  News— color 
equipment. 

Hollywood  (Calif.)  Citizen- 
News — press  units,  color  equip¬ 
ment,  reels,  tensions,  pasters. 

Le  Soleil,  Quebec — color  equip¬ 
ment. 

Seattle  (Wash.)  Post-InteUi- 
gencer — color  equipment. 

New  York  Daily  News — aux¬ 
iliary  equipment,  folder. 

Sales  departments  of  both  th« 
Intertype  Corpioration  and  the 
Mergenthaler  Linotype  Ompanj 
repoi-ted  a  noticeable  improve 
ment  in  orders  recently,  pub¬ 
lishers  giving  major  attention  to 
machines  of  high  productive  ca 
pacity,  and  phototypesetting- 

Paul  Chisholm  of  Linotype 
offered  as  a  significant  observa¬ 
tion  the  fact  that  local  adver¬ 
tising  linage  has  shown  great 
gains  in  recent  measurement  re 
ports.  This  should  mean,  he  sug¬ 
gested,  that  greater  demands 
will  be  made  on  linecasting 
equipment,  a  factor  in  ne^' 
paper  product  ion  that  isn’t  iffl" 
portant  when  only  national  Im¬ 
age  increases  are  in  sight. 
UBLISHER  for  June  13. 
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Carrier  Profits 

(Continued  from  page  13) 

drum  corps,  swim  feats  or  com¬ 
petitive  meets. 

“All  of  the  Bulletin  newspa- 
perboys  are  eligible  to  qualify 
annually  for  10  four  year  schol¬ 
arships  and  15  grant-in-aid 
scholarships  provided  by  the 
Bulletin  Contributionship.” 

Profits  Important 

M.  E.  Fisher,  Minneapolis 
(Minn.)  Star  and  Tribune,  said 
newspaper  circulation  depart¬ 
ments  should  be  constantly 
mindful  that  newspaperboys  are 
subject,  at  least  to  some  degree, 
to  the  same  economic  problems 
that  adults  are. 

“There  is  no  question  but  that 
college  tuitions,  clothing,  sports 
equipment,  hamburgers  and  all 
the  other  things  boys  buy  have 
increased  in  price  in  recent 
years,  he  said.  “If  the  best  boys 
are  to  continue  to  seek  news¬ 
paper  routes,  then  route  profits, 
business  training  and  all  the 
other  benefits  must  continue  to 
be  improved. 

“At  the  Star  and  Tribune  we 
are  constantly  surveying  route 
profits  and  have  from  time  to 
time  improved  them.  We  have 
stepped  up  the  quantity  and 
quality  of  our  supervision  so 
carriers’  business  training  is 
constantly  being  improved.  We 
have  also  revised  route  sizes  and 
duties  so  boys  can  participate 
as  much  as  possible  in  increased 
opportunities  at  their  schools. 

“We  do  not  have  nor  have  we 
had,  for  many  years  at  least, 
pure  entertainment  programs 
for  carriers  or  parents.  We  have 
increased  opportunities  for  car- 
I  rier  trips,  tickets  for  fathers 
I  and  sons  to  sports  events,  etc., 

;  to  combine  selling  with  awards 
in  fun  and  travel  instead  of 

I  with  cash  and  merchandise.  We 
have  materially  improved  our 
scholarship  program  in  recent 
^  years. 

,i  “At  the  present  time  we  have 
I  waiting  lists  for  routes  in  almost 
•  every  area  and  neighborhood.” 

1 

;  Aware  of  Problem 

Charles  F.  Moester,  Wmston- 
Salem  (N.  C.)  Journal  and  Sen¬ 
tinel,  said; 

“We  continually  survey  car- 
I  Her  earnings  in  relation  to  the 
I  delivery  and  collection  time.  As 
population  and  housing  units 
increase,  route  boundaries  are 
fwised  to  keep  delivery  time  and 
other  route  work  to  a  minimum. 
We  recently  revised  our 
!  ®®J^ice  award  plan  to  include 
*  Carrier  of  the  Month.’ 

Our  future  plans  include  re¬ 
vision  of  districts  so  that  the 
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district  managers  will  have  more 
time  for  parent  and  school  con¬ 
tacts,  also  to  better  train  the 
carriers.” 

Must  Be  in  Balance 

Stowell  E.  Abbott,  Boise 
(Idaho)  Statesman,  agrees  with 
Mr.  Rankin  that  newspapers 
should  seek  to  keep  in  balance 
the  business  opportunities  af¬ 
forded  to  carriers  and  the  value 
of  outside  school  activities.  He 
said: 

“A  close  check  should  be  kept 
on  the  newspaperboy  profit  and 
adjustments  made  at  every  avail¬ 
able  opportunity  to  keep  up  with 
the  trend  of  the  times.  We  are 
extremely  happy  that  we  were 
able  to  readjust  our  newspaper- 
boy  profit  by  giving  them  2c  out 
of  the  5c  per  week  increase  about 
a  year  ago. 

“Parental  contacts  are  expen¬ 
sive  in  the  terms  of  the  District 
Manager’s  time  and  the  increase 
in  frequency  in  a  blanket  form 
would  be  a  waste  of  considerable 
time,  in  our  opinion.  To  culti¬ 
vate  a  sensitive  reaction  to  the 
boy  in  the  District  Manager  in 
this  respect  is  the  most  profit¬ 
able  and  ethical  approach  to 
Item  No.  2. 

“Our  schools  carry  extensive 
extra-curricular  activities  for 
students;  with  the  city  follow¬ 
up  of  community  summer  recrea¬ 
tion  programs  together  with  the 
church  competing  for  the  inter¬ 
est  of  youth  in  their  summer 
programs. 

“We  have  followed  the  belief 
that  if  carriers  are  kept  strictly 
to  the  business  of  route  manage¬ 
ment  without  extra  activities  it 
eliminates  those  whose  intere.st 
is  only  for  the  ride,  and  gives 
us  a  better  selection  of  beginning 
boys.  In  so  doing  we  believe  we 
maintain  a  higher  standard  of 
carrier  service.  We  have  followed 
the  practice  of  keeping  route 
management  to  a  minimum  in 
order  that  carriers  would  have 
as  much  time  as  possible  to  meet 
the  scholastic  demands  as  men¬ 
tioned  in  Item  No.  4.” 

Part-Time  for  Adults 

Joseph  F.  Yauch,  St.  Peters¬ 
burg  (Fla.)  Times,  said  an  an¬ 
alysis  would  show  carrier  earn¬ 
ings  have  not  kept  pace  with  in¬ 
flation,  increased  subscription 
price  and  increased  weight  and 
size  of  papers. 

“As  a  morning  paper,”  he 
said,  “we  have  switched  to  adult 
carriers  who  deliver  before  going 
to  their  reorular  jobs.  With  large 
routes,  automobile  delivery  and 
monthly  collections,  they  .sub¬ 
stantially  supplement  their  regu¬ 
lar  earnings.” 

*  *  * 

Additional  comments  on  this 
subjfN^  will  be  published  next 
week. 

for  June  13,  1959 


Columbia’s  Faculty 
Lauds  J.  W.  Brown 


Many  expressions  of  tribute 
to  James  Wright  Brown,  chair¬ 
man  of  the  Board  of  Editor  & 
Publisher,  who  died  May  30, 
were  received  this  week  from 
far  and  wide. 

Dean  Edward  W.  Barrett  of 
the  Columbia  Graduate  School 
of  Journalism  reported  the 
following  resolution  was  adopted 
by  the  Faculty. 

“The  Faculty  of  Journalism 
of  Columbia  Univeroity  learned 
with  deepest  sorrow  of  the  death 
of  James  Wright  Brown.  Indi¬ 
vidually  and  collectively  the 
Faculty  has  long  looked  upon 
Mr.  Brown  as  a  pioneering  and 
persistant  champion  of  the  finest 
in  journalistic  practice  and 
ethics.  As  an  effective  advocate 
of  strong  journalistic  training 
he  has  been  a  leader  in  raising 
the  level  and  the  standing  of  the 
entire  journalistic  profession. 
The  Faculty  believes  that  both 
the  profession  and  the  nation 
owe  a  great  debt  to  James 
Wright  Brown.” 

Excerpts  from  messages,  other 
than  those  of  a  personal  nature 
to  members  of  Mr.  Brown’s 
family,  follow: 

I  was  off  in  the  woods  when 
I  read  in  a  local  paper  that  Jim 
Brown  had  gone.  We  had  some 
good  times  together  on  Nan¬ 
tucket. — John  Kieran. 

He  certainly  pointed  the  way 
for  those  in  the  business  who 
cherish  editorial  integrity. — 
William  O.  Dapping. 

He  was  a  great  force  in  the 
newspaper  world  and  a  wonder¬ 
ful  friend. — HBa.EN  Rogers  Reid. 

I  imagine  there  could  never  be 
an  accurate  estimate  of  all  the 
good  he  did  for  the  newspaper 
business,  because  he  did  .so  much. 
— William  Oertel. 

He  was  a  fine  gentleman. — 
James  F.  Chambers  Jr. 

He  had  great  personal  warmth 
as  well  as  the  intelligence  and 
fortitude  to  become  the  champ¬ 
ion  of  the  Fourth  Estate. — 
Loring  C.  Merwin. 

He  was  a  fine  gentleman  and 
I  was  privileged  to  enjoy  his 
friendship  for  many  years. — 
John  J.  Shea. 

Jim  Brown  was  a  shining  light 
among  newspapermen. — Daniel 
Nicoll. 


Journalism  is  much  richer  be¬ 
cause  of  him. — John  Fischetti. 

The  gp'eat  loss  will  be  felt  by 
all  who  knew  him. — Lawrence 
Rutman.  ' 

We  were  of  contemporary 
years  and  compatible  ideas  re 
newspapers.  He  has  been  one  of 
my  ideals  from  the  start;  an 
understanding,  helpful  friend. — 
Frank  E.  Tripp. 

He  always  stood  out  as  a  pillar 
of  stability  for  the  newspaper 
industry. — Jacob  Mogelever. 

None  more  than  he  influenced 
the  nation’s  newspapers  along 
determined  paths  of  protecting 
the  people’s  rights.  He  lived  in 
the  greatest  of  newspaperdom’s 
traditions.— Millard  Copb. 

He  was  an  inspiration  to  me 
on  numerous  occasions — both  as 
a  sturdy  champion  of  our  free 
press  and  as  a  noble  gentleman. 
— George  N.  Dale,  ANPA. 

His  kindness  to  me  was  some¬ 
thing  to  remember. — Frederick 
Mordaunt  Hall. 

God  knows  we  didn’t  always 
agree  .  .  .  but  that,  incidentally, 
was  what  I  admired  most  about 
him.  Like  James  McGraw  Sr., 
he  could  be  dogmatic  as  hell,  but 
you  always  knew  where  he  stood. 
They  just  don’t  make  them  like 
that  any  more. — Paul  deGuz- 

MAN. 

I  am  going  to  miss  his  “pa¬ 
ternalistic”  f  r  iendl  iness. — Lawr¬ 
ence  C.  Salter. 
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Incentive  Rates 
Are  Under  Stndy 


ANNOUNCEMENTS 
Publications  for  Sale 


rinimriirflPV  .  x,.  ,  Cincinnati  The  concept  of  uniform  incen-  5^®  E 

^ M.M,  €Mr\^  j  Brady  Black,  executive  editor  tive  rates  on  volume  and  ire-  accepted  shopper,  all  in  one  paduit  Ito 

of  the  f^nguircr,  has  announced  quency  for  national  advertisers  fc 

VUl'I'ri  the  appointment  of  Hal  Metzgar  in  newspapers  was  unanimously  accounts  receivable.  Takes  ta,w » 

W  llll  OllJlCa  Jr.,  to  succeed  George  Carr  as  approved  by  the  publishers  com-  JohLS^’S  K 

city  editor.  Mr.  Carr  is  pro-  mittee  of  the  Branham  Company  Lynch,  brokers.  Newfieid.  New  T«t  1- 

Boston  moted  to  assistant  editor  of  the  meeting  here  June  9.  YOU  can  live  in  Arizona 

The  Haverhill  Gazette  Com-  editorial  page  of  which  Joseph  The  committee  was  named  in  unopposed  weekly  city  of  4.800.  L 

pany  has  filed  a  million-dollar  Sagmaster  recently  was  made  April  after  Anton  W.  Bondy  of  climate.  Gross  jso.ooo.  $20,000  dm.  L 

anti-trust  damage  suit  in  Fed-  editor.  Lever  Brothers  related  adver-  phoenix  bi-weekiy  special  KnnptikR 

eral  Court  here  against  the  Ken  Dorris  continues  as  as-  tiser  attitudes  inimical  to  news-  loid.  Gross  and  selling  price  |24,m.  L 

Manchester  (N.  H.)  Leader  sistant  editorial  page  editor  also,  paper  advertising.  Arizona  resort  bi-weekly,  no  iiiep,E 

Corp.,  Publisher  William  Loeb  Mr.  Metzger  joined  the  En-  Possibility  of  rate  structure  ideal  climate,  total  price  $s,ooo.  K 
and  14  other  defendants.  quirer  in  1934  as  a  copy  boy  revisions  will  be  further  ex-  phoenix  printing  plant,  death  foiwE 

The  action  counters  a  civil  after  graduation  from  high  plored  prior  to  presentation  to  sale.  Equipment  new,  $18,425.  T 

anti-ti-ust  suit  which  the  Union-  school  and  taking  courses  at  the  list  of  22  Branham  news-  Colorado  printing  plant  college  tm  i" 

Leader  and  Mr.  Loeb  brought  Xavier  University  Night  School  papers.  Other  special  represen-  Gross  $26,500.  $20,000  with 

against  Newspapers  of  New  and  University  of  Cincinnati.  tative  firms  are  interested  in  the  f 

England,  Inc.,  as  owner  of  the  Mr.  Carr  went  to  the  Enquirer  same  general  movement  of  1 

Haverhill  Gazette,  several  ip  1942  as  a  reporter,  “making  it  more  attractive  for  525  E.  Main.  M^.  Ariz.,  Affiiiit«E 

months  ago.  Jipi  Powers,  an  Enquirer  as-  national  advertisers  to  use  news*  |  Cummins  Trust  Co..  Ph.  wo-i.mi[^ 


Union-Leader  charged  that  10  sistant  city  editor  resigned, 
publishers,  banded  together  as 
Newspapers  of  New  England, 
conspired  to  force  the  Haverhill 
Journal  out  of  business  and 
thereby  form  a  monopoly  for  the  | 

Gazette.  The  Journal  was  es¬ 
tablished  by  Mr.  Loeb  in  De-  ; 
cember,  1957,  while  the  Gazette’s  , 
union  printers  were  on  strike.  — 

The  Journal  has  been  published  |  ANNOUNCEMENTS _ 

from  the  Union-Leader  plant  at  j _ Newspaper  Brokers 

Manchester.  western  newspapers 


Publications  TTanled 


EDITORIAL,  sales,  managrement  kaoi. 
how,  plus  substantial  cash  to  inmt 
in  attractive  large  weekly  or  mil 
daily  operation.  Replies  confidrstiil. 
Write  Box  2517,  Editor  &  Publiihet. 
EXPERIENCED  Editor-Manaeer  swIb 
hest  newspaper  proposition  that  op  to 
$40,000  down  payment  or  invatsMt 
will  provide.  Write  in  confidence  to 
Box  2516.  Editor  &  Publisher. 


_ ANNOITNCEMENTS _  EDITOR-MANAGER  with  14  year*  we 

Publications  for  Sale  ^^tP^rience  seeks  new  poei^ 

■  ii.  affording  opportunity  for  snbaUntiti 

FIVE  COLORADO  WEEKLIES.  SEE  investment  or  eventual  ownerAip.  Se 


Business  Opportunities 


WESTERN  NEWSPAPERS 


_  ,  .  ,  „  Joseph  A.  Snyder,  2284  East  Romneya  ^  them  on  your  vacation.  Also  others  I  ply  in  confidence  to  Box  2518,  Editotl 

In  the  new  suit,  the  Gazette  |  unve,  Anaheim,  Calif.  Day  or  Nite.  :  in  the  Rockies.  Bailey-Krehbiel,  Box  |  &  Publisher.  I 


claimed  that  Mr.  Loeb  and  half  !  Phone:  KEystone  3-1361. _  8R.  Norton^  Ks. _  _  p..„- _ /->_ _ 

a  Hnypn  bnginpggpg  ennertirpH  to  1  APPRAISERS  of  newspaper  and  com-  EASTERN  CONNECTICUT  WEEKLY.  Upportumties  wanus 

a  uozen  ousinesses  conspirea  to  ,  „,ercial  printing  plants.  Court  experi-  i  With  energetic  management.  20,000  PRESENT  New  York  Newuspe 

end  and  destroy  the  Gazette,  ence.  Newspaper  Service  Company,  601  !  gross  of  recent  years  can  easily  be  punter  wanta  to  establish  in  Ckfi 

SO  that  the  Journal  would  have  I  Ca.  Savings  Bank  Bldg.,  Atlanta,  Ga.  I  doubled.  Because  of  heiUth  vvill  sell  fornla.  Want  small  job  newsw* 

o  TVio  Co.roffo  '  A  ★  WE  are  not  as  much  interested  in  below  value.  Only  replies  showing  san-  printing  plant  ^th  growth  twwM- 

a  monopoly.  1  he  Gazette  claimed  sales  as  in  satisfaction,  a.  W.  Stypes  I  interest  and  ability  to  handle  will  ,^1,  rotary  prew..  Iin<iW«| 


the  Journal  offered  benefits  and  1&  Co.,  Inc.,  625  M.arket  St..  San  Fran-  ^  answered.  Box  ..i5..  Editor  £  Uo  not  want  to  publish  a  csj*  ^ 

o A„.,^v-i- 1  ‘t  +v.«  \  clsco  5,  California.  _ _ _ Prefer  Los  Angeles  area  but  will  e(S.B"ht"t  dii 

preference  to  advertisers  if  they  - the  dial  AGENCY -  group  of  profitable  weeklies  eider  Ran  Jose  are*.  Box  2288. 

would  not  buy  space  in  the  Ga-  |  America’s  No.  l  Newspaper  Broker"  .  located  within  2  hour  driving  &  Publisher.  ■ 


Advertising  Rates 

CLASSIFIED 


wouia  not  ouy  space  in  me  ua-  l  America’s  No  l  Newspaper  Broker"  locatea  witnin  z  nour  anving  s  ruoiisner. 

zelte.  The  arraeeement  was  |  i>  TO  eg.1  Ji: !  I - 

lilt’*?;  w  Advertising  Ram 

ing  in  Mr.  Loeb  S  home.  W.  H.  Glover  Co.,  Ventura,  Calif,  photography  studio,  and,  of  course.  !  ACCIBIBn 

Accordine  to  the  complaint  *-*'®  down  payment  that  the  physical  plant  for  handling  same.  VeLAaalrlCU 

w,  T  ®  la  all’  buys  the  newspaper  —  it’s  the  person-  In  addition,  this  organization  has  a  , ,  _  ,  «>nucaeimM 

Mr.  Loeb  agreed  to  pay  the  de-  ality  and  ability  of  the  buyer.  ’This  job  printing  business  which  is  made  '-liie  Rotes  EACH  CONSECuriw 
fendants  $50  a  week  secretlv  in  '■  '^by  we  insist  on  personal  contact  lucrative  bv  reason  of  proximity  to  Insertloa 

V  j  •  ai.  ai  selling.  nearby  major  market  and  substantial  SITUATIONS  WANTED  fPsyskl* 

cash,  and  give  them  other  dis-  l  LEN  FEIGHNER  agency  labor  cost  advantages.  'This  overall  erVer*  4  tims  #  Me  per  Hm  "d* 

counts  and  credit  extensions.  I  522—1^ _ Mt.  Pleasant.  Mich,  property  enjoys  an  W^rd  jpwwth  |  insertion:  3  times'  ®  55t:  2  • 

Eventually,  it  was  alleged,  the  ,  may  brothers,  Binghamton.  N.  Y.  dfie^wlth  talance  olf  term’s.  FoT further  1  ^  *** 

business  men  would  receive  a  Established  1914.  Newspapers  bought  information,  contact  Paul  H.  Chan-  !  JOE  APPLICANTS  may  a  «M»" 


Line  Rotes  EACH  CONSECUTIVI 
InserHen  | 

SITUATIONS  WANTED  (Psyskle 
orderl  4  times  ®  50c  per  liM  wt* 
•nsertlDfiT  3  timts  ®  55e:  2  • 

1  ®  65c.  Add  20c  for  B«  Semet 


business  men  would  receive  a 
percentage  of  the  Jouraal’s 
profits. 

The  contract  specified  that  no 


and  sold  without  publicity.  man  Company,  Inc.,  1182  West  Peach- 

WE  HANDLE  only  proven  propertlee  ^tlanU,  Georgia. _ 

In  flourishinj?  mid-weat.  Herman  Koch, 

>923  Vinnnia  St..  Sioux  City.  Iowa.  PARTNERS,  unable  to  acree.  are  of- 


ferinp:  fine  newspaper  and  oommerciaJ 


less  than  one  million  dollars  SALES-PITRCHASES  handled  with  dia-  prlntinsr  property.  Located  in  Chart 
less  tnan  one  million  aoiiars  Publishers  Service.  P.  O.  Area  8.  iA  one  of  America's  brightest 

would  be  paid  if  any  newspaper  Box  3132,  Greensboro,  N.  C.  spots,  licceptionally  well  equipped, 

controlled  by  Loeb  and  the  Newspaper  Appraisers  I™ 


Union-Leader  became  the  sole 
daily  in  the  Haverhill  area,  the 
complaint  states. 

After  the  contract  was  signed, 
the  Gazette  charged,  none  of  the 
advertisers  carried  ads  in  the 


200  VALUA’TIONS  of  newspapers, 
subsidiaries,  television,  radio  and 
syndicates  to  date  for  tax  and  other 
purposes.  By  mail  if  desired  upon 
receipt  or  required  data.  Compre¬ 
hensive  reporta  submitted.  Quali¬ 
fied  court  witness. 

A.  S.  VAN  BENTHUYSiai 


snots.  Exceptionally  well  equipped. 
Town  of  10,000,  will  double  in  ten 
years.  Want  to  close  deal  as  of  Slept. 
30.  For  sale  under  volume  of  $125,000. 
One  third  casih.  Write  Box  2563.  Edi¬ 
tor  &  Publisher.  All  letters  answered.  | 
RNYDER’S  EXCLUSIVE  LISTINGS 
CALIFORNIA  semi-weekly,  isolated 
26.000  trading  area,  industrial,  de¬ 
fense.  resort  and  farm  income.  Fabu¬ 
lous  plant.  Grossing  $140,000.  Needs 


CaTotta  Ocean  Avenue.  Brooklyn,  N.  Y.  aggressive  publisher  able  to  arhieve 

Gazette  except  for  trivial  and  -  - : - - - — -  exclusive  field.  Ability  rcouired.  plenty; 


of  printed  employment  appiieitlon  fr" 
fcy  sendini  self-oddrested  8e  »tJ»»" 
envelope  to  C&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATI^' 

4  times  @  95c  per  line  each  iMjj'J! 

3  times  ®  $1.0D;  2  times  •  n  jl. 

1  0  $1.10.  3  line  minimum.  Add  W 
for  Box  Service. 

Pt.OO  SEIVVieg  CHAgGE  FOB  Al**!*'' 

DEADLINE  FOR  CLASSIFIIE  A*- j 
VERTISING.  WodiiMdoy.  ♦  1 

Count  30  units  per  line,  no  akkrtnaiu" 
(add  1  line  tor  box  Informatmo.)  ^ 
holders’  identities  held  in  strict 
fidence.  Replies  mailed  daily.  Edjw» 
Publisher  reserves  the  ripht  tp  edit  •* . 
copy.  I 


isolated  instances.  Publications  for  Sale  down  payment,  nominal.  Good  buy 

One  of  the  co-defendants  is  'Y^KLY  m  ^n-  available.  Joser*  A.  Snvder, 

Martm  Bendetson,  a_City  (^un-  a"c"J^.  s'”"',.  Sr7SSrfS”'Snf2'..’'' 

eillor,  who  operates  Boston  Fur-  -  tp-;:-,'  i.;;.  i,„n  coo,id«h.e  a.  w- 

niture  Co.  Others  are;  Sidney  A  raj^^galipc^nia  ebue  of  •  wegtem  weekly  or  dally 

Katy  and  FH  ‘?hnrornnn  nf  FI  j.  anywhere  jn  the  United  Statea  nee  tm 

.  ,  ilill  onoreman  of  El-  outstanding  daily  newspaper  m  area  first  I  We  offer  an  outstanding  list  of 

rich  Shoes;  David  M.  Gordon,  of  ireeat  po^tial.  win  require  several  proAUMe  properties  !n  svery  price  and 

hardware  merchant;  Jerome  pects  must  quality  finandioiy  and  be  STOLL  A  AR900IATBS 

Fishbein,  apparel  store;  and  ■pproved  by  owner  before  negotiations.  Newspwter  Brokers 

Irvin?  Karelis  ieweler  Gabbert  and  Hancock,  8709-B  Arling-  6381  Hollywood  TOvd. 

irving  ivareiis,  jeweier.  ton  Ave..  Riverside.  California.  TT<dlywmn,i  *a 


Publications  for  Sale 


DISPLAY  RATES 


IF  you  have  been  considering  the  nur- 
chase  of  a  western  weekly  or  dally 
anywhere  in  the  United  States  ses  ue 


Acat, 

1 

6 

13 

M 

Linn 

Time 

Time, 

Tlmn 

Timm 

564 

$510 

$430 

$405 

$37* 

282 

290 

240 

228 

210 

141 

165 

140 

128 

123 

70 

105 

95 

84 

72 

35 

62 

54 

48 

45 

I  ton  Ave.,  Riverside,  California, 


Editor  &  Publisher  j 

JAOk  L.  S'I'OLL  a  AR900IAXBS  \  TIium  Tow#r  N  T,  I 

W81  HollTWorMf  Wvd.  , 

Hollirvrood  2S,  rwUfomf*  • 

EDITOR  at  PUBLISHER  for  June  13,  I’J’ 


NEWSPAPER  SERVICES 

MACHINERY  and  SUPPUES 

MACHINERY  and  SUPPUES 

MACHINERY  and  SUPPUES 

Artists-Cartoonists  j 

Press  Room 

Press  Room 

IP  anted  to  Buy 

I  A  BUSH  for  art,  smart  car-  ECONOMICAL  PRESS 

ons,  snappy  spot  drawings  .  .  .  done  i>d  a  r'l/  A  f'  C." 

suit  your  special  needs?  Try  a  rA^I\Aot 

tiled  artist  and  cartoonist  whose  work  FOR  RMAT.T.,  OROWINQ 

tears  in  hundreds  of  publications,  NEWSPAPER 

and  little.  $10-^0:  satisfaction 
teed.  Box  2614,  Editor  &  Pub-  20  Pars  Goss  double  deck  pi 


SCOTT  PRESSES 


(  Identical  Octuple  Presses 
Each  Press  eomdati  of  4  Steel  Cylinder,  | 
I  RoUer  Bearing  Units  with  1  Unit 
Reversible  and  1  Color  Cylinder.  Heavy 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPBSEITER  BQUIPMB^JT 
Ludlows— Baroda— Mat  Rollers 

COMPLETE  PLANTS 


^k  Mt  drive’  8  Ann  Reeta  and  Auto- 

maUc  Tenriopa.  Trackage  _and  Tum- 


S'*Sirt^«t^2?^  ’lndi%  CtJor  Founl  j 


r - 1—, -  I  2  pagA^de  orS  d«k.  Belt  drive:  T^^  INLAND  NEWSPAPER 

EUROP^ilN^SIGNMi^ -  !  ^t-or  Foun-  SUPPLY  COMPANY 

Do  Stg*  up,  to  Sd  incl^ng  12  _  422  W«t  8th  Kansas  City  6,  Mo. 

n«ed  any  story  information  or  5?****  ^  jumpato  ana  including  Located-  BOSTON  HERAU)  TRAV-  TOP  PRICKS  tor  Plants  Anywhere. 

■  Tsphs  from  anywhere  in  Italy  T  ^0  Rt.RR  ’  GENERAL  PRINTING  EQUIPMENT. 

FOTO,  a  brand  new  agency,  14,000  oopiM  per  hour  straight  run.  Available;  On  or  about  August  1st  5708  N  W  2nd  Ave.,  Miami  87.  Fla.  or 

ping  top-flight  reporters  and  pho-  _ ,  .  ,  , _ „  Priced:  For  ouick  sale  or  lease  1508  Terminal  Tower,  acvelaad  18,  O. 

iphers.  can  get  it  for  you.  We  Stere^  _  WANTED;  8-i>are  Duplex  or  Goes  flat 


EUROPEAN  ASSIGNMENTS  !  *rias.  panel,  etc.  men  imion.  4 

»wspaper  and  magazine  editors:  Do  ,  P***  jtmpe  up  to  and  i^l^ng  12 


releome  all  assignments.  Write  to: 
■ELE-TOTO,  Via  Mario  Do’  Fieri  21, 
lane,  Italy. 

Ppm*  Engineer* 


UPECO.  INC. 

Mots  Erect — Anywhere  .  .  . 


mat  molder  with  3  b.p.  motor.  Curved 


1508  Terminal  Tower,  CJevsland  18,  O. 
WANTED:  8-page  Duplex  or  Goss  flat 
3^.  Advise  serial  no.  and  when  avail- 


:rith^oLwe“t^"^ri^iS^"5u^  BEN  SHULMAN  ASSOCIATES  2?;. T<;^e™  ^k.,  82^ 

"Tail  cutter,  8  h.p.  motor,  S  extra  sets  60  E.  42  St.  Nsrw  York  17  OXford  7-46W  N.  4th  St..  Phila  6,  Pa.  _ 

of  blades.  Plate  shaver,  8  b.p.  motor,  WANTED  TO  BUT:  Ksnp  rssnelt  fni^ 

extra  blade.  Chipping  block  with  hand  DUPLEX  flat  bed.  Model  “E”  No.  nace,  three^on  maximum,  equipped 

plane.  Hoe  curved  plate  router  vrith  1049,  10  H.P..  AC.  drive.  Available  with  loader  but  without  carbrnetor. 

Nolan  head ;  also  old  bead  and  2  b.p.  August  1.  Pig  mold  optional.  Writs  A.  T.  Blaaae, 

motor.  18  (^aaes.  Assortment  of  extra  Mechanical  Superintendent.  Oortms 

P«rt^  GOSS  Cox-O-Type,  No.  CO-332.  10  H.P.  Christi  Oaller-Timea.  Corpus  Christi, 


More— Erect — Anywhere  ...  1  motor.  18  (^aees.  Assortment  of  extra 

I  parts. 

Sptdillslng  la  Nerrspaper  Preases. 

Dupisz  and  natbeda  PRICE:  $20,000.00— As  la,  where  is— 

RoUm^TuboIars  Available  Immediately. 

Cylinders. 

ISBdhwst,  N.  J.  Phone  Glhieva  8-3744  For  mors  details,  contact:  Carey  D. 


I  ft  miaotss  from  New  York  City 

1  Newspaper  Prsas  Installations 
■OVINO-RHPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INO 
66-69  Frankfort  Street 
New  Terk  «,  N.  Y. 

BArelay  7-9775 

MACHINERY  and  SUPPLIES 

_ ^mpiete  Plants 


GOSS  Cox-O-Type,  No.  CO-332.  10  H.P.  Christi 
AC,  G.E.  V-Belt  drive,  two  folders,  Texas, 
chases.  Available  August  1. 

DUPLEX  tubular,  16-pages,  2  to  1, 

30  H.P.  AC,  G.K  drive,  color  foun- 


ding,  California.  Telephona:  CHsatnut 

8^424.  GOSS  u*rh  tvn.-  6.iin{tj>.  9.29^  **  riitAff. 


8-«424.  GOSS  arch  type,  6-units,  22%“  cutoff. 

_  double  folder.  Color  Hump,  four 

HOF  PRESSES  CAPOO  fountains.  End  Feed.  100  H.P. 

AC,  C-W  drive.  Available  March  1960. 

4 — 6  or  t  Units — Snpsr-Prodnetlan  Steal  DUPLEX  tubular,  24-page8.  2  to  1. 
Cylindar-Rallsr  Bs^ng— Ink  Pomp—  60  H.P.  AC,  G.E.  drive,  color  fountain. 


Single  TTidth  Rotary 
Prsases  and  Duplex 
Fiat  Bad  Prssaas. 

UPECO  INC. 

Lyndherot.  N.  Js 

HELP  WANTED 

Administrative 


PWNTING  PLANT  for  rale — offset-  |  - 

MterpreOT.  No  major  equipment  lera  Located:  BOSTON  OLOBB 
dkree  years  old.  Saleemens  ex-  Available  s  Imniediataiy 
(dent  Tolume.  Other  interests.  Terms.  Priced)  For  quick  calc  or  1< 
Ns)dw  PrinUng  Co..  Neosho.  Mis-  - 


Cylindar-Rallar  Be^ng— Ink  Pomp—  60  H.P.  AC,  G.E.  drive,  color  fountain,  BUSINESS  MANAGER 

Columnar  Mounted  Reels  and  Teasiasia  bcUloon  former,  complete  stereotype.  For  under  20,000  circulation  Cliart 
—  C-H  Cbnveyen  —  Portable  Color  Available  July  1.  Area  6  afternoon  «laily.  Must  bo  com- 

Fountaina.  petent  with  accounting,  financial 

-  LOYAL  S.  DIXON  CO.  Statemenu  and  businem  office  man- 

Located:  BOSTON  GLOBE  11164  Saticoy  St.‘  Sun  Valley.  Calif.  g^iirwing*^^"^^^^'"  Ex^rat 


Composing  Room 


^  - -  QQgg  PRESS,  AC  motor. 

nr-1.1  riiiiikiAi.1  a  cr/-\/~i  a  TCC  •**  needed  stereotype  equipment. 

BEN  SHULMAN  ASSOCIATES  win  sell  on  terms.  George  C.  Oxford. 

66  E.  tt  St.  New  York  17  OXford  7-4690  Box  903,  Boise.  Idaho. _ 

3  UNIT  GOSS  PRESS  DUPLEX  TUBULAR  PRESSES 

22%“  Cutoff  _ 

LOCATED  LAFAYETTE.  INDIANA  I  24  Page  —  Delivered  new  1948-1968 


facilities,  congenial  staff.  Pleasant, 
prosperous  community.  Write  details  of 
education,  experience,  background,  ref- 
erenree  and  salary  requirements  to 

Box  2501.  Editor  A  Publisher. _ 

LABOR  AND  PERSONNEL  ASSIST¬ 
ANT  with  newspaper  production  back¬ 
ground.  Newly  created  position  with 


U  *  B.  HEAVY  DUTY  Newspaper  3  UNIT  GOSS  PRESS  DUPLEX  TUBULAR  PRESSES  ANT  with  newspaper  production  back- 

**  “*  United  22%“  Cutoff  I  _  ground.  Newly  created  position  with 

*^*07  located  LAFAYETTE,  INDIANA  I  24  Page  —  Delivered  new  1948-1968  oPPorturiU/  j 

w  ®  0>‘<»  Flexibility-Complete  Stereo  wnsibiliUes.  Job  includes  lator  n^ 

L  A  serT  ""***  <*-!»*•  *- \  AC  Solonoid  Drive  AvallaWe  June  1  gptiaUons.  i»rM>nnel  ^ 

plate  wide  preeees  on  the  market.  Has  _  cial  production  assignments.  .Large, 


ftones  27  and  96.  Elkin,  N.  C.  World’i 


plats  wide  presses  on  tbs  market.  Has  i 
been  beautifully  maintained,  is  in  ex-  1 


stable  organization  in  Chart  Area  2. 


lame  .ti.*-:!-...;-  c  xi  (,een  beanuiully  maintained,  U  in  ex- I  24  Page — 1  to  1 — Quarter  FoMer  siame  .r‘ 

distributor  of  Newspaper  Form  I  cellent  mechanical  condition  and  should  I  AC  Drived  Stereo^-A^laMlTNow  •"  confi^nce.  i^ll  details 

_ be  seen  to  be  appreciated.  I  -  including  personal  data,  job  experi- 

-  f*^sprint _  _ _ _  ‘  AcTri7,ii2.J,;:-A^i:ble®j"aly‘T  Box  ’  2M8,  Editor  A  Publisher. 

_ _ _  rvuiKia  fniiisra mil  •t.n.i.  h-.nmtk  AL  urive— stegwo  Available  July  1  — — 


-  —  All  Siiee 

BHHRENS  pulp  a  PAPER  CO. 


Double  folders — roll  stsnds  beneath 
units  (can  be  placed  eame  level) — 


Box  2548.  Editor  A  Publisher^ _ 

PUBLISHER’S  ASSISTANT  for  Chi- 


'-.Utomauc  tenlSTne^e^ric  !  BEN  SHULMAN  ASSOCIATES  “SI. 


7I1  4S  St.  1*  V  M  V  Stt  1  •*'”*'*“^”**“®  tensions — electric  web  i  DCIN  onULIvirMN  /^ooWv.^l/A  1  CO 

- ; _ ’  •  til-  *•  MU  6-6676  detecto-s  for  all  uniU.  Late  style  60  60  E.  42  St-  New  York  17  OXford  7-4690 

iDIwet  Mill  «  _  i.-_  '  HP  AC  drive — excellent  Wood  Pony  - 

pialilirinL  AIIxE^  ^  i  Autoplate— Pot  and  Pump.  Complete  24  PAGE  DUPLEX  TUBULAR 


nnt.  All  %\t,m  Rolls  and  Shoots. 
iMn  Paper  Corp..  G56  Weit- 
Ave.,  New  York.  MO  6-6082, 

Press  Room 


GOSS  6  Unit  Press  | 

6  HSLC  le-Page  Units 
2  Double  Folders 
Substructure  A  Reels 
AC  Motor  Drives 

^'CHN  GRIFFITHS  CO.  INC.i 


2  to  1  Model 


Ser.  No.  414 


commercial  printing  operation.  Need  a 
man  with  completely  rounded  experi¬ 
ence  with  emphasia  on  sales  and  em¬ 
ployee  organization.  You  will  occupy 
a  position  of  top  importance.  Demands 
on  your  time  and  abilities  will  be 


ftJ^CT'detiSirwriu"u^ND®NEW^  ^'’'’adMuate"  il‘"fi^![nriany 

5Ail??SUpkYOO..  422  West  Rtb. 


Kansas  City,  Mo. _ 

8  PAGE  FLATBEDS 

Go*  Ooniat — New  York  City 
Goes  Oax-O-’Type— Osllfomia 


.2**  *"*  stable:  rapidly  growing  organization. 

flexibiUty-^modem  60  HP  AC  drive—  B>|uipnient  modem  and  prwJuction 
latest  style  ^reo  equipment.  Router,  costs  low.  Wonderful  opportunity  for 
Aluminum  Qiaaes,  Goss  46-C  Mat  family  man  who  has  ambition  and 


Available  early  1960 
For  Sale  By 


ability;  temperate.  Should  have  chun^ 
affiliation  and  desire  to  become  a  part 
of  community.  Age  between  26  and 


^-rA^KTylXaty-UUh-  I  SPo  fr 

North  CkroUna  I  west  oin  Kansas  Ulty  a,  mo.  individual.  Write  in  full  concerning 


FOR  SALE:  Four  Ink  Tanks  for  4- 


^ISLexinirton  A  M  v  i.  7  xt  I  SHULMAN  ASSCCIATES  color  newspaper  inks.  Capacity  as  pub|i“h^, 
I^.ngton  Ave..  New  York  17.  N.Y.  m  B.  «  St.  N«r  York  17  OXford  7-4690  P'-  ‘>.'“''-^81'  .<*!*’  *  V.  ' 

, _  _ — - ; - high.  1600  gal.  yellow— 64“  dim.  x  9' 


references,  experience,  earning  record 
and  availability.  Box  2665,  Editor  A 


tubular  press  In  daily 
C'S?"’  *••**  capacity,  ons  to 


Name  your  own  price 
Must  vacate  building  at  once 
■r  6  Units  Hae— 23-9/16  in.  cutoff 


Cireuletion 


high.'  1000  gal.  Red— 64“  dia.  x  6'  - 

high.  1000  gal.  Blue— 64'  dia.  x  6'  CIRCULA’TION  MANAGER,  Chart 
high.  Ail  with  pumps,  piping,  etc. —  Area  3,  morning  and  evening  oombina- 


ratle,  with  relatsd  stsreo  aquip-  Four  nniU  (64-82  pages)  Arch  type,  tbceellent  CondlUon.  Contact  Danner  tlo".  university  city  S2.000  population. 

^  •ll  in  good  condition.  Available  roU*r  bearing,  steal,  bronze  Press  of  Canton,  Inc..  P.O.  Box  849,  Must  be  young,  aggressive  and  able 

sununer,  where  is  and  as  ia.  Di-  >■^'<^1  gearing,  spray  fountains,  doo-  Chnton.  OiUo.  to  aasuma  eomplata  management  of  de- 

inquiriaB  to  M.  L.  Brueggeman  folders  riiaft  driven,  tabloid  slittaro,  partment;  exp^eneed  in  all  phaaas 

"**l- Manager,  Northern  Virginia  subway  detivery  to  oonvayor.  Stereotype  of  operation.  Tall  all.  inehiding  rafar- 

8409  Wilson  Blvd..  Arlington  Va.  subotruotupe  two  roll  potions,  alaetrio  ,  eneea.  salary  expected  in  first  letter. 

-  hoists,  aotomstle  talons,  two  Cutler-  SALE:  DVd  Ham  Routerplaner  Confidential.  Box  2329,  Editor  A  Pu^ 

Hammer  76-7.6  H.P.  two  motor  bail  new  Gon  Pull  page  Flat  Boat—  iiri»er _ 

bearing  8  ph.  69  eycle.  GROW  WITH  US  —  Maybe  you’re  a 

now  voorad  S2a8a0s  Ink  tank,  plate  PubliAOT  Sn>  gucce!»»ful  diitriet  raloa  manasor  ready 

hoUt,  now  nsinff  99  in.  rolla  (f  eolo.  Plr— N.  I»rel  Avenue,  Chicago  39.  ^  manage  6»200  suburban  daily  with 

fianwters.  Wanted  in  ffitv  10,000  immediate  p^ntiol.  Little 

Flftti  unit  Hoe  Z  nottem  hearr  eon-  _ trantea  to  OUT _  fi«Ui-v  fwhntM  nmiA 


duplex  presses 

I  u*? "  ^  UniU 

I  ^  ®®*®v  humt>a 

n  balloon  formers 

St  LLoS,""  running 


xi”  balloon  formers  11  eme)  40  Inch  diameters. 

*  vL,Ii  reels  with  running  Flflfi  unit  Hoe  Z  pattern  heavy  eon- 

tensions  I  struetim,  like  substmetura.  gives  80- 

lell  -X  -  _  .  pages.  Sail  4  or  8  units.  Will  dam- 

above.  Prioed  j  onstrate.  Oaae  rail  over  press,  unit 
nnd  transportstion  bases  availabla. 

**  ^  IajuIs  Glob7  W.  B.  Pape— Republioan-Ameriean, 
_ _  I  Waterbory  20.  Conn.  PLaaa  4-0141. 

SHULMAN  A<;<;OnATC:C  I  FRESS  motor  drives  of  26.  40. 


SEN  SHULMAN  A<;<;oriATF<;  fress  motor  drives  of  26. 
h  E  42  S,  „  W  ^  1  «»•  f*-  10«.  160  H.p.  AC.  G« 

p  ^’“0^  7-4690  I  G.  Oxford.  Box  908.  Boisa.  Idaho. 

DITOR  ac  PUBLISHER  for  June  13,  1959 


Rnv  10,000  immediata  potential.  Little 

_ >Fawlg«i  to  Bur _  merchant.  Salary,  bonus,  paid  vaea- 

— _ _  tion,  hoapitaiixation.  Write  R.  C.  Dear. 

Journal.  Wheaton.  Illinois. _ 

1CAT*R0LL*M^  CIHCmA'nON  man  for  3-month 

STEREO  EQUIPMENT  i^'o  “yelS;.  *Sw"o 

BEN  SHULMAN  ASSOCIATES  JlTenr.;"  wr'^h;vi‘’’’o5S? 


100,  160  H.P.  AC.  George  60  E.  42  St,  N.  T.  17  —  OX  7-4690  Chart  Area  2.  Write  in  deUil  to  Box 
Box  908,  Boise,  Idaho.  ‘  '  2561,  ^itor  A  Pt^isher. 
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HFXP  WANTED 


Classified  Advertising 


HELP  WANTED 


Display  Advertising 


HELP  WANTED 


Editorial 


HELP  WANTTED 


Mechanical 


OPPORTUNITY  for  experieneed  clasti-  !  SOLID  ABC  WEEKLY  near  New  York  OPPORTUNITY  for  newa-ad  man  to  |  "T  A 

fied  ad  manager.  If  you're  energetic  ‘  seeks  good  man,  service  established  get  excellent  experience  in  every  phase  j  |  /\r 

and  can  afford  dynamic  leadership  to  I  accounts,  sell  new  one*.  Box  2530,  of  good  weekly  operation,  including  tELBTYPBSETTER  OPEBATOB 

a  fast  moving  large  staff,  a  great  Editor  &  Publisher. _ business,  job  printing,  office  supphM.  '  PLACEMENT  SERVICE  .  ..NOP] 

future  and  important  progress  with  j  City  over  6,000,  circula^n  4,600.  |  ,p  y  qu^ified  operaton 

a  rapidly  growing  metropolitan  daily  \i/r  Mcpn  A  I  AYOl  IT  FVPFRTI  t\>unty  adjoins  Detroit.  Fine  crew,  1  .  Write  fidly. 

in  C^art  Area  6  awaits  you.  Salary  I  INCCU  /A  L/A  I  WVJ  CArciAi  .  equipment.  Prefer  some  experience.  ,  p  q.  Box  10789.  Petersburg  It.  I 

open.  Send  resume  to  Box  2303,  Editor  ■  Write  Ellis,  Box  435,  Farmington, 

&  Publi^er.  i  Here’s  an  opportunity  for  an  experi-  Michigan.  _  1  Pufilfc 


!  .  Write  Ellis,  Box  435,  Farmington, 

i  Here’s  an  opportunity  for  an  experi-  Michigan.  _ 


PHONP  ROOM  <^llPFRVKnR  '  capable  i-eteil  ^vertisiiyr  |  kEPORTEHI,  now.  for  general  assign-  j 

PnUINt  KUUM  iUFtKVIiUK  layout  and  cojy  m^  to  join  the  ad-  i  features,  on  S.500  daily  in  col-  j 

OR  ASSISTANT  |  vertismg  department  s  p^uction  staff  ^j^y  15.000.  Some  experience 

I  of  a  leaffing  midwestern  daily  of  35.000  ,  journalism  school  beginner,  seeking  | 


Promotion — Public  Relatumt 

PUBLIC  RELATIONS 


circulation.  An  excellent  salapf  small  town  environment.  Mid-weatemer  I  PRESS  RELATIONS  Man  axpariaaf 


WANTED :  i  national  manufacturing  000907 

Experienced  newsman  for  lonK  estab-  ©lining  in  Ohio  River  Vall«r  m 


Drmftnt  U  wit5»  &  mYm.\Ur  nmrnmrmr  ?iV  - preierreo.  vvrn€  DacKgrouna  aeiaiis.  ;  m  new*  meoia  conLacia,  new*  rmm 

that%ie  iSSlL  of  advance-  1  S^nd^^ompl^^’dilffils  ^  B^^  253^  I  Vidette-Measenger,  and  copywriUng  for  newspa^  aa*. 

mont  is  remote.  Excellent  opportunity  1  *  PuWisher  Valp-araiso.  Indiana. _  sines,  trade  publications.  Large  fwa 

for  »meone  Who  U  deffitatid  to  a  I  *  P^W'^her.  I  VvANTEDI  I  >n*  "“*?"**, 

classified  career.  Our  paper  ie  over  w  a nj - iTA - Exiierienoed  newsman  for  long  estab-  ^  XS. 

250,000  circulation  in  Chart  Area  6.  ;  YOLNG  MAN  whos  expenenced  in  Ushed  daytime  radio  station.  This  is  a  high-potenUal  young  man  M 

Excellent  working  conditions.  Salary  i  and  likes  to  sell.  ^  pay.  |  one-man  news  department.  Apply  only  i  nf 

commensurate  with  experience.  Write  working  conditions,  futun*  '  jj-  station  !  broader  Public  Relations  nsMi.  ^ 

giving  full  particulars.  Box  2318,  i3di-  ■  I  complete  coverage  of  all  sources  of  Jw®  Journalim  pf  tlM 

tor  &  Publislier.  circulation  over  60,000,  in  metro-  ,  including  political.  Air  personality  d«irable.  ^nd  det^led  risiw 

WANT^- - ixilitan  Omaha.  Wnte  Stan  Lipsey  ^ut  not  a  requirement.  Located  wito  aalw  r^uirement  to  Box  tWI. 

A  v™.^'  cl««iifi„d  »Hv,.rfi«in„  m.n  S""  .Newspapers  4808  South  26th  ,he  New  York  Metro|x.litan  Area.  Pay  Editor  &  Publisher. 

•  *  ciasismea  anveixising  man  street.  Omaha.  Nebraska,  fnr  ritrht  mnn  Writi^  H^tAiU  with  ,  - - - - 

with  3  or  4  yeai-s  of  exi^rience  to  - - - - -  ^^reb^  whi?h  WiU  eWk^  to  PUBUC  RELATIONS  ASSISTANT- 

tistag  depfrtr^LrVe  Tffer  !  _ Ed,lor,al _  |  ^x  ’88^  '  Fir.t>cl.^  feature  writer :  26^  ijA 

working  conditions  and  a  good  starting  CITY  EDITOR  ^  Poughkeepsie,  New  York. _  at*lS8t"twr^^l?“exwri^^ta  oii^S 

salary.  Please  contact  E.  E.  Porter.  '•  WIRE  EDITOR — Afternoon  daily,  no  n^wsnaners  nreferablv  Chart  Am 


lies,  circulation  over  60,000,  in  metro-  including  poliUcal.  Air  personality  drairable.  ^nd  detmled  nm 

ixilitan  Omaha.  Wnte  Stan  Lipsey  ^ut  not  a  requirement.  Located  wito  •alary  r^uirement  to  Box  tWI. 

Sun  Newspapers  4808  South  26th  '  ,he  New  York  Metropolitan  Area.  Pay  Editor  &  Publisher. _ 

Street.  Omaha.  Nebraska.  jor  right  man.  Write  details,  with  .  rfLATTONS  ASSISTAHT 

- I  ;  references  which  will  be  checked,  to  REI^TIONS 

_ I’  ditonal _  !  George  W.  Bingham.  P.O.  Box  889,  '  :  26-^  mk 

r'T'PV  Tmn'iAi?  Poughkeepsie  New*  York  degree  in  journalism  or  related  ftcU. 

CITY  EDITOR  -  -  at  least  two  years’  experience  oo  B* 

„  i  M,  .t  EDITOR— Afternoon  daily,  no  gjj|g  newspapers,  preferably  Chart  Am 


Business  Manager,  Adrian  Daily  'Tele-  Medium  daily.  Chart  Area  4.  Must  Sunday;  Associated  Press  tape;  minor  g  Location  Dallas  Texas,  with  ««)» 

gram.  Adrian.  Michigan.  understand  that  people  are  more  im-  ;  reporting.  College  city  of  16,500.  Chart  \  -ii  mmnanv  starting  tl25  w^h 

- — - ,  _  . - : -  portant  than  things.  Pull  bi^aphy  !  Area  8.  Write  fully;  education,  ex-  i 

Dispatch-Production  list  of  references.  Box  2302,  Editor  &  perience,  references.  Box  2558.  Editor  enclosing  f«iture  samples  (they’ll  b 

EXPERIENCED  DISPAT(3H  MANAG-  *  Publisher.  remrnedl.  tn  Box  2400.  Editor  n4 

SIR  ne^ed  on  growing  Oalifomia  daily 


EXPERIENCED  DISPAT(3H  MANAG-  _  “  - - -  returned),  to  Box  2400,  Editor  nd 

SIR  ne^ed  on  growing  Oalifomia  daily  i  FRFTE  YOUNG  New  York  resident  with  at  )  Publisher. 

Tmar  S&n  PVancisco.  Orsviixo  flow  of  I  tor  luf  arttpt  with  ii«t  e%f  nvnil.  3  years  experience  as  reporter-  ;  ...  .7 

advertising  copy  and  materials,  proofs;  i  oKip  iolM  and  nationwide  emnloyment  rewrite  man  for  unusual  opportuiuty  OPEN  NOW:  public  relations  port  witk 
reorganise  mat  and  metaj  filM;  dununy  I  eondiUona.  Bill  McKee  Birch  Personnel, 


paper;  operate  three-man  department.  !  59  e.  Madison.  Chicago.  Illinois. 
Health  insurance,  retirement  plan,  va-  !  _ — 


TOnfidonUal.  Box  '  REPORTER.  Southern  daily.  Imagina-  ,  Publisher. 
2308,  Editor  A  Publisher,  1  tion,  enterprise  and  a  respwst  for  tiie 

I  English  language  neceesary.  Write  full  1  . 

_ tft*Ptar  Advertising _  !  details.  Box  2806,  Editor  &  Publisher,  FREE  LA 

RETAIL  ADVERTISING  SALESMAN  1  gonoTva  Aee,  A 

Experienced  salesman  and  layout  man  i  J” 


Public  Relations  and  financial  experi-  |  man  with  both  writing  and  office  id- 
ence  useful.  Write  Box  25.>4,  Editor  &  ministrative  ability.  Newspaper  led- 


Free  l.anrp 


I  ground,  other  media  helpful.  Chiit 
'  Area  6.  NOT  top  position,  but  oppoe 
tunity.  Submit  all  details  inclndiil 


details.  Box  2806,  Editor  &  Publisher.  FREE  LANCERS  1  Sell  your  photos  to 

- - -  the  huge  house  organ  market.  4,000  Box  2628.  Editor  &  Publisher, 

SPORTS  EDITOR  for  Chart  Area  4,  company  magazines  buy.  Payment  fr*m  oPrtvrfvrioM  wpmrp  FOR 

1  ;t.OOO.MreuIaijnn  Afternoon  n&ner  nub-  «lft  f/\  tlAO  f/bf  aincrlA  anH  mtw  PROMC/llC/N  WKllx*K_ryK 


ft^^a  S  Me^^tT  neXaper  in  i  13.000-circulatio^temoon  paper  pu^  ,10  to  sTooTor  single  pictur^  and  cap-  WRITER 

(^rt  aT4  9  ^nT  I  progre«ive  small  city.  I’ffis  tions.  Free  information.  Gebbie  Press  NEW  ENGLAND  DAILY 

in  mnfide^e  to  ^^2306  '  ne^*PaPer  stresM  high  school  sports  pictures.  151  W.  48th.  N.Y.C.  ...  . 

IP  .oonnaence  10  box  zjob,  rxlitor  at  eka  Imn/irtanea  nf  _  Young  man  or  woman  with  adve 


ASSISTANT  manager — must  write,  A  Publisher. 

layout,  sell.  Minimum  year  or  college  i - 

training.  $76  to  $100  salary,  bonus,  CD/' 

expense,  benefits,  advancement.  Send  *  OrC. 

resume,  income  expected.  Daily  Kansan, 

Newton,  Kansas.  For  11.000 


coverage  and  realizee  the  importance  of  j  *  1  »■  Young  man  ^  or  woman  ^_th  advertisiw 

a  bright  sports  page.  Box  2337,  Editor  Instructors  I  promotion  copy  writing  expenew 

A  Publisher.  "■  i  interested  in  an  excellent  opportmuO 

— -  VERSATILE  YOUNG  newsman  to  in  a  busy  newspaper  Promotion  D» 

-TA^n  I  teach  reporting  in  expanding  south-  |  partment.  Knowl^ge  of  newwaper  to* 

SPORTS  EDITOR  |  ern  college.  Advertising,  Public  Rela-  out  and  production  procedures  htipra 

tions  or  photography  helpful,  but  not  !  Write  cwnplete  details  on  education 
For  11.000  Virginia  PM  daily.  Good  I  g*'’rti>J*M*  A-  or  extensive  ^perienc^  j  exi^rien^.  _  reqi^mta  ^ 


- '  opwrtunity  for  man  with  at  least  3  2549,  Editor  &  Pub-  I  frivinj?  references  in  first  letter.  Bra 

EXPERIENCED  Advertising  Personnel  if  Usher.  i  2,500.  Editor  A  Publisher. 

rf’S;..  i  S  f2rSf5!.n'%f’'7Kon«b;.,.“ , - *™i -  - s.i../nS: — 


SUN*  I  Must  be  fast,  able  to  produce  quality  I 

SUN.  Grand  Junction.  Colorado.  ,  high  school  sports.  Pho-  | 


IMMEDIATE  OPENING  .  .  .  FOR 
PRESS  ROOM  MACHINIST  I 


oux..  v,rana  junction,  i^iorauo. _  ,  ,p<,rts.  Pho-  IMMEDIATE  OPENING  .  .  .  FOR  NEWLY-FORMED  SYNDICATE  leeh 

EXPERIENCED  display  advertising  tography  helpful.  Rve-day  week,  hos-  PRESS  ROOM  MACHINIST!  i  fi.ee-lanoe  salesman  interested  in  n^^ 

salesman.  Pay  is  good,  bonus  is  ter-  i  pitalization,  life  inOTrance,  pension.  jjj„  <Jaily  and  weekly  features,  (to* 

rific,  i^nsion  plan,  life  insurance,  '  Write  experience,  r^uiremrats  All  a«wn<l  room  maintenance  !  commisidons.  Box  2509.  Edlia 


hospitalization.  In  beauUful  Southern  '  ^  Charles  Rowe,  "Hie  ^cc  Lance-Star,  '  machinist  for  morning,  eve-  4  Publi.<*er. 


Minnesota.  Staff  has  life,  experience,  i  Fredericksburg,  Virginia.  ning  and  Sunday  ncyrepapers.  Goss 

and  work  together  well.  We  can  use _ _  equipment.  Many  benefits 

=  Morning  newspaper^  in  |  ti^^*pro|?am”’MiS’*^S^  this  ^ 


Manage  Mankata  Fr;r  Pr,^  M^^^^  '  ,  =  ™orning  newspawr  111  |  tirement  program.  Man  filling  this  po- 

kata  ^  ^  ^  growing  Lynchb^g.  Virginia  |  gjtion  should  also  have  a  working 

— ■  .  _ _ needs  desk  man  qualified  to  handle  knowledge  of  stereotype  and  mail  room 

AD  MANAGER.  Chart  Area  8,  p.m.  1  copy  and  also  know  spo^  and  !  equipment.  If  you  think  you  qualify, 

daily  12,000  ABC,  pi*ogres8ive  town  of  1  Must  know  makeup,  be  fast.  ;  wire  or  phone  Jack  Wagoner,  Me- 

19,000,  needs  thoroughly  experienced  '  “create.  Wnte  immediately:  David  chanical  Superintendent,  Omaha  World 
ad  manager.  Must  be  strong  on  local  I  Wright,  Manatring  Editor,  Lynch-  Herald,  Omaha,  Nebraska, 
sales,  copy  and  layout ;  able  to  lead  ’  burg  News,  Lynchburg,  Virginia. 

knowltd^  of^ifational^'  efa'Sifi^  '’and  NEWS  Bn>ITOR  on  universal  desk  af- 

promotion.  Write  fully,  in  conMence.  ,  EDITOR  AND  PUBLISHER’S  CHART  AREA 

Box  2642.  Editor  A  Publisher.  i  ABC.  P^ure  job  ^th  quick  Prom^ 

- I  tion  probable.  Starting  close  to  $600. 

CATHOLIC  publication.  $6,000  to  ,  Give  full  details  first  fetter.  Box  2401,  -  t- 

$10,000  to  start.  Members  give  leads.  ;  Editor  A  Publisher. 

Send  full  resume.  Write  Box  2544,  1  -  Ip'  /  V^"**  ** 

Editor  A  Publisher.  |  WIRE  EDITOR  needed  for  6-day  paper  _ (uX  J 

rtx/ii  T  irxrr'rKTCb  TTT  •»  2.600  class.  Want  man  capable  of  |  j  fll  il  ^ 

mowing  into  larger  responsibility.  ,  /  /  - 

man  akm/  aggressive  sales-  References  and  personal  interview  re-  ’  F  /  "j  J 

i  "“i'-cd*  Contact  me  directly.  W.  J.  '  iatfSi&jL 

'  Banyon.  gen.  mgr..  Herald-Press.  St. 

L^an  *51"“®  I  Joseph.  Mich.  (tel— YUkou  32636).  1  |  /  iPSRl  ....  ..-il- 


INSTRUCTION 

_ Linotype  School 

omo  LINOTYPE  SCHOOL 
LOGAN.  OHIO 
Untoype,  Intertype  Instruetloa 
Free  Information 


Send  full  resume.  Write  Box  2544, 
Editor  A  Publ  isher. 

CHALLENGING  OPPORTUNITY  with 


plan,  insurance  benefits,  etc.  Box  2521, 

Editor  A  Publisher. _ ;  'TEACHING  FELLOWSHIP.  Work 

CHART  AREA  3  combination  7-man  Journalism,  do  graduate  study  in 
staff  has  .salary  incentive  opening  for  I  another  field.  Start  fall.  Deep  South, 
experienced  man  or  woman.  Give  de-  '  2550.  Editor  and  Publisher. 


tails  for  confidenUal  interview.  Box  ^ 
251 1,  Editor  A  Publisher.  : 


FLORIDA  DAILY  has  opening  for  top- 


fctiAx,  C4U11A/1  x^uuiisner.  ,  — ;  , - 

- - - —  —  notch  copy  editors.  Excellent  pay  and 

GROWING  CHICAGO  community  i  benefits.  Write  Box  2502,  Editor  A 
newspaper  ^th  22.000  ABC  circula-  Publisher. 

tion  has  territory  open  for  space  sales-  '  -  - — - - - - — - — 

man  who  isn’t  afraid  of  work.  Our  I  REPORTEIR,  to  expand  staff  of  13,600  i 
men  earn  $80  to  $180  week  on  straight  circulation  daily.  Farm  background  I 
20  per  cent  deal.  Current  accounts  are  '  and  camera  knowledge  desirable  but  I 
yours,  and  future  is  up  to  you.  Clean  not  necessary.  Must  have  car.  Excel-  : 
operation  ;  no  battle  with  management  lent  insurance  program,  paid  vacations, 
over  "house  accounts".  If  interested.  Good  fi-shing  and  hunting  area.  Col- 
write  or  call  Edw.  Vondrak,  South-  '  lege  town.  Send  complete  information  ' 
west  News-Herald.  6846  S.  Kedzie.  1  (including  salary  expected)  to  Richard  | 
Chicago  29.  Ill.  Phone  GRovehili  A.  Williams,  ’ITie  Daily  Plainsman, 
6-4800.  1  Huron.  South  Dakota.  1 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDEaVTIITCATION 
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EDITOR  &  PUBLISHER  for  June  13. 


INSlKUCTlOiN 


SITUATIONS  WANTED 


ArtUts-CartoonisU 


SITUATIONS  WANTED 


Editorial 


SITUATIONS  W  ANTED 


Editorial 


EDITORIAL,  Sporta.  and  Illustration- 
baT«  ri.aaiAari  Staff  position  desired -samples  sent  on 


AL£UT  BEGINNER,  24,  with  news  [  REPORTER  (2  years)— seeks  job  on 
sense,  seeks  reporter  position  on  daily,  larger  daily  (60,0t0  plus)  in  CSuurt 


^TS  iOroi  so  in  Classified  Staff  position  desired -samples  sent  on  chart  Areas  1  and  2.  Collette  grad.  Area  2.  Welcomes  interview. 

i  request.  Box  2610,  £!ditor  &  Publisher.  ,  Know  camera.  Box  2346,  l^tor  A  Editor  &  Publisher. 

AdTWtiiin*  _  ,  ,  I  - 1  irrulatiiin  ^blisher. _ SA^IFICE^TO  LIl^E  in  si 

0ns  big  reason  it  s  a  sn^  piM  tm  \  _ i^trciuaiiun -  TRADE  ASSOCTATION  Editoi^-Adver-  ant  city.  Skilled  deskman.  v 

ntwspspws  .  ...  ^  «,  ,  •  tising  Manager  (Circulation  18,000)  cooperative,  no  drinker.  Si 

top  notch  training  AT  ““  ON  (^CHJTATION  MANAGER— Marlung  !  nigo  does  Public  RelaUoM.  Ex-agency,  2534,  Editor  A  Publisher. 


Circulation 


i  Publisher. 


SACRIFICE  TO  LIVE  in  small  pleas- 


TRADE  ASSOCIATION  Editor — Adver-  ant  city.  Skilled  deskman.  wire  editor, 
tising  Manager  (Circulation  18,000)  cooperative,  no  drinker.  Single.  Box 


THER  own  TIME.  The  salespwple  time  as  District  Manager  on  Met^  j  weekly  editor,  metropolitan 
10  for  it,  because  it  helps  them  do  s  ,  politim  daily.  Desires  position  as  Clr-  school.  32,  married,  exoell 


Mtsr  j^  and  makes  them  worth  more  |  culation  Manager,  aggressive  daily  ences,  samples.  Will  relocate  my  ex- 


to  thoir  newspapers 


SICK,  SICK.  SJCK— of  bread  and  but- 
ready  for  some  meat.  Capable 
newsman,  24,  stagnating  on  40,000 


8,000  to  15,000.  Proven  expenence  all  pense  for  forward  looking  employer.  ^  j.  metropoliUn  salvation  any- 

Jk  Puhl  aher.  to,,  99m  viHitnr  jk  Pokiiahor  oauy  seexs  m«ropoiiian  saivwim.  any 


_  ^i__  -a _ 111—  phases.  Box  2408,  Editor  A  Publisher.  Box  2307,  ^itor  A  Publisher. 

I’vs  been  pu^ng  off.  .enrolling  wAxiAr-oB - 


cTssdfied  p^ple  in  thU  course  YOUNG  CIRCULATION  MANAGER 


TRAVEL  WRITER 


where.  Box  2537,  Editor  A  Publisher. 


*'*  Ij  t^  gets  more  linage  and  revenue 
|i  .  stiod  time  to  Quit  beii 


with  two  years  exiierience  as  Terri-  |  Reporter-linguist,  31,  seeks  post  on 


irTo  I  D^ir«*  v^rrin'^cir^^l^^n  \  &r.“^ip&.‘‘^ime‘Xx  2547.- Editor 


Ailment  forms.  The  tab  is  just  66  Desires  work  m  circulation  uepart-  winner,  uiippin^.  i 
ES.  spiece.  and  when  your  people  |  ment  that  nee|^a  hardworking  pr^  Editor  A  Publisher. 


A  Publisher.  _ 

If^von '  motion  man.  Good  references  can  be  I  ~  ~~  !  _ _  _ 

»Li*  It  was  one  of  the  best  invest-  i  given  from  both  papers  I  have  for-  vryirMr"  mam  TDiahna  to  keiHn  nenra.  ‘  SPORTS  EDITOR  of  9.000  Southwest- 

SSita*of  Die  vear— let  lis  knovv  and  ^  merly  worked  with.  Write  James  B.  WritH^  i  ID  man 

nests  of  the  year  i«  us  xno^  ano  4  Evansville.  In-  ***‘P*‘^.  Area  2.  WnUng  gports  staff.  Strong  on  layouts.  Prize- 

wsMl  send  you  a  bushel  of  fresh  Flonds  Ave..  ii-vansviiie.  in  experience  on  collet  newspaper  and  ,  writer  in  J-School.  Single. 

-11^  vgARg'rtT  n  AggTgTAKT  't>»  magazine.  p®jne  photography.  Back-  1  draft-free,  have  car.  Two  years  exper- 

_  1,  n U  mt.  t_  35  YEARS  OLD  ASSISTANT  ready  to  .  ground  includes  foreign  travel  and  j.-re  Roi  2507  Fditor  A  Pnhliaher^ 

Do  yourself  s  favor.  CJi^k  this  im-  „p  Experienced  in  10  to  100  I  business  experience.  Draft  exempt.  Box  I  ‘gnce.  Box  2507,  Mitor  A  Publisher, 

poctant  news  paper  executives  aid  to-  Thousand  ABC,  Uttle  Merchant  Plan,  '  2334,  Editor  A  Publisher.  1 

J .rw.  ...  ..  swx  W4ASWS  W  A  w  a^s«swesw»a  e  C«T>rw'E»»lVy  Tr*r\T'T*/^r»  ^irP  AA _ 


Circulation  Accounting  and  Promo¬ 
tion,  plus  all  phases  of  departmental 


SPORTS  EDITOR- WRITER  —  22  years 
daily-Sunday  30,000  circulation.  Seek 


ormnryi  nrvT«lION  OF  Don.  plus  all  phases  of  departmental  '  n - Em - m — ■  ■■  .  aaiiy-&unaay  30,uoo  circulation.  &eeK 

nr:  n  A  nicij  management.  Don’t  know  all.  but  ami  NEWSMAN  News  Editor;  ^itorialist,  gport  spot  in  city  60.000  to  100,000. 

HOWARD  PARISH  convinced  that  hard  work  and  co-  |  backgrounded  years  larw  daily,  sub-  Offer  loyalty,  integrity,  pride  in  work 

ASSOCIATES  INCXIRPORATED  ordination  will  whip  any  problem.  Let  urban  WMkly  and  wholly  local  Bm^  |  in  addition  to  experience.  Available 

ArLui—  »>«>'»'•  you  ho^  I  can  produce.  Ex-  community  newspapers.  Well-rounded  |  immediately.  Box  2538,  Editor  A  Pub- 

_Cls«fl(d  Advertisjng  DeviHo^^  cellent  references.  Resume  upon  re-  1  by  education,  training,  experience  and  ;  iigher. 

Services  For  Newspapers  S  ncs  l»M  ,535.  Editor  and  Publisher.  ‘‘i^U^outh,  SouthwMt.  Address  STYMIED:  Sports,  news  spot  in  Chart 

mo  N.W.  7Wh  St.,  Miami  47.  Florid.  yOUNG  CTRCULA’nON  EXECXmVE  ^  *1- — Ti -  '  »»>“gbt  by  married  vet,  28.  Two 

_ 4-5591  available  for  top  position.  Nine  years  REPORTER.  Have  B.A.  and  will  re-  j  years  all  beats,  makeup.  Clips,  refer- 

^  experience,  four  as  Circulation  man-  1  «  •*  ”  _J”a  I  ^"ces  speak  for  me.  Box  2546,  Editor  & 

SITUATIONS  WANTED  ager,  two  as  assistant.  Traveled  i  beeks  Beginner  s  Job  in  CTart  Area  2.  j  Publisher. _ 


SITUATIONS  WANTED 

Administrative 


throughout  the  country  building  cir¬ 
culation  on  small  dailies.  A  native  of 


Box  2417,  Editor  A  Publisher. 


TOP  WEEKLY  editor,  daily  back¬ 
ground.  35,  seeks  demanding  spot  daily. 


ACCOUNTANT  AND  CREDIT  EX- |  tbe  western  sea  board,  desires  circu-  REPORTER.  33,  single.  12  years  ex-  weekly,  public  relations;  11  years  ex- 

BCUnVE  Age  35  Ambitious.  Oe-  'ation  manager  position  on  top  west-  pcricnce.  College  graduate.  Can  work  perience;  J9500.  Box  2524,  Editor  A 

itive.  Meks  position  of  responsibility  I  ""  newspaper.  Can  supply  enough  any  <3hart  .Area.  Have  done  many  Publisher. 

with  nrmrmsi^  dailv  10  veara  Chief  rc^uxis,  and  promotion  material  features,  dally  column  (prizewinner),  wAMmTcriZ^o;;^!.!— '  .. 

with  prograsive  daily,  lo.  yeara  v^niei  w.lto  wire  2525  ‘  nnliee  en..t-tho..«»  .ehooU  trevel  WANTED— Position  as  sports  or  news 


banking,  2  years  industrial  auditor.  |  Editor  and  Publisher. 


Box  2526,  Editor  A  Publisher. _ 

BUILT  385,000  gross  weekly  to  3300.000 


Classified  Advertising 


movie,  play,  book  reviews.  Write  Box  ’'J'”""  '’y. 

2412.  Editor  A  Publisher.  University  of  Conne^cut.  Experi- 

- 1-"  ■  -  — z — includes  Sports  Editor  of  campus 

**EDITORS  &  REPORTERS**  daily  p.nper  :  employment  for  three  sum- 


multi-weekly  in  10  years  Mitor-man-  C^^ITTia)  MANAOTR.  Awistant  or  ,  National  clearing  house  for  competent  m  Ma^chusetts 

ager.  now  38,  seeks  new  challenge  with  classified  display.  Relocate.  Box  2416,  j  personnel  ooaaUto-coast  at  no  charge  j  2557.  Editor  A  Publisher. _ 


lobetantial  profit  sharing,  stock,  in-  Mjtor  A  PuWiAer^ _ |  employer.  Phone.  Write  or  Wire 

i^ent  or  eventual  ownership  opi»r-  (XASSIFIED  MANAGER  WITH  :  HEADLINE  PERSONNEL  (Agency) 
tanity.  Box  2519,  Editor  A  Publisher.  OUTSTANDING  BACKGROUND  i  6  E.  46  St.,  New  York.  OXford  7-6728 

ro^R  PUBLISHER  with  .25  years’  Young  (32)  with  9  years  experience  gpORTS  EDITOR,  small  or  medium- 
in  weekly  and  dai  y  nevi-^  (8  m  manageiO  on  competitive  a^  ;  g^all  paper;  sports  writer  larger  pa- 
laper  publication  and  commercial  print-  combination  papers.  Thorouprhly  versed  4%^  ’  RAT 


;  to  employer.  Phone.  Write  or  Wire  I  WTRE  EDITOR.  40.  wants  back  on 
HEADLIl^  PER^NNEL  (A|?ency)  Texas  de^k.  4  kid^.  Minimum  6100.  Box 
i  6  E.  46  St.,  New  York.  OXford  7-6728  2540,  Editor  &  Publisher. 

SPORTS  EDITOR,  small  or  medium-  /^pr/ianiral 


paper  puDiication  ana  commercial  print--  comDinaiion  papers,  inoroujrniy  versea  4  exneriPfUNb  RAJ  Siniyl^B  MFrwAMrrAT  QrTT>irj>rhrrwnkrT\mrr 

•■^"^rtising.  management  in  all  phas«  of  claasi^fied  management  ^  ^elix^ite!^  cl^t  off’l^lXtra^k  '  wanT  hi  N^wspa^r^’^S^^' 

ind  mechanical,  except  lino — seeks  ad-  Can  supply  know-how,  drive  and  i  c-i-—,  „ry~n  0A07  ?.  i  -'■'-"'■'I’aiTr  worm. 

•linistrative  job  with  future  on  sound  proven  executive_ ability,  College  grad-  &^PubIisher  ’  ^ 


weekly  or  small  daily  within  100  miles  uate,  married.  Ready  for  final  move 


minded.  Contracts  negotiated.  South  or 


»f  Qiicago.  Age  48,  married.  Box  2422.  (any  area)  to  classified  managership  UNITED  .PRESS  INTERNA’nONAL  West.  Box  223^  Editor  A  ^bHsher 


Editor  A  Publisher. 


which  offers  genuinely  outstanding  op-  feature  ariter  seeks  full /part-time  fea- 


GENERAL  MANAGER  or  publisher’s  Portunity.  Box  2520.  Editor  A  Pub-  l4“i4*^“svilli’«e‘^’"p.,8! 


usistant.  Strong  on  increased  revenue  lisher. _ _ 

uid  cutting  costs.  Successful  advertis- 

■ng  director  and  general  manager.  PRODUYTING  Classified  Manager.  Top 
I^el-headed  negotiator  familiar  with  references,  excellent  record.  10  years 
W  unions.  Good  in  handling  people,  medium  dailies.  Prefer  Chart  Areas  9. 


feature  writer  seeks  full /part-time  fea-  '  MECHANICAL  SUPERINTENDENT 
ture  work  with  Sunday  magazine  or  I  or  PRODUCTION  MANAGER 
newspaper.  Box  2414.  Editor  A  Pub-  Leadership  plus  thorough  technical 

^Bher. _ _ '  knowledge,  ability  and  experience  in 

composing  room  organization  and  use 
PAM  no  I  equipment.  Write  Box  2612.  Editor 

UW.  4  Publisher  for  resume. 


t’pSwiriier''"''^®^'  Box  ^tor  A  Publisher,  j  Editing,  reporting,  reviewing.  Experi-  !  UNION  PRESSMAN  with  11  years 

- - - — - - -  Disnlav  Advertising  I  founded  on  college  training  has  eotperience  on  Scott,  Hoe,  Gosa  Univer- 

ICEWSPAPFR  AnvFRTTqTMr  mam  ^  “  developed  versatile  newsman  who  do-  sal  presses  and  stereotype  work.  Mar- 

AGER.  coin^itive  fi^d  staff  of  20  ADVERTISING  SALESMAN.  11  years’  |  sires  day  work  after  7  years  on  night-  !  ned.  4  children,  sober  and  hard  worker, 

vill  consider  change  after  veara  of  experience.  35.  married,  family,  vet-  ;  side  of  100,000  combination  daily.  Box  |  Cl^Id  handle  small  or  medium  shop. 

•Moessful  admi“|li?™tio,r  fV.mo1e?e  eran.  college.  Desires  10  to  30.000  ;  2513.  Editor  A  Publisher.  !  Write  Box  2604.  Editor  A  Publisher, 

taowledge  ALL  departments,  daily  and  ^.reas  1.  6,  7,  or  11.  '  COPY  EDITOR^MAKEUP  EDITOR  Photography - 


Sinday,  city  of  200.000.  Interested  in  S*!!'*'"'”"  Write  Box  2418,  .  17  months  on  large  daily  desk  and 

•mpetitive,  Morning  and  Evening  or  I  “'Cor  A  Publisher.  1  other  experience.  Married.  26.  avail- 


other  experience.  Married.  26.  avail-  AMBITIOUS  PHOTOCHAPHER.  80, 


Wwndent  ownership.  Family  man.  MAIN  STREOT  SALESMAN.  Wants  |  able  now.  References.  Box  2543.  Editor  victim  of  recently  deceased  Midwest 

■rong  m  Public  Relations.  Capable  of  relocate  near  ocean.  Crafty,  tireless.  .  &  Publisher.  _  daily,  seeks  position  on  matrofiolitan 

■Img  desk  of  Business.  Advertising  Box  2407,  Editor  A  Publisher.  |  EDITOR.  SMALL  DAILY  daily.  6  years  staff  photographer.  1  year 

“rewr  or  assistant  to  Publisher.  Sal-  ADMAN.  19  years  experience  wants  to  Seeks  larger  pajier:  will  relocate.  chief  photographer.  Well  rounded  back- 

contact  U2-year-old  widow  who  owns  Box  2536,  Fxlitor  A  Publisher  ground  rovers  all  phases  of  photog- 

ta^hem  inter^ted  Publndier  good  paper.  Object :  adoption.  Box  2621,  HARD-WORKING  editor  (.5000  dailyT  i  spot  nmn,  but  takes 

A~r-  ADVEBTrSINC,  SALESMAN  wi*  ov-r  fwnily.  yood  rword.  Ro.  2.A2L  E,litor  ^^44.  Editor  A  - 

V  5%  years  experience  in  all  advertising  A  Publisher.  _  AMBITIOUS  HARDWORKING  prize 

W»«»es  drive  dePartn'^nts.  of  large  metropolitan  7-  MANAGING  EDITOR  or  news  editor.  photographer,  4  years 

•nd  recognized’  r«cn^  «f’  desii^  a  future  in  manag«^  I  small  town  background,  now  on  met-  experience.  Box  2.529,  Editor  A  Pub- 

Sent.  W^r.  possible  in  present  position.  !  ronolitan  staff,  for  communitv  dailv.  Ii»her. 

fen.  Write  Hard  workin^top  pn^ucer.  B.A.  de-  Familv  man.  45.  sober,  hard  working.  FLORIDA  '  roiTORS.-IM.e  winning 

and  details  in  confidence.)  relocate  in  Florida,  but  not  essential.!- 

1  Artists-Cartoonists  “22.  Editor  A  Publisher.  j  neW.SMAN.  28.  going  to  Rome  on  re-  P^MiXy * 

Vi**to^te?Ah!s^’fi5d^*v^ri'T.,„,«,  _ Editorial _  i  news,  features  on  business,  industry.  Need  6  Photoqrapher? 


R'“^“er^l‘’’’a?Urt^Md'^S^ni^  1  AGE  SPEAKS  OUT  I  2Wr'’MUw^A '’pubU^iLr*^''’^'”"’  ^biographers  As- 

experience  own  studio,  fast,  !  /aOC  OrC/M\0  WU  I  |  - - .  r4i  tot  «  ruoiisner, - - -  placement  Bureau,  as  a  serv- 

Kblj. '■■eative.  no  absentee,  he.  QuaJi-  I  Nation’s  youngest  Sporta  Edl-  ,  PUBLISHER  or  General  Manager.  5  I  ice  to  its  members  and  to  prospective 

!f“^'’ect  art  department.  Know  all  b>”  PaPer  where  opportunity  is  year  record  as  General  Manager  In-  employers  maintains  a  CONFIDEN- 

CZr  8^Phic  arts,  type,  repro,  etc.  .  unlimited.  Column,  strong  desk.  Cam-  ,  eludes  doubling  net  profit,  increasing  1  TIAL  list  of  News  Photographers 

Tironm  "’4  or  south.  Working  en-  <laily.  Box  2236.  Editor  circulation  30  percent  to  25.000  and  available.  Still-’TV,  Film-News  reel. 

if  y™”'^™P®rtant  as  open  salary.  1  *  Publlwier, _  winning  top  news  awards  in  state.  Most  with  own  equipment.  No  Fees— 

'^bo  can  give  your  UNMELLOWED  VETEBtAN  of  1  war  Young,  personable,  fully  trained  team  I  Write,  wire  or  telephone. 
irrot«  IIH-  you’ll  bo  glad  you  3^  daillM  seeks  desk  job.  Solid  tea™  builder.  Relocate  anywhere  for  suitable  \  Gerald  A.  Clarke 

R#v-  7EOA  ««  man,  can  produce  under  fire.  Box  2817.  challenge  and  incentive.  Box  2541.  !  4624  Towle  Avenue,  Hammond.  Indiana 

rox  2539,  Editor  A  Publisher  Editor  A  Publisher.  Blitor  A  Publi^er.  I  Telephone  WEstmore  1-2906 

^  editor  a:  PUBLISHER  for  June  13,  1959 


relocate  in  Florida,  but  not  essential. 
Box  2522.  Editor  A  Publisher. 

Editorial 

AGE  SPEAKS  OUT 


nwicazeo.  nox  r.qitor  (g  run-  photographer.  29.  stymied  on 

nsner.  small  daily,  seeking  permanent  spot 

in  Sunshine  State.  Box  2508,  Editor  A 
NEWSMAN.  28.  going  to  Rome  on  re-  I^blisher. 

search  program.  Desires  outlets  for  . - j - - - - - - - 

news,  features  on  business,  industry.  Need  6  Photoqrapher? 
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THE  FOURTH  ESTATE  .  . 


By  Trent 


Shop  Talk 

By  Roliert  U.  Brown 

Look  magazine  calls  it  “Maga- 
zone.”  Saturday  Evening  Post 
calls  it  “Select-A-Market.”  Both 
of  them  are  merely  trying  to 
steal  the  newspapers’  thunder — 
their  localness  and  flexibility. 
But  the  magazines  can’t  get 
away  with  it  if  newspaper  ad¬ 
men  are  alert.  The  combined  un¬ 
duplicated  circulation  of  Life, 
Look  and  the  Post  adds  up  to 
only  26.5%  of  the  U.  S.  families. 
If  either  magazine  wants  to 
fractionate  its  eight  or  nine  per¬ 
cent  of  the  total  family  coverage 
and  allow  an  advertiser  to  buy 
half  or  less,  if  they  want  to 
compete  individually  on  a  local 
basis  with  local  newspapers,  let 
them  try.  Any  advertiser  foolish 
enough  to  be  trapped  into  that 
deal  will  loose  his  shirt  and 
newspaper  admen  ought  to  tell 
them  so  in  advance. 

*  *  « 

Look  magazine  went  a  step 
further  and  claimed  that  the 
combined  circulations  of  Life, 
Look  and  the  Post  “penetrate 
deeply  into  each  state  to  provide 
powerful  local  coverage.  In  39 
of  48  states  the  combined  paid 
circulations  of  Life,  Look  and 
Post  exceed  that  of  the  largest 
daily  newspaper  in  each  state.’’ 

That’s  what  it  said!  And  it 
went  on  to  cite  the  circulation 
of  the  largest  newspaper  in  each 
state  and  compare  it  to  the  com¬ 
bined  circulation  of  the  “big 
three’’  in  that  state. 

What  a  phoney!  The  type  of 
statistic  that  is  accurate  statis¬ 
tically  but  still  phoney  as  a 
three-dollar  bill. 

Who  ever  thought  up  the  idea 
of  comparing  the  circulation  of 
one  newspaper  (and  not  even 
the  Sunday  circulation)  in  each 
state  with  the  combined  circula¬ 
tion  of  three  national  magazines 
in  each  state?  Who  ever  con¬ 
tended  that  an  advertiser  could 
cover  an  entire  state  with  one 
newspaper? 

Even  if  you  accept  Look’s  pre¬ 
mise  and  you  adjust  the  figures 
for  unduplicated  circulation  of 
the  magazines  (because  the 
newspaper’s  circulation  is  cer¬ 
tainly  unduplicated)  you  in¬ 
crease  the  number  of  states 
where  one  newspaper  beats  three 
magazines  from  9  to  16. 

But  when  you  compare  news¬ 
paper  circulation  with  the  maga¬ 
zines  market  by  market,  which 
is  the  way  an  advertiser  ought 
to  look  at  it,  you  find  that  news¬ 
papers  on  the  average  deliver 
60%  or  better  family  coverage 
in  metropolitan  areas  whereas 


at  Thirty 


the  three  mags  (unduplicated) 
deliver  20  to  40%.  Taking  the 
first  10  states  and  comparing 
the  daily  newspapers  cited  in  the 
Look  advertisement  they  beat 
the  family  covei'age  of  the  three 
magazines  in  each  metropolitan 
area. 

You  will  notice  that  magazines 
(any  and  all)  never  compare 
their  coverage  with  total  news¬ 
paper  coverage  in  any  area — 
city-wide  or  state-wide. 

*  «  « 

How  much  does  an  advertiser 
know  about  what  he  is  buying 
in  network  or  spot  television? 
W’hy  not  tell  him: 

1.  If  he  buys,  nationally,  on 
the  basis  of  the  number  of  TV 
homes,  he  buys  86%  coverage 
of  total  households. 

2.  If  he  buys  on  the  basis  of 
sets-in-use,  he  buys,  in  prime 
evening  time,  from  45%  to  55% 
coverage  of  total  households. 

3.  If  he  buys  on  the  basis  of 
average  ratings,  he  buys  from 
16%  to  24%  coverage  of  total 
households. 

4.  If  he  buys  on  the  basis  of 
correct  sponsor  identification,  he 
buys  from  3.6%  to  12%  cover¬ 
age  of  total  homes. 

No  matter  on  what  basis  he 
buys,  he  doesn’t  know  what  he 
has  bought  until  long  after  it  is 
paid  for. 

»  ♦  * 

Radio  salesmen  are  bragging 
about  this  medium’s  increase  in 
audience  during  the  Summer, 
claiming  it  is  only  medium  to 
do  so.  Cited  are:  Over  55  million 
radio  sets  used  for  out-of-home 
listening;  Out-of-home  listening 
is  over  25%  higher  than  in-home 
listening  during  Summer 
months. 

All  of  which  may  be  true.  We 
won’t  argue. 

Just  remember  that  according 
to  Sindlinger  Research  during 
1958: 

During  the  week  of  July  5-11, 
26,320,000  more  people  read 
newspapers  than  listened  to  the 
radio. 

For  July  13-19,  28,938,000 
more  people  read  newspapers 
than  listened  to  the  radio. 

For  July  20-26,  29,439,000 

July  27-Aug.  2,  30,480,000 
more  etc. 

It  went  up  to  32  million  the 
next  week  and  the  balance  of 
August  was  about  the  same. 

If  the  figures  in  increased 
Summer  radio  listening  are  cor¬ 
rect,  it  means  that  nobody, 
hardly  nobody,  is  listening  to 
radio  in  the  Winter  time. 


Orange  County  Group  Paper  Salesman's 
Organize  Press  Club  Son  Wins  Word  Bee 


Goshen,  N.  Y.  Washington 

Members  of  the  press  of  this  With  a  minimum  of  fanfaron- 
southeastern  New  York  county  ade,  12-year-old  Joel  Montgom- 
met  here  June  6  to  organize  the  ery  of  the  Rocky  Mountain 
Orange  County  Press  Club.  News,  Denver,  coasted  to  victory 
Orange  County  has  four  on  a  catamaran  in  the  national 
dailies,  four  weeklies,  two  radio  spelling  bee  here  June  11.  He 
stations  and  a  closed  circuit  TV  won  $1,000,  three  days  in  New 
station.  York  and  a  plaque. 

Officers  of  the  club  elected  at  Young  Montgomery,  a  seventh 
the  initial  meeting  include  grader  whose  father  is  a  sales- 
William  E.  Duke  of  the  Middle-  man  for  International  Paper 
town  Daily  Record,  president;  Company,  outlasted  Robert 
C.  Boehm  Roosa  of  the  New-  Crossley,  13,  of  the  Norristown 
burgh  News,  vicepresident;  A1  (Pa-)  Times-Herald  among  the 
Larsen  of  station  WALL,  spelling  champions  from  70 
Middletown,  vicepresident;  John  newspapers  and  became  the  first 
McMahon  of  the  Middletown  boy  in  five  years  to  win  the  event 
Times  Herald,  treasurer,  and  sponsored  by  Scripps-Howard 
Miss  Emma  Jane  Weale  of  the  Newspapers. 

Port  Jervis  Union  Gazette,  sec-  Judges  used  up  594  words  in 
retary.  two  days. 
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We  must  serve  well  to  prosper 


We  must  prosper  to  serve  well 


llif  function  of  the  telephone  busi¬ 
ness  is  to  sene  the  pnblie  and  sene 
it  well. 

It  works  two  ways.  \\e  must  sene 
well  to  prosper.  .\nd  just  as  surely 
we  must  prosper  to  serve  well. 

riiis  doesn’t  mean  for  six  months 


a  continning  basis.  I'or  the  telephone 


business,  more  than  almost  anv 


other,  is  a  long-term  business.  Al¬ 


ways  we  must  keep  building  ahead 


to  handle  the  needs  of  the  country 


I  liose  needs  are  growing  ever\' 
day.  just  the  gain  in  population 
alone  gives  some  idea  of  their  size. 

By  1970  there  will  be  40,000.000 
more  people  in  the  United  States. 
More  and  more  communications 
scr\  ice  and  sendees  will  be  required 
by  people,  industry  and  defense. 

Such  progress  can  come  only  if 
there  is  reasonable  freedom  for  busi¬ 
ness  and  the  encouragement  to  go 
full  steam  ahead  that  comes  from 
good  earnings.  The  benefits  are 
widcsiiread. 


UNDER  THE  SEAS  AND  INTO  THE  SKIES  are  two  great  advances  in  communications. 
Submarine  cables  enable  you  to  telephone  overseas  as  clearly  as  across  town.  Far  up  in 
outer  space,  U.  S.  satellites  derive  their  radio  voices  from  the  Transistor,  the  mighty  mite 
of  electronics  invented  at  Bell  Laboratories.  It's  through  such  pioneering  that  the  Bell 
System  keeps  opening  new  fields  to  make  your  service  ever  broader  and  better.  (Solid  lines 
show  present  underseas  cables.  Heavy  dotted  line  is  new  cable  now  being  laid  to  Europe.) 


I’hcrc  is.  indeed,  no  basis  for  the 
idea  that  the  sure  way  to  low  tele¬ 
phone  rates  is  to  keep  the  company’s 
earnings  as  low  as  possible. 


ing,  arc  an  important  factor  in  the 


over-all  economy  of  the  country  as 


well  as  in  the  best  interests  of  tele 


phone  users. 


Such  a  philosophy,  by  limiting  re¬ 
search,  efficiencies  and  the  econ¬ 
omics  of  long-term  building,  would 
lead  almost  precisely  to  the  opposite 
result  .  .  .  poorer  service  at  a  higher 
price  than  you  would  otherwise  have 
to  pay. 


If  earnings  arc  less  than  the  needs 
of  the  task,  and  all  energies  and 
judgment  must  be  devoted  to  meet¬ 
ing  the  pressing  needs  of  the  mo¬ 
ment,  it  becomes  impossible  to  do 
the  best  job  for  everyone. 


riicrc  is  cvcr-incrcasing  evidence 
that  good  earnings  for  the  tclc- 


iie  company, 


NEW  YORK.  WorW  Te/egram 

&  The  Si/n 

COLUMBUS  .... 

.  .  .  Citizen 

DENVER.  .  . 

Pocl(y  Mountoin  News 

EVANSVILLE . 

.  .  Pftu 

CLEVELAND . 

.  .  Pre»* 

CINCINNATI  .... 

....  Pott 

BIRMINGHAM 

.  ,  .  .  Post-HeroW 

HOUSTON . 

.  .  Pfti» 

PITTSBURGH . 

.  .  Pr.ll 

KENTUCKY  .... 

....  Post 

MEMPHIS  .  . 

.  .  .  Press-Scimitar 

FORT  WORTH  .... 

.  .  Pf»“ 

SAN  FRANCISCO.  ... 

.  .  News 

Covingfon  edition. 

Cincinnati  Pott 

- 

MEMPHIS  .  . 

.  Commerciol  Appeo/ 

ALBUQUERQUE  .  .  . 

.  Tribwi* 

INDIANAPOLIS . 

.  .  Times 

KNOXVILLE  .  .  .  . 

News-Sentinel 

WASHINGTON 

EL  PASO . 

■  raU-M 

. . .  Into  its  Ultra-Modern,  new  plant 
overlooking  Port  Cleveland,  principal  port 
on  the  new  St.  Lawrence  Seaway 


The  new  Cleveland  Press  building  represents  our  faith  in  the 
future  of  Greater  Cleveland. 

The  Press  believes  that  Cleveland  is  entering  into  a  new  era  of 

growth  ...  an  era  that  will  exceed  anything  in  the  past. 

The  continuing  industrial  expansion  of  this 

community  will  bring  an  ever-increasing  number  of  families 
into  this  market  .  .  .  and  as  the  market  grows,  The 
Cleveland  Press  will  be  prepared  to  grow  with  it. 

To  better  serve  advertisers  and  readers  alike,  the  Press  has 

built  this  modern,  efficient  new  plant.  With  more  than  300,000 
square  feet  of  working  space,  the  new  Press  building  contains  all 
the  space  necessary  to  meet  the  demands  of  today  and  the  challenge  of 

tomorrow.  The  Press  is  geared  to  maintain  its  place  as  Ohio’s  largest 
daily  newspaper  and  remain  one  of  America’s  most  well-known  papers. 


0«n«ral  Advvrtiting  P«p«rtm*nt,  230  Pork  Avonuo»  New  York  City 
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